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all  printers  were  determined  not  to  print 
anything  till  they  were  sure  it  would  offend  nobody, 
there  would  be  very  little  printed.”  —  Ben  Franklin 
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A  great  newspaper  is  more  than  a  silver  polisher. 


Flint  Ink's  advanced  technology  and  expertise  in  bulk  manufacture  and  handling  offers 
you  a  consistent  product  for  improved  printing.  No  one  else  can  provide  you  with  a 
the  combination  of  Flint' s  size,  manufacturing  facilities  and  a  proven  product.  t 

Flint  Ink  has  over  double  the  capacity  and  number  of  manufacturing  plants 
than  its  closest  competitor.  Furthermore,  Flint  provides  "local"  technical 
service  to  meet  the  needs  of  its  customers  across  the  country. 


CORPORATE  HEADQUARTERS: 
25111  GLENDALE  AVENUE, 
DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MEXICO  CITY  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS 
NEW  YORK  •  PORTLAND  •  PROVIDENCE 
RICHMOND  •  SAN  FRANCISCO 


Our  best  stories  are  never  forgotten. 


You  won’t  find  them  in  big  city  newspapers,  because  they  are  unique  and  personal  stories 
about  the  people  in  the  towns  we  serve.  They  touch  our  readers’  lives  in  very  special 
ways.  It  takes  a  particular  empathy  with  each  community  for  these  stories  to  unfold.  This 
rapport  is  essential  for  each  Harte-Hanks  newspaper  to  become  a  Community  Information 
Center.  The  better  we  know  our  readers,  the  better  we  can  develop  innovative  ways  to 
meet  their  changing  needs.  And  continue  to  bring  these  unforgettable  stories  home. 

Becoming  Community  Information  Centers 

HARTE-HANks 

Communications,  Inc. 

P.O.  Box  269,  San  Antonio,  Texas  78291 
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SEPTEMBER 

9- 11— PNPA  Classified  Clinic,  Holiday  Inn,  Grantville,  Pa. 

10- 12 — 36th  annual  International  Conference,  Radio-tv  News  Direc¬ 

tors  Assn.,  Marriott,  New  Orleans 

11- 12— New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

11-13 — North  Carolina-South  Carolina  Classified  Ad  Managers, 
Sand  Dunes  Motel,  Myrtle  Beach,  S.C. 

14- 15— 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15— N.J.  Circulation  Managers  Association,  Squires  Pub,  Long 
Branch,  N.J. 

15- 16 — New  York  State  Associated  Press  Association,  Buffalo  Hilton,  Buf¬ 

falo,  N.Y. 

17-19 — Mid-America  Newspaper  Conference,  Lane  Lodge,  Branson,  Mo. 

17- 19— Fla.  Newspaper  Ad  &  Marketing  Executives  Assn.,  Quality  Inn, 

Cypress  Gardens,  Winter  Haven,  Fla. 

18- 20— Northern  States  Circulation  Managers  Assoc.,  Kahler  Hotel, 

Rochester,  Minn. 

20-22— Central  States  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-23— WCAA-Western  Classified  Advertising  Association,  Red 
Lion  Motor  Inn,  Sacramento,  Calif. 

22-25— Suburban  Newspapers  of  America  ad  conference,  Marc 
Plaza,  Milwaukee,  Wise. 

22- 25— National  Conference  of  Editorial  Writers  35th  annuai  con¬ 

vention,  Biltmore  Plaza  Hotel,  Providence,  R.l. 

23- 25— American  Association  of  Sunday  and  Feature  Editors  con¬ 

vention,  Toronto  Hilton,  Toronto. 

24- 25— National  News  Council,  One  Lincoln  Plaza,  New  York  City. 
24-26— Illinois  Press  Association,  Decatur  Holiday  inn,  Decatur. 
24-26 — Oregon-Washington  Associated  Press  Newspaper  Exec¬ 
utives  annual  convention,  Viliage  Green,  Cottage  Grove,  Ore. 

24-27— Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

30-0ct.  1 — PNPA  57th  annual  convention,  Marriott  inn,  Harrisburg,  Pa. 
30-Oct.  2 — Interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-OcL  3 — National  Newspaper  Association  annuai  meeting  and  trade 
show,  Boston. 


OCTOBER 

1-2— Allied  Daily  Newspapers,  Seattle  Downtown  Hilton 
1-3— New  England  AP  News  Executives,  Dunfey's,  Hyannis,  Mass. 

1-3— 42nd  annual  New  England  Newspaper  Production  Conference, 
Mount  Washington,  Bretton  Woods,  N.H. 

4-6— UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4'9— International  Newspaper  Promotion  Association  Eastern  Re¬ 
gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

7-10— Cal  Western  Circulation  Managers',  Red  Lion  Inn,  Sacra¬ 
mento,  Calif. 

11- 17— National  Newspaper  Week— "A  Free  Press— Your  Window 

to  the  World” 

12- 16— Inter  American  Press  Association,  Rio-Palace  Hotel,  Rio 

de  Janeiro 

15-16— Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

19-21— INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

19-21 — Inland  Dally  Press  annual  meeting,  Drake  Hotel,  Chicago. 

29'23— Associated  Press  Managing  Editors,  Westin  Toronto,  Can. 
21-23— National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 


NOVEMBER 

3-5— 67th  Audit  Bureau  of  Circulations  conference  and  annual 
meeting.  Continental  Plaza,  Chicago. 
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Tilting  at  windmills— No.  568 

A  column  or  two  ago  I  discussed  the  tendency  of  editors  to 
impose  their  prejudices  concerning  language  on  their  staffs, 
and  the  unfortunate  fact  that  they  are  often  mistaken.  I  draw 
this  conclusion  from  25  years  of  intensive  study  of  usage, 
especially  in  newspapers. 

One  of  the  examples  I  cited  was  an  editor  who,  for  no  stated 
reason,  forbids  the  use  of  the  word  ongoing.  This  aroused  my 
curiosity,  because  in  all  my  experience  I  had  never  heard  it 
criticized  before.  And  so,  as  is  my  custom  in  such  circumst¬ 
ances,  I  made  an  exhaustive  check  of  all  extant  reference 
works  on  usage  as  well  as  all  current  dictionaries,  including 
the  American  Heritage  and  Webster’s  New  World,  which  pay 
more  attention  than  usual  to  such  matters.  I  also  checked  the 
be-all  and  end-all  of  English  lexicography,  the  great  Oxford 
English  Dictionary.  Nowhere  did  I  find  a  hard  word  aimed  at 
ongoing. 

The  purpose  of  these  comments  is  not  to  promote  the  use  of 
ongoing;  we  all  have  prejudices  about  words,  and  our  indi¬ 
vidual  avoidances,  like  our  preferences  in  neckties,  is  a  trivial 
matter.  There  is  something  depressing,  however,  about  an 
editor  who  foists  irrational  prejudices  on  his  staff.  Does  he 
also  dictate  their  choice  in  color  and  pattern  of  neckties,  or  of 
what  they  eat  for  lunch?  In  any  event,  how  sad  it  seems, 
considering  the  contless  genuine  gaffes  endemic  to  newswrit¬ 
ing,  to  make  a  fuss  over  an  innocent  victim. 

The  column  brought  me  a  letter  from  an  editor  who  detests 
ongoing,  though  he  gave  no  reason  for  doing  so.  He  agreed, 
however,  that  editors,  in  their  arrogance  or  whatever,  are 
given  to  extreme  stands  on  grammar  and  language. 

This  editor  also  hates  argument  in  the  sense  of  quarrel, 
which  as  far  as  I  can  discover  puts  him  in  a  minority  of  one  in 
the  literate  English-speaking  world.  Winding  up  to  a  grand  if 
irrational  climax,  he  confessed  “near  surprise  that  an  abo¬ 
mination  like  ongoing  has  yours  or  anyone  else’s  stamp  of 
approval.  Authorities  or  not,  I  believe  I’ll  do  my  best  to  keep 
such  language  out  of  the  paper.’’ 

This  reminded  me  of  the  New  Yorker  cartoon  that  showed  a 
quaking  subordinate  standing  before  his  boss’s  desk.  The 
boss  was  pounding  his  fist  on  the  desk  and  shouting,  “But 
there  is  no  reason  for  it,  I  tell  you!  Ii’s  just  our  policy!’’ 

The  editor  went  on  to  say  that  publishing  a  newspaper 
involves  employment  (enforcement?)  of  certain  absolutes  in 
language.  But  alas,  there  a  few  absolutes  in  language,  as 
anyone  who  pays  intelligent  attention  to  its  peculiarities 
quickly  discovers.  Nor  is  there  any  real  stability.  Language  is 
constantly  undergoing  change.  The  real  question,  much  of  the 
time ,  is  whether  a  change  has  become  well  enough  established 
in  educated  writing  to  be  acceptable. 

The  indignant  ongoing-h&ter  continued,  “Why  else  do  we 
have  stylebooks?”  (than  to  lay  down  absolutes).  Well,  in  fact, 
the  main  legitimate  business  of  a  stylebook  is  to  deal  with 
matters  like  punctuation  and  capitalization  where  there  is  a 
choice  between  equally  correct  alternatives,  and  the  farther  it 
stays  away  from  attempting  to  deal  with  usage,  the  better. 

Intelligently  edited  stylebooks  handle  the  usage  problem  by 
specifying  dictionaries  as  authorities.  To  show  how  far  they 
can  get  off  the  track  with  grammar  and  usage,  one  stylebook 
of  a  metropolitan  paper,  for  40  years  that  I  know  of,  forbade 
the  use  of  the  hyphen  in  compound  modifiers,  leading  to 
endless  stumbling  around  by  readers  and  sometimes  outright 
absurdity  in  what  was  written.  Mounting  ridicule,  not  only 
locally  but  nationally,  finally  forced  dropping  of  the  rule.  But 
it  took  40  years. 
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Our  staff  of  former  working  jour¬ 
nalists  knows  the  meaning  of  the 
word  ‘^deadline.”  If  they  can’t 
handle  your  queries,  they’ll  ^ 

quickly  link  you  with  those  of  m 
our  39,000  employees  who  can.  M 
And,  as  our  in-depth  issues  cam-m 


■  paign  suggests,  they’ll 

be  rehvshingly  candid 
ibout  sharing  /Etna’s 
wn  points  of  view. 
(They  also  offer  hefty 
na  Backgrounders”  on 
'cs  like  arson,  health 
mto  theft,  and  the 
m.) 

this  deadline  insurance? 
ie 

(203)  273-3682  and  ask 
for  Al  Abend;  Bob  Norton, 
or  Henry  Savage. 
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Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  and  Editor  Janies  Wright  Brown 

Ferdinand  C.  Teubner,  Pubiisher  Pubiisher,  Chairman  of  the  Board,  1912-1959 


Newspaper  ad  cooperation 

For  an  industry  that  has  been  noted  over  the  years  for  a 
high  degree  of  individuality  in  its  dealings  with  advertisers 
both  local  and  national  (some  have  called  it  high¬ 
handedness),  newspapers  have  shown  unprecedented  coop¬ 
eration  in  adopting  the  concept  of  the  Standard  Advertising 
Unit  system  in  a  short  period  of  time. 

When  E&P  published  (May  30, 1981)  the  original  list  of  962 
dailies  adopting  the  SAU  system  we  called  it  “a  miracle  of 
speed  in  preparation,  presentation  and  acceptance  by  news¬ 
papers.”  We  observed  that  the  remaining  newspapers  would 
realize  this  “is  an  idea  whose  time  has  come,”  and  they  have. 
More  than  400  dailies  have  joined  the  original  list  in  the  last 
three  months. 

In  this  issue  E&P  presents  the  up-to-date  list  of  more  than 
1,400  daily  newspapers  offering  SAU  units  to  advertisers  as 
of  Sept.  1.  It  includes  every  newspaper  in  the  U.S.  with  over 
50,000  daily  circulation,  with  only  one  exception. 

Is  it  the  answer  to  advertisers’  complaints  that  the  cost  of 
preparing  a  newspaper  schedule  in  multiple  sizes  has  been  a 
deterrent  to  greater  use  of  newspaper  space?  It  is  now  up  to 
the  ingenuity  and  aggressiveness  of  newspaper  sales  person¬ 
nel  from  the  home  office  to  their  special  representatives  to 
prove  the  point. 


Emasculating  FOI 

Fifteen  years  ago  Congress  passed  the  Freedom  of  In¬ 
formation  Act  which  many  people  believed  would  eliminate  a 
great  deal  of  unjustified  secrecy  in  government.  It  was 
adopted  with  enough  loopholes  for  any  determined  govern¬ 
ment  administrator  to  drive  a  truck  through.  And,  some  of 
them  did. 

But  it  worked  fairly  well  even  though  the  Library  of  Con¬ 
gress  recently  accused  media  of  making  only  limited  use  of 
the  Act. 

The  library  also  charged  media  had  done  too  little  too  late 
to  fight  legislation  designed  to  weaken  the  Act  and  now  is  the 
time  for  media  to  rise  to  that  challenge. 

More  than  20  bills  have  been  introduced  in  the  current 
Congress  to  exempt  certain  information  from  disclosure 
under  the  Act.  The  list  of  government  agencies  seeking  to 
restore  total  secrecy  to  their  operations  through  this  legisla¬ 
tion  now  includes  Treasury,  Defense,  State,  FBI,  CIA  and 
Secret  Service. 

Much  of  this  is  being  done  under  the  aegis  of  the  anti-crime 
movement  and  the  appeal  of  this  Administration  for  law  and 
order.  None  of  that  is  to  be  belittled.  But,  it  will  be  a  disaster 
for  the  people,  the  press  and  the  country  if  the  FOI  Act  is 
emasculated — if  we  return  to  secrecy  in  government  and  let 
the  public  be  damned. 


AN  PA 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  Dec.  30.  1980—25,600 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884;  Nawspaperdom  established 
March.  1892:  the  Fourth  EsUta,  March  1. 1894;  Editor  & 
Publisher,  Juna  29, 1901 ;  Advertising,  January  22. 1925. 
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Midwest  Editor 
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Qeneral:  575  Lexington  Ave,  New  York,  N.Y. 
10022.  Phone  (212)  752-7050.  TELEX  12 
5102. 

Chicago:  111  East  Wacker  Drive  60601.  Phone 
(312)  565-0123.  Celeste  Huenergard,  Mid¬ 
west  Editor. 
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respondent. 
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Letters 


ONE  FOR  ROY 

Roy  Copperud,  in  “Short  Course  in 
Journalese — No.  567,”  used  the  example 
of  young  newswriters’  describing  letters 
as  “fired  off”  instead  of  mailed.  Here  is  a 
somewhat  more  elaborate  example: 

“When  he  had  made  room  in  his  quiver 
for  Horace  Walpole’s  works  beside 
Dante’s,  he  found  himself  armed  with  an 
unfailing  store  of  apt  quotations. 

“It  was  hardly  possible  for  there  to  be 
any  event  in  the  news  which  a  scholar 
who  had  thus  made  himself  a  double  hafiz 
could  not  illustrate  by  a  passage  from  one 
or  other  of  the  two  authors  whose  works 
this  intellectual  archer  now  knew  by 
heart. 

“On  the  slightest  provocation  he  would 
shoot  a  letter,  containing  a  quotation 
from  either  Walpole  or  Dante,  at  the  edi¬ 
tor  of  The  Times;  and,  as  the  quotation 
was  always  attractively  felicitous  and  the 
covering  letter  always  discretely  short, 
the  literary  arrow  usu^y  went  home  and, 
in  the  course  of  years,  the  deft  archer 
scored  a  prodigious  tale  of  hits. 

“Thus,  thanks  to  his  unprofessional 
addition  of  a  second  string  to  his 
academic  bow,  Paget  Toynbee  succeed  in 
lodging  in  the  columns  of  The  Times  a 
quantity  of  letters  that  can  hardly  have 
Iwen  equalled  by  any  of  his  contempor¬ 
aries.” 

No  young  newswriter’s  journalese 
here,  but  distinguished  historian- 
philosopher  Arnold  Toynbee  writing  ab¬ 
out  his  uncle,  Dante  scholar  Paget  Toyn¬ 
bee,  who  took  over  the  work  of  his  wife, 
Walpole  scholar  Nellie  Toynbee,  after 
she  died. 

Dewey  Fasnacht,  Jr. 

405  Alpha  At. 

Akron,  Ohio  44312 


NOT  THE  CASE 

In  her  article  in  E&P's  August  15  issue. 
Miss  Natalie  Spingam  uses  the  express¬ 
ion  “the  exception  proves  the  rule.”  She 
cannot  be  blamed  because  it  is  often  and 
widely  used,  but  it  is  not  true.  How  can  it 
be? 

The  word  “prove”  relates  to  the  tradi¬ 
tional  term  “proof’  in  the  printing  indus¬ 
try  which  means  to  test  for  errors  and 
corrections  in  a  printed  sheet. 

The  so-called  maxim  is  a  wide-spread 
misconception.  It  is  not  logical  and  is  not 
true. 

Reflection  will  “prove”  this  meaning, 
so  generally  and  widely  misinterpreted. 

Ovid  Riso 

619  Pitney  Rd 
Absecon,  N.J.  08201 
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REAL  REASON 

We  take  exception  to  your  article, 
“Shopper  drives  Scaife  weekly  out  of 
business,”  that  was  in  your  August  15, 
1981  issue.  Your  statement  that  the  fold¬ 
ing  of  the  Elizabethtown  (Pa.)  Chronicle 
was  due  to  a  “saturation  distribution 
shopper”  we  feel  was  in  error. 

We  also  do  not  agree  with  your  remark 
that  the  shopper  was  the  "favored 
medium  of  local  merchants.” 

As  a  weekly  community  newspaper  in 
Central  Pennsylvania  with  well  over  125 
years  of  history ,  we  at  the  Press  and  Jour¬ 
nal  feel  that  the  Chronicle’s  refusal  to 
maintain  an  active  news  rapport  with  its 
readers  and  businesses  was  the  reason  for 
its  bitter  destruction. 

The  takeover  of  the  Chronicle  from  the 
hands  of  a  local  family  is  recognized  by 
E-townians  as  the  beginning  of  their  com¬ 
munity  newspaper’s  end.  “It’s  just  not 
our  newspaper  anymore,”  was  what  we 
heard  from  the  residents  and  businesses 
of  Elizabethtown  when  the  publication 
was  sold.  And  believe  us  gentlemen,  the 
residents  were  right  as  the  proof  can  be 
seen  in  the  now  locked  doors  of  the 
Chronicle. 

We  have  for  over  a  year  now  been  pro¬ 
viding  Elizabethtown  with  what  we  feel  is 
the  community  news  that  had  been  mis¬ 
sing  from  the  pages  of  the  Chronicle.  We 
also  feel  that  we  now  conunand  a  signifi¬ 
cant  portion  of  the  town’s  advertising.  It 
is  our  opinion  that  our  growing  circula¬ 
tion  and  advertising  strength  in  E-town 
will  enable  us  to  give  the  people  a  news¬ 
paper  with  the  “newsy  news”  thatacom- 
munity  weekly  newspaper  is  supposed  to 
provide.  Honor  rolls,  engagements,  vaca¬ 
tion  trips,  birthdays,  local  sports,  band 
concerts,  scouting  news,  high  school 
plays,  all  of  these  items  are  our  main  copy 
and  we  applaud  the  people  of  Eliza¬ 
bethtown  for  having  the  confidence  in 
us  and  sharing  with  us  their  special  mo¬ 
ments  and  notes  of  news  for  our  news¬ 
paper. 

If  in  a  way  it  seems  as  if  we  are  also 
taking  a  form  of  credit  for  the  death  of  the 
Chronicle  you  may  so  harbor  that 


thought.  But  what  sticks  in  our  minds  is 
that  the  Chronicle’s  own  end  can  be  cre¬ 
dited  to  owners  that  saw  the  publiation 
not  as  an  essential  entity  of  a  commun¬ 
ity’s  life,  but  as  a  write-off  and  simply 
another  financial  venture. 

Joseph  Sukle,  Jr. 
(Sokle  is  editor  of  the  MiddUtown  (Pa.) 
Press  and  Journal.) 


SUBLIMINAL 

R.  J.  Reynolds  Tobacco  Company’s  re¬ 
cent  decision  to  offer  the  "Camel 
Scoreboard”  to  newspapers  around  the 
country  involves  more  than  simply  a  con¬ 
troversy  over  an  advertiser’s  control  of 
news  content.  Your  luke-warm  endorse¬ 
ment  of  the  RJR  plan  (E&P  editorial,  Au- 
^st  15,  1981,  p.  4)  overiooks  RJR’s  de¬ 
liberate  attempt  to  merge,  in  the  public’s 
mind,  sports  with  smoking. 

Tobacco  advertising,  which  amounted 
to  expenditures  of  over  $1  billion  in  1980, 
has  an  enormous  impact  on  American 
society.  The  saturation  of  our  environ¬ 
ment  with  cigarette  ads — on  billboards, 
on  bus  and  taxi  placards,  in  stores,  in 
magazines  and,  yes,  in  newspapers — 
sends  out  the  message  that  smoking  is 
desirable.  It  blunts  the  message  of  health 
officials  and  others  that  smoking  kills. 
Cigarette  ads  promote  smoking;  the  re¬ 
sult  is  that  “over  50  million  American 
adults,  and  over  20  million  smokers,  do 
not  know  that  smoking  causes  heart  dis¬ 
ease.”  (Federal  Trade  Commission,  Staff 
Report  on  the  Cigarette  Advertising  In¬ 
vestigation,  May  1981,  page  3-28).  The 
“Camel  Scoreboard”  is  one  more  tobac¬ 
co  industry  attempt  to  reinforce  that 
ignorance  about  smoking  and  health. 

Smoking  is  not  athletic;  it  is  deadly. 
Those  newspapers  that  have  rejected  the 
“Camel  Scoreboard”  are  to  be  com¬ 
mended.  Those  that  have  accepted  it 
have  let  their  desire  for  quick  advertising 
revenue  thwart  the  public  interest. 

Edward  L.  Sweda,  Esq. 

172  Boston  St. 

Dorchester,  Mass.  02125 


EDITOR'S  COMMENT 


Dave  J.  Butler 
Managing  Editor 
Messenger-  Inquirer 
Owensboro,  Kentucky 


“The  Pony  Wire  gives  us  the  added  perspective  we 
wanted.  It  complements  rather  than  duplicates  AP.  We 
have  plenty  of  material,  but  we’re  not  overwhelmed.” 
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Springfield  is  the  largest  food  market  in  Massachusetts  outside 
Boston,  according  to  the  Griffin  Report.  Our  1981  food  sales 
were  $746,900,000. 

These  Major  chains,  independents  and  wholesalers  do 
business  in  Western  Massachusetts: 

•  A&P  regional  Office,*  serving  •  Grand  Union 

Boston,  Albany  &  Springfield.  •  Mott's/Shop  Rite 

•  Adams  Supermarkets*  •  New  England  Food  Stores* 

•  Allied  Grocers*  •  Price  Chopper 

•  Big  Y  Stores*  •  Springfield  Sugar/Sweet  Life* 

•  First  National  Stores  (Finest)*  •  Stop  &  Shop 

•  Food  Basket  Stores*  •  Waldbaum’s/Food  Marts* 

*  Denotes  buying  headquarters 

The  men  and  women  who  work  in  Springfield  are  the  most  influ¬ 
ential  people  in  the  Massachusetts  food  industry.  And  every  day 
of  the  year  they  read  the  Springfield  Newspapers  . . . 
their  hometown  newspapers. 

To  influence  the  influentials,  you  need  the  Springfield  Newspapers. 


Largest  in  Massachusetts  Outside  Boston 

The  Springfield  Newspapers 

Represented  by  Newhouse  Newspapers 


Make  k  in  Mawadusettsl 
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Direct  mail  test  scares 
newspaper  ad  executives 


Sears,  Montgomery  Ward,  and  K-Mart 
have  entered  into  a  direct  mail  “piggy¬ 
back”  marketing  test  in  the  Dallas/Ft. 
Worth,  Texas,  and  San  Diego,  Calif, 
areas  that  is  worrying  a  number  of  news¬ 
paper  ad  executives  and  publishers. 

Sears  and  Montgomery  Ward  also  are 
conducting  the  test  in  Houston,  Texas. 

The  first  public  notice  about  this 
method  of  distributing  circulars  and  its 
impact  on  newspaper  inserts  was  re¬ 
ported  by  Editor  &  Publisher  in  May 
(see  E&P,  May  9,  page  15,  “Direct  mail 
rate  cut  poses  insert  threat”). 

The  Texas  test  involves  mailing  pre¬ 
prints  stuffed  one  inside  the  other  to 
selected  ZIP  Code  routes  at  least  nine 
times  during  the  next  six  months.  About 
one  million  preprints  will  be  mailed  at  a 
cost  of  $37  per  thousand.  The  mailings 
may  be  sent  third-class  as  long  as  the 
bundles  weigh  less  than  five  ounces. 

“Anything  anybody  can  do  to  preclude 
this  happening  in  their  market  should  do 
it,”  warned  Dave  Snyder,  advertising 
director  of  the  Fort  Worth  Star- 
Telegram. 

According  to  one  advertising  director, 
part  of  the  funds  being  used  to  conduct 
this  “piggyback”  test  have  come  from 
the  newspaper  advertising  budget. 

“It’s  a  pretty  cut  and  dried  situation,” 
said  another  Texas  advertising  director. 
“They  are  going  to  total  household  cover¬ 
age  at  reduced  cost  with  this  test.  If  it 
woilcs,  newspapers  have  a  real  problem 
on  their  (lands.” 

In  San  Diego  County,  Thomas  J.  Mis- 
sett,  publisher,  Oceanside  (Calif.)  Blade- 
Tribune,  said  Sears,  K-mart,  Thrifty 
Drugs  and  Fed-Mart  decided  to  take  their 
weekly  circulars  out  of  newspapers  and 
share  the  cost  of  a  mailing  program.  The 
‘package’  contains  a  10 — page  narrow 
standard  (6  col.)  for  K-mart;  a  12-page 
narrow  standard  on  32  pound  stock  for 
Thrifty;  and  an  8-page  narrow  standard 
on  32-pound  stock  for  Fed-Mart.  The  tot¬ 
al  package  weighs  5  ounces — under  the 
new  overweight  figure. 

The  mailing  house  charges  $40  per 
thousand  for  the  section  used  as  the  out¬ 
side  wrapper  and  $30  per  thousand  for 
those  inside,  Missett  said.  Total  re¬ 
venue  for  the  mailing  house,  therefore, 
would  be  $130  per  thousand.  The  total 
mailing  house  cost  for  postage,  handling 
and  addressing  the  package  is  $73  per 
thousand.  Total  profit  for  the  mailing 


house  is  $57  per  thousand.  If  a  total  of 
600,000  pieces  are  mailed  each  week,  the 
mailing  house  would  see  an  annual  profit 
of  $1,778,400. 

“A  switch  from  newspaper  inserting  to 
shared  mail  by  these  advertisers  would 
have  a  disastrous  effect  on  San  Diego 
County  newspapers.  The  four  dailies 
alone  would  lose  a  minimum  of  $60,000 
per  week,  or  $3,120,000  a  year,”  Missett 
told  a  meeting  of  newspaper  executives 
attending  a  Southern  Newspaper  Pub¬ 
lishers  Association  workshop.  “That 
does  not  include  the  many  weeklies  and 
shoppers  now  used  for  inserting  purposes 
by  these  major  advertisers,”  he  said. 

Missett  said  third-class  bulk  postal 
rates  have  dropped  dramatically  since 
1978.  On  May  29,  1978,  third-class  bulk 
rates  were  8.4  cents  per  piece  for  up  to 
3.278  ounces,  and  then  44  cents  per 
pound. 

On  January  28,  1979,  a  pre-sort  dis¬ 
count  of  1.5  cents  per  piece  went  into 
effect,  resulting  in  a  net  price  of  6.9  cents 
per  piece  for  up  to  3.278  ounces,  then  44 
cents  per  pound  (minus  the  1.5  cents  per 
piece  pre-sort  discount),  he  said. 

In  March  1981,  the  rate  dropped  again, 
to  6.4  cents  per  piece  for  up  to  5.04 
ounces  for  mail  pre-sorted  by  carrier 
route,  then  33  cents  per  pound  (minus  a  4 
cents  per  piece  pre-sort  discount). 

Missett  told  the  executives: 

“These  decreases  in  third-class  rates 
are  clearly  a  profit  windfall  for  mail 
houses  and  mailed  shoppers.  And,  they 
could  affect  seriously  the  future  of  news¬ 
papers  by  giving  a  competitive  advantage 
to  shoppers  and  maUing  houses. 

“Mailed  shoppers  have  been  handed 
millions  of  dollars  in  decreased  postal 
rates.  Here’s  an  example:  A  shopper  in 
Southern  California  is  mailed  to  900,000 
homes  and  businesses  once  a  week.  The 
average  piece  weighs  7.5  ounces.  In  June 
1978,  the  mail  costs  would  have  been  41 
cents  per  pound  or  19.25  cents  per  piece 
(based  upon  2.13  pieces  per  pound),  or 
$173,250  per  week,  or  $9,009,000  per 
year.  In  June  1981 ,  the  mail  costs  were  33 
cents  per  pound  or  1 1 .49  cents  per  piece 
(which  includes  4  cents  per  piece  carrier 
route  discount),  or  $103,410  per  week,  or 
$5,377,320  per  year.  The  same  shopper, 
through  de-escalating  third-class  rates, 
saved  $3,631,680  in  1981  over  1978  postal 
costs. 

“Increasing  overweight  limitations 


Every  Saturday  since  1884 


provides  even  further  windfalls  in  pre¬ 
printed  insert  revenue.  For  example,  a 
shopper  in  Southern  Caifomia  is  mailed 
to  900,0(X)  homes  and  businesses  once  a 
week.  It  is  a  ‘flexie’  format  with  an  aver¬ 
age  of  52  pages.  Without  any  pre-printed 
inserts  it  weighs  3.2  ounces.  In  June  1978, 
it  would  have  cost  8.4  cents  per  piece  to 
mail.  The  addition  of  even  one  pre¬ 
printed  insert  would  have  forced  the 
shopper  to  pay  an  overweight  charge.  To¬ 
day,  however,  the  same  shon>er  would 
cost  only  6.4  cents  per  piece  to  mail — a 
reduction  of  24%— and  as  many  as  four 
8-page  standard  and  tabloid  pre-prints 
ct^d  be  included  without  an  overweight 
charge. 

“This  allows  the  shopper  to  save 
$18,000  per  week  on  postage,  or  $936,000 
per  year,  compared  to  1978.  At  the  same 
time,  using  an  average  rate  of  $30  per 
thousand,  the  shopper  can  pick  up 
$108,000  per  week,  mr  $5,616,000  per  year 
in  insert  revenue  by  ‘brokering’  the  U.S. 
mail.” _ 

Over  1,400  dailies 
accept  SAU  system 

Newspapers  this  week  embark  on 
one  of  the  most  ambitious  projects 
they  have  ever  undertaken,  the  Stand¬ 
ard  Advertising  Unit  system  (SAU). 

Over  1,400  daily  newspapers  will 
begin  accepting  standard  sized  nation¬ 
al  ads  on  September  1.  They  include 
every  newspaper  in  the  U.S.  with  over 
50,000  daily  circulation,  excluding  the 
Wall  Street  Journal. 

Editor  &  Publisher  marks  the 
overwhelming  acceptance  of  the  SAU 
system  by  daily  newspapers  with  a 
special  pull-out  section  included  in 
this  issue.  The  section  lists  every  daUy 
newspaper  which  had,  at  press  time, 
indicated  acceptance  of  the  system. 

The  SAU  system  contains  25  stan¬ 
dard  sizes  (and  5  alternates  for  6  col¬ 
umn  piapers)  measured  in  inches,  not 
lines.  It  is  expected  to  eliminate  the 
need  for  the  re-sizing  or  re¬ 
proportioning  of  national  advertising 
in  order  to  fit  it  into  papers  with 
varying  formats.  Along  with  News- 
plan  ad  discounts  for  continuity,  im¬ 
proved  research,  the  SAU  system  is 
expected  to  draw  a  greater  share  of  the 
national  advertising  dollar  to  news¬ 
papers. 

The  advertising  community  has 
generally  hailed  the  system  as  a  solu¬ 
tion  to  the  problems  associated  with 
creating,  planning  and  placing  adver¬ 
tising  in  a  large  number  of  newspapers 
with  diverse  formats. 


Phila.  Bulletin’s  rescue 
carefully  planned  out 


By  Andrew  Radolf 

The  plan  to  win  $4.9  million  in  conces¬ 
sions  from  8  unions  to  keep  the  Phi¬ 
ladelphia  Bulletin  publishing  was  10 
weeks  in  preparation,  J.P.  Smith,  presi¬ 
dent  of  Chartcom,  Inc.,  told  E&P  this 
week. 

Chartcom,  subsidiary  of  the  Charter 
Co.  of  Jacksonville,  Fla.,  owns  the  news¬ 
paper. 

Smith  said  in  “late  spring”  he  and  Bul¬ 
letin  publisher  N.S.  “Buddy”  Hayden 
“assessed  the  current  position”  of  the 
newspaper  and  “did  a  full  reevaluation  of 
what  was  necessary.” 

Smith  said  the  “10  weeks”  of  planning 
were  needed  in  order  to  have  “sufficient 
documentation  and  presentation”  for  the 
unions. 

On  Sunday,  August  2,  officials  of  the  8 
unions  received  a  telegram  from  Hayden 
summoning  them  to  a  meeting  at  2  P.M. 
the  following  day  in  the  Bulletin’s  Five 
Star  Room.  At  that  meeting,  Hayden  told 
the  union  officials  the  newspaper  needed 
“major”  concessions  and  a  new  five  year 
contract  or  it  would  cease  publishing.  He 
said  the  Bulletin  had  lost  over  $13  million 
in  1980  and  over  $10  million  in  the  first 
half  of  1981. 

The  publisher  set  noon,  August  16  as 
the  deadline  for  an  agreement. 

Bulletin  non-union  employees  were  in¬ 
formed  of  the  closing  deadline  by  Hayden 
at  3  P.M.  the  same  day,  August  3. 

Chartcom  prepared  and  distributed  a 
news  release  on  the  plan  in  advance  so  it 
would  be  received  by  news  media  outlets 
almost  simultaneously  with  Hayden’s 
closed  door  announcement.  The  next 
day,  Chartcom’s  pr  office  mailed  news 
media  a  full  transcript  of  Hayden’s  ques¬ 
tion  and  answer  session  with  non-union 
staffers  plus  a  copy  of  the  new  profit  shar¬ 
ing  plan. 

The  Bulletin’s  August  4  edition  con¬ 
tained  several  doomsday  type  reports,  in¬ 
cluding  a  lengthy  history  of  the  newspap¬ 
er  and  a  front  page  letter  to  readers  signed 
by  Hayden.  Follow-up  editions  featured 
letters  from  readers  pleading  that  the  pap¬ 
er  be  saved  and  ran  stories  keeping  read¬ 
ers  up  to  date  on  the  status  of  the  negotia- 
tioi.&. 

All  8  unions  voted  to  approve  the  new 
contracts  with  the  final  “yes”  vote  com¬ 
ing  from  the  pressmen  at  6:35  P.M. 

Smith  said  the  selection  of  August  3  as 
the  date  for  the  first  meeting  with  the 
unions  was  “a  matter  of  timing”  but  was 
not  an  effort  to  capitalize  on  the  climate 
created  by  the  impending  shut  down  of 
the  Washington  Star  on  August  7. 

“It  had  nothing  to  do  with  it,”  Smith 
said.  “Two  weeks  was  sufficient  time  to 


reach  an  agreement.  We  needed  to  create 
a  very  tight  timetable.” 

(Bulletin  executive  editor,  Craig 
Ammerman,  said  the  paper  wanted  to 
keep  the  negotiations  to  a  two  week  sche¬ 
dule  in  order  to  prevent  the  loss  of  staff, 
readers,  and  advertisers.) 

In  addition  to  $4.9  million  in  union  con¬ 
cessions  including  113  layoffs,  the  Bulle¬ 
tin  sent  pink  slips  to  58  non-union  em¬ 
ployees  for  another  $1.4  million  in  sav¬ 
ings. 

In  June  1980  the  Bulletin  laid  off  125 
non-union  employees  and  limited  non¬ 
union  salary  increases  to  a  maximum  of 
3%  annually  until  July  1,  1982. 

Under  the  wage  stabilization  plan,  the 
Bulletin  set  aside  another  5%  in  salary 
increases  for  non-union  employees.  The 
amount  will  be  payable  on  July  1,  1982 
provided  the  newspaper  has  become  pro¬ 
fitable  by  that  date. 

Editor  &  Publisher  erroneously  re¬ 
ported  in  its  August  22  issue  that  Bulletin 
executives  agreed  to  a  10%  pay  cut  to 
match  the  cuts  being  asked  of  the  unions. 

Smith  said  “no  executive  pay  cuts” 
were  made  at  the  paper.  He  said  “every 
non-contract  person,”  including  execu¬ 
tives,  was  already  affected  by  the  wage 
stabilization  plan.  As  a  result,  non¬ 
contract  employees  were  not  asked  to 
take  any  pay  cuts  in  the  current  situation. 

A  key  element  in  convincing  the  unions 
to  agree  to  concessions.  Smith  said,  was 
management’s  proposal  for  a  profit  shar¬ 
ing  plan  which  will  distribute  25%  of  any 
future  operating  profits  among  Bulletin 
employees. 

Smith  said  the  profit  sharing  plan  was 
“something  Buddy  and  I  worked  on 
together”  during  the  10  week  planning 
process  in  the  spring. 

“We  felt  that  it  was  important,  in  con¬ 
sideration  of  the  concessions  that  were 
being  asked,  that  we  create  a  partnership 
between  the  company  and  employees,” 
Smith  said.  “We’re  partners  effective 
Sunday,  August  16.” 

On  that  date,  with  the  last  union 
approval  of  the  concessions,  the  profit 
sharing  plan  went  into  effect. 

Smith  continued,  “We  don’t  blame 
labor  for  anything  that  happened  at  the 
Bulletin.  We  will  benefit  from  their  input. 
It’s  important  to  continue  to  build  an 
operating  interface  (with  labor).” 

With  the  cost  saving  concessions  in 
place.  Charter  Co.  has  stated  it  will  invest 
“up  to  $30  million”  in  the  Bulletin. 

Smith  said  the  “majority  of  the  out¬ 
lays”  will  cover  “increment  advertising 
costs  that  occur  in  conjunction  with  our 
advertising  and  circulation  plans.  We  are 
spending  money  to  support  a  specific 


program  aimed  at  gaining  circulation.  Get 
the  circulation,  advertising  will  follow.” 

Smith  said  “some  capital  expendi¬ 
tures”  will  also  be  made  with  a  view  to¬ 
wards  gaining  circulation. 

Smith  declined  to  reveal  how  much 
Charter’s  first  “outlay”  for  the  Bulletin 
will  be. 

He  said  he  has  approved  a  plan  devised 
by  publisher  Hayden  which  aims  to  make 
the  Bulletin  profitable  by  1984. 

Smith  warned  that  the  Bulletin  must 
meet  “certain  benchmarks”  along  the 
way. 

“We  are  going  to  measure  ourselves 
very  carefully,”  Smith  said.  “Our  prog¬ 
ram  is  not  without  risks.  There  will  be  no 
surprises  as  we  proceed.  If  our  program  is 
not  working,  it  will  be  obvious  to  more 
than  management  of  the  company.” 

Smith  agreed  with  Hayden’s  projection 
last  week  that  the  Bulletin  will  lose  about 
$17  million  total  this  year  (E&P,  Aug.  22, 
p.  13).  He  noted  the  total  concessions  of 
$6.3  million  from  union  and  non-union 
areas  “will  not  eliminate”  the  losses. 

“There’s  no  way  to  save  yourself  into  a 
profit,”  Smith  remarked. 

Smith,  a  1%5  Princeton  graduate  who 
received  his  MBA  from  Stanford  Uni¬ 
versity  in  1970,  joined  the  Charter  Co.  in 
1975  as  vicepresident  for  economics  and 
planning.  He  had  worked  previously  in 
the  real  estate  business  in  Florida. 

Smith  became  head  of  Charter  Direct 
Response,  part  of  the  communications 
group,  in  1977  and  “turned  it  around  to 
profitability”  in  two  years. 

He  was  named  president  of  Chartcom 
after  the  dissolution  of  Charter  Media,  a 
partnership  between  Charter  Co.  and 
Karl  Eller,  on  September  30,  1980. 

Charter  Media  purchased  the  Bulletin 
on  April  30,  1980.  The  Charter  Co.  took 
sole  possession  of  the  Bulletin  in  Novem¬ 
ber  1980. 

Besides  Chartcom’s  ownership  of  the 
Bulletin,  Smith  does  not  have  any  experi¬ 
ence  in  the  newspaper  business.  He  does 
not  believe  this  lack  of  experience  will 
hamper  his  efforts  to  help  make  the  Bulle¬ 
tin  a  success. 

“I  understand  very  well  how  to  run  a 
business  by  the  numbers,”  Smith  said. 
“If  you  run  a  business  by  the  numbers, 
most  likely  you’ll  run  it  correctly.” 

Smith  added  a  newspaper  must  “pro¬ 
vide  information  above  and  beyond  the 
news”  to  be  competitive  in  a  market 
which  includes  readers  in  both  Phi¬ 
ladelphia  and  its  suburbs. 

Union  leaders  contacted  by  E&P 
stated  they  never  doubted  publisher 
Hayden’s  assertions  on  August  3  that 
concesssions  were  needed  to  save  the 
newspaper. 

“We  didn’t  feel  they  were  bluffing,” 
stated  James  Donahue,  president  of 
Teamster’s  Local  628.  “We  didn’t  want 
to  roll  the  dice  and  gamble.  Too  many 
jobs  were  at  stake.” 

(Continued  on  page  9) 
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Carefully  planned 

(Continued  front  page  8) 


Donahue  said  the  new  contract  with  the 
Bulletin  “is  a  fair  deal  if  it’s  carried  out.” 

Donahue  believes  that  the  $6.3  million 
in  concessions  is  the  source  for  the 
money  Charter  Co.  has  pledged  to  invest 
in  the  paper. 

“Over  a  five  year  contract,  that  (the 
concessions)  equals  $30  million,”  Dona¬ 
hue  said.  “Unless  they  show  me  some¬ 
thing  different,  these  concessions  were 
the  dollars  for  revitalization  of  the  Bul¬ 
letin.” 

Don  Salvucci,  business  manager  of  the 
pressmens  union,  said,  “There’s  no 
doubt  in  my  mind  the  Bulletin  is  losing 
money.” 

He  said  in  negotiating  with  manage¬ 
ment,  his  union  agreed  to  cuts  in  manning 
to  avoid  having  to  take  cuts  in  wages. 

“We  sold  things  to  get  the  wages 
back,”  he  said. 

Salvucci  stated  his  union  has  lost 
“twenty  five  situations”  at  the  Bulletin. 

“They  can’t  cut  more  than  the’ve  cut 
now,”  Salvucci  continued.  He  said 
Hayden  during  the  negotiations  indicated 
to  him  the  Bulletin  “might  have  to  come 
back  for  more  layoffs  in  six  or  eight 
months.” 

Salvucci  said  his  union  would  not  agree 
to  more  concessions. 

The  president  of  the  Typographical 
Workers  Union,  Joseph  Lombardi,  said 
when  he  received  Buddy  Hayden’s  tele¬ 
gram  on  August  2,  he  was  sure  it  meant 
the  Bulletin  was  closing  down  or  going  to 
a  joint  agency. 

Lombardi  stated  his  co-workers 
“laugh  at”  the  Bulletin’s  profit  sharing 
plan. 

Lombardi  said  his  co-workers  “are  not 
bitter”  about  the  concessions  but  “want 
something  concrete”  to  start  happening 
at  the  Bulletin. 

Movie  studio  buys 
newspaper  series 

A  16-part  series  that  appeared  in  the 
Los  Angeles  Herald- Examiner  about 
the  abuse  of  illegal  Mexican  aliens  in  the 
garment  industry  was  purchased  by  Fran¬ 
cis  Coppola’s  Zoetrope  studio  for  a  two- 
hour  tv  movie  for  NBC. 

“Sweat  Shop,”  the  title  of  the  series 
and  movie,  ran  last  January  in  the 
Herald  -  Examiner.  Secretary  of  Labor 
Raymond  Donovan  issued  a  call  for  a 
national  crackdown  on  sweat  shops  as  a 
result  of  the  report  by  Merle  Linda  Wolin, 
the  reporter,  who  worked  undercover  in 
Los  Angeles  garment  shops,  pretending 
to  be  an  illegal  alien  from  Brazil. 

The  movie  will  be  dubbed  into  Spanish 
for  showing  on  Spanish-language  stations 
after  its  run  on  NBC. 
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Guild  sues  Time,  Inc. 
over  Star  trust  fund  assets 


In  a  lawsuit  filed  in  U.S.  District  Court 
in  Washington,  D.C.,  August  24,  execu¬ 
tives  of  The  Newspaper  Guild  local  repre¬ 
senting  former  employees  of  the  de¬ 
funct  Washington  Star  have  charged 
Time  Inc.  with  trying  to  “siphon  off’  an 
estimated  $4  million  of  the  assets  of  a 
benefit  trust  fund  for  Star  employees 
established  in  1918. 

The  class-action  suit  was  filed  by  Local 
3S  of  the  Washington-Baltimore  News¬ 
paper  Guild  on  behalf  of  more  than  1 ,000 
retirees,  disabled  former  employees  and 
beneficiaries  of  deceased  Star  employees 
covered  by  the  benefit  plan,  llie  suit 
charges  Star  executives  who  served  as 
trustees  of  the  fund  engaged  in  “willful 
and  negligent  conduct,  fraud  and  deceit” 
by  agreeing  to  an  amendment  of  the  trust 
agreement  that  would  allow  The 
Washington  Star  Co.  and  Time  Inc.,  its 
parent  firm,  to  retain  the  fund’s  excess 
assets. 

The  assets  of  the  employer-funded 
trust  have  grown  over  the  years  through 
tax-free  investments.  Robert  Paul,  the 
lawyer  for  the  Guild,  estimated  the  worth 
of  the  fund  at  between  $15  million  and  $20 
miUion. 

The  lawsuit  says  that  less  than  a  week 
after  the  Time  Inc.  announcement  July  23 
that  it  would  fold  the  Star  August  7,  Star 
executives  serving  as  trustees  of  the  plan 
approved  an  amendment  to  the  trust 
agreement  deleting  the  following  from  a 
clause  on  terminating  the  trust:  “In  no 
event  shall  any  of  the  trust  fund  ...  be 
returned  to  the  employer  or  be  used  for, 
or  diverted  to,  purposes  other  than  for  the 
exclusive  benefit  of  employees  covered 
by  the  plan  or  their  beneficiaries.” 

The  new  language  of  the  amendment 
substituted  the  following:  “provided  that 
any  assets  remaining  in  the  trust  fund  af¬ 
ter  the  full  satisfaction  of  all  liabilities  of 
the  plan  to  participants  and  their  benefi¬ 
ciaries  shall  be  returned  to  the  em¬ 
ployer.” 

Louis  Slovinsky,  a  spokesman  for 
Time  Inc.  in  New  York  City,  stressed  that 
adoption  of  the  amendment  allowing  ex¬ 
cess  funds  to  revert  to  “the  employer” 
could  not  benefit  Time  Inc.  “Any  excess 
amounts  in  the  benefit  plan  ...  are  to 
revert  to  the  Washington  Star,”  he  said. 
“None  of  it’s  going  to  come  to  Time  Inc.” 

Slovinsky  said  Time  Inc.  lawyers  had 
not  been  served  notice  of  the  Guild  law¬ 
suit  yet  and  that  he  could  not  comment  on 
the  detailed  allegations.  But  he  insisted 
that  any  excess  accumulating  to  The 
Washin^on  Star  Co.  under  the  amend¬ 
ment  to  the  trust  agreement  “will  be  used 
to  pay  out  other  kinds  of  (employee)  be¬ 


nefits,  such  as  health  and  life  insurance.” 

The  Guild  says  it  was  notified  by  letter 
August  5  that  the  employee  trust  would 
be  terminated  and  that  the  amendment 
allowing  Time  Inc.  to  retain  the  fund’s 
excess  assets  had  more  approved  by  the 
trustees  July  29.  A  similar  letter  notifying 
participants  in  the  benefit  plan  of  its  ter¬ 
mination  did  not  mention  the  amend¬ 
ment,  the  Guild  says. 

According  to  the  lawsuit,  the  employee 
benefit  plan  established  by  The  Evening 
Star  Newspaper  Co.  in  1918  probably  was 
the  first  such  plan  in  the  newspaper  indus¬ 
try  and  one  of  the  first  in  any  industry  in 
this  country.  Funded  entirely  by  con¬ 
tributions  from  the  employer,  the  plan 
covered  all  Star  employees,  not  just  those 
represented  by  unions,  such  as  the  Guild. 

In  1974,  according  to  the  lawsuit,  the 
Guild  and  the  newspaper  created  a  new 
pension  fund  trust  to  be  administered 
jointly.  At  that  time,  the  suit  says,  the  two 
sides  agreed  that  Guild  employees  still 
would  be  entitled  to  all  benefits  they  had 
accrued  under  the  old  benefit  trust, 
“which  was  frozen  and  vested  as  of  Jan. 
1,  1974.”  From  1974-1977,  the  suit  says, 
other  unions  also  arranged  jointly- 
administered  pension  fund  trusts  with  the 
Star,  and  their  employees’  benefits  under 
the  old  trust  fund  were  frozen  and  vested, 
too. 

The  Guild  claims  in  the  lawsuit  that  it 
had  negotiated  an  agreement  in  bargain¬ 
ing  with  the  Star  that  in  the  event  of  ter¬ 
mination  of  the  old  trust  plan,  “none  of 
the  assets  could  revert  to  the  ‘employer,’ 
but,  instead,  would  be  distributed  among 
all  of  the  beneficiaries  of  the  plan,  after 
the  necessary  administrative  costs  were 
satisfied.” 

In  the  lawsuit,  the  Guild  and  several 
individually  named  union  members 
charge  The  Washington  Star  Co.  and 
Time  Inc.  violated  federal  laws  govern¬ 
ment  employee  retirement  plans  and 
violated  the  terms  of  their  bargaining 
agreements  with  the  Guild.  Additionally, 
the  suit  charges  the  trustees’  action  in 
approving  the  July  29  amendment  consti¬ 
tutes  fraud. 

The  Guild  asks  the  court  to  declare  the 
amendment  “null  and  void”  and  enjoin 
the  defendants  from  enforcing  its  terms. 
The  suit  also  seeks  the  appointment  of 
new  trustees  to  administer  the  benefit 
trust  under  court  supervision.  It  asks  for 
compensatory  damages  in  the  amount  of 
any  funds  that  already  might  have  re¬ 
verted  to  the  Washington  Star  Co.  or 
Time  Inc. 
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Canadian  news  execs  rap 
Kent  ccmmission  findings 


Canadian  newspaper  editors  and  pub¬ 
lishers  have  reacted  angrily  to  the  find¬ 
ings  and  proposals  put  out  last  week  by 
the  Kent  royal  commission  (E&P,  Aug. 
22.) 

The  proposals  came  after  a  nine  month, 

$3  million  study  to  determine  the  level  of 
newspaper  concentration  in  Canada  and 
whether  this  concentration  is  good  or  bad 
for  readers. 

“It  reads  a  bit  like  a  psychedelic 
dream,”  said  Fred  Hazel,  editor-in-chief 
of  two  Irving  newspaper  group  papers  in 
St.  John,  the  Telegraph-Journal  and  the 
Times-Globe . 

Paddy  Sherman,  publisher  of  the  Van¬ 
couver  Province,  compared  the  commis¬ 
sion,  headed  by  former  Winnipeg  Free 
Press  editor  Thomas  Kent,  with  Alice  in 
Wonderland. 

He  said  if  the  government  follows  the 
recommendations  of  the  commission,  the 
newspaper  industry  could  be  in  even 
more  trouble  than  it  is  in  now. 

“They  are  so  extreme  in  their  propos¬ 
als  that  I  don’t  see  any  responsible  gov¬ 
ernment  adopting  their  recommenda¬ 
tions,”  he  said. 

Sherman  was  especially  skeptical  ab¬ 
out  the  recommendation  to  establish  a 
press  rights  panel.  “I  have  a  horrible  feel¬ 
ing  that  the  press  rights  panel  will  end  up 
as  a  press  control  panel,”  he  said. 

Clark  Davey,  editor  of  the  Vancouver 
Sun,  a  Southam  Inc.  newspaper,  as  is  the 
Vancouver  Province,  said  the  commis¬ 
sion  had  gone  so  far  in  its  recommenda¬ 
tions  that  it  was  “tougher  than  the  public 
will  even  consider.” 

Robert  McConnell,  publisher  of  the 
Montreal  Gazette,  called  the  report 
“basically  a  dishonest  document.”  He 
said  he  looked  at  the  report,  considered  it 
“nonsense”  and  wondered  “who  the  hell 
produced  it.” 

A.  Roy  Megarry,  publisher  of  the 
Toronto  Globe  and  Mail,  said  only 
“monumental  ignorance”  of  the  industry 
could  have  prompted  the  commission  re¬ 
commendation  that  Thomson  Newspaper 
Ltd.,  owner  of  the  national  Globe,  either 
sell  it  or  sell  the  other  39  newspapers  the 
chain  owns. 

“It’s  got  to  be  so  far-fetched  and  so 
inequitable  and  so  out  of  keeping  with  the 
facts  that  this  is  one  recommendation  that 
won’t  be  implemented,”  he  said. 

The  recommendations,  Megarry  said, 
were  either  “born  out  of  monumental 
ignorance  of  the  North  American  news¬ 
paper  industry  or  must  be  politically 
motivated.” 

Megarry  added  that  the  Globe  is  going 
to  need  “all  the  resources  of  a  large  busi¬ 
ness  to  survive.” 

Kenneth  Thomson,  chairman  of  Thom¬ 


son  newspapers,  said,  “our  preliminary 
legal  advice  is  that  the  substance  of  the 
recommendations.  .  .  would  constitute 
an  invasion  of  the  property  and  civil 
rights  power  of  the  provinces  and,  accor¬ 
dingly,  any  resulting  legislation  might 
very  well  be  unconstitutional.” 

Thomson  contends  that  only  a  small 
fraction  of  the  Globe  and  Mail’s  circula¬ 
tion  is  in  communities  where  the  com¬ 
pany  already  owns  newspapers. 

Alberta’s  two  major  newspaper  pub¬ 
lishers,  both  with  Southam  dailies,  also 
rejected  the  commission’s  main  findings. 
“If  you  accept  that  a  newspaper  is  the  last 
bastion  of  freedom  of  speech,  you  have  to 
be  appalled  at  what  is  being  suggested,” 
said  Edmonton  Journal  publisher  J.  Pat¬ 
rick  O’Cailaghan. 

Michael  Sifton,  president  of  Armdale 
Publishers,  Ltd.,  which  owns  the  Saska¬ 
toon  Star-Phoenix  and  the  Regina  Lead¬ 
er-Post  called  the  report  a  move  “to  con¬ 
trol  the  voices  in  Canadian  journalism.” 

Some  praise  the  study 
Not  everyone  was  critical  of  the  com¬ 
mission’s  recommendation’s,  however. 
New  Democrat  MP  Ray  Skelly  called  the 
report  a  “bombshell”  and  said  if  the  gov¬ 
ernment  does  not  act  quickly  on  its  re¬ 
commendations,  the  NDP  will  raise  the 
issue  when  the  Commons  deals  with  com¬ 
bines  legislation  this  fall. 

Robert  Kerton,  a  spokesman  for  the 
Consumers  Association  of  Canada,  said 
the  report  makes  the  “sorry  state  of  the 
newspaper  industry  clear  and  shows  the 
need  for  more  effective  over-all  combines 
legislation.” 

After  the  closing  of  the  Winnipeg  and 
Ottawa  dailies  last  fall,  federal  investiga¬ 
tors  charged  the  Southam  and  Thomson 
chains  with  conspiracy  to  unduly  lessen 
competition  and  the  case  has  yet  to  go  to 
trial.  Those  charges  were  unrelated  to  the 
commission  inquiry. 

The  inquiry,  however,  was  born  short¬ 
ly  after  those  charges  were  leveled.  The 
commission  was  made  up  of  Kent,  former 
Toronto  Star  managing  editor  Borden 
Spears,  and  former  Canadian  Broadcast¬ 
ing  Company  president  Laurent  Picard. 
The  study,  consisting  mainly  of  inter¬ 
views  around  the  country,  resulted  in  a 
310  page  report.  It  is  being  made  available 
to  the  public  in  paperback  form. 

In  its  report,  the  commission  (see  E&P, 
Aug.  22),  among  other  things,  urged  the 
government  to  pass  legislation  to  prevent 
more  concentration,  provide  tax  incen¬ 
tives  for  better  journalism,  force  some 
newspaer  owners  or  groups  to  sell  some 
of  their  properties,  and  establish  a  press 
rights  panel  to  monitor  adherence  to  the 
new  laws. 


The  commission  has  insisted  that  the 
formation  of  the  press  rights  panel  would 
make  sure  the  press  keeps  the  freedom 
from  government  censorship  it  has  fought 
for  and  won. 

“But,  in  all  matters,  freedom  requires 
not  only  the  absence  of  government 
shackles,  but  also  the  affirmative  action 
of  law  to  protect  society  against  the 
chains  that  its  powerful  minorites  may 
impose  on  others,”  the  commission  re¬ 
port  stated. 

“Freedom  of  the  press  is  not  a  property 
right  of  owners,”  the  commission  stated. 
“It  is  a  right  of  the  people.” 

Of  the  1 17  daily  newspapers  in  Canada, 
88  are  controlled  by  groups,  many  of 
which  also  have  broadcasting  outlets  in 
the  same  markets.  Three  groups  control 
90%  of  daily  circulation  in  the  French 
language,  while  three  others  produce  two 
of  every  three  English-language  papers 
sold  in  Canada. 

The  commission  said  that  for  too  many 
of  these  chains — such  as  Thomson,  the 
Irving  group,  which  has  all  five  New 
Brunswick  English  dailies,  and  Paul  De- 
smarais’  Gesca  Ltd.,  with  four  in 
Quebec — profits  are  put  ahead  of  public 
service. 

It  said  because  owners  of  many  news¬ 
papers  have  other  business  interests, 
much  of  the  press  is  not  dedicated  exclu¬ 
sively  to  its  purpose — “the  discharge  of 
its  public  responsibility.” 

The  press  should  be  free  not  only  from 
the  state,  but  also  from  other  pressures, 
the  commissioners  said. 

The  commission  complimented  the 
Southam  group,  whose  14  dailies  have  the 
largest  block  of  English-language  circula¬ 
tion  (about  33%. )  The  report  said  South¬ 
am  operates  with  a  conscience,  but 
warned  the  group  is  ripe  for  takeover  by  a 
company  more  interested  in  profits. 

The  report  also  praised  Southam  for 
taking  “its  service  responsibility  more 
seriously  than  the  mixed  industrial  con¬ 
glomerates.”  Southam,  the  commission 
report  added,  “is  above  the  industrial 
average,  for  example,  in  its  investment 
for  editorial  product.” 

The  commission’s  recommendations 
will  amount  to  little  more  than  research 
material  for  graduate  students  unless  they 
are  accepted  by  cabinet  and  by  Parlia¬ 
ment.  There  was  no  immedidate  response 
from  the  Trudeau  government,  even 
though  it  has  had  the  report  for  a  month. 

Warnings  about  media  concentration 
from  a  Senate  committee  headed  by 
Liberal  Senator  Keith  Davey  in  1970 
were  largely  ignored.  Since  that  time,  the 
number  of  independently-owned  news¬ 
papers  in  Canada  has  continued  to  de¬ 
cline. 

Kent  pointed  out,  however,  the 
Davey’s  commission  went  to  work  on  its 
own,  without  any  direction  from  the  gov¬ 
ernment.  The  Kent  commission,  he  said. 
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Canadian  Press  executives 
opposed  to  govt,  subsidies 


Canadian  Press,  the  cooperative  news 
service  owned  by  1 1 1  newspapers,  does 
an  expert,  efficient  and  conscientious  job 
covering  the  news  within  the  limits  of  its 
budget  and  mandate,  but  “painfully  visi¬ 
ble”  are  its  lack  of  foreign  coverage  and  a 
French-language  service  whose  quality  is 
“embarrassing.” 

This  is  an  analysis  of  the  Canadian  wire 
service  which  the  Kent  commission  made 
public  in  its  recently  released  report  on 
the  Canadian  media.  The  report  came  af¬ 
ter  a  nine-month,  $3  million  study. 

The  commission  proposed  that  a  gov¬ 
ernment  grant  system  be  set  up  so  that  the 
Canadian  Press  gets  the  money  it  needs  to 
expand  its  news  agency  coverage  of 
domestic  and  foreign  events. 

The  proposal  was  rejected,  however, 
by  Clark  Davey,  president  of  Canadian 
Press.  Davey  said  his  immediate  reaction 
to  the  proposal  is  that  newspaper  pub¬ 
lishers  who  run  the  wire  service  “have  a 
very  clear  view  against  accepting  money 
from  the  government.” 

The  commission  said  CP  is  doing  a 
good  job  within  limited  resources,  but  has 
three  major  shortcomings:  an  embaras- 
singly  poor  service  to  French-speaking 
Canada;  no  regular  coverage  of  the 
North;  and  foreign  news  coverage  that 
“appears  to  be  going  from  skimpy  to  non¬ 
existent.” 

Davy  said  government  grants  could  put 
shackles  on  the  service  and  lead  to  a  con¬ 
flict  of  interest.  Canadian  Press  “has  to 
be  seen  by  the  readers  in  the  country  as 
being  totally  at  arms-  length  from  the  gov¬ 
ernment.” 

Keith  Kincaid,  general  manager  of 
Canadian  Press,  said  the  Kent  commis¬ 
sion’s  suggestion  that  the  wire  service 
accept  government  grants  to  expand  its 
news  coverage  run  counter  to  a  policy 
adopted  55  years  ago  about  such  grants. 

Gut  feeling 

Kincaid  said  he  has  a  “gut  feeling”  that 
the  news  agency’s  board  of  directors  will 
reject  such  a  suggestion  at  their  next 
meeting  in  October. 

Kincaid  questioned  the  economic  basis 
for  the  Kent  commission  recommenda¬ 
tion  and  also  questioned  the  factual  bases 
for  the  commission’s  allegations  that 
foreign  news  coverage  is  declining  and 
that  the  French-language  service  is  an 
embarrassment. 

Kincaid  said  there  is  some  question 
whether  Canadian  Press  would  qualify 
for  government  grants.  He  said  the  com¬ 
mission  made  an  “incomplete  analysis” 
of  CP’s  revenue  from  newspapers  and 
“overlooked  the  several  millions  of  dol¬ 
lars  received  for  extra  services,  such  as 
for  computer  delivery  of  news,  technical 
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charges  and  equipment  rental.” 

Kincaid  said  “excess  revenue  from 
these  services  pays  a  substantial  part  of 
CP’s  news  costs.” 

Disputes  analysis 

Disputing  the  commission’s  analysis  of 
the  Canadian  Press  foreign  coverage, 
Kincaid  said  the  “number  of  foreign 
assignments  made  from  Canada  has  in¬ 
creased  substantially.”  He  said  staff  sta¬ 
tioned  permanently  in  foreign  countries 
had  been  reduced,  but  only  in  response  to 
Canadian  papers’  changing  priorities. 

Kincaid  said  in  recent  weeks,  the  Cana¬ 
dian  Press  staff  has  reported  from  North¬ 
ern  Ireland,  Japan,  East  Africa,  Roma¬ 
nia,  Central  America,  Mexico,  China, 
Israel  and  elsewhere  in  the  Middle  East. 

“This  is  hardly  an  indication  of  non¬ 
existent  coverage,”  he  said. 

Kincaid  said  if  CP’s  member  newspap¬ 
ers  want  more  foreign  news  coverage, 
“CP  has  no  objection  to  redirecting  its 
resources  if  there  is  in  fact  a  ground  swell 
of  public  demand.” 

Kincaid  also  defended  CP’s  French 
language  news  service,  stating,  “the 
membership  has  made  a  substantial  effort 
in  recent  years  to  improve  the  quality  of 
the  French  service.  These  improvements 
are  continuing.” 

The  commission  recommended  an  in¬ 
fusion  of  funds  be  granted  by  the  govern¬ 
ment  to  the  Canadian  Press  because  the 
wire  service  was  financially  hurt  by  the 
closings  last  Fall  of  the  Ottawa  Journal 
and  the  Winnipeg  Tribune,  plus  the  shut¬ 
down  of  the  FP  News  Service  and  with¬ 
drawal  of  the  Calgary  Sun  from  CP  mem¬ 
bership. 

Canadian  Press,  however,  increased  its 
assessment  to  member  newspapers  by 
13.5%  and  is  charging  the  Winnipeg  Free 
Press  and  the  Ottawa  Citizen  a  higher  rate 
now  that  they  are  the  lone  dailies  in  their 
respective  markets.  As  a  result  of  this, 
Canadian  Press  is  expected  to  break  even 
in  1981. 

Hurting  more 

Hurting  more  than  Canadian  Press  is 
the  country’s  other  wire  service — United 
Press  Canada.  The  Kent  commission  re¬ 
port  stated  the  UPC  was  hurt  even  more 
by  the  closings  of  the  Ottawa  and  Win¬ 
nipeg  dailies.  According  to  the  report, 
while  Canadian  Press  was  able  to  recover 
some  of  its  $188,000  loss  from  the  Win¬ 
nipeg  Journal  closing.  United  Press  Cana¬ 
da  lost  $57,000  and  ran  a  $300,000  deficit 
last  year. 

The  Kent  commission  pointed  out  that 
editors  and  publishers  around  the  country 
favor  wire  service  competition.  But,  the 
report  added,  “The  question  in  many 


minds  was  whether  the  shrinking  market¬ 
place  could  continue  to  sustain  two  com¬ 
peting  services  without  subsidization.” 

The  commission  said  the  broadcasting 
sector,  which  provides  some  40%  of 
UPC’s  revenues,  has  become  crucial  to 
the  agency's  survival.  Canadian  Press, 
the  commission  said,  is  also  becoming 
increasingly  dependent  on  broadcast  re¬ 
venue.  CP  now  collects  more  than  $9  mil¬ 
lion  of  its  $23  million  in  revenues  from 
broadcast  subsidiaries. 

In  stressing  the  importance  of  the  need 
for  Canadian  Press  to  accept  government 
grants,  the  commission  said  the  con¬ 
tinuing  viability  of  CP  could  be  vital  not 
only  to  newspapers,  but  to  te  electronic 
publishing  industry — videotex. 


News  execs  rap 

(Continued  from  page  10) 


was  appointed  by  the  government  this 
time. 

The  Kent  commission  rejected  the  idea 
that  a  press  ownership  review  board  be 
created  to  determine  whether  newspaper 
takeovers  were  in  the  public’s  best  in¬ 
terest. 

Other  observations 

In  addition  to  stating  that  newspaper 
competition  in  Canada  is  virtually  dead 
and  that  monopoly  in  the  bu  siness  is 
irreversible,  the  Kent  commission  also 
found: 

§The  daily  newspaper  will  have  to 
change — slim  down — and  depend  on  its 
readers  for  more  of  its  revenue  than  in  the 
past. 

§Newspapers  that  partially  subordin¬ 
ate  profit  to  a  sense  of  public  responsibil¬ 
ity  are  a  “doomed  breed.”  Because 
Southam  Inc.  spends  millions  to  produce 
somewhat  better  newspapers,  it  is  ripe  for 
takeover  by  some  financial  interest  seek¬ 
ing  to  make  more  money  through  cost¬ 
cutting. 

§The  concentration  of  newspapers  in 
the  hands  of  large  business  interests  will 
continue  unless  the  law  and  public  policy 
is  changed. 

§Concentration  of  ownership  has  be¬ 
come  massive  for  business  reasons  that 
take  no  account  of  the  special  responsibil¬ 
ity  of  newspapers.  The  concentration 
puts  too  much  power  in  too  few  hands, 
undermines  professionalism  and  operates 
against  the  fulfillment  of  newspapers’ 
public  responsibility. 

§Newspapers  are  taking  profits  from 
resources  needed  to  improve  quality.  As 
a  result,  they  are  not  taking  advantage  of 
their  strengths  of  being  more  detailed, 
enlightened  and  accurate  than  broadcast 
media. 

§Despite  what  some  news  executives 
say,  there  is  evidence  that  more  Cana¬ 
dians  are  interested  in  foreign  news  than 
is  realized  by  newspapers  and  the  Cana¬ 
dian  press. 
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“Over  the  previous  18  months,  ABC  had 
been  conducting  two  successive  audits  in 
Dallas  ...  in  the  results  for  both  studies, 
the  Dallas  Morning  News  has  come  out  as 
the  decided  winner  in  the  battle  for  circula¬ 
tion  supremecy.” 

Dallas  News  press  release, 
August  12,  1981. 


“I  am  not  going  to  play  a  numbers  game 
with  them  by  buying  circulation  in  Odessa, 
Midland,  Lubbock,  or  in  New  Mexico, 
Arkansas  and  Oklahoma.  Anybody  can  do 
that  just  to  pick  up  numbers  but  it  doesn’t 
serve  anybody  except  the  ego  of  the  pub¬ 
lisher.’’ 

Thomas  McCartin,  publisher, 
Dallas  Times-Herald. 


Dallas  dallies  embroiled 
in  circulation  battle 


By  John  Consoli 

The  two  Dallas  dailies  have  their  six- 
guns  blazing  at  one  another  once  again  in 
the  battle  for  supremacy  of  that  large 
Texas  market. 

The  latest  uprising  came  as  the  Dallas 
Morning  News  and  the  Dallas  Times 
Herald  each  tried  to  claim  a  victory  from 
the  recently  released  results  of  a  special 
Audit  Bureau  of  Circulations’  investiga¬ 
tion  into  circulation  practices  in  the 
market. 

The  investigation,  which  involves  a 
lengthy  special  auditing  of  each  newspap¬ 
er’s  circulation  reporting  procedures, 
was  the  second  to  be  conducted  by  the 
ABC  in  the  Dallas  market  in  the  past  two 
years,  both  times  at  the  request  of  the 
Times  Herald. 

“For  the  second  year  in  a  row,  we  now 
have  indication  that  our  competitor  has 
attempted  to  divert  attention  away  from 
its  circulation  losses  and  cloud  the  issue 
of  its  poor  performance  by  calling  these 
audits,”  said  James  Moroney,  Jr.,  presi¬ 
dent  of  the  News. 

Thomas  McCartin,  president  and  pub¬ 
lisher  of  the  Times  Herald,  denied  that 
this  was  the  reason  for  calling  for  the 
audits.  He  said  the  ABC  special  audit  for 
the  year  ending  March  31,  1980  (the  re¬ 
sults  of  which  were  released  in  March, 
1981)  resulted  in  the  ABC  deducting  8,122 
copies  daily  and  6,546  copies  Sunday 
from  the  circulation  the  News  attested  to 
I  in  its  Publisher’s  Statement. 

McCartin  said  the  ABC  also  wound  up 
deducting  3,752  daily  and  4,455  Sunday 
copies  from  the  circulation  the  Times 
Herald  attested  to  in  its  Publisher’s  State¬ 
ment. 

“We  spent  a  lot  of  money  (to  pay  for 
the  special  audit),  but  wound  up  picking 
up  about  4,000  circulation  (daily  and 
2,000  Sunday),”  said  McCartin.  “They 
(the  News)  were  devastated  by  these  au¬ 
dits,”  he  said. 

“Our  efforts  made  both  newspapers 
better  in  the  circulation  area,”  McCartin 
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said,  “both  in  terms  of  in  house  controls 
and  internal  auditing.  We  wanted  to  in¬ 
sure  that  we  were  both  competing  within 
the  same  set  of  rules — ^following  the  same 
set  of  procedures.  Now  I  feel  confldent 
that  this  is  being  done.” 

The  number  of  copies  ABC  deducted 
during  the  special  audit  of  the  figures  for 
the  period  ending  March  31 , 1981  will  not 
be  released,  due  to  an  ABC  procedural 
technicality.  McCartin  said,  however, 
that  about  1,000  copies  for  both  daily  and 
Sunday  circulation  were  deducted  from 
the  figures  as  attested  to  in  the  Times 
Herald  Publisher’s  Statement. 

Jeremy  Halbreich,  vicepresident/- 
marketing  for  the  News,  said  about  V2  of 
1%  of  the  News’  daily  and  Sunday  cir¬ 
culation  was  deducted  by  ABC  from  the 
figures  attested  to  in  the  Publisher’s 
Statement.  This  would  mean  about  1,500 
daily  a  1,700  Sunday. 

Deductions  unimportant 

Halbreich  said  it  is  unimportant  how 
many  copies  ABC  deducted  from  the 
Publisher’s  Statement.  The  bottom  line, 
he  said,  is  who  is  the  circulation  leader. 

“Over  the  previous  18  months,  ABC 
had  been  conducting  two  successive  au¬ 
dits  in  Dallas  and  .  .  .  in  the  results  from 
both  studies,  the  Dallas  Morning  News 
has  come  out  as  the  decided  winner  in  the 
battle  for  circulation  supremacy,”  read  a 
News  press  release.” 

McCartin  conceded  that  the  News  out¬ 
sells  the  Times  Herald  overall  and  in  the 
SMSA,  but  he  points  out  that  the  Times 
Herald  outsells  the  News  in  the  Dallas 
city  zone  and  that  is  where  it  counts. 

McCartin  also  charged  the  News  with 
inflating  circulation  figures  outside  the 
city  zone  by  soliciting  subscribers  in  rural 
areas  of  Texas,  hundreds  of  miles  from 
Dallas. 

McCartin  said  that  while  the  practice  is 
legal,  “it  certainly  doesn’t  do  any  good 
for  the  readers  or  for  the  advertisers.” 

The  Dallas  News,  he  said,  is  “buying 
circulation  in  the  rural  areas,”  said 
McCartin. 


Latest  figures 

According  to  the  recently  released 
ABC  special  audit  figures,  the  Dallas 
News,  the  market’s  morning  newspaper, 
showed  circulation  gains  of  5,002  daily 
and  10,644  Sunday  for  the  one-year 
period  ending  March  31, 1981.  The  Times 
Herald,  the  evening  newspaper  which  has 
been  gradually  moving  to  a  “dual  (morn¬ 
ing  or  evening)  distribution”  program, 
showed  losses  of  1,497  daily  and  1,085 
Sunday  for  the  same  period. 

The  Dallas  News  also  passed  the  Times 
Herald  for  the  first  time  in  SMSA  circula¬ 
tion  for  the  first  time  in  history.  Dallas 
News  SMSA  circulation  increased  by 
2,794  daily  and  8,343  Sunday,  while  the 
Times  Herald  SMSA  circulation  declined 
for  the  one-year  period  ending  March  31, 
1981  by  1,564  daily  and  1,391  Sunday. 
The  SMSA  includes  Dallas  County  and  10 
counties  surrounding  it. 

In  the  city  zone,  which  includes  only 
Dallas  County,  the  News  gained  655  sub¬ 
scribers  daily  and  4,933  Sunday,  while 
the  Times  Herald  lost  1 ,381  daily  and  463 
Sunday. 

Despite  those  loses  in  the  city  zone, 
however,  the  Times  Herald  still  out  circu¬ 
lates  the  News  in  the  city  zone  by  about 
5,700  daily  and  33,000  Sunday. 

Overall,  for  the  period  ending  March 
31,  1981,  the  News  has  a  circulation  of 
283,748  daily  compared  to  the  Times 
Herald’s  243,514.  On  Sunday,  the  News’ 
overall  circulation  was  356,320  compared 
to  the  Times  Herald’s  337,848. 

McCartin  said  his  paper  lost  circulation 
for  the  year  ending  March  31,  because  of 
four  subscription  price  hikes  in  the  daily, 
Sunday,  weekend  and  home  delivery 
rates.  He  said  it  was  an  accomplishment 
that  circulation  of  an  evening  daily  in  a 
competitive  market  “stayed  flat  with  four 
price  adjustments.” 

McCartin  said  it  is  important  that  his 
paper  dominate  city  zone  circulation,  be¬ 
cause  more  than  50%  of  the  SMSA’s 
population,  households,  retail  sales  and 
buying  income  can  be  found  in  “Dallas 
County  proper.” 

He  said  the  move  by  the  Dallas  News  to 
boost  circulation  in  some  Texas  cities  lo¬ 
cated  as  far  as  350  miles  from  Dallas  does 
neither  the  retail  advertiser  nor  the  reader 
(Continued  on  page  13) 

EDITOR  &  PUBLISHER  for  August  29,  1981 


Embroiled 

(Continued  from  page  12) 


any  good. 

“lam  not  going  to  play  a  numbers  game 
with  them  by  buying  circulation  in  Odes¬ 
sa,  Midland,  Lubbock  or  in  New  Mexico, 
Arkansas  and  Oklahoma,"  McCartin 
said.  “Anybody  can  do  that  just  to  pick 
up  numbers,  but  it  doesn’t  serve  anybody 
except  the  ego  of  the  publisher.” 

“TTie  advertiser  is  no  more  interested 
in  Lubbock  as  they  are  in  Bangor, 
Maine,”  McCartin  said.  “We  are  a  Dallas 
paper.  They  are  a  rural  paper.” 

The  Times  Herald  publisher  said  the 
News’  circulation  outside  the  SMSA  is 
52,000  daily  and  70,000  Sunday,  com¬ 
pared  to  13,000  daily  and  23,000  Sunday 
for  the  Times  Herald. 

In  rebuttal 

In  rebuttal.  News’  marketing 
vicepresident  Halbreich  said  the  adver¬ 
tisers  have  welcomed  the  added  distribu¬ 
tion  area.  He  said  ads  of  News  advertis¬ 
ers  run  in  all  editions,  even  those  distri¬ 
buted  in  Lubbock  and  other  areas  of  West 
Texas.  He  said  no  advertisers  have  com¬ 
plained  that  it  is  wasted  or  pulled  out  as  a 
result  of  this  expanded  circulation. 

“If  all  the  advertiser  cares  about  is  the 
city  zone,  then  why  do  they  continue  to 
run  with  us?”  he  asked. 

Halbreich  said  the  city  of  Dallas  is 
spreading  out  into  the  suburbs  and  the 
News  is  expanding  its  circulation  accor¬ 
dingly.  He  said  the  circulation  the  News 
is  striving  for  in  West  Texas  is  upscale 
and  that  also  benefits  the  advertisers. 

He  said  Times  Herald  may  out  circu¬ 
late  the  News  in  the  city  zone,  but  the 
News  showed  a  circulation  growth  in  the 
city  zone  the  past  year,  while  the  Times 
Herald  showed  a  loss. 

Halbreich  also  said  the  News  showed 
more  growth  in  the  city  zone  than  it  did 
“in  the  far  reaches”  outside  the  city. 

In  another  salvo  aimed  at  the  Times 
Herald,  News  executive  vicepresident 
John  Rector  said,  “the  Times  Herald  ex¬ 
periment  in  morning  delivery  of  an  after¬ 
noon  paper  now  has  been  proven  to  be 
less  than  successful.  Their  first  morning 
editions  appeared  in  1977.  Since  then,  the 
News  has  gained  6,247  daily  and  18,766 
Sunday  in  Dallas  County  (city  zone.)  The 
Times  Herald  has  only  gained  232  daily 
and  6,367  Sunday.  Obviously,  the  Times 
Herald  has  not  been  able  to  penetrate  the 
morning  market  in  Dallas.  They  certainly 
have  not  offered  any  value  or  service  to 
the  advertiser.  Their  efforts  in  the  a.m. 
field  have  borne  no  results.” 

To  that,  McCartin  said,  “just  wait  and 
see.”  He  said  the  Times  Herald’s  move  to 
“dual  distribution”  resulted  in  a  78%  in¬ 
crease  in  morning  circulation  over  the 
past  year.  By  dual  distribution,  he  means 
a  reader  will  be  able  to  choose  when  he 
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wants  to  have  the  Times  Herald  deli¬ 
vered — either  in  the  morning  or  the 
evening. 

“We’ve  been  working  toward  this 
since  1977,”  he  said.  “We  are  80%  there 
now  and  by  the  end  of  this  year,  we  will 
offer  total  dual  distribution.”  McCartin 
said  this  will  be  “meaningful  circulation 
to  both  readers  and  advertisers.” 

McCartin  claims  that  despite  the  News 
having  the  larger  overall  circulation  num¬ 
bers,  the  Times  Herald  has  51%  of  the 
retail  and  51%  of  the  national  advertising 
market.  He  said  the  Times  Herald  had 
about  50%  of  the  classified  market  until  it 
decided  to  do  away  with  carrying  paid 
advertising  stories  in  the  real  estate  categ¬ 
ory.  Now,  he  said,  the  Times  Herald’s 
share  of  classified  dollars  is  only  27%. 

“We  lost  a  sizable  share  of  the  market 
because  we  took  this  ethical  approach,” 
McCartin  said.  In  a  rap  at  the  News, 
which  he  said  still  carries  on  this  practice, 
McCartin  said,  “If  they  want  to  keep 
saying  they  want  to  be  the  New  York 
Times  of  the  Southwest,  they  better  begin 
doing  things  more  ethically.” 

McCartin  despite  trailing  in  the  overall 
circulation  numbers  game,  the  Times 
Herald  is  profitable  and  has  “Times  Mir¬ 
ror  resources  behind  it.” 

Halbreich  agrees  that  the  Times  Herald 
may  have  a  slight  edge  in  retail  advertis¬ 
ing,  but  said  the  News  has  the  slight  edge 
in  national.  He  also  points  out  that  over¬ 
all,  because  of  the  large  share  of  classi¬ 
fied,  the  News  carries  about  8  million 
more  ad  lines  per  year. 

Halbreich  defended  the  News’  policy 
of  running  stories,  sent  in  by  real  estate 
agencies,  in  a  special  weekly  classifled  ad 
section. 

“Some  concern  did  arise  that  there  was 
not  enough  differentiation,  so  we  labeled 
it  more  clearly  and  went  to  a  different 
type  face,”  he  said. 

Halbreich  said  the  Sunday  section  con¬ 
taining  this  paid  editorial  material  is  clear¬ 
ly  labeled  and  is  the  most  “successful 
means  real  estate  people  have  to  reach 
consumers.”  He  said  there  is  a  distinct 
contrast  between  this  material  and  the 
News’  regular  business  section.  The  busi¬ 
ness  section,  which  includes  real  estate 
coverage,  recently  added  12  people  to  the 
staff  to  produce  legitimate  business  news. 


Fourth  Estate  award 

Nick  B.  Williams,  who  retired  in  1971 
as  editor  of  Los  Angeles  Times,  was 
named  recipient  of  the  National  Press 
Club’s  Fourth  Estate  Award.  Williams, 
74,  lives  in  Laguna  Beach,  Calif,  and 
occasionally  writes  a  column  for  the 
Times.  He  also  presides  over  an  informal 
group  of  retired  newspaper  and  public 
relations  people  who  meet  sporadically  in 
Southern  Orange  County. 


Cable  tv  seminar 
for  newspapers 

Troy  (Oh.)  Daily  News,  which  has  been 
programming  on  cable  television  for  over 
a  year,  will  sponsor  a  seminar  for  other 
newspapers  interested  in  moving  into 
cable  television. 

The  seminar  will  be  September  15  and 
16  at  the  Dayton  Airport  Inn  and  will 
feature  not  only  newspaper  people  who 
have  become  involved  in  cable  television, 
but  those  who  offer  services  and  equip¬ 
ment  for  cable  programming. 

“We  have  had  so  many  phone  calls  and 
visits  from  people  who  are  interested  in 
what  we  are  doing  on  cable  television  that 
we  decided  the  best  way  was  to  sponsor  a 
seminar.  That  way  not  only  could  we 
answer  questions  on  what  we  are  doing, 
but  others  who  have  ventured  into  the 
field  can  be  on  hand  to  relate  their  experi¬ 
ences,”  explained  Jim  Morris,  vicepresi¬ 
dent  of  TDN  Cable  News  and  executive 
editor  of  the  Troy  Daily  News. 

A  registration  fee  of  $150  for  the  first 
person  and  $75  for  all  others  from  the 
same  newspaper  has  been  set.  Hotel 
accomodations  and  most  meals  will  be 
extra. 

For  more  information  concerning  the 
seminar,  contact  Morris,  Kermit  Vandi- 
vier  or  Tcm  Thokey  at  the  Troy  Daily 
News. 

Art  journalism 
awards  established 

ArtIWorld  magazine  announces  an 
annual  award  for  distinguished  art  critic¬ 
ism  in  the  news  media. 

This  will  be  the  first  art  news  journal¬ 
ism  prize  in  America. 

The  three  categories  will  be  1)  contem¬ 
porary  art,  2)  art  history  and  3) 
architecture. 

Art/World  is  a  monthly  journal  provid¬ 
ing  comprehensive  coverage  of  the  con¬ 
temporary  art  scene  as  well  as  art  history 
for  a  audience  which  ranges  from  the 
knowledgeable  collector  and  curator  to 
the  casual  museum  goer. 

The  award  will  be  based  on  single  arti¬ 
cles.  The  selection  jury  will  be; 

E.A.  Carmean,  curator,  20th  century 
art.  National  Gallery;  Henry  Hopkins, 
director,  San  Francisco  Museum  of  Mod¬ 
em  Art;  Jack  Kroll,  senior  editor,  News- 
weitMagazine;  Bill  N.  Lacy,  president. 
The  Cooper  Union,  F.A.I.A.;  Robert 
Motherwell,  artist;  Donald  Morrison, 
senior  editor,  T/meMagazine;  and  Calvin 
Tomkins,  art  critic.  New  TorkerMaga- 
zine. 

Entries  for  articles  published  in  1981 
must  be  submitted  by  February  15,  1982. 
Submissions  should  be  mailed  to:  Art/ 
World  Journalism  Award,  1295  Madison 
Avenue,  New  York,  N.Y.,  10028.  Cash 
awards  will  be  presented  on  March  15, 
1982. 
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Court  rejects  briefs 
in  Aiton  iibei  appeai 


Alton  (Hi.)  Telegraph  finally  has  suc¬ 
ceeded  in  niing  a  appeal  of  the  $9.2  mil¬ 
lion  libel  judgment  against  it  for  a  unpub¬ 
lished  memo.  But  any  support  it  had  kin¬ 
dled  from  colleagues  in  various  news 
organizations  was  dashed  last  week  after 
the  court  refused  to  accept  their  amici 
curiae. 

“It’s  highly  unusual  and  very  puz¬ 
zling,”  alawyerfor  the  Chicago  Triubune 
declared.  “Usually  the  court  looks  at  a 
friend-of-the-court  brief  as  an  aid.” 

“I  really  can’t  comment  on  a  pending 
appeal  case,”  one  of  the  justices  involved 
in  the  case  said  when  asked  why  the  court 
had  decided  to  exclude  the  briefs. 

No  reason  was  given  in  the  denial  order 
or  the  subsequent  rejection  letters  sent 
out  to  the  three  lawyers  representing  the 
friend-of-the-court  parties:  Reporters 
Committee  For  Freedom  of  the  Press,  the 
Chicago  Sun-Times,  Danville  (Ill.)  Com¬ 
mercial  News,  New  York  Times  Com¬ 
pany,  Peoria  (Ill.)  Journal-Star,  Rock¬ 
ford  (Ill.)  Register  Star,  St.  Louis  Post 
Dispatch,  Waukegan  (Ill.)  News-Sun, 
American  Society  of  Newspaper  Editors, 
Society  of  Professional  Journalists — Sig¬ 
ma  Delta  Chi,  Chicago  Tribune,  and  Co¬ 
pley  Press  Inc. 

Telegraph  editor  Steve  Cousley  said  he 
was  disappointed  that  the  briefs  were  re¬ 
jected  but  added  that  he  was  optimistic 
about  the  outcome  of  the  appeal  itself. 

“After  reading  our  (appeal)  brief,  I 
couldn’t  be  anything  but  optimistic,” 
Cousley  declared. 

A  Third  Circuit  Court  jury  in  Granite 
City,  Ill.,  awarded  $6.7  million  in  com¬ 
pensatory  damages  and  $2.S  million  in 
punitive  damages  to  local  contractor 
James  Green  after  he  contended  he  lost 
property  and  investments  and  suffered 
damage  to  his  reputation  because  of 
allegedly  defamatory  statements  about 
him  in  a  confidential  memorandum  writ¬ 
ten  by  two  former  Telegraph  reporters  to 
the  Justice  Department.  The  memo  re¬ 
vealed  information  the  reporters  had  re¬ 
ceived  of  possible  organized  crime  activi¬ 
ties  involving  Green.  The  memo  never 
was  published. 

Green  contended  the  memo  defamed 
him  and  caused  him  to  be  denied  addition¬ 
al  credit  by  a  local  bank,  which  resulted  in 
the  failure  of  his  business  enterprises. 

The  brief,  filed  July  30  in  the  Fifth  Dis¬ 
trict  Appelate  Court  in  Mt.  Vernon,  Ill., 
by  the  Telegraph,  maintains  the  judgment 
should  be  reversed  on  several  grounds: 

— submission  of  the  memo  to  a  U.S. 
justice  prosecutor  was  protected  under 
state  and  federal  laws  by  “absolute  pri¬ 
vilege,”  which  provides  protection 
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against  actions  for  defamation  arising 
from  communications  to  a  prosecuting 
attorney  about  possible  crime. 

— the  lawsuit  should  be  barred  by  Illi¬ 
nois’  one-year  statute  of  limitations  for 
libel  actions  since  it  was  filed  on  Jan.  27, 
1977,  nearly  eight  years  after  the  memo 
was  written. 

— Green  failed  to  establish  the  repor¬ 
ters’  action  as  the  proximate  cause  of  his 
damages  and  the  jury  was  improperly  in¬ 
structed  on  the  issue. 

— ^the  award  to  Green  was  improper 
and  unsupported  by  the  evidence  because 
it  compensated  him  for  damages  sub¬ 
stained,  if  at  all,  by  his  corporations  not  a 
party  to  the  lawsuit. 

— the  defendents  were  denied  a  fair 
trial  by  repeated  acts  of  misconduct  by 
Green’s  counsel. 

And  while  the  paper  awaits  a  final  deci¬ 
sion  on  its  future.  Other  press  observers 
ponder  the  issues  its  dilemma  has  cre- 


Product  quality  and  community  ser¬ 
vice,  responsibility  and  leadership  go 
hand  in  hand,  Stanley  H.  Stauffer,  presi¬ 
dent  of  Stauffer  Communications,  Inc., 
said  in  a  speech  to  SCI  managers  at  Grand 
Lake  of  the  Cherokees,  Okla. 

“I  believe  that  as  long  as  this  company 
is  going  to  hold  franchises  in  the  various 
communities  in  which  we  operate,  we 
have  an  obligation  to  see  that  we  live  up  to 
the  product  quality  and  service  those 
franchises  inherently  imply,”  he  told  the 
managers. 

“If  we  are  going  to  publish  the  only 
newspaper  in  town,  we  are  obligated  to 
produce  a  first-class,  quality  newspaper 
that  truly  presents  the  news  honestly  and 
fairly  to  its  readers,”  Stauffer  said.  “We 
have  a  responsibility  to  contribute  to  the 
economic  health  of  the  community  by 
sound  marketing  procedures. 

“Similarly,  if  this  company  holds  a 
license  from  the  Federal  Communica¬ 
tions  Commission  to  occupy  a  place  on 
the  radio  dial  or  transmit  a  television  sig¬ 
nal  on  an  assigned  channel,  we  are  moral¬ 
ly  obligated  to  see  that  the  information 
and  service  we  provide  the  public  mea¬ 
sures  up  to  what’s  expected  in  every  way 
possible.” 

Turning  to  community  service,  Stauf¬ 
fer  said:  “Our  responsibilities  to  our  com¬ 
munities  don’t  stop  with  that  best  possi¬ 
ble  product — the  quality  newspaper  or 
the  good-sounding,  well-programmed 
broadcasting  station.  With  them  goes  our 
obligation  to  serve  the  community  ade- 


ated — such  as  cooperation  between  re¬ 
porters  and  government  investigators, 
the  libel  risk  reporters  face  when  check¬ 
ing  unsubstantiated  and  defamatory 
claims,  and  the  liability  of  any  citizen  who 
reports  suspicions  of  wrong  doings  to  the 
authorities. 

In  the  interim,  the  Telegraph  still  has 
four  separate  libel  suits  involving  the 
same  memo  and  more  than  $15  million  in 
damages  pending  against  it.  One  suit  was 
dropped  in  July  after  the  plaintiffs  death. 

FEC  nominee 

Virginia  Cannon,  wife  of  Washington 
Post  White  House  correspondent,  Lou 
Cannon,  told  the  Post  that  she  is  one  of 
the  finalists  for  nomination  to  the  Federal 
Election  Commission.  FEC  commission¬ 
ers  are  paid  $52,750  a  year  to  regulate 
presidential  and  congressional  political 
campaigns  and  administering  federal 
election  laws.  Cannon  is  office  manager 
of  a  Washington  copy  shop.  She  was 
nominated  by  Sen.  Alan  Cranston  (D. — 
Calif.),  a  former  wire  service  reporter. 
Her  husband,  who  has  covered  Ronald 
Reagan  since  his  days  as  California  gov¬ 
ernor,  is  on  a  three-month  leave  writing  a 
biography  of  President  Reagan. 


quately  and  responsibly  with  service  and 
leadership. 

“This  means  we’re  expected  to  more 
than  sit  on  the  sidelines  and  criticize. 
We’re  obligated  to  be  at  least  on  the  team, 
and  frequently  captaining  it. 

“We’re  expected  to  serve  on  charity 
campaigns,  beautification  groups,  cham¬ 
ber  of  commerce  committees,  and  be  in¬ 
volved  in  civic  clubs.  Any  cause  that  im¬ 
proves  or  builds  the  community  merits 
our  active  participation  and  leadership.” 

“It’s  up  to  us  to  lead  the  charge  of 
keeping  our  cities  alive  and  well,”  Stauf¬ 
fer  said.  “We  cannot  afford  to  lose  sight 
of  this  obligation.” 


Al  Schrader  dies 

Alan  L.  Schrader,  51,  promotion/re¬ 
search  manager  of  the  Pittsburgh  Press 
Co.,  died  August  24.  Schrader  served  as 
president  of  the  International  Newspaper 
Promotion  Association  in  1972  and  was 
recipient  of  the  Silver  Shovel  Award,  the 
highest  award  given  by  the  organization. 
Before  joining  the  Pittsburgh  Press  Co., 
in  1977,  he  was  associate  director  of 
marketing  of  U.S.  News  and  World  Re¬ 
port  and  held  promotion  managerial  posi¬ 
tions  with  the  Washington  (D.C.)  Star, 
Daily  Oklahoman  and  Oklahoma  City 
Times  and  Indianapolis  Star  and  News. 
He  is  survived  by  his  wife,  Beverly,  and  ■ 
two  children. 
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USA  Today  responses  look 
‘encouraging’  to  Neuharth 

Nationwide  research  on  prototypes  of  USA  Today,  the  proposed 
national  general  interest  daily  newspaper,  produced  “encouraging” 
results,  Gannett  chairman  and  president  Allen  H.  Neuharth  said 
August  24. 

Results  of  surveys  conducted  during  the  last  two  months  by  Sim¬ 
mons  Market  Research  of  New  Y ork  and  Lou  Harris  and  Associates 
were  presented  in  Oakland,  Calif,  to  the  board  of  directors  of  Gannett 
at  a  regularly  scheduled  meeting,  to  trustees  of  the  Gannett  Founda¬ 
tion  and  to  other  Gannett  executives. 

“Returns  from  these  two  independent  scientific  nationwide  sur¬ 
veys  and  from  our  own  in-house  informal  samplings  all  add  up  to 
encouraging  public  response,  but  now  we  must  determine  whether 
we  can  translate  that  response  into  a  business  plan  for  successful 
regular  publication,”  Neuharth  said  in  a  statement  released  after  the 
meetings.  He  added: 

“The  Simmons  and  Harris  research  reports  provide  us  the  precise 
statistical  data  necessary  to  measure  reader  and  advertiser  potential. 

As  we  said  when  we  began  this  research  and  development  project,  if 
the  results  and  business  plans  indicate  the  proper  risk-reward  ratio, 
we  will  proceed  with  publication.  If  they  do  not,  we  will  drop  the  idea 
and  use  what  we’ve  learned  in  our  other  information  services. 

“Our  informal  sampling  of  opinion  leaders,  unscientific  as  it  is, 
generated  a  great  variety  of  suggestions  on  the  content  and  character 
of  newspapers  in  general  and  for  a  national  newspaper  in  particular. 

At  the  very  least,  responses  from  all  sources  indicate  that  interest  in 
newspaper  reading  and  in  newspaper  ideas  runs  very  high  in  this 
country. 

“Beyond  that,  we  shall  not  make  public  any  other  specific  survey 
findings.  But  we  will  use  all  the  data  to  help  us  make  a  sound  go  or 
no-go  decision  on  USA  Today,  probably  by  the  end  of  this  year.  As 
we  have  said  previously,  the  earliest  target  date  for  possible  regular 
publication  is  the  Fall  of  1982.” 

In  May,  Gannett  published  two  different  prototype  versions  of 
USA  Today.  These  were  surveyed  in  depth  by  Simmons,  among  1150  ig 
scientifically  selected  potential  readers  in  the  country’s  eight  largest 
markets.  Harris  conducted  its  survey  among  a  scientific  sampling  of  ^ 
1986  potential  readers  in  24  markets.  Additionally,  about  4,500  pro-  g 
totypes  were  distributed  to  opinion  leaders  in  government,  business 
and  the  media  across  the  country.  Responses  from  that  informal 
sampling  also  were  termed  “encouraging.”  i* 

The  Gannett  directors  and  others  also  heard  a  report  from  execu-  jg 
tives  of  the  Oakland  Tribune  and  Eastbay  TODA  Y,  the  latter  a  new 
morning  newspaper  which  Gannett  established  here  in  November 
1979.  That  street  sale  daily  has  grown  from  zero  circulation  to  over 
82,000  in  less  than  two  years.  ij-: 


Multimedia  sells 
stock  in  local 
cable  systems 

Multimedia  Cablevision,  Inc.,  a  sub¬ 
sidiary  of  Multimedia,  Inc.,  is  offering 
partial  public  ownership  in  Markham,  Illi¬ 
nois’  cable  system  if  the  company  is 
awarded  the  city’s  franchise.  Markham  is 
a  suburb  of  Chicago. 

Multimedia’s  proposal  calls  for  the 
establishment  of  a  non-profit  corporation 
which  would  own  20%  of  the  cable  sys¬ 
tem.  Stock  in  the  non-profit  corporation 
would  be  offered  to  the  public.  After 
seven  years,  when  the  cable  system’s 
debt  is  retired.  Multimedia  will  buy  back 
the  non-profit  corporation’s  stock.  The 
company  estimates  the  stock’s  value  at 
that  time  will  be  around  $300,000. 

Ben  Sciortino,  director  of  franchising 
for  Multimedia  Cablevision,  said  “not 
one  penny  of  profit”  will  be  made  by  the 
cable  system  until  after  its  debt  is  retired 
at  the  end  of  seven  years. 

Sciortino  said  his  company  devised  the 
non-profit  corporation  plan  to  avoid  any 
implication  that  payments  to  the  public 
resulting  from  its  ownership  in  the  system 
were  being  applied  against  Markham’s 
franchise  fees,  and  to  compete  better 
against  the  “aggressive  franchising”  of 
other  cable  companies. 

He  said  these  practices  included  “rent- 
a-citizen”  in  which  influential  citizens  or 
businesses  including  local  newspaper 
companies  are  given  a  stake  in  the  local 
cable  system  and  enlisted  “to  bring  press¬ 
ure  on  the  city  council  and  assist  in  lob¬ 
bying.” 

Sciortino  said  its  20%  public  ownership 
concept  has  helped  the  company  win 
“eight  out  of  eight”  franchises  in  the  Chi¬ 
cago  suburbs.  The  eight  systems  will  pass 
about  100,000  when  completed. 

The  franchises  are  for  Oak  Lawn, 
Evergreenpark,  Hometown,  Chicago 
Ridge,  Oak  Forest,  Lysle,  Batavia,  and 
Harvey.  A  successful  bid  for  Markham’s 
franchise  will  give  Multimedia  nine  sys¬ 
tems  in  the  area. 

Noting  that  local  newspaper  and  cable 
partnerships  are  “done  throughout  the 
country,”  Sciortino  said  Multimedia 
Cablevision  has  “no  newspaper”  as  a 
partner  in  its  Chicago  area  franchises.  He 
added  the  company  is  exploring  ways  to 
get  newspapers  involved . 

Publisher  dies 

Charles  A.  Fuller,  publisher  and  chief 
executive  officer,  Brocton  (Mass.)  Enter¬ 
prise,  died  Saturday,  August  22  at  the  age 
of  71. 

Fuller  became  publisher  in  1%9  upon 
the  death  of  his  brother.  His  father  found¬ 
ed  the  newspaper. 

In  May  1980,  Fuller  supervised  the 
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paper’s  move  to  a  multimillion-dollar 
building  in  downtown  Brockton.  Last 
year.  Fuller  Award  was  established  by 
the  New  England  Newspaper  Advertis¬ 
ing  Bureau  in  recognition  of  his  long  ser¬ 
vice  to  the  newspaper  industry.  Fuller 
also  headed  radio  stations  WBET  and 
WCAV  in  Brocton. 


In  addition  to  his  wife,  Helen,  Fuller  is 
survived  by  his  son,  Charles  M.,  business 
manager  and  purchasing  agent  for  the 
paper,  his  daughter,  Nancy,  a  supervisor 
in  the  ad  department.  Fuller’s  nephew, 
Myron  Fuller,  is  president  of  Enterprise 
Publishing  and  editor — in — chief  of  the 
Enterprise. 
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The  Goss  systems  solution  to  pnnting  production. 


Rockwell  International 


...where  science  gets  down  to  business 


Good  news 
travels  fast. 


In  1980, 41  far  East  custamers 
naught  Gass  presses. 


In  the  past  two  years,  some  73  newspapers  in  the  Far  East  — 
from  Japan  to  New  Zealand  —  have  selected  Goss  presses.  In 
1980  alone  —  with  presses  from  all  over  the  world  to  choose 
from  —  the  41  newspapers  represented  here  have  ordered  149 
units,  14  halfdecks  and  42  folders  from  Goss  Products.  The 
following  is  a  brief  rundown  on  the  presses  they  bought: 

The  75,000  pph  Goss  MetroHner,  available  in  a  variety  of 
cutoffs  and  options,  provides  production  capacity  for  larger 
circulation  newspapers.  To  date,  over  2,000  units  are  in 
operation  worldwide. 

The  25,000  pph  Goss  Community  SSC  is  the  world’s  most 
popular,  versatile  single-width  web  offset  press,  with  more  than 
11,000  Community  units  in  use  around  the  world. 

The  50,000  pph  Goss  Urbanite  is  another  favorite  of  printers 
and  publishers.  It  is  noted  for  its  reliability,  ease  of  operation 
and  print  quality.  Some  4,500  units  are  installed  worldwide. 

Now  that  the  Far  East  has  discovered  the  newest  member  of 
our  Goss  press  family,  the  40,000  iph  Goss  HV press,  we 
expect  the  list  will  grow  even  longer.  The  Goss  HV  is  already 
receiving  wide  acceptance  in  the  Americas  and  Europe. 
Designed  specifically  for  commercial-type  work,  this  versatile, 
one-plate-around,  single-width,  web  offset  press  is  uniquely 
suited  for  color  printing  at  high  speeds,  either  heatset  or 
non-heatset. 

Goss  Products,  Graphic  Systems  Division, 

Rockwell  International,  3100  S.  Central  Avenue, 

Chicago,  IL  60650. 


Summer  remedial 
program  paid  for 
by  government 

Allentown  (Pa.)  Morning  Call  is  a 
pioneer  in  a  government  project  to  main¬ 
tain  young  readers'  math  and  reading 
skills  until  school  resumes  in  September. 

Each  day,  Monday  through  Friday,  the 
newspaper  devotes  a  full  page  of  exer¬ 
cises  for  children  in  grades  two  through 
four  to  the  project,  called  “Stay  Smart!” 

Joining  the  Call  in  the  effort  is  the  Car- 
bon-Lehigh  (counties)  Intermediate  Unit, 
public  television  station  WLVT-tv  Chan¬ 
nel  39  and  the  public  library  system. 

The  Intermediate  Unit  developed  the 
idea  for  the  Call,  Channel  39  and  the  lib¬ 
raries  with  cooperation  from  area 
teachers  and  administrators.  It  is  the  first 
of  its  kind  in  the  country  and  financed  by 
the  federal  govemement. 

Its  purpose  is  to  ensure  a  means  of 
media  instruction,  should  the  public  and 
private  school  system  be  forced  to  close 
temporarily  because  of  a  energy  crunch, 
health  hazard  or  other  unexpected  crisis. 

Morning  Call  director  of  educational 
services  Dale  Schneck  notes  a  very  im¬ 
portant  aspect  of  “Stay  Smart!”  is  paren¬ 
tal  involvement.  “Taking  an  active  in¬ 
terest  in  a  youngster’s  participation  can 
have  significant  impact  on  his  ability  to 
maintain  basic  skills  that  often  begin  to 
melt  away  during  the  hot  days  of  Au¬ 
gust,”  Schneck  said. 

Religion  fellowship 
started  at  UNC 

A  pilot  fellowship  program  for  journal¬ 
ists  who  report  news  related  to  religion 
has  been  established  at  the  University  of 
North  Carolina  at  Chapel  Hill. 

The  Rockefeller  Foundation  awarded  a 
$122,500  grant  to  the  UNC-CH  depart¬ 
ment  of  religion  for  the  Fellowship  ^og- 
ram  in  Religious  Studies  for  Journalists. 

“This  is  an  entirely  new  venture  de¬ 
signed  to  increase  the  sophistication  with 
which  religion  is  discerned  and  reported 
in  American  journalism,”  said  Dr.  John 
H.  Schutz,  professor  of  religion  and 
director  of  the  program. 

The  pilot  program  will  bring  six  or 
seven  journalists  with  experience  in 
newspaper,  radio  and  television  to  the 
University  for  spring  semester  1982. 
Each  will  be  assigned  a  faculty  tutor  who 
will  coordinate  study  programs  and  direct 
an  individualized  research  project.  At  the 
conclusion  of  the  semester,  the  fellows 
will  report  their  projects  during  a  week- 
long  workshop  to  which  other  journalists, 
including  editors,  will  be  invited. 

“Our  purpose  is  to  help  journalists 
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^^stay  smart! 


Exercise 


Donna  Haggerty,  Morning  Call  educa¬ 
tional  services  coordinator,  spent  many 
hours  preparing  the  teacher-created 
materials  for  print.  She  was  assisted  on 
design  and  paste-up  by  staff  members 
Julie  Mest  and  Arnie  Schwartz,  graduates 
of  the  Call’s  Student  Newspaper  Advis¬ 
ory  Program  (SNAP). 

The  special  four-week  project  began 
Monday,  August  3,  and  continues 
through  August  28.  The  program’s  effec¬ 
tiveness  will  be  measured  upon  its  con¬ 
clusion. 


learn  more  about  religion  as  a  cultural 
factor  in  contemporary  life,”  Schutz 
said.  “Too  often  religion  is  perceived  as 
merely  a  private  and  confessional  matter, 
and  the  cultural  interaction  of  religion 
with  politics,  economics  and  law,  for  ex¬ 
ample,  is  overlooked  or  only  dimly  dis¬ 
cerned.” 


Directors  named 

James  F.  Fowler  was  named  marketing 
director  and  Jon  H.  Witherspoon  was 
named  industrial  relations  director  at  the 
Winston-Salem  (N.C.)  Journal  and  Sen¬ 
tinel. 

Fowler,  38,  will  be  responsible  for  the 
advertising  and  circulation  departments. 
He  is  a  native  of  Texas  and  was  advertis¬ 
ing  director  of  The  Eagle  in  Bryan,  Tex., 
from  1976  to  1978.  Since  1978,  he  has 
been  marketing  director  for  the  Chicago 
Sun-Times. 

Witherspoon,  39,  has  spent  most  of  his 
career  at  the  Winston-Salem  papers. 
From  1974  to  1977,  he  was  associate  pub¬ 
lisher  of  the  Sentinel  Newspapers  in 
Rockville,  Md.,  before  returning  to  Win¬ 
ston-Salem. 


7th  graders  get 
news  skills  book 

A  61 -page  book  designed  to  teach 
seventh  graders  basic  newspaper  reading 
and  thinking  skills  will  be  introduced  into 
the  Washington  State  school  system  cur¬ 
riculum  this  fall. 

The  project  is  a  cooperative  effort  by 
the  Washington  State  Publishers  Asso¬ 
ciation,  Allied  Daily  Newspapers  in  the 
Pacific  Northwest  and  the  Washington 
State  Superintendent  of  Public  Instruc¬ 
tion. 

Entitled  The  Newspaper:  What’s  In  It 
For  Me?,  the  book  was  prepared  by  three 
teachers  for  15  fifty-minute  study  periods 
as  a  “Newspaper  Literacy  Unit.’’ 
Teachers  can  reproduce  and  distribute 
pages  for  each  student  to  read  and  com¬ 
plete.  Teachers  also  are  provided  with 
goals  and  objectives  for  each  chapter, 
short  quizzes,  a  pre-test,  post-test  and  a 
glossary  of  newspaper  terms. 

Among  the  chapter  titles  are  “Freedom 
of  the  Press,”  “The  Newspaper  as  a 
Business,”  “The  Format  of  a  Newspap¬ 
er,”  and  “The  Newspaper  as  a  Directory 
for  Basic  Information.” 

“We  hope  that  the  book  will  encourage 
young  people  to  read  and  use  newspapers 
to  cope  with  society,”  said  Paul  Conrad, 
executive  director  of  Allied  Daily  News¬ 
papers.  “We  also  hope  to  develop  news¬ 
paper  reading  habits  among  them.” 

According  to  Conrad,  the  three 
teacher-authors  had  worked  extensively 
with  newspapers  before  undertaking  the 
project.  They  are  Teddi  Baer,  Bellevue 
Public  Schools;  Marsha  Hallett,  Renton 
Public  Schools,  and  Robert  Ross,  Port 
Angeles  Public  Schools. 

All  copy  was  read  by  professional 
newspaper  personnel,  Conrad  said.  The 
newspaper  groups  paid  for  the  prepara¬ 
tion  of  the  book,  which  was  printed  with 
state  funds. 

Frank  B.  Brouillet,  State  Superinten¬ 
dent  of  Public  Instruction,  says  in  the 
book’s  introduction:  “We  urge  teachers 
to  make  use  of  these  materials,  to  discov¬ 
er  with  their  classes  the  many  uses  of  the 
newspaper,  and  to  encourage  in  their  stu¬ 
dents  the  lifelong  newspaper  reading 
habit.” 

Oil  company  makes 
grant  to  j-school 

Conoco  Inc.  has  given  the  University 
of  Missouri-Columbia  a  $5,000  grant  to 
support  the  business  journalism  program 
at  the  School  Journalism.  UMC  is  among 
250  colleges,  universities  and  other  edu¬ 
cational  institutions  that  received  funds 
in  the  company’s  financial  aid-to- 
education  program  for  the  1981-82 
academic  year.  Conoco  is  an  energy 
company  producing  petroleum,  coal,  ura¬ 
nium  and  petroleum  products. 
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A  VICTORY  FOR 
THEnRST 
AMENDMENT 


Five  months  ago  the  evan¬ 
gelist  the  Reverend  Jerry  Falwell  tried  to  block  the 
sale  of  an  issue  of  PENTHOUSE  magazine  that  con¬ 
tained  an  interview  with  him.  Falwell  caused  a  major 
media  stir.  He  also  sued  PENTHOUSE  for 
$50,000,CX)0. 

PENTHOUSE  and  many  other  members  of  the 
media  thought  his  actions  were  an  infringement  of 
the  rights  guaranteed  by  the  First  Amendment  to  the 
Constitution. 

On  August  7, 1981,  a  federal  judge  in  Lynchburg, 
Virginia,  agreed  and  dismissed  the  case,  saying, 
"The  First  Amendment’s  freedoms  of  speech  and 
press  are  too  precious  to  be  eroded  or  undermined 
by  the  likes  and  dislikes  of  persons  who  invite  atten¬ 
tion  and  publicity  by  their  own  voluntary  actions.” 

PENTHOUSE  applauds  the  stand  taken  by  the 
court,  not  only  for  our  own  self-interest,  but  also  on 
behalf  of  every  American  who  values  his  rights  of 
freedom  of  speech  and  freedom  of  the  press. 


8t=i 


Brief  briefs  ad 


An  advertisement  for  men’s  briefs  up¬ 
set  many  readers  of  Pittsburgh  (Pa.)  Post- 
Gazette. 

“I’m  no  prude,  but,”  were  the  words 
with  which  many  callers  prefaced  their 
complaints  about  the  three-quarter  page 
ad  for  Jockey  Jeans-Briefs  that  ran  Au¬ 
gust  20.  It  showed  a  slim  man  with  hairy 
torso  and  legs  in  bikini  briefs,  his  hands 
holding  unzipped  jeans  at  mid-thigh. 

Most  of  the  callers  were  women,  said 
an  employee  of  the  Agency,  which  hand¬ 
les  advertising  for  the  Post-Gazette  and 
the  Pittsburgh  Press. 

I’m  just  calling  to  voice  my  approval,” 
said  a  man,  one  of  only  a  few  callers  to 
voice  such  sentiments. 

“Reaction  was  overwhelmingly  nega¬ 
tive,”  said  Post-Gazette  editor  John 
Craig,  who  first  saw  the  ad  when  many 
readers  did — in  the  morning  edition.  “I 
agree  with  them.  It  struck  me  as  a  poor 
thing  to  have  in  front  of  you  at  break¬ 
fast,”  Craig  said. 

The  newspaper  received  about  100 
calls.  Many  readers  also  took  their  com¬ 
plaints  to  Kaufmann’s. 

The  store’s  publicity  director,  Mary 
Ann  Brown,  said  the  store  received  two 


riles  readers 
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Riled  readers 
types  of  reactions. 

“We’ve  had  the  ones  that  are  against 
the  ad  and  find  it  offensive.  These  callers 
expressed  the  hope  that  we  won’t  do  this 
again  in  the  future. 

“Then  there’s  been  the  other  kind  of 
call,  people  who  said  it’s  about  time  men 


were  exploited  as  much  as  women  in 
underwear  ads,”  she  said. 

Brown  said  the  ad  was  part  of  a  national 
sales  campaign  and  would  probably  not 
run  again  “because  the  sale  is  only  this 
week.” 

The  advertisement  has  appeared  in 
other  publications,  apparently  without 
stirring  much  controversy. 

Agency  advertising  director,  Thomas 
Gormley,  said  department  store  ads  often 
come  in  ready  for  the  presses  right  at 
deadline  time. 

“On  any  ad  that  is  considered  con¬ 
troversial  we  usually  have  them  submit  it 
in  advance. 

Questionable  ads  are  then  submitted  to 
the  editor  for  approval. 

“Unfortunately  this  wasn’t  submitted 
to  us  for  any  approval,  which  doesn’t 
mean  we  approve,”  Gormley  said. 

“The  system  usually  works,”  Craig 
said. 

Offshore  oil  report 

When  Interior  Secretary  James  Watt 
decided  to  open  tracts  off  the  San  Luis 
Obispo  County  coast  to  offshore  oil  drill¬ 
ing,  the  San  Luis  County  (Calif.)  Tele¬ 
gram-Tribune  decided  to  report  the  im¬ 
pact  such  drilling  could  have  on  the  coun¬ 
ty’s  economy  and  environment.  The  re¬ 
sult  was  a  16-page  “Oil  on  the  Horizon” 
tabloid  edition. 


PROAAOTED-Ralph  D.  Hanes  was 
promoted  to  the  position  of  advertising 
manager  of  the  San  Francisco  Newspaper 
Agency.  The  San  Francisco  Newspaper 
Agency  conducts  all  non-editorial  func¬ 
tions  for  the  San  Francisco  Chronicle  and 
the  San  Francisco  Examiner.  Hanes,  48, 
was  retail  advertising  manager  for  the 
agency  since  last  fall.  His  new  assign¬ 
ment,  which  was  assumed  August  10, 
makes  him  responsible  for  the  direct  sales 
manogment  of  the  retail,  national,  spe¬ 
cial  activities  and  classified  departments. 
Hanes  previous  experience  includes 
advertising  management  at  the  Oakland 
Tribune/Eastbay  Today  and  the  Lesher 
Newspapers  of  Walnut  Creek. 


David  L.  Thompson 
Advertising  Director 
Coiorado  Springs  Sun: 


‘Most  successful  game 
we’ve  ever  used.” 


THE  JACKSON  NEWSPAPERS 


“The  Birthday  Game  isn’t  the  first  reader  participation  game 
we’ve  tried,  but  it  sure  produced  the  best  results.  Combined  with 
our  other  promotional  efforts,  the  Birthday  Game  helped  us 
attract  new  readers.  And  many  of  those  new  readers  are  now 
regular  readers!" 


“I’m  thrilled  with  the  results,”  reports  Frank  Gothie,  Marketing 
Director,  Delaware  County  Daily  Times.  “Our  Birthday  Game 
entries  were  much  more  than  expected.  That’s  why  we’ll  run  the 
game  again.” 


The  Birthday  Game  gets  results.  It’s  the  easiest-to-play, 
easiest-to-run  circulation  promotion  there  is.  Put  it  to  work 
for  you. 


Call  today  for  full  details.  (203)  562-1133.  Or  write: 

The  Jackson  Newspapers,  P.O.  Box  2026,  New  Haven,  CT  06521 
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Agency  execs  hit  bugs 
in  standard  ad  system 


As  over  1,400  daily  and  Sunday  news¬ 
papers  prepare  to  install  the  Standard  Ad¬ 
vertising  Unit  system  this  week,  advertis¬ 
ers  and  agencies  are  lobbying  for  further 
simplification  and  changes  in  the  way 
SAUs  are  priced. 

Developed  by  the  American  Newspaper 
Publishers  Association,  the  system  of  25 
standard  sizes  (and  five  alternates)  for  na¬ 
tional  advertising  has  generally  been 
praised  by  advertisers  and  agencies.  But 
confusion,  misunderstanding  and  the  spec- 
tor  of  complicated  bookkeeping  are  cast¬ 
ing  a  pall  over  the  introduction  of  the  new 
system. 

Cnief  among  the  problems  seen  by  ad 
agency  media  executives  are  pricing  and 
format  restrictions.  While  some  are  not  as 
outspoken  as  others,  most  surveyed  by 
E&P  agree  that  the  way  many  newspapers 
have  handled  the  SAU  system  has  caused 
serious  concern. 

“We’re  all  in  for  a  tough  transition 
period,’’  says  David  Arnold,  vice- 
president,  administration  and  develop¬ 
ment  and  associate  media  director  for  the 
Leo  Burnett  Company.  But  Arnold’s 
agency,  which  in  1980  spent  22%  of  its 
total  media  budget  in  newspapers  and  con¬ 
tributed  roughly  6.9%  of  newspapers  total 
national  advertising  revenues,  remains  a 
strong  supporter  of  the  SAU  concept. 

“Down  the  line,  once  the  problems  are 
solved,  it  sure  will  make  all  of  our  lives 
easier,’’  he  predicts.  “Ultimately,  when 
we  get  away  from  that  old,  anachronistic 
line  and  line  rate  concept,  it  will  be  beauti- 
ftjl.” 

Arnold  is  looking  forward  to  significant 
savings  in  production  costs.  Though  he 
doesn’t  anticipate  staff  layoffs,  he  believes 
he’ll  need  fewer  prople  and  man-hours  to 
produce  a  newspaper  ad  campaign. 

Arnold,  and  many  of  his  colleagues  at 
other  agencies,  are  particularly  concerned 
with  the  way  many  newspapers  are  handl¬ 
ing  the  pricing  of  SAUs.  When  the  system 
was  developed,  agency  media  executives 
were  under  the  impression  that  newspa¬ 
pers  would  regularly  adjust  editorial 
widths  to  accommodate  the  standard  ad¬ 
vertising  units. 

Jack  Cohen,  vicepresident/director  of 
print  and  outdoor  media  buying  for  Doyle 
Dane  Bembach,  Inc.,  says  “That  is  not 
happening.” 

The  agency  execs  interviewed  said  they 
originally  believed  that  an  advertiser 
would  be  charged  for  the  actual  space 
occupied  by  the  SAU,  and  perhaps  some 
additional  space,  or  “float”,  surrounding 
the  ad.  Since  the  SAUs  do  not  readily  fit  all 
newspaper  formats,  a  particular  size  may 
extend  beyond  a  newspaper’s  traditional 
column  widths. 

Media  executives  are  reporting  that 
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many  newspapers  have  based  their  SAU 
prices  on  the  number  of  columns  pene¬ 
trated  by  a  particular  SAU,  even  if  that 
penetration  amounts  only  to  1/16",  instead 
of  pricing  the  actual  space  occupied  by  the 
unit.  In  some  cases,  for  example,  an 
agency  which  buys  SAU  unit  4,  which  in 
many  papers  is  comparable  to  a  4  column 
by  150  line  ad,  will  be  charged  the  same 
rate  that  an  old  5  X  1 50  ad  would  have  cost . 

“I  still  support  the  concept,”  says  Co¬ 
hen,  “but  some  papers  have  gone  totally 
insane.  In  some  cases  there’s  no  rhyme  or 
reason  to  the  pricing  structure.” 

Cohen  reports  that  many  papers  ef¬ 
fected  rate  increases  at  the  same  time  their 
SAU  rate  cards  were  developed.  “What  a 
dumb  time  to  have  a  rate  increase,”  he 
says,  “why  not  wait  until  January,  until 
the  SAUs  get  off  the  ground.” 

“I’m  getting  a  lot  of  flack  from  clients,” 
says  Cohen,  “and  that’s  not  what  the  sys¬ 
tem  was  designed  for.” 

One  agency  media  exec,  who  would  not 
speak  for  attribution,  said  he  is  now  advis¬ 
ing  clients  to  buy  space  in  some  newspa¬ 
pers  by  columns  and  lines,  not  SAUs,  to 
cut  costs. 

Another  problem  cited  by  the  agencies 
is  the  Contract  Linage  Equivalent.  It  dif¬ 
fers  from  paper  to  paper  and  creates  a  need 
for  detailed  bookkeeping.  An  agency  will 
have  to  keep  up-to-date  records  of  changes 
in  CLEs  at  every  newspaper  it  uses. 

Thurman  Pierce,  media  manager  for  the 
J.  Walter  Thompson  Company,  is  de¬ 
cidedly  less  critical  of  the  newspapers. 
While  he  acknowledges  that  there  have 
been  problems  with  pricing  and  that  the 
CLE  has  caused  great  confusion,  he  says, 
“I  really  believe  that  the  newspapers  could 
not  handle  the  change  in  accounting  pro¬ 
cedures  at  this  time.” 

The  agency  people  see  solutions  to 
many  of  the  problems  in  the  concept  of 
square-inch  pricing  and  a  move  away  from 
linage  contracts  to  contracts  based  on  dol¬ 
lar  volume.  The  square-inch  pricing  would 
eliminate  much  of  the  “excessive  float” 
which  agencies  believe  they’re  paying  for 
the  dollar  volume  contracts  would  elimi¬ 
nate  the  need  for  CLEs. 

The  CLEs,  says  Pierce,  “are  confusing 
the  hell  out  of  our  people.”  He  reports  that 
newspaper  rep  firms  have  been  so  busy 
just  answering  questions  posed  by  agency 
media  people  that  he  has  not  yet  seen  an 
actual  selling  effort. 

Though  advertising  people  are  openly 
critical  of  the  system,  two  major 
advertisers — Procter  &  Gamble  and 
Nissan-Datsun,  released  extensive  SAU 
newspaper  campaigns  in  August  ...  a 
month  before  the  official  September  start 
date. 

A  high  level  executive  for  a  major 


newspaper  rep  firm  acknowledges  that 
pricing  problem  is  causing  widespread 
concern. 

The  executive,  who  also  would  not 
speak  for  attribution,  said,  “The  SAU 
concept  was  for  newspapers  to  adjust 
their  column  widths  as  soon  as  possible 
to  enclose  each  SAU  in  its  own  stated 
width  and  charge  for  that  space  alone. 
Far  too  few  newspapers  have  committed 
to  price  all  SAU’s  only  for  the  width  of 
the  space  as  printed  and  most  are  charg¬ 
ing  for  the  entire  space — the  SAU  ad  and 
the  extra  ‘white’  space  or  ‘float’  where  it 
exists  within  their  standard  column 
sizes. 

Another  problem  which  is  haunting  the 
introduction  of  the  SAU  system  is  mis¬ 
understanding,  particularly  among  retail 
advertisers.  The  system  was  designed  for 
national  advertising,  but  some  retail  and 
amusement  advertisers  believe  that  they 
will  be  forced  to  buy  space  in  SAUs. 

Much  of  the  confusion  is  due  to  the 
New  York  Times’  move  to  retail  SAUs. 
The  Times  has  developed  a  total  of  44 
sizes,  including  the  25  ANPA  sizes,  for 
use  by  retail  advertisers,  if  they  wish  to 
buy  space  by  SAUs.  That  system  is  in 
place  only  at  the  Times,  and  while  other 
newspapers  may  or  may  not  use  the 
Times’  system  as  a  model  in  developing 
retail  SAUs,  the  newspaper  industry  has 
not  endorsed  or  adopted  the  Times  sys¬ 
tem. 

The  ANPA  Standing  Committee  which 
developed  the  system  and  the  Interna¬ 
tional  Newspaper  Advertising  and  Mar¬ 
keting  Executives  Retail  Advertiser  Re¬ 
lations  Committee  are  making  an  effort 
to  stress  that  participation  of  both  news¬ 
papers  and  advertisers  is  voluntary. 

In  a  statement  released  to  E&P  by  the 
INAME,  Richard  C.  Ockerbloom,  the 
organization’s  president  and  vice¬ 
president/marketing  for  the  Boston 
Globe,  pointed  out  that  retail  advertis¬ 
ers,  while  they  may  wish  to  use  SAUs, 
are  not  in  any  way  bound  to  buy  space  in 
SAUs. 

“While  the  SAU  system  has  initially 
been  designed  to  aid  national  advertisers 
and  agencies  to  more  easily  place  ads  in 
newspapers,  the  same  system  can  apply 
for  retailers  should  they  wish  to  utilize  its 
efficiencies,”  the  statement  said. 
“Newspapers  will  continue  to  accept 
advertising  of  any  size  desired  by  the 
advertisers,  subject  only  to  those  limita¬ 
tions  which  the  newspapers’  own 
specifications  establish.” 

Ockerbloom  reports  that  both  com- 
mitees  are  continuing  to  review  the  prog¬ 
ress  of  SAUs  with  specific  attention  to 
their  potential  application  to  retail  adver¬ 
tising.  And  he  urges  retail  advertisers  to 
discuss  their  “specific  situations”  with 
Charles  Kinsolving,  the  Newspaper  Ad¬ 
vertising  Bureau’s  vicepresident,  mar¬ 
keting  and  planning. 
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NAM  backs  square  inch  pricing 
of  standard  ad  units 


The  Newspaper  Association  Managers 
(NAM)  unanimously  recommended  pric¬ 
ing  Standard  Advertising  Units  by  the 
square  inch  during  their  annual  meeting  in 
Wisconsin  the  week  of  August  2-7. 

During  the  final  convention  business 
session,  a  resolution  was  unanimously 
approved  recommending  the  adoption  of 
a  square  inch  method  of  pricing.  The 
NAM  members  reasoned  that  square  in¬ 
ches  are  easily  understood  by  media 
buyers,  advertisers,  and  everyone  else 
involved  with  creating  and  placing  the  25 
standard  advertising  sizes  in  newspapers. 

The  resolution  also  recommended  that 
the  national  SAU  Committee  round  off 
fractions  of  a  square  inch  when  measur¬ 
ing  each  ad  size  to  the  nearest  whole  num¬ 
ber  to  eliminate  pricing  of  fractions. 

The  SAUs  became  a  major  point  of 
discussion  during  the  sessions  as  ways 
were  explored  to  best  implement  the 
national  advertising  plan. 

Since  September  1st  is  the  date  set  for 
adoption  of  the  SAU  system  by  most  of 
the  nation’s  newspapers,  the  need  to  de¬ 
vise  a  simple  pricing  method  was  consi¬ 
dered  urgent.  Individual  newspapers 
need  some  kind  of  industry  standard 
which  publishers  can  rely  on  to  determine 
how  to  price  ad  sizes  that  do  not  conform 
exactly  to  their  own  column  widths. 

The  NAM  members  believe  the  square 
inch  pricing  method  will  allow  newspap¬ 
ers  to  charge  for  the  space  between  col¬ 
umns,  since  the  concept  measures  total 
area.  But  disadvantages  may  occur  in 
situations  in  which  some  column  widths 
force  “floating”  an  ad. 

The  Wisconsin  Newspaper  Associa¬ 
tion,  in  its  newsletter’s  report  of  the  meet¬ 
ing,  states,  “Using  the  square  inch 
method  gives  the  advertiser  the  most 


accurate  and  fair  charges,  since  he  pays 
only  for  the  space  his  ad  occupies.  He 
does  not  have  to  pay  for  float.  The  news¬ 
paper  has  the  option  of  resetting  the  adja¬ 
cent  news  column  wider,  adjusting  the 
width  of  other  ads  on  the  page,  or  simply 
trading  the  float  for  the  charge  applied  to 
the  space  between  columns.  The  result  is 
a  simple,  fair  method  of  pricing  ads,  and 
the  greater  the  probability  of  getting  more 
national  advertising.” 

According  to  the  association,  a  news¬ 
paper  can  figure  its  square  inch  rate  by 
dividing  its  column  width  in  picas  by  six 
to  get  a  decimal  equivalent  in  inches.  That 
equivalent,  divided  by  the  newspaper’s 
column  inch  rate,  will  yield  the  square 
inch  rate. 

A  record  number  of  attendees — 160 — 
came  to  the  week-long  convention  filled 
with  workshop  sessions  designed  to  im¬ 
prove  skills,  share  ideas,  and  focus  on  the 
problems  of  community  newspapers. 

New  NAM  officers  elected  for  1982 
were  Philip  Berkebile  of  Nebraska,  pres¬ 
ident;  Romain  Brandt  of  Wisconsin, 
vicepresident,  and  Gene  Carr  of  North 
Dakota  as  secretary-treasurer.  Jerry  Zub- 
rod  of  Washington  will  continue  as  a 
member  of  the  board  of  directors  serving 
as  past  president,  due  to  the  untimely 
death  of  William  Moon  of  Idaho  during 
the  past  year.  David  West  of  Illinois  was 
also  elected  as  a  new  member  of  the 
board. 

Warren  Hoyt  of  Michigan  will  continue 
as  editor  of  the  Roundtable,  a  newsletter 
sent  to  all  NAM  members,  and  Gene  Can- 
will  be  chairman  of  National  Newspaper 
Week  for  1982.  Sites  for  the  next  three 
annual  conventions  were  chosen  for  Flor¬ 
ida,  South  Dakota,  and  West  Virginia. 


The  NAM  officers  elected  for  1982  were  Philip  Berkebile  (center)  of  the 
Nebraska  Press  Association,  president;  Ronrain  Brandt  (left)  of  the  Wisconsin 
Newspaper  Association,  vicepresident,  and  Gene  Carr  (right)  of  the  North 
Dakota  Newspaper  Association,  secretory-treasurer. 
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Why  the  ‘CLE’ 
differs  from 
paper  to  paper 

By  Charles  Kinsolving 

It  is  perceived  by  some  that  the  Con¬ 
tract  Lineage  Equivalent  (CLE)  com¬ 
puted  for  several  newspapers  should  be 
the  same  for  papers  with  similar  formats 
(i.e.  all  6  column  papers  should  be  the 
same,  all  8  column  papers  should  be  the 
same,  etc.).  There  are  several  reasons 
why  this  will  not  be  so: 

1.  Variable  Depths:  There  are  four 
common  cut-offs  which  determine  the 
depth  per  column:  239/16” ;  22^4”;  56  cms 
(22.047”);  and  21 'A”.  Some  20%  of  all 
daily  newspapers  in  the  U.S.  and  Canada 
have  a  239/16”  cut-off,  which  results  in  a 
total  number  of  agate  lines  available  of 
329.875  (assuming  14  lines  to  the  inch). 
The  total  number  of  agate  lines  usually 
printed  in  these  papers  is  310.  Roughly 
70%  of  newspapers  have  a  22y4”  cut-off, 
which  results  in  a  total  of  318.500  agate 
lines  to  the  inch.  These  papers  usually 
print  300  agate  lines.  Some  5%  of  news¬ 
papers  have  56  cms  cut-offs,  and  another 
5%  have  2IV2’’  cut-offs.  There  are 
308.658  agate  lines  available  in  the  56  cms 
papers,  and  they  usually  print  295  lines. 
There  are  301  lines  available  in  the  2IV2” 
papers,  and  they  usually  print  288  lines. 

Compounding  this  four-way  split  is  the 
fact  that  the  presses  within  each  group 
differ  in  design,  so  that  the  “slots”  or 
gaps  between  printed  surfaces  vary  from 
as  little  as  Vg  inch  up  to  1 14  inches.  There¬ 
fore,  the  number  of  agate  lines  of  printed 
depth  will  vary  within  groups.  For  exam¬ 
ple,  although  most  22y4  inch  cut-off  pap¬ 
ers  print  300  lines,  there  are  those  that 
print  anywhere  from  2%  to  304  lines. 
Blanket  bolsters  will  also  affect  the 
printed  size.  When  you  compute  a  CLE 
for  a  multi-column  (for  example,  if  paper 
A  is  at  300,  and  paper  B  is  at  310,  a  four 
column  ad  will  show  a  40  line  difference). 

The  cut-off  variations  will  primarily 
affect  full  depth  SAU’s  but  if  a  paper  is 
trying  to  make  his  shorter  SAU’s  relate  to 
full  depth  on  some  percentage  basis, 
those  units  will  also  vary  in  terms  of 
CLE’s. 

2.  Variable  Widths:  Printed  widths 
vary  from  13  inches  to  lAVs  inches. 
Obviously,  some  of  the  SAU’s  fill  a  diffe¬ 
rent  number  of  columns  in  different  for¬ 
mats — for  example,  SAU’s  15  through  20 
(Continued  on  page  23) 


(Charles  Kinsolving  is  vicepresident/ 
marketing  and  planning  for  the  Newspap¬ 
er  Advertising  Bureau.  He  has  been 
charged  with  coordinating  the  SAU  plan 
among  participating  newspapers  and  their 
advertisers  by  the  ANPA  working  commit¬ 
tee  which  developed  the  SAU  system.) 
EDITOR  &  PUBLISHER  for  August  29.  1981 


Editor  &  Publisher 


STANDARD 
AD  UNIT 
DIRECTORY 


NEWHOUSE 

NEWSmPERS 

ARE 

CX)NVERnNG 

TO 
SAU 

PORTLAND  OREGONIAN/ JOURNAL 
ST  LOUIS  GLOBE-DEMOCRAT 
SPRINGFIELD  UNION-NEWS/ 

REPUBLICAN 

SYRACUSE  HERALD- JOURNAL/ 

POST-STANDARD 

THE  STAR-LEDGER 
JERSEY  JOURNAL 
STATEN  ISLAND  ADVANCE 

If  you  are  confused  by  SAU  call  us— 
we  will  try  to  clarify 


Newhouse  Newspapers 

(212)  697-8020 
(404)  955-2335 

(312)  641-6242 

(313)  557-5224 

(213)  385-9148 
(415)  362-3367 


NEW  YORK 
ATLANTA 
CHICAGO 
DETROIT 
LOS  ANGELES 
SAN  FRANCISCO 


ANN  ARBOR  NEWS 
BAY  CITY  TIMES 
FLINT  JOURNAL 
GRAND  RAPIDS  PRESS 
JACKSON  CITIZEN  PATRIOT 
KALAMAZOO  GAZEHE 
MUSKEGON  CHRONICLE 
SAGINM  NEWS 


BIRMINGHAM  NEWS 
CLEVELAND  PLAIN  DEALER 
HARRISBURG  PATRIOT-NEWS 
HUNTSVILLE  TIMES  &  NEWS 
MOBILE  PRESS-REGISTER 
NEW  ORLEANS  TIMES-PICAYUNE 
/THE  STATES-ITEM 
PASCAGOULA  PRESS-REGISTER 


E&P  Directory  of  SAU  Newspapers 

Listed  by  state 


Alabama 


Alexander  City  Outlook 
Anniston  Star 
Binninghani  News  * 

Binningham  Post-Herald  * 

Decabr  Daily  * 

Dothan  Eagle 
Enterprise  Ledger  * 

Florence  Times  -  Tri  Cities  Daily  * 
Fort  Payne  Times  journal 
Gadsden  Times 
Huntsville  Times  * 

Huntsville  News  * 

Laraiett  Valley  Times  News 
Mobile  Register  * 

Mobile  Press  * 

Mobile  Press-Register  * 

Montgomery  Advertiser  * 

Montgomery  Alabama  journal  * 
Opelika-Auburn  News 
Selma  Times-jorinal  * 

Talladega  Daily  Home  * 

Tuscallosa  News  * 

Alaska 


Anchorage  Daily  News  * 
Anchorage  Times  * 

Fairbanks  Daily  News-Miiier 
Southeast  Alaska  Empire 
Ketchikan  Daily  News 
Sidra  Daily  Sentinel 

Arizona 


Cottonwood  Daily  Independent 
Flagstaff  Arizona  Daily  Sun 
Kingman  Daily  Miner  * 

Mesa  Tribune  * 

Arizona  Republic  * 

Phoenix  Gazette  * 

Prescott  Courier 
Scottsdale  Daily  Progress  * 
Sun  City  Daily  News-Sun 
Tempe  News  * 

Tuscon  Arizona  Daily  Star 
Tuscon  Citizen 
Yuma  Daily  Sun* 

Arkansas 


Batesville  Guard  * 

Benton  Coifier  * 

Bentonville  County  Daily  Democrat  * 
Blytheville  Courier  News 
Camden  News 
De  Queen  Daily  Citizen  * 

Fayetteville  Northwest  Arkansas  Times 
Southwest  Times  Record  * 

Helena-West  Helena  World  * 
jcnesboro  Sun  * 

Little  Rock  Arkansas  Gazette  * 

Little  Rock  Arkansas  Demoaat  * 

Malvern  Daily  Record  * 

Newport  Daily  Independent  * 

Paragould  Daily  Press  * 

Rogers  Northwest  Arkansas  Morning  News 
Rogers  Daily  News  * 


Rogers  Swday  News  * 

Russellville  Daily  Couier-Democrat  * 
Searcy  Daily  Citizen  * 

Sprinkle  News  * 

Stuttgart  Daily  Leader  * 

West  Memphis  Evening  Times 

California 


Alameda  Times  Star 
Anaheim  Bulletin  * 

Antioch  Daily  Ledgff 
Bakersfield  Californian  * 

Barstow  Desert  Dispatch 
Brawley  News  * 

Camarillo  Daily  News  * 

Chico  Enterprise-Record  * 

Colusa  Sun-Herald  * 

Corona  Daily  Independent  * 

Costa  Mesa  Drange  Coast  Daily  Pilot 
El  Cajon  Daily  Californian  * 

El  Ceritro  Imperial  Valley  Press  * 

Escondido  Times-Advocate  * 

Eireka  Times-Standard 
Fremont  Argus 
Fresno  Bee  * 

Fullerton  Daily  News  Tribune  * 

Hayward  Daily  Review  * 

Hollister  Evening  Free  Lance 
Indio  News  * 

La  Habra  Daily  Star-Progress  * 

Lancaster  Antelope  Valley  Daily  Ledger  Gazette 
Livermore  Tri-Valley  Herald 
Lodi  News-Sentinel 
Lompoc  Record  * 

Long  Beach  Independent  * 

Long  Beach  Press-Telegram  * 

Long  Beach  Independent  Press-Telegram  * 

Los  Angeles  Herald  Examiner  * 

Los  Angeles  Times  * 

Los  Angeles  Daily  News  * 

Manteca  Bulletin  * 

Martinez  News-Gazette  * 

Marysville  Appeal-Demoaat 
Merced  Sun-Star  * 

Modesto  Bee  * 

Montery  Peninsula  Herald  * 

Montery  Sunday  Peninsula  Herald  * 

Napa  Register 
Dakland  Tribune  * 

Dakland  East  Bay  Today  * 

Dceanside  Blade-Tribune  * 

Droville  Mercury  Register 
Dxnard  Press-Crxiier 
Dntario  Daily  Report  t 
Driand  Unit-Register  * 

Palm  Springs  Desert  Sun  * 

Palo  Alto  Peninsula  Times-Tribune  * 

Pasadena  Star-News  * 

Petaluma  Argus-Courier 
Pittsburg  Post  Dispatch 
Pomona  Progress-Bulletin  * 

Porterville  Recorder  * 

Red  Bluff  Daily  News  * 

Redding  Record  Searchlight  * 

Redlands  Daily  Facts 
Riverside  Press-Enterprise  * 

Riverside  Enterprise  * 

Riverside  Press  * 

Roseville  Press-Tribune  * 


Sacramento  Bee  * 

Sacramento  Union  * 

Salinas  Californian  * 

San  Bernardino  Sui  * 

San  Diego  Evening  Transcript  * 

San  Diego  Union  * 

San  Diego  Evening  Tribune  * 

San  Francisco  Examiner  * 

San  Francisco  Chronicle  * 

San  Francisco  Examiner  &  Chronicle  * 
San  jose  Mercury  * 

San  lose  News  * 

San  lose  Mercury-News  * 

San  Mateo  Times  &  News  Leader  * 

San  Perko  News-Pilot 
San  Rafael  Independent-journal  * 

Santa  Ana  Orange  County  Register  * 
Santa  Barbara  News-Press  * 

Santa  Cruz  Sentinel  * 

Santa  Monica  Evening  Gutlook  * 

Santa  Paula  Daily  Chronicle 
Santa  Rosa  Press  Democrat  * 

Stockton  Record  * 

Torrance  Daily  Breeze  * 

Tulare  Advance-Register  * 

Ukiah  Daily  journal  * 

Vallejo  Times  Herald  * 

Van  Nuys  Valley  News  * 

Visalia  Times-Delta  * 

Walnut  Creek  Conba  Costa  Times 
Watsonville  Register-Pajaronion  &  Sun 
West  Covina  San  Gabriel  Valley  Tribune 
Whittier  Daily  News  * 

Willows  Daily  journal  * 

Yreka  Siskiyou  News 


Colorado 


Alamosa  Valley  Courier  * 

Boulder  Daily  Camera  * 

Boulder  Sui^  Camera  * 

Colorado  Spi  ings  Sui 
Colorado  Springs  Gazette  Tele^ 
Denver  Post  * 

Denver  Rocky  Mountain  News  * 

Fort  Collins  Coloradoan  * 

Glenwood  Springs  Glenwood  Post  * 
Grand  junction  Daily  Sentinel  * 
Montrose  Daily  Press  * 

Puebk)  Chiettan 
Pueblo  Star-journal 
Pueblo  Chieftan  &  Star-jounal 
Pueblo  Star-journal  &  Swday  Chieftan 
Salida  Mountain  Mail  * 

Connecticut 


Bridgeport  Post  * 

Bridgeport  Tele^  * 

Bridgepxrt  Sunday  Post  * 

Bristol  Press  * 

Danbury  News-Times  * 

Greenwich  Time  t 
Hartford  Courant 
Manchester  journal  Incjuirer 
Manchester  Herald  * 

Meriden  Morning  Record  &  jounal  * 
Middletown  Press  * 

Milford  Citizen  * 

New  Britain  Herald  * 


f  Available  only  as  a  unit  buy  with  the  Progress-Bulletin, 
Pomona,  Ca. 
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f  Sunday  editions  sold  only  as  a  unit  including  the  Greenwich 
Time  and  Stamford  Advocate. 

An  asterisk  indicates  availability  of  Newsplan  discounts  for 
continuity. 


Standard  ad  unit  sizes 


Unit  Fits  tab  Width  Depth  Comments 


1 

13" 

21" 

ful)  page  broadsheet 

2 

13" 

18" 

3 

13" 

10  7/16" 

4 

10  Vh” 

21" 

5 

10  Yh” 

18" 

6 

10  Vi." 

15  Vi." 

7 

*  9  Vh" 

13  15/16" 

8 

•  9  Vi." 

6  15/16” 

full  page,  normal  tab 

9 

8  1/16" 

21" 

10 

•  8  1/16" 

10  7/16" 

11 

6  5/16" 

21" 

12 

•  6  5/16" 

13  15/16" 

13 

•  6  5/16" 

10  7/16" 

14 

•  6 .5/16" 

5  3/16" 

15 

4  Va" 

21” 

16 

•  4  Va” 

13  15/16" 

17 

•  4  Va” 

10  7/16" 

18 

•  4  */a" 

6  15/16" 

19 

•  4  '/a" 

5  3/16" 

20 

•  4  Va" 

3  7/16" 

21 

•  1  %" 

6  15/16" 

1  col.  width,  broadsheet  &  tab 

22 

•  1  Vw" 

5  .3/16" 

23 

•  1  %" 

3  7/16" 

24 

•  1  Vh" 

2" 

25 

•  1  Vi." 

1" 

21a 

2  1/16" 

6  15/16" 

6  column  format  only 

22a 

2  1/16" 

5  3/16" 

6  column  format  onlv 

23a 

2  1/16" 

3  7/16" 

6  column  format  onlv 

24a 

2  1/16" 

2" 

6  column  format  onlv 

25a 

2  1/16" 

1" 

6  column  format  onlv 

IS 


New  Haven  Register  * 

Miami  Herald  * 

Lawrenceville  Gwinnett  Daily  News  * 

Danville  Commercial-News  * 

New  Haven  Journal-Courier  * 

Miami  News  * 

Macon  Telegraph  * 

Decatur  Herald 

New  London  Day  * 

Ocala  Star-Banner  * 

Macon  News  * 

Decatur  Review 

Norwalk  Hour 

Orange  Park  Clay  Today 

Macon  Telegraph  &  News  * 

Decatur  Herald-Review 

Norwich  Bulletin 

Orlando  Sentinel  Star  * 

Moultrie  Observer  * 

De  Kalb  Daily  Chronicle  * 

Stamford  Advocate  *t 

Palatka  Daily  News  * 

Savannah  Morning  News 

Edwardsville  Intelligencer 

Torrington  Register  * 

Panama  City  News-Herald  * 

Savannah  Evening  Press 

Effingham  Daily  News 

Watertury  Republican  * 

Pensacola  Journal  * 

Statesboro  Herald 

Elgin  Daily  Coirier-News  * 

Watertury  American  * 

Pensacola  News  * 

Tifton  Gazette  * 

Elgin  Daily  Journal  * 

Watertury  Sunday  Republican  * 

Pensacola  News-Journal  * 

Warner  Robins  Daily  Sun 

Flora  Clay  County  Advocate  Press  * 

Willimantic  Chronicle  * 

Punta  Gorda  Daily  Herald  News 

Warner  Robins  Sunday  Sun 

Freeport  Journal-Standard 

Winsted  Evening  Citizen  * 

St.  Augustine  Rerard  * 

Waycross  Journal-Herald  * 

Galesburg  Register-Mail  * 

St.  Petersburg  Times  * 

Valdosta  Daily  Times 

Harrisburg  Daily  Register 

Delaware 

St.  Petersburg  Evening  Independent  * 

Hawaii 

Hoopestown  Chronicle  Herald  * 

Sanford  Evening  Herald 

Jacksonville  Journal  * 

Dover  Delaware  State  News/Maryland  State  News  * 
Wilmington  Morning  News  * 

Wilmington  Evening  Journal  * 

Wilmington  News  Journal  * 

Wilmington  Sunday  News  Journal  * 

Sarasota  Herald-Tribune  * 

Sarasota  Journal  * 

Stuart  News  * 

Tallahassee  Democrat  * 

Tampa  Tribune  * 

Tampa  Times  * 

Hilo  Tribune  Herald  * 

Honolulu  Advertiser  * 

Honolulu  Star-Bulletin  * 

Honolulu  Sunday  Star-Bulletin  &  Advertiser  * 

Jacksonville  Courier  * 

Jacksonville  Journal-Courier  * 

Joliet  Herald-News  * 

Kankakee  Daily  Journal  * 

Kewanee  Star-Courier  * 

La  Salle  News-Tribune  * 

District  of  Columbia 

Tampa  Tribune  &  Times  * 

Vero  Beach  Press-Journal  * 

Idaho 

Macomb  Daily  Journal 

Mattoon  Journal  Gazette  *t 

West  Palm  Beach  Post  * 

Moline  Daily  Dispatch  * 

Washington  Post  * 

West  Palm  Beach  Evening  Times  * 

Boise  Idaho  Statesman  * 

Mount  Carmel  Daily  Republican-Register  * 

West  Palm  Beach  Post-Times  * 

Burley  South  Idaho  Press 

Mount  Vernon  Register-News 

Florida 

Idaho  Falls  Post-Register  * 

OIney  Daily  Mail  * 

Georgia 

Lewiston  Tribune  * 

Ottawa  Daily  Times  * 

Boca  Raton  News  * 

Bradenton  Herald  * 

Brooksville  Daily  Sun  Journal 

Cape  Caal  Breeze  * 

Clearwater  Sun  * 

Cocoa  Today  * 

Daytona  Beach  Journal  * 

Moscow  Idahonian  * 

Peori3  ioumsl  St3r 

Albany  Herald 

Americus  Times-Recorder 

Athens  Barmer-Herald 

Athens  Daily  News 

Atlanta  Constitution  * 

Atlanta  Journal  * 

Atlanta  Journal  &  Constitution  * 

Nampa  Idaho  Press  Tribune  * 

Twin  Falls  Times-News  * 

Illinois 

Arlington  Heights  Daily  Herald  * 

Pontiac  Daily  Leader  * 

Quincy  Herald-Whig 

Robinson  Daily  News  * 

Rock  Island  Argus  * 

Rockford  Register  Star  * 

Springfield  State  Journal-Register 

Sbeator  Times-Press  * 

Taylorville  Daily  Breeze-Courier  * 

Watseka  Daily  Times-Republic  * 

Daytona  Beach  News  * 

Augusta  Chronicle 

Arlington  Heights  Sun^y  Herald  * 

Daytona  Beach  News-Journal  * 

Augusta  Herald 

Aurora  Beacon-News  * 

Deland  Sun  News  * 

Augusta  Chronicle-Herald 

Belleville  News-Democrat  * 

Eon  Lauderdale  News  * 

Brunswick  News 

Belvidere  Daily  Republican  * 

Waukegan  News-Sun  * 

Wheaton  Daily  Journal  * 

Woodstock  Daily  Sentinel  * 

Fort  Lauderdale  Sun-Sentinel  * 

Carrollton  Times-Georgian 

Bloomington  Daily  Pantagraph  * 

Fort  Lauderdale  News  &  Sun-Sentinel  * 

Cartersville  Daily  Tribune  News  * 

Bloomington  Sunday  Pantagraph  * 

Fort  Meyers  News-Press  * 

Columbus  Ledger  * 

Canton  Daily  Ledger  * 

Indiana 

Fort  Pierce  News  Tribune  * 

Columbus  Enquirer  * 

Carbondale  Southern  Illinoisan  * 

Fort  Walton  Beach  Playground  Daily  News  * 

Columbus  Saturday  Enquirer  &  Ledger  * 

Champaign-Urbana  News-Gazette  * 

Gainesville  Sun  * 

Columbus  Sunday  Ledger-Enquirer  * 

Charleston  Coles  County  Daily  Times  Courier  *+ 

Anderson  Bulletin  * 

Hollywood  Sun-Tattler  * 

Conyers  Rockdale  Citizen 

Chicago  Southtown  Economist  * 

Anderson  Herald  * 

JacK^ille  Times-Union 

Cvdele  Dispatch 

Chicago  South  Suburban  Southtown  Economist  * 

Attica  Ledger-Tribune  * 

Jacksonville  Journal 

Dalton  Daily  Citizen-News 

Chicago  Southwest  Suburban  Southtown  Economist  * 

Bedford  Times-Mail  * 

Lake  City  Reporter  * 

Dublin  Courier-Herald  * 

Chicago  Sun-Times  * 

Bedford  Sunday  Herald-Times  * 

Lake  Whales  Daily  Highlander  * 

Gainesville  Times  * 

Chicago  Tribune  * 

Bicknell  Knox  County  Daily  News  * 

Lakeland  Ledger  * 

Griffin  Daily  News 

Chicago  Daily  Calumet  * 

Bloomington  Herald-Telephone  * 

Leesburg  Commercial  * 

La  Grange  Daily  News  * 

Clinton  Daily  Journal  &  Public  * 

Bloomington  Sunday  Herald-Times  * 

t  Available  only  as  a  unit  buy  including  both  the  Mattoon  Journal-Gazette  and  the  Charleston  Coles  County  Daily  Times  Courier. 

WE'VE  CREA  TED  A  NEW  DA  Y 


Call  Agnes  Jewett  (203)  442-2200 
for  our  market  brochure  or  contact 
your  local  Branham  representative 


c# 

New  London,  Connecticut 

We  now  offer  69%  household  coverage  of 
Southeastern  Connecticut  7  days  a  week 
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Gannett  newspapers  in  32  states  are  participating  in  the  Standard  Advertising 
Unit  System,  bringing  advertisers  easier  access  to  their  3.6  million  daily  subscribers. 

Any  of  the  daily  newspapers  listed  below  will  provide  information  or  write 
an  order.  Advertisers  can  also  work  directly  with  Gannett  Newspaper  Advertising 
Sales  in  New  York,  Atlanta,  Chicago,  Detroit,  Dallas,  Los  Angeles,  Philadelphia  or 
San  Francisco. 


ARIZONA 

Tucson/Tucson  Citizen 

CALIFORNIA 

Marin  County/Independent  Journal 
Oakland/Oakland  Tribune 
Salinas/Salinas  Californian 
San  Bemardino/The  Sun 
Stockton/Stockton  Record 
VisaliaA^isalia  Times-Delta 

COLORADO 

Fort  Collins/The  Coloradoan 

DELAWARE 

Wilmington/The  Morning  News 
Evening  Journal 

FLORIDA 

Cocoa/TODAY 

Fort  Myers/Fort  Myers  News-Press 
Pensacola/The  Pensacola  Journal 
The  Pensacola  News 

GEORGIA 

Gainesville/The  Times 

HAWAII 

Honolulu/Honolulu  Star-Bulletin 
IDAHO 

Boise/The  Idaho  Statesman 

HXINOIS 

Danville/The  Commercial-News 
Rockford/Rockford  Register  Star 

INDIANA 

Lafayette/Joumal  and  Courier 
Marion/Chronicle-Tribune 
Richmond/Palladium-Item 
IOWA 

Iowa  City/Iowa  City  Press-Citizen 
KANSAS 

Coffeyville/The  Coffeyville  Journal 
LOUISIANA 
Monroe/News-Star-World 
Shreveport/The  Times 

MICHIGAN 

Battle  Creek/Enquirer  and  News 
Lansing/Lansing  State  Journal 
Port  Huron/Times  Herald 
Sturgis/Sturgis  Journal 
MINNESOTA 

Little  Falls/Little  Falls  Daily  Transcript 
Sl  Cloud/SL  Cloud  Daily  Times 


MISSOURI 

Springfield/Springfield  Daily  News 
Leader  &  Press 

NEBRASKA 
Fremont/Fremont  Tribune 

NEVADA 

Reno/Nevada  State  Journal 
Reno  Evening  Gazette 

NEW  JERSEY 

Bridgewater/The  Courier-News 
Camden/Courier-Post 

NEW  MEXICO 

Santa  Fe/The  New  Mexican 

NEW  YORK 

Binghamton/The  Sun-Bulletin 
The  Evening  Press 
Elmira/Star^iazette 
Ithaca/The  Ithaca  Journal 
Niagara  Falls/Niagara  Gazette 
Poughkeepsie/Poughkeepsie  Journal 
Rochester/Democrat  and  Chronicle 
Times-Union 

Saratoga  Springs/The  Saratogian 
Utica/The  Daily  Press 
The  Observer-Dispatch 
Westchester  Rockland  Newspapers 
Westchester  County/TODAY 
Mamaroneck/The  Daily  Times 
Mount  Vemon/The  Daily  Argus 
New  Rochelle/The  Standard-Star 
Nyack-Rockland/The  Journal-News 
Ossining/The  Citizen  Register 
Port  Chester/The  Daily  Item 
Tarrytown/The  Daily  News 
White  Plains/The  Reporter  Dispatch 
Yonkers/The  Herald  Statesman 

OHIO 

Chillicothe/Chillicothe  Gazette 
Cincinnati/The  Cincinnati  Enquirer 
Fremont/The  News-Messenger 
Marietta/The  Marietta  Times 
Pbrt  Clinton/News  Herald 

OKLAHOMA 

Muskogee/Muskogee  Daily  Phoenbt  and 
Times-Democrat 

OREGON 

Salem/Statesman-Joumal 


PENNSYLVANIA 
Chambersburg/Public  Opinion 
Lansdale/The  Repwiter 
New  Kensington-Tarentum/ 
Valley  News  Dispatch 

SOUTH  DAKOTA 
Sioux  Falls/ Argus  Leader 

TENNESSEE 

Knoxville/The  Knoxville  Journal 
Nashville/The  Tennessean 
TEXAS 

El  Paso/The  El  Paso  Times 

VERMONT 

Burlington/The  Burlington  Free  ftress 
WASHINGTON 

Bellingham/The  Bellingham  Herald 
Olympia/The  Daily  Olympian 
WESTVntGINIA 
Huntington/The  Herald-Dispatch 
WISCONSIN 

Green  Bay/Green  Bay  Press-Gazette 
Wausau/Wausau  Daily  Herald 


GANNETT 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 

Gannett 

Newspaper  Advertising  Sales 
200  Park  Avenue 
New  York,  N.Y.  10166 
(212)  949-0920 


Brazil  Times  * 

Columbus  Republic  * 
Cra«rfonlsvllle  Journal-Review  * 
Decatur  Dally  Demoaat  * 

Elkhart  Truth 
Evansville  Courier  * 

Evansville  Press  * 

Evansville  Courier  &  Press  * 
Fort  Wayne  News-Sentinel  * 

Fort  Wayne  Journal-Gazette  * 
Franktort  Tunes 
Franklin  Dally  Journal  * 

Gary  Post-Tribune  * 

Goshen  News  * 

Greenfield  Daily  Reporter  * 
Hammond  Times  * 

Huntington  Herald-Press 
Indianapolis  Star  * 

Indianapolis  News  * 

Kokomo  Tribune 
Lafayette  Journal  &  Courier  * 

La  Porte  Herald-Argus 
Lebanon  Reporter  * 

Linton  Dally  Citizen 
Logansport  Pharos-Tribune  * 
Madison  Courier  * 

Marion  Chronicle-Tribune  * 
Martinsville  Dally  Reporter  * 
Michigan  City  News  Dispatch  * 
Muncie  Evening  Press  * 

Muncie  Star  * 

New  Castle  Courier-Tunes  * 
Noblesville  Dally  Ledger  * 

Peru  Tribune  * 

Plymouth  Pilot-News  * 

Portland  Commercial  Review  * 
Princeton  Dally  Clarion 
Rensselaer  Republican 
Richmond  Palladium-Item  * 
Rushvllle  Dally  Republican 
Seymour  Daily  Tribune  * 
Shelbyville  Nms  * 

South  Bend  Tribune  * 

Terre  Haute  Tribune  * 

Terre  Haute  Star  * 

Terre  Haute  Tribune-Star  * 
Valparaiso  Vidette-Messenger  * 
Vincennes  Sun-Commercial  * 
Wabash  Plain  Dealer  * 

Warsaw  TImes-Union  * 
Washington  TImes-Herald  * 

Iowa 


Ames  Daily  Tribune  * 

Atlantic  Nms-Telegraph 
Boone  News-Republican 
Burlington  Hawk  Eye  * 

Cedar  Falls  Record 
Cedar  Rapids  Gazette 
Charles  Dty  Press 
Cherokee  Dally  Times  * 

Clinton  Herald  * 

Council  Bluffs  Daily  Nonpareil 
Council  Bluffs  Sun^  N^eil 
Davenport  Quad-City  Tunes  * 

Des  Moines  Register  * 

Des  Moines  Tribune  * 

Des  Moines  Sunday  Register  * 
Duburjue  Telegraph-Herald 
Estherville  Daily  News 
Fort  Dodge  Messenger  * 

Fort  Madison  Dally  Democrat  * 
Iowa  City  Press-Citizen  * 

Keokuk  Gate  City  * 

Le  Mars  Dally  Sentinel  * 
Marshalltown  Times-Republican  * 
Mason  City  Globe  Gazette  * 


Mount  Pleasant  News 
Muscatine  Journal  * 

Nevada  Evening  Journal 
Newton  Dally  News  * 

Oelwein  Register 
Oskaloosa  Herald  * 

Ottumwa  Courier  * 

Perry  Dally  Chief  * 

Sioux  City  Journal 
Soulx  City  Sunday  Journal 
Vinton  C^  Valley  Times 
Washington  Evening  Journal  * 
Waterloo  Courier  * 

Webster  City  Dally  Freeman-Journal 

Kansas 

Abilene  Reflector-Chronicle 
Arkansas  City  Dally  Traveler  * 
Augusta  Dally  Gazette  * 

Chanute  Tribune  * 

Clay  Center  Dispatch  * 

Cotfeyville  Journal  * 

Colby  Free  Press 
Colby  Prairie  Drummer 
Columbus  Daily  Advocate  * 
Concordia  Blarie-Empire  * 

Dodge  City  Dally  Globe  * 

Emporia  Gazette 
Fort  Scott  Tribune 
Garden  City  Telegram  * 

Goodland  Dally  News 
Grent  Bend  Tribune  * 

Hays  Daily  News  * 

Hiawatha  Dally  World 
Hutchinson  News  * 
lola  Register 

Junction  City  Daily  Union  * 

Kansas  City  Kansan  * 

Lamed  Tiller  &  Toiler  * 

Lawrence  Journal -World  * 


Leavenworth  Times 
Liberal  Southwest  Dally  Times  * 
Lyons  Dally  News  * 

Manhattan  Mercury  * 

Newton  Kansan  * 

Olathe  Dally  News  * 

Ottawa  Herald  * 

Parsons  Sun  * 

Pittsburg  Morning  Sun  * 

Sallna  Journal  * 

Topeka  Capital-Journal  * 

Wichita  Eagle  * 

Wichita  Beacon  * 

Wichita  Eagle  &  Beacon  * 

Winfield  Courier  * 

Kentucky 

Ashland  Dally  Independent  * 

Bowling  Green  Park  City  Dally  News 
Corbin  TImes-Trlbune 
Danville  Advocate-Messenger  * 
Danville  Kentucky  Advocate  * 
Elizabethtown  News-Enterprise 
Frankfort  State  Journal 
Fulton  Dally  Leader  * 

Glasgow  Times  * 

Harlan  Dally  Enterprise  * 

Henderson  Gleaner  * 

Lexington  Herald  * 

Lexington  Leader  * 

Lexington  Herald-Leader  * 

Louisville  Courier-Journal  * 
Louisville  Times  * 

Madisonville  Messenger  * 

Mayfield  Messenger  * 

Maysville  Ledger-Independent  * 
Ml^lesboro  Dally  News  * 

Murray  Ledger  &  Times  * 

Owensboro  Messenger- Inquirer  * 
Paducah  Sun 


Somerset  Commonwealth-Journal  * 
Winchester  Sun  * 

Louisiana 


Alexandria  Dally  Town  Talk  * 

Bastrop  Dally  Enterprise  * 

Baton  Rouge  Advocate  * 

Baton  Rouge  State  Times  * 

Bogalusa  Dally  News  * 

Hammond  Dally  Star  * 

Houma  Dally  Courier  * 

Houma  Terrebonne  Press  * 

Jennings  News  * 

Lake  Charles  American  Press  * 

Minden  Press-Herald  * 

Monroe  News- Star-World  * 

New  Orleans  Times  Picayune  * 

New  Orleans  States-ltem  * 

Ruston  Leader 
Shreveport  Journal  * 

Shreveport  Times  * 

Slidell  Dally  Sentry-News  * 

Maine 

Bangor  Dally  News  * 

Biddeford  Journal -Tribune  * 

Brunswick  Times  Record  * 

Lewiston  Daily  Sun  * 

Lewiston  Journal  * 

Portland  Press  Herald  * 

Portland  Evening  Express  * 

Portland  Maine  Sun^y  Telegram  * 
Watervllle  Central  Maine  Morning  Sentinel 


Maryland 

Annapolis  Evening  Capital 
Baltimore  News-American  * 


NEW! 

standard 
Ad  Unit 
GRID  SHEETS 


MPS  has  a  new  selection  of 
paste-up  grid  sheets  to  make  it 
easier  for  newspapers  to  adapt  to 
the  Standard  Advertising  Unit  sys¬ 
tem.  A  wide  variety  of  grids  are 
available  for  various  column  for¬ 
mats  and  web  widths.  Each  sheet 
has  a  chart  that  indicates  the 
space  required  for  the  25  SAU  ad 
sizes.  Complete  and  Mail  Coupon 
for  your  FREE  Samples. 


Web  width 


Tabloid  or 
Broadsheet . 


COMPANY 

PHONE 

ADDRESS 

CITY 

STATE 

ZIP 

MIDWEST  PUBUSHERS  SUPPLY  COMPANY 

^  4640  N,  Olcott  Avenue.  Chicago.  IL  60656 .  (312)  867-4646 
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Baltimore  Sw 
Baltimore  Evening  Sui 
Baltimore  Sunday  Sui 
Cunterland  News 
Cunberland  Times 
Easton  Star-Demoaat 
Frederick  News 
Frederick  Post 

Hagerstown  Morning  Herald  * 
Hagerstown  Daily  Mail  * 

Salistuy  Times 

Westminster  Carroll  County  Times 

Massachusetts 

Attleboro  Sm  Chronicle 
Beverly  Times  * 

Boston  Globe  * 

Boston  Sunday  Globe  * 

Boston  Herald  American  * 

Brxkton  Enterprise  * 

Clinton  Daily  Item  * 

Dedham  Daily  Transaipt  * 

Fall  River  Hvald-News  * 

Fitchburg  Sentinel  &  Enterprise 
Framingham  Middlesex  News  * 

Gardner  News 
Gloucester  Daily  Times  * 

Greenfield  Recorder 
Haverhill  Gazette  * 

Holyoke  Transaipt-Telegram 
Hudson  Daily  Sun 
Hyarmis  Cape  Cod  Times  * 

Lawrence  E^le-Tribune  * 

Lawrence  Sunday  Eagle-Tribune  * 
Lowell  Sun  * 

Lowell  Sunday  Sun  * 

Lyrm  Daily  Evening  Item  * 
Itolborough  Enterprise  * 

Milford  Daily  News  * 

New  Bedford  Standard-Times  * 


SAU’s 

simplify 

buying... 

askLandon 

Now  it’s  easy  to  do  business  with  newspapers! 

Less  paperwork.  Simplified  ad  production. 
Elimination  of  linage  differentials.  More  efficient 
billing  control.  Lower  production  cost. 

That’s  why  76%  of  all  Landon  newspapers 
have  committed  to  SAU’s  with  more  on  the  way. 

For  quick  access  to  SAU  information,  call 
Jack  Kent,  Landon’s  National  SAU  Coordinator, 

(212)  867-1 112.  Or  call  your  local  Landon  Sales 
Representative. 

LANDON  ASSOCIATES,  INC.  ■ 


A  newspaper  sales  &  marketing  company  m 


New  Bedford  Sunday  Standard-Times 
Newburyport  Daily  News  * 

North  Adams  Transcript  * 

Peabody  Times  * 

Pittsfield  Berkshire  Eagle  * 

Quincy  Patriot  Ledger  * 

Salem  Evening  News 
Springfield  Union  * 

Springfield  News  * 

Springfield  Republican  * 

Waltham  News-Tribune  * 

Westfield  Evening  News 
Worcester  Telegram  * 

Worcester  Evening  Gazette  * 
Worcester  Saiday  Telegram  * 


London’s  Bob  Bair,  V.P.  \ 

Mid-Atlantic  Region,  reviews 
SA  U’s  with  Paul  Ward, 

Director  of  Marketing /Sales, 
Bridgeport  (CN)  Post-Telegram 


Michigan 


Adrian  Daily  Telegram 
Albion  Evening  Recorder  * 

Alpena  News  * 

Ann  Arbor  News  * 

Bad  Axe  Huron  Daily  Tribune 
Battle  Creek  Enquirer  &  News  * 

Bay  City  Tunes  * 

Cadillac  Evening  News  * 

Coldwater  Reporter 
Detroit  free  Press  * 

Detroit  News  * 

Escanaba  Daily  Press  * 

Flint  kjumal  * 

Grand  Haven  Tribune 
Grand  Rapids  Press  * 

Greenville  Daily  News  &  Belding  Banner 
Hillsdale  Daily  News  * 

Holland  Sentinel  * 

Houghton  Daily  Mining  Gazette  * 
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NEW  YORK'CHICAGO  •  LOS  ANGELES*  BOSTON  ■  ATLANTA  •  PHI  LADE  LPHI A  •  PITTS¬ 
BURGH  •  CLEVELAND*  CINCINNATI  •  DETROIT  ■  MEMPHIS  "SAN  FRANCISCO  •  DALLAS 
SEATTLE  •  CHARLOTTE  •  RALEIGH  •  SYRACUSE  •  BUFFALO  •  HARTFORD  ■  LEVITTOWN 
HARRISBURG  •  KANSAS  CITY 


Missouri 


Nebraska 


New  Mexico 


Ionia  Sentinel-Standard  * 

Iron  Mountain  Daily  News  * 

Iron  Mountain  Upper  Peninsula  Times  * 
Ironwood  Daily  Glotie  * 
lactison  Citizen  Patriot  * 

Kalamazoo  Gazette  * 

Lansing  State  Journal  * 

Marquette  Mining  Journal  * 

Marslull  Evening  Ctronicle  * 
Menominee  Herald  Leader  * 

Midland  Daily  News 
Monroe  Evening  News  * 

Mt  Clemens  Macont  Daily  * 

Mt  Pleasant  Morning  Sun  * 

Niles  Dally  Star  * 

Owosso  Nrgus-Press  * 

Petoskey  News-Review  * 

Pontiac  Oakland  Press  * 

Port  Huron  Times  Herald  * 

Royal  Oak  Daily  Tribune  * 

Saginaw  News  * 

Sault  Ste.  Mane  Evening  News ' 
Soutti  Haven  Daily  Tribune  * 

St  Joseph  Herald-Palladium  * 

Sturgis  Journal  * 

Three  Rivers  Commercial 
Traverse  City  Record-Eagle  * 

Ypsilanti  Press  * 

Minnesota 


Austin  Daily  Herald 
Bernid)!  Pioneer  * 

Crookston  Daily  Times  * 

Duluth  Herald  * 

Deluth  News-Tribune  * 

Fairmont  Sentinel  * 

Faribault  Daily  News  * 

Hibtiing  Daily  Tribune  * 

International  Falls  Daily  Journal  ‘ 
Little  Falls  Daily  Transaipt  t 
Mankato  Free  Press  * 

Marshall  Independent  * 

Minneapolis  Star  * 

Minneapolis  Tribune  * 

New  Ulm  Journal  * 

Owatonna  People's  Press  * 

Red  Wing  Republican-Eagle  * 
Rochester  Post-Bulletin 
St  Cloud  Daily  Times  * 

St.  Paul  Pioneer  Press  * 

St.  Paul  Dispatch  * 

St  Paul  Pioneer  Press-Dispatch  * 
Stillwater  Gazette  * 

Virginia  Mesabi  Daily  News  * 

Willmar  West  Central  Daily  Tribune  * 
Winona  Daily  News  * 

Winona  Sunday  News  * 

Worthington  Daily  Globe  * 


Mississippi 

Biloxi  South  Mississippi  Sun 
Biloxi  Daily  Herald 
Biloxi  Saturday  Paper 
Biloxi  Sun-Herald 
Brookhaven  Daily  Leader 
Columbus  Commercial  Dispatch 
Greenville  Delta  Democrat-Tunes  * 
Greenwood  Commonwealth 
Hattiestxfg  American  * 

Jackson  Clarion  Ledger 
Jackson  Daily  News 
Jackson  Clarion  Ledger  &  Daily  News 
Meridian  Star  * 

Natchez  Demoaat  * 

Picayune  Item  * 

Vicksburg  Evening  Post 
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Alliance  Times-Herald  * 

Alamogordo  Daily  News 

Aurora  Advertiser 

Beatrice  Daily  Sun  * 

Albuquerque  Tribune 

Blue  Springs  Examiner 

Columbus  Telegram  * 

Albuiuer^  Journal 

Boonville  Daily  News 

Falls  City  Journal 

Calsbad  Current-Argus 

Brookfield  News-Bulletin  * 

Fremont  Tribune  * 

Deming  Headlight 

Cape  Girardeau  Southeast  Missourian 

Grand  Island  Daily  Independent  * 

Farmington  Daily  Times 

Carrollton  Daily  Democrat  * 

Hastings  Daily  Tribune  * 

Hobbs  Daily  Nem-Sni  * 

Carthage  Press 

Holdrege  Daily  Citizen  * 

Las  Cruces  Sai-News  * 

Chillicothe  Constitution-Tribune 

Kearney  Daily  Hub  * 

Las  Vegas  Optic  * 

Clinton  Daily  Democrat 

Lincoln  Journal 

Santa  Fe  New  Mexican  * 

Columbia  Daily  Tribune 

Lincoln  Star 

Columbia  Missourian  * 

Lincoln  Sunday  Journal  &  Star 

Dexter  Daily  Statesman  * 

McCook  Daily  Gazette  * 

Excelsior  Springs  Standard  * 

Nebraska  Ci^  News-Press 

New  York 

Festus  Derriocrat-Pilot  * 

Norfolk  Daily  News 

Flat  River  Daily  Journal 

North  Platte  Telegraph 

Albany  Times-Union  * 

Fulton  Kingdom  News 

Omaha  Wald-Herald  * 

Fulton  Sun-Gazette  * 

Scottsbiutt  Star-Herald 

Albany  Knickertxrcka  News  * 

Hannibal  Courier-Post  * 

York  News-Times  * 

Auburn  Citizen 

Independence  Examiner  * 

Batavia  Daily  News 

Jefferson  City  Capital  News  * 

Nevada 

Binghamton  Sun-Bulletin  * 

Jefferson  City  Post-Tribune  ’ 

Binghamton  Evening  Press  * 

Jefferson  City  News  &  Tribune  * 

Carson  City  Nevada  Appeal  * 

Binghamton  Press-Sun  Bulletin  * 

Joplin  Globe  * 

Buffalo  Coaia  Express  * 

Kansas  City  Times  * 

Ely  Daily  Times  * 

Buffalo  Evening  News  * 

Kansas  City  Star  * 

Las  Vegas  Review-Journal  * 

Canandaigua  Daily  Messenga  * 

Kansas  City  Daily  Record 

Las  Vegas  Sun 

Coming  Leada  * 

Kermett  Daily  Dunklin  Demoaat 

Reno  Nevada  State  Journal  * 

Cortland  Standard  * 

Kirksville  Daily  Express  &  News  * 

Reno  Evening  Gazette  * 

Dunkirk  Evening  Observa  * 

Lamar  Demoaat 

Elmira  Star-Gazette  * 

Lebanon  Daily  Record  * 

Elmira  Sunday  Telegram  * 

Lexington  News  * 

New  Hampshire 

Geneva  Finga  Lakes  Times 

Macon  Chronicle-Herald  * 

Glens  Falls  Post-Star  * 

Marshall  Demoaat-News  * 

Maryville  Forum  * 

Claremont  Eagle-Tunes  * 

Concord  Monitor  * 

Glovasville  Leada-Haald 

Homell  Evening  Tribune  * 

Mexico  Ledga 

Moberly  Monitv-lndex  * 

Dover  Foster's  Demoaat  * 

Keene  Sentinel  * 

Laconia  Evening  Citizen 

Lebanon  Valley  News 

Manchester  Union  Leada  * 

Manchester  New  Hampshire  Sunday  News  * 
Nashua  Telegraph  * 

Homell  Spectata  * 

Ithaca  Journal  * 

Monett  Times 

Neosho  Daily  News  * 

Jamestown  Post-Journal  * 

Kingston  Daily  Freeman  * 

Nevada  Daily  Mail  * 

Nevada  Herald  * 

Poplar  Bluff  Daily  American  Republic 

Little  Falls  Evening  Times  * 

Lockport  Union-Sun  i  Journal  * 

Long  Island  Newsday ' 

Richmond  Daily  News  * 

Malone  Telegram  * 

Rolla  Daily  News  * 

Mamaoneck  Daily  Tunes  f 

St.  Joseph  Gazette  * 

St.  Joseph  News-Press  * 

New  Jersey 

Middletown  Times  Haald-Recad  * 

Middletown  Sunday  Recad  * 

St.  Louis  Post-Dispatch  * 

Mount  Kisco  Patent  Trada  * 

St.  Louis  Globe-Demoaat  * 

Asbury  Park  Press  * 

Mount  Vernon  Daily  Argus  t 

St.  Louis  Daily  Recad 

Atlantic  City  Press  * 

New  Rochelle  Standard-Star  t 

St.  Louis  Countian  * 

Bridgeton  Evening  News  * 

New  York  Daily  News  * 

Sedalia  Capital  * 

Bridgewater  Courier-News  * 

New  York  Post 

Sedalia  Demoaat  * 

Camden  Courier-Post  * 

New  York  Times  * 

Sedalia  Demoaat-Capital  * 

Dover  Daily  Advance  * 

El  Diaio-La  Prensa  * 

Sikeston  Daily  Standard  * 

Elizabeth  Daily  Journal  * 

Niagaa  Falls  Gazette  * 

Springfield  Daily  News  * 

Hackensack  Bagen  Recad  * 

North  Tonawanda  News  * 

Sfringfield  Leader  &  Press  * 

Hackensack  Sunday  Recad  * 

Norwich  Evening  Sun  * 

Springfield  News  &  Leader  * 

Jasey  City  Jersey  Journal  * 

Ogdensbag  Journal 

Trenton  Republican-Times  * 

Millville  Daily 

Ogdensbag  Advance-News 

Warrenburg  Daily  Star-Journal 

Morristown  Daily  Record  * 

Clean  Times-Haald  * 

Waynesville  Daily  Fort  Gateway  Guide 

Morristown  Pasippany  Daily  Record  * 

Oneida  Daily  Dispatch  * 

West  Plains  Daily  Quill  * 

New  Brunswick  H^  News  * 

Oneonta  Daily  Sta  * 

Newark  Star-Ledga  * 

Ossining  Citizen  Regista  f 

Newton  New  Jasey  Haald  * 

Plattsbagh  Press  Republican  * 

Passaic  Haald-News  * 

Port  Chesta  Daily  Item  t 

Paterson  News  * 

Port  Jervis  Union-Gazette  * 

Montana 

Salem  Today's  Sunbeam  * 

Poughkeepsie  Journal  * 

Shrewsbury  Daily  Regista  * 

Rochesta  Demoaat  &  Chronicle  * 

Shrewsboy  Surrey  Regista  * 

Rochesta  Times-Union  * 

Toms  Riva  Ocean  County  Times-Observa  * 

Rockland  County  Journal  t 

Billings  Gazette  * 

Trenton  Times  * 

Rome  Daily  Sentinel  * 

Bozeman  Daily  Chronicle  * 

Trenton  Sunday  Times-Advertisa  * 

Salamanca  Republican-Press  * 

Butte  Montana  Standard  * 

Trenton  Trentonian  * 

Saanac  Lake  Adirondack  Daily  Enterprise  * 

Great  Falls  Tribune  * 

Trenton  Sunday  Trentonian  * 

Saatoga  Springs  Saatogian-Tri  Courity  News 

Helena  Independent  Recvd  * 

Union  City  Dispatch  * 

Schenectady  Gazette 

Kalispell  Daily  Inter  Lake  * 

Vineland  Times-Joumal 

Staten  Island  Advance  * 

Livingston  Enterprise  * 

Willingbao  Balington  County  Times  * 

Syracuse  Post-Standard  * 

Miles  City  Star 

Woodbridge  News-Tribune  ’ 

Syracuse  Haald-Joumal  * 

Missoula  Missoulian  * 

Woodbury  Gloucesta  County  Times  * 

Syracuse  Haald-Amaican-Post-Standad  * 
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Tarrytmni  Daily  News  t 
Troy  Times  Rerwr)  * 

Troy  Sunday  Reconl  * 

Utica  Daily  Press  * 

Utica  Obs^-Dispatcli  * 

Watertown  Daily  Times 
Wellsville  Daily  Reporter  * 
Westchester  Today  t 
White  Plains  Reporter-Dispatch  *  t 
Yonkers  Herald  Statesman  t 

North  Carolina 


Asheville  Citizen  * 

Asheville  Tunes  * 

Asheville  Citizen-Times  * 
Burlington  Daily  Times-News 
Chapel  Hill  Newspaper 
Charlotte  Ovserver  * 

Charlotte  News  * 

Clinton  Sampson  Independent 
Concord  Tribune 
Dunn  Daily  Record  * 

Durham  Morning  Herald  * 
Durham  Sun  * 

Eden  Daily  News 
Elizabeth  City  Daily  Advance  * 
Fayetteville  Observer  ‘ 
Fayetteville  Times  * 
Fayetteville  Observer-Times  * 
Forest  City  Daily  Courier  * 
Gastonia  Gazette 
Goldsboro  News-Argus  * 
Greensboro  Daily  News  * 
Greensboro  Record  * 

Greenville  Daily  Reflector  * 
Henderson  Daily  Dispatch  * 


Hendersonville  Times-News  * 

High  Point  Enterprise  * 

Jacksonville  Daily  News 
Kannapolis  Daily  Independent  * 

Kinston  Daily  Free  Press 
Lenior  News-Topic 
Lexington  Dispatch 
lumberton  Robesonian  * 

Monroe  Enquirer-Journal 
Morganton  News-Herald  * 

New  Bern  Sun-Journal 
Newton  Observer-News-Enterpirse 
Raleigh  News  &  Observer 
Raleigh  Times 
Reidsville  Review 

Rockingham  Richmond  County  Daily  Journal 
Rocky  Mount  Evening  Telegram 
Rocky  Mount  Sunday  Tele^am 
Salisbury  Evening  Post  * 

Salisbury  Sunday  Post  * 

‘Shelby  Daily  Stv 
Statesville  Record  &  Landmark  * 

Tarboro  Southerner 
Wilmington  Morning  Star  * 

Wilmington  Sunday  Star-News  * 

Wilson  Daily  News 
Winston-Salem  Jormal  * 

Winston-Salem  Sentinel  * 

North  Dakota 

Bismark  Tribune  * 

Devils  Lake  Daily  Journal 
Dickinson  Press  * 

Fargo  Forum  * 

Grand  Forks  Herald  * 

Jamestown  Sun  * 


Minot  Daily  News  * 

Valley  City  Times-Record  * 
Wahp^  Daily  News 
Williston  Daily  Herald 


Ohio 


Akron  Beacon  Journal  * 

Ashland  Times-Gazette  * 
Ashtabula  Star-Beacon 
Athens  Messenger  * 

Bellefontaine  Examiner 
Bowling  Green  Sentinel-Tribune  * 
Bryan  Times  * 

Bucynis  Telegraph-Forum  * 
Cambridge  Daily  Jeffersonian  * 
Canton  Repository 
Chardon  Geauga  Tunes  Leader 
Chillicothe  Gazette  * 

Cincinnati  Enquirer  * 

Cincinnati  Post  * 

Cleveland  Plain  Dealer  * 
Cleveland  Press  * 

Colimbus  Dispatch  * 

Columbus  Citizen-Journal  * 
Comeaut  News  Herald 
Dayton  Journal  Herald  * 

Dayton  Daily  News  * 

Defiance  Crescent-News  * 
Delphos  Daily  Herald  * 

Delaware  Gazette 
Elyria  Chronicle-Telegram  * 
Fairborn  Daily  Herald  * 

Findlay  Courier 


Fremont  News-Messenger  * 

Gallipolis  Daily  Tribune  * 

Gallipolis  Sifi^  Times-Sentinel  * 
Greenville  Daily  Advocate 
Hamilton  Journal-News  * 

Ironton  Tribune 
Kent  Record-Courier 
Lancaster  Eagle-Gazette 
Luna  News  * 

London  Madison  Press  * 

Lorain  Journal  * 

Mansfield  News  kxmal  * 

Marietta  Tunes  * 

Marion  Star 

Martins  Ferry  Tunes  Leader  * 

Massillon  Evening  Independent  * 
Medina  County  Gazette  * 

Mount  Vernon  News  * 

Napoleon  Noilhwest-Signal  * 

New  Philadelphia  Times-Reporter  * 
Newark  Advo^e 
Niles  Daily  Tunes  * 

Norwalk  Reflector  * 

Painesville  Telegraph  &  Sunday  Paper 
Port  Clinton  News-Herald  * 

Sandusky  Register  * 

Sandusky  Sunday  Register  * 

Sidney  Daily  Nem 
Sprin^ield  Sun  *  t 
Springfield  News  *  + 

Springfieled  News-Sun  *  t 
St.  Mary's  Evening  Leader 
Steubenville  Herald  Star 
Tiffin  Advertiser  Tribune  * 

Toledo  Blade  * 

Troy  Daily  News  * 

Troy  Miami  Valley  Sunday  News  * 


Y  Available  only  as  a  unit  buy  with  the  Journal  Herald/Dayton  Daily  News,  Dayton,  Ohio. 

Y  Westchester  Rockland  Newspapers  are  available  only  as  a  unit  buy. 


93%  of  Branham  represented  dailies  are  now  accepting  S.A.U.’s 
Contact  os  for  sales  data  and  rates 

“Our  sales  people  have  made  over  700  sales  calls  to  Agencies 
and  Advertisers  on  behalf  of  the  SAU  marketing  concept! 

We  are  proud  to  represent  the  most  forward  thinking  and 
cooperative  dailies  in  the  United  States” 
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Upfief  Sandusky  Dally  Chief-Untan 
Iktana  Daily  Citizen  * 

Van  Wert  Times-Bulletin 
Wapakoneta  Daily  News  * 

Warren  Tribune  Chronicle  * 

Warren  Sunday  Tribune  * 

Washington  Record  Herald 
Willoughby  Lake  County  News-Herald 
Wilmington  News-kiumal 
Wooster  Daily  Record  * 

Youngstown  Vindicator 
Zanesville  Times-Recorder 

Oklahoma 


Ada  Evening  News 
Altus  Times-Democrat  * 

Ardmore  Daily  Ardmoreite  * 

Bartlesville  Examiner-Enterprise  * 
Blackwell  Journal-Tribune  * 

Broken  Arrow  Daily  Ledger 
Chickasha  Daily  Express  * 

Claremae  Progress  * 

Duncan  Banner  * 

Enid  News  * 

Enid  Eagle  * 

Enid  News  &  Eagle  * 

Frederick  Daily  Leader  * 

Guthrie  Daily  Leader  * 

Guymon  Herald  * 

Heriyetta  Daily  Free-Lance  * 
HoldOTille  News  * 

Lawton  Constitution  * 

Lawton  Morning  News  * 

Lawton  Sunday  Constitution  * 
McAlester  News-Capital  &  Democrat  ‘ 
Miami  News-Record  * 

Muskogee  Phoenix  &  Times-Demoaat 
Norman  Transcript  * 

Oklahoma  City  Daily  Oklahoman  * 
Oklahoma  City  Times  * 

Oklahoma  City  Oklahoman  &  Times  * 
Oklahoma  City  Sunday  Oklahoman  * 
Okmulgee  Times  * 

Pauls  Valley  Daily  Democrat  * 
Pawhuska  Daily  Journal -Capital  * 
Ponca  City  News  * 

Sapulpa  Herald  * 

Shawnee  News-Star  * 

Tulsa  Daily  World  * 

Tulsa  Tribune  * 

Weatherford  Daily  News 
Wewoka  Daily  Times  * 

Vinita  Daily  Journal  * 

Oregon 

Albany  Democrat-Herald 
Ashland  Daily  Tidings  * 

Astoria  Daily  Astorian 
Bend  Bulletin  * 

Coos  Bay  World  * 

Corvallis  Gazette-Tunes  * 

Dalles  Chronicle  * 

Eugene  Register-Guard 
Grants  Pass  Daily  Courier 
Klamath  Falls  Herald  &  News 
La  Grande  Observer 
Medford  Mail  Tribune  * 

Ontario  Daily  Argus  Observer  * 
Pendleton  East  Oregonian 
Portland  Oregonian  * 

Portland  Oregon  Journal  * 

Roseburg  News  Review  * 

Salem  Oregon  Statesman  * 

Salem  Capital  Journal  * 

Salem  Statesman-Journal 


Pennsylvania 


Allentown  Morning  Call  * 

Allentown  Evening  Chronicle  * 

Allentown  Sunday  Call-Chronicle  * 
Allentown  Morning  Call  Weekender  * 
Altoona  Mirror  * 

Beaver  County  Times 
Bedford  Daily  Gazette 
Berwick  Enterprise  * 

Bethlehem  Globe-Times 
Bloomsburg  Morning  Press  * 

Bradford  Era 
Butler  Eagle 

Carlisle  Evening  Sentinel 
Chambersburg  Public  Opinion  * 
Clearfield  Progress 
Coatesville  Record  * 

Columbia  News 
Connellsville  Daily  Courier 
Danville  News  * 

Doylestown  Daily  Intelligencer  * 

Du^is  Courier-Express 
Easton  Express  * 

Ellwood  City  Ledger 
Erie  Morning  News 
Erie  Daily  Times 
Erie  Weekender 
Erie  Times-News 
Franklin  News-Herald  *  t 
Gettysburg  Times 
Greensburg  Tribune-Review 
Greenville  Record-Argus 
Harrisburg  Patriot  * 

Harrisburg  Evening  News  * 

Harrisburg  Sunday  Patriot-News  * 
Hazelton  Standard  Speaker 
Huntingdon  Daily  News 
Indiana  Evening  Gazette 
Jeannette  News-Dispatch 
Johnstown  Tribune-Democrat  * 

Kane  Republican  * 

Kittaming  Leader-Times 
Lancaster  Intelligencer  Journal  * 
Lancaster  New  Era  * 

Lancaster  Sunday  News  * 

Lansdale  Reporter  * 

Latrobe  Bulletin 
Lebanon  Daily  News 
Lebanon  Sunday  Pennsylvanian 
Lehighton  Times-News  * 

Levittown  Bucks  County  Courier  Times 
Lewistown  Sentinel  * 

Lock  Haven  Express 
McKeesport  Daily  News 
Meadville  Tribune 
Milton  Standard 
New  Castle  News  * 

Norristown  Times  Herald 
Oil  City  Derrick  *  + 

Philadelphia  Bulletin  * 

Philadelphia  lixiuirer  * 

Philadelphia  Daily  News  * 

Philadelphia  Journal 
Phoenixville  Evening  Phoenix 
Pittsburgh  Post-Gazette  * 

Pittsburg  Press  * 

Pottstown  Mercury  * 

Pottsville  Republican  * 

Primos  Delaware  County  Daily  Times 
Punxsutawney  Spirit  * 

Quakertown  Free  Press  * 

Reading  Times 
Reading  Eagle 


Sffanton  Times  * 

Shamokin  News-Item  * 

Sharon  Herald  * 

Shenandoah  Evening  Herald  * 
Somerset  Daily  American  * 

State  College  Centre  Daily  Times  * 
Stroudsburg  Pocono  Record  * 
Sunbury  Daily  Item  * 

Tarentum  Valley  News  Dispatch  * 
Titusville  Herald 
Towanda  Daily  Review  * 

Uniontown  Herald-Standard 
Warren  Times-Observer 
Washington  Observer-Reporter 
Waynesburg  Demoaat  Messenger  * 
West  Chester  Daily  Local  News  * 
Wilkes-Barre  Citizens'  Voice  * 
Wilkes-Barre  Times  Leader  * 
Williamsport  Sun-Gazette  * 

York  Daily  Record  * 

Puerto  Rico 


San  Juan  star  * 

Rhode  Island 


Newport  Daily  News  * 

Pawtucket  Evening  Times  * 

Providence  Journal  * 

Providence  Bulletin  * 

Providence  Journal-Bulletin  * 

Westerly  Sun 

Woonsocket  Call  &  Evening  Reporter  * 

South  Carolina 


Aiken  Standard 
Anderson  Independent  * 

Anderson  Daily  Mail  * 

Anderson  Ind^iendent  Daily  Mail  * 
Beaufort  Gazette 

Camden  Chronicle  &  Independent 
Charleston  News  &  Courier  * 

Charleston  Evening  Post  * 

Charleston  News  &  Courier/Evening  Post 
Columbia  State  * 

Columbia  Record  * 

Florence  Morning  News  * 

Greenville  News  * 

Greenville  Piedmont  * 

Greenville  News-Piedmont  * 

Myrtle  Beach  Sun  News  * 

Orangeburg  Tunes  &  Democrat 
Rxk  Hill  Evening  Herald 
Spartanburg  Herald-Journal  * 

Spartanburg  Herald  * 

Spartanburg  Journal  * 

Sumter  Daily  Item  * 

South  Dakota 


Aberdeen  American  News  * 
Brookings  Daily  * 

Huron  Daily  Plainsman  * 

Rapid  City  Journal  * 

Sious  Falls  Argus-Leader  * 
Watertown  Public  Opinion  * 
Yankton  Daily  Press  &  Dakotan  * 

Tennessee 


Athens  Post-Athenian 
Chattanooga  Times 
Chattanooga  News-Free  Press 
Clarksville  Leaf-Chronicle  * 


Cleveland  Banner 
Cookeville  Herald-Citizen  * 
Dyersburg  State  Gazette 
Elizabethton  Star 
Greenville  Sun  * 

Jackson  Sun  * 

Johnson  City  Press-Chronicle 
Kingsport  News  * 

Kingsjxirt  Times  * 

Kingsport  News-Times  * 
Knoxville  Journal  * 

Knoxville  News-Sentinel  * 
Lebanon  Demoaat  * 
Maryville-Alcoa  Dally  Times  * 
Meniphis  Commercial  Appeal  * 
Memphis  Press-Scimitar  * 
Morristown  Citizen  Tribune  * 
Murfreesboro  Daily  News  Journal 
Nashville  Banner  * 

Nashville  Tennessean  * 

Oak  Ridge  Oak  Ridger 
Paris  Post-Intelligencer 
Shelbyville  Times-Gazette  * 
Union  City  Daily  Messenger 

Texas 


Abilene  Reporter-News  * 
Amarillo  Daily  News 
Amarillo  Globe-Times 
Amarillo  Sunday  News-Globe 
Athens  Daily  Review  * 

Austin  Amaican-Statesman  * 
Austin  Citizen 
Beaunxxit  Enterprise  * 
Beaumont  Journal  * 

Big  Spring  Haald  * 

Bager  News-fterald  * 

Bryan  Eagle  * 

Cleburne  Times-Review  * 
Clute  Brazosport  Facts  * 
Corpus  Christi  Calla  * 

Corpus  Christi  Times  * 

Corixjs  Christi  Caller-Times  * 
Corsicana  Daily  Sun  * 

Dallas  Morning  News  * 

Dallas  Times-Haald  * 

Del  Rio  News-Haald  * 
Denison  Herald  * 

Denton  Record-Chronicle  * 

El  Paso  Times  * 

El  Paso  Iterald-Post  * 

Fort  Worth  Star-Telegram  * 
Gainesville  Daily  Regista  * 
Galveston  Daily  News  * 
Greenville  Herald-Barm  * 
Houston  Chronicle  * 

Houston  Post  * 

Huntsville  Item  * 

Jacksonville  Daily  Progress  * 
Kilgae  News  Haald  * 

Killeen  Dally  Haald  * 
Longview  M^ing  Journal 
Longview  News 
Longview  Sunday  Journal 
Lubbock  Avalarxihe-Joumal 
Lufkin  News 

Marlin  Daily  Demoaat  * 
Marshall  News  Messenga  * 
Mt.  Pleasant  Daily  Tribune  * 
Palestine  Haald-Press  * 
Pampa  News  * 

Pais  News  * 

Pasadena  Citizen  * 

Port  Artfur  News 
San  Angelo  Standad  * 

San  Angelo  Times  * 

San  Angelo  Standard  Times  * 
San  Antonio  Express  * 


Ridgway  Record 
St.  Mary’s  Daily  Press 
Saanton  Tribune  * 

Saanton  Saantonian  * 

t  The  Franklin  News-Herald  and  the  Oil  City  Derrick  are  available  only  as  a  unit  buy. 


8S 


EDITOR  &  PUBLISHER  for  August  29.  1981 


San  Antonio  News  * 

Charlottesville  Daily  Process  * 

Otympia  Daily  Olympian  * 

Betoit  Daily  News  * 

San  Antonio  Exfress-News  * 

Christianstiurg  News  Messenger 

Pm  Tri-City  Hnid 

Eau  Clan  Leader-Tele^am  * 

San  Antonio  Light  * 

Danville  Register  * 

Renton  Daily  Reconl  Chronicle 

Fond  Du  Lac  Reporter 

Shennan  Democrat  * 

Danville  Bee  * 

Seattle  Post-Intelligencer  * 

Fort  Atkinsan  Daily  Jefferson  Coiiity  Umon 

Sulfilu  Springs  News-Tele^am  * 

Danville  Weekender  * 

Seattle  Times  * 

been  Bay  Press-Gazette  * 

Sweetwater  Reporter  * 

Harrisonburg  Daily  News-Record  * 

Spokane  Spokesman  Review  * 

Green  Bay  News-Chronicle 

Temple  Daily  Telegram  * 

Lynchnbirg  News  * 

Spokane  (bily  Chronicle  * 

Janesville  Gazette  * 

Texas  City  Daily  Sm  * 

Lynchtnrg  Daily  Advance  * 

Tacoma  News  Trituie  * 

wnosra  Hews 

Victoria  Advocate  * 

Lynchbirg  News  &  Daily  Advance  * 

Tacoma  News  TribiiK  &  Sunday  Ledger  * 

La  Crosse  Tntuie  * 

Waco  Tribune-Herald 

Manassas  Journal  Mess^ 

Vancouver  CoJunbian  * 

Madison  Capital  Times  * 

Weatherford  Demoaat  * 

Newport  News  Daily  Press  * 

Walla  Walla  Union-Bulletin 

Madison  Wisconsin  State  Journal  * 

Wichita  Falls  Record-News  * 

Newport  News  Times  Herald  * 

Wenatchee  World 

Manitowoc  Herald-Times  Reporter 

Wichita  Falls  Times  * 

Norfolk  Virginian-Pilot  * 

Yakima  Herald-Requblic  * 

Marinette  Eagle-Star  * 

Wichita  Falls  Sunday  News  * 

Norfolk  Ledger-Star  * 

Marshfield  News-Herald  * 

Norfolk  Virginian  Pilot/Ledger  Star  * 

West  Virginia 

MilwaUiee  Jnnal  * 

Utah 

Petersburg  Process-Index 

Milwaiiiee  Sentinel  * 

Logan  Herald  kiumal 

Ogden  Standard-Fximaner  * 

Provo  Daily  Herald 

Salt  Lake  City  Tribune  * 

Salt  Lake  City  Deseret  News  * 

Pulaski  Southwest  Tunes  * 

Radford  News  Journal 

Richmond  Times-Dispatch  * 

Richmond  News  Leader  * 

Roanoke  Tunes  &  World  News  * 

Staunton  Leader  * 

Staunton  News-Leader  * 

Beckley  Post-Herald  * 

Bluefield  Daily  Telecaph 

Charleston  Gakte  * 

Charleston  Daily  Mail  * 

Charleston  Sunday  Gazette-Mail  * 

Clarksburg  Expend  * 

Clarksburg  Telegram  * 

Clarksburg  Exponent-Telegram  * 

Etkins  Intcr-Moifitdin  * 

Oshkosh  Daily  Northwestern  * 

Oshkosh  Wediend  Northwestern  * 

Portage  Daily  Register  * 

Racine  Jounal  Times  * 

Sheboygan  Press  * 

Stevens  Point  Daily  Jounal  * 

Siperiff  Evening  Tele^  * 

Vermont 

Strasburg  Northern  Virginia  Daily 

Waynesboro  News-Virginian  * 

Watertown  Daily  Tunes  * 

Waukesha  Freeman  * 

Barre  Tunes  Argus  * 

Bennington  Banner  * 

Brattleboro  Reformer  * 

Winchester  Evening  Star 

Woodbridge  Potomac  News 

Washington 

Huntington  Herald-Dispatch  * 

Keyser  Mineral  Daily  News  Tribune  * 

Logan  Banner  * 

Wausau  Daily  Herald  * 

West  Bend  News  * 

Wisconsin  Rapids  Daily  Tribune  * 

Burlington  Free  Press  * 

Martinsburg  Evening  Journal  * 

Wyoming 

Newport  Daily  Express 

Aberdeen  Daily  World  * 

Morgantown  Dominion-Post 

Rutland  Daily  Herald  * 

Auburn  Daily  Globe  News 

Morgantown  Suiday  Dominion-Post 

St.  Johnsbury  Caledonian-Record 

Bellevue  Daily  Joumal-American  * 

Parkersburg  News  * 

Casper  Star-Tribune  * 

Bellingham  Herald  * 

Parkersburg  Sentinel  * 

Cheyenne  Wyoming  Eagle  * 

Virginia 

Bremerton  Sun  * 

Wheeling  Intelligencer  * 

Cheyenne  Wyoming  State  Tribune  * 

Centralia  Daily  Chronicle  * 

Wheeling  News-Register  * 

Cheyeme  Sunday  Tribune  Eagle  * 

Alexarakia  Gantte 

Ellenslxfg  Daily  Record 

Gillette  News-Record 

Arlington  Northern  Virginia  Sun 

Everett  Herald 

Wisconsin 

Laramie  Daily  Boomerang 

Bristol  Herald-Courier 

Kent  Daily  News  Journal 

Rawlins  Times 

Bristol  Virginia-Tennessean 

Longview  Daily  News  * 

Appleton  Post-Crescent 

Riverton  Ranger  * 

Bristol  Herald-Courier/Virginia-Tennessean 

Mount  Vernon  Skagit  Valley  Herald  * 

Ashland  Daily  Press  * 

Wvland  Northern  Wyoming  Daily  News 

Get  involved  in  SAU. 


The  newspapers  we  represent 
are  committed  to  the  Standard  Advertising  Unit  System 
for  consistency  and  simplicity  in  Newspaper  Advertising. 


For  information,  please  contact  one  of  our  offices. 

SAWYERFERGUSONWALKER  CO,  INC. 


NEW  YORK 

BOSTON 

CHICAGO 

DETROIT 

IV1IAMI 

PHILADELPHIA 

Daniel  S.  Tomlinson,  Jr. 

Donald  A.  Sansotta 

John  A.  Picano 

Daniel  E.  Shehan 

Doug  P.  Stephenson 

G.  Robert  Ervin 

(212)661-6262 

(617)  237-5640 

(312)  329-1780 

(313)  352-9810 

(305)  573-6768 

(215)687-6205 

ATLANTA 

CHARLOTTE 

DALLAS 

LOS  ANGELES 

IVlINNEAPOLIS 

SAN  FRANCISCO 

Robert  G.  Huthwaite 

Walter  W.  Saville 

James  M.  Cooper 

James  N.  Lamhofer 

Bernard  Gingold 

George  G.  Belton 

(404)  261-1362 

(704)  364-5906 

(214)  369-2357 

(213)  553-9032 

(612)  339-1052 

(415)421-5707 

EDITOR  &  PUBLISHER  for  August  29,  1981 


On  July  l,The  New¥) 
introduced  Standard 


orkTimes 

d  Advertising  Units. 


The  benefits  to  advertisers  were  immediate. 

Ordering  space  by  unit  number  is  much  simpler,  as  is  pricing  a  schedule. 
Modular  units  contribute  to  a  more  attractive  page  layout,  enhancing  adver¬ 
tising  impact.  And  because  of  accompanying  pre-press  production 
changes,  allowance  for  shrinkage  is  no  longer  needed  in  preparing 
advertisements. 

The  greatest  benefit  is  ahead.  As  more  newspapers  adopt  SAU,  advertis¬ 
ers  can  use  the  same  advertisement  —  without  modifications  —  in  news¬ 
papers  across  the  country. 

Advertisers  were  consulted  from  the  outset. 

While  a  giant  step  forward,  SAU  does  represent  a  major  change  for 
everyone.  Discussions  with  advertisers  began  a  year  before  introduction. 
As  a  result,  19  sizes  customarily  used  by  Times  advertisers  were  added  to 
the  basic  25. 

Sixty  days  before  SAU  introduction,  40,000  copies  of  a  16-page  folder 
were  distributed  to  advertisers.  The  folder  answered  the  most  important 
questions  and  included  graphic  representations,  to  the  exact  width  and 
depth  measurements,  of  each  of  the  44  sizes  accepted  by  The  Times. 

New  rate  cards  were  designed  and  distributed. 

Breakfast  workshops  with  advertisers  were  held  and  task  forces  set  up  in 
each  display  advertising  classification  to  work  with  advertisers  before  and 
after  introduction. 

The  effort  paid  off.  One  month  after  introducing  SAU,  more  than  65 
percent  of  weekday  advertisements  and  more  than  80  percent  of  Sunday’s 
were  submitted  as  modular  units. 

Any  questions? 

We’ve  had  a  two-month  head-start  in  launching  SAU  and  will  be  glad  to 
share  our  experience.  Just  call  Lance  Primis,  vice  president-advertising,  at 
(212)  556-7558.  Or  write 


Sl)e  ^etu  }]ork  Sitnes 

229  West  43d  Street,  New  York,  N.Y.  10036 


E&P  Directory  of  SAU  Newspapers 

Usted  by  SMSA 


1.  New  York 

Bergen  Record 
Mamaroneck  Times 
Mount  Kisco  Patent  Trader 
Mt  Vernon  Argus 
New  Rochelle  Standard-Star 
New  York  News 
New  York  Post 

New  York  Staten  Island  Advance 

New  York  Times 

Ossining  Citizen-Register 

Peekskill  Star 

Port  Chester  Item 

Rockland  County  Journal-News 

Tarrytown  News 

White  Plains  Reporter  Dispatch 
White  Plains  Westchester  Today 
Yonkers  Herald  Statesman 


2.  Los  Angoles* 
Long  Boach 

Long  Beach  Indp,  Press-Telegram 
Los  Angeles  Herald-Examiner 
Los  Angeles  Times 
Los  Angeles  Daily  News 
Pasadena  Star-News 
Pomona  Progress  Bulletin 
San  Pedro  News-Pilot 
Santa  Monica  Outlook 
Torrance-Daily  Breeze 
Whittier  News 


3.  Chicago 


Arlington  Heights  Daily  Herald 
Aurora  Beacon-News 
Chicago  Calumet 
Chicago  Daily  Southtown  Econ 
Chicago  Sun-Times 
Chicago  Tribune 
Elgin  Courier-News 
Joliet  Herald-News 
Waukegan  News-Sun 
Wheaton  Journal 
Woodstock  Sentinel 


4.  Philadelphia 

Camden  Courier  Post 
Coatesville  Record 
Doylestown  Intelligencer 
Lansdale  Reporter 
Levittown/Bristol  Bucks  Co  Ct 
Norristown  Times  Herald 
Philadelphia  Bulletin 
Philadelphia  Inquirer,  News 
Philadelphia  Journal 
Phoenixville  Evening  Phoenix 
Pottstown  Mercury 
Quakertown  Free  Press 
West  Chester  Daily  Local  News 
Willingboro  Burlingtn  Co  Times 
Woodbury-Gloucester  Co  Times 


5.  Detroit 

Detroit  Free  Press 
Detroit  News 

Mount  Clemens  Macomb  Daily 
Pontiac-The  Oakland  Press 
Port  Huron  Times  Herald 
Royal  Oak  Tribune 


6.  Boston-Lowoll* 
Brockton- 
Lawrence- 
Haverhill 

Beverly  Times 
Boston  Globe 
Boston  Herald  American 
Brockton  Enterprise  &  Times 
Dedham-The  Daily  Transcript 
Framingham  Middlesex  News 
Gloucester  Times 
Haverhill  Gazette 
Hudson  Sun 
Lawrence  Eagle-Tribune 
Lowell  Sun 
Lynn  Item 
Marlboro  Enterprise 
Newburyport  News 
Peabody  Times 
Portsmouth  Herald 
Quincy-The  Patriot  Ledger 
Salem  News 
Waltham  News-Tribune 


7.  San  Francisco- 
Oakland 

Alameda  Times  Star 
Antioch  Ledger 
Fremont/Newark  Argus 
Hayward  Review 
Livermore  Tri-Valley  Herald 
Martinez  News-Gazette 
Oakland,  Tribune,  Eastbay  Today 
Pittsburg  Post-Dispatch 
San  Francisco  ChronicI,  Examine 
San  Mateo  Times 
Walnut  Creek  Contra  Costa  Tms 

8.  Washington 

Washington  DC  Metro  Area 

Alexandria  Gazette 
Arlington  Northm  VA  Sun 
Manassas  Journal  Messenger 
Washington  Post 
Woodbridge  Potomac  News 


13.  Nassau-Sirffolk 

Long  Island  Newsday 

14.  Minnoapolis- 
St.  Paul 

Minneapolis  Star,  Tribune 
St  Paul  Dispatch,  Pioneer  Press 
Stillwater  Gazette 

15.  Baltlmoro 

Annapolis  Capital 
Baltimore  News  American 
Baltimore  Sun 

Westminster  Carroll  Co  Times 

16.  Atlanta 

Atlanta  Journal,  Constitution 
Conyers  Rockdale  Citizen 
Lawrenceville  Gwinnett  News 


9.  Dallas-Fort  Worth 

Cleburne  Times-Review 
Dallas  Morning  News 
Dallas  Times  Herald 
Denton  Record-Chronicle 
Ft  Worth  Star-Telegram 

10.  Houston 

Alvin  Sun 
Angleton  Times 
Baytown  Sun 
Brazosport  Facts 
Houston  Chronicle 
Houston  Post 
Pasadena  Citizen 

11.  St.  Louis 

Festus  Jefferson  Co  Dm-Pilot 
St  Louis  Post-Disp,  Globe-Demo 

12.  Pittsburgh 

Beaver  County  Times 
Greensburg  Tribune-Review 
Jeannette  News-Dispatch 
Latrobe  Bulletin 
Me  Keesport  News 
New  Kensington/Tarentum  VL  N  D 
Pittsburgh  Press  Post-Gazette 
Washington  Observer-Reporter 


1 7.  Anaholm- 
Santa  Ana- 
Qardon  Qrovo 

Anaheim  Bulletin 
La  Habra-Brea  Star-Progress 
Orange  Coast  Daily  Pilot 
Orange  County  Register 

18.  Clovaland 

Chardon  Geauga  Times  Leader 
Cleveland  Plain  Dealer 
Cleveland  Press 
Lake  County  News-Herald 
Medina  County  Gazette 
Painesville  Telegraph 

19.  San  Diogo 

El  Cajon  Californian 
Escondido  Times-Advocate 
Oceanside  Blade-Tribune 
San  Diego  Transcript 
San  Diego  Union,  Tribune 

20.  Newark,  N.J. 

Bridgewater  The  Courier-News 
Dover  Daily  Advance 
Elizabeth  Journal 
Morristown  Record 
Newark-The  Star-Ledger 


As  the  Duchess  said  — 

"One  must  have  standards  . . 

For  over  a  hundred  years  The  Salem  Evening  News  has  lived  up 
to  the  highest  standards  of  the  newspaper  profession.  But  we’re 
never  too  old  to  adapt  to  the  new  —  and  the  better.  We’re  happy 
to  say  that  we’ve  got  the  word  —  and  that  Salem’s  Acting  Up  to 
standards. 

EVENING  NEWS 

SALEM  •  MASSACHUSETTS 
(617)  744-0600 


21.  Tampa- 

St.  Patarsburg 

Clearwater  Sun 

St  Petersburg  Times,  Independnt 
Tampa  Tribune,  Times 

22.  Miami 

Miami  Herald,  News 

23.  Saattia-Evaratt 

Auburn  Globe  News 
Bellevue  Journal  American 
Everett  Herald 
Kent  News  Journal 
Renton  Record  Chronicle 
Seattle  Post-Intelligencer 
Seattle  Times 
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24.  D«nv«r-Boulder 

Boulder  Camera 
Denver  Post 

Denver  Rocky  Mountain  News 

25.  Phoenix 

Mesa  Tribune 
Phoenix  Republic,  Gazette 
Scottsdale  Progress 
Sun  City  News-Sun 
Tempe  News 

26.  Riverside* 

San  Bernardino* 
Ontario 

Barstow  Desert  Dispatch 
Corona  Independent 
Indio  News 

Ontario/Upland  Report 
Palm  Springs  Desert  Sun 
Redlands  Facts 
Riverside  Press,  Enterprise 
San  Bernardino  Sun 

27.  Miiwaukee 

Milwaukee  Journal,  Sentinel 
Waukesha  Freeman 
West  Bend  News 

28.  Cincinnati 

Cincinnati  Enquirer 
Cincinnati  Post 


29.  Kansas  City 

Blue  Springs  Examiner 
Excelsior  Springs  Standard 
Independence  Examiner 
Kansas  City  Kansan 
Kansas  Ci^  Star  Times 
Olathe  News 
Richmond  News 

30.  Portiand,  Ore. 

Portland  Oregonian,  Oregon  JrnI 
Vancouver  Columbian 

31.  San  Jose 

Palo  Alto  Peninsula  Times  Trib 
San  Jose  Mercury,  News 
Lompoc  Record 
Santa  Barbara  News-Press 

32.  Buffaio 

Buffalo  Courier-Express 
Buffalo  Evening  News 
Lockport  Union  Sun  &  Journal 
Niagara  Falls  Gazette 
North  Tonawanda  News 

33.  Fort  Lauderdaie* 
Hoiiywood 

Ft  Lauderdale  News/Sun-SentinI 
Hollywood  Sun-Tattler 

34.  New  Orieans 

New  Orleans  Times-Pic,  Sta-ltem 
Slidell  Times 


35.  Indianapoiis 

Franklin  Journal 
Greenfield  Reporter 
Indianapolis  Star,  News 
Lebanon  Reporter 
Martinsville  Reporter 
Noblesville  Ledger 
Shelbyville  News 


36.  Columbus,  Ohio 

Columbus  Dispatch,  Citizen-Jml 
Delaware  Gazette 
London  Madison  Press 


37.  Sacramento 

Roseville  Press-Tribune 
Sacramento  Bee 
Sacramento  Union 

38.  Hartfford*New  Bed* 
ford*Bristol 

Bristol  Press 
Hartford  Courant 
Manchester/Enfield  Journal  Inq 
Manchester  Herald 
Middletown  Press 
New  Britain  Herald 


39.  San  Antonio 

San  Antonio  Express,  News 
San  Antonio  Light 


40.  Rochester,  N.Y. 

Canandaigua  Messenger 
Geneva-Finger  Lakes  Times 
Medina  Journal  Register 
Rochester  Demo  Chr,  Times-Union 

41.  Louisville 

Louisville  Courier-Jml,  Times 

42.  Oklahoma  City 

Oklahoma  City  Oklahoman,  Times 
Shawnee  News-Star 

43.  Memphis 

Memphis  Comrcl  Appeal,  Prs-Scim 

44.  Providence* 
Warwick* 
Pawtucket 

Pawtucket  Times 
Providence  Bulletin,  Journal 
Westerly  Sun 
Woonsocket  Call 

45.  Nashville* 
Davidson 

Lebanon  Democrat 
Murfreesboro  News-Journal 
Nashville  Banner,  Tennessean 

46.  Birmingham 

Birmingham  News,Post-Herald 

47.  Salt  Lake  City* 
Ogden 

Ogden  Standard-Examiner 
Salt  Lake  Tribune,  Deseret  News 

48.  Qreensboro* 
Wlnston*Salem* 
High  Point 

Greensboro  News,  Record 
High  Point  Enterprise 
Lexington  Dispatch 
Winston-Salem  Journal,  Sentinel 

49.  Dayton 

Dayton  News,  Journal  Herald 
Fairborn  Herald 
Troy  News 

50.  Albany* 
Schenectady*Troy 

Albany  Times-Union,  Knick  NS-US 
Schenectady  Gazette 
Troy  Times  Record 

51 .  Bridgeport* 
Stamford* 
Norwalk*Danbury 

Bridgeport  PosLTelegram 
Danbury  News-Times 
Greenwich  Time 
Notwalk-The  Hour 
Stamford  Advocate 

52.  Toledo 

Bowling  Green  Sentinel-Tribune 
Port  Clinton  News-Herald 
Toledo  Blade 


In  Syracuse, 
Newspaper 


68%  77% 


WEEKLY  SHARE 
ADULTS 


SUNDAY  SHARE 
ADULTS 


Of  458,000  adults  in  the  Metropolitan  Syracuse  demographic 
profile,  311,000  read  the  Syracuse  Newspapers  every  day.  And 
on  Sunday,  adult  readership  totals  353,000. 

If  you’re  interested  in  numbers  that  deliver,  phone  the  Syracuse 
Newspapers  at  315-470-2085  and  ask  for  our  Demographic  Pro¬ 
file.  In  Syracuse,  newspaper  delivers! 

Source:  Belden  CMS  1980 


^The 
/urcieu/e 
neui/pciper/ 


herald-journal 
herald-american 
THE  POST. STANDARD 
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66.  Syracuse 

Oneida  Dispatch 

Syracuse  Herld-Jml,  Post  Stdrd 


83.  Tacoma 

Tacoma  News  Tribune 


53.  New  Havaii'Wast 
Havan-Watarbury* 
Maridan 

Meriden/Wallingford  Record-Jnl 
Milford  Citizen 

New  Haven  Register,  Jouml-Cour 
Waterbuty  Republican.  American 

54.  Norfolk- 
Virglnia  Baach* 
Portsmouth 

Norfolk  VA-Pilot,  Ledger-Star 

55.  Jacksonvilla,  Fla. 

Jacksonville  Fla  Times-Un,  Jml 
Orange  Park  Clay  Today 
St  Augustine  Record 

56.  Tulsa 

Bmken  Arrow  Ledger 
Claremore  Progress 
Pawhuska  Journal-Capital 
Sapulpa  Herald 
Tulsa  World,  Tribune 

57.  Orlando 

Orlando  Sentinel  Star 
Sanford  Herald 

58.  Wast  Palm  Baach* 
Boca  Raton 

Boca  Raton  News 

West  Palm  Beach  Post.  Times 

59.  Akron 

Akron  Beacon  Journal 

60.  Honolulu 

Honolulu  Star-Bulletin,  Advert 

61.  N.E.  Pennsylvania 

Hazleton  Standard-Speaker 
Scranton  Times 
Scranton  Tribune,  Scrantonian 
Stroudsburg  Pocono  Record 
Wilkes-Barre  Citizens  Voice 
Wilkes-Barre  Times-Ldr.  Nws  Re 

62.  Allantown* 
Bathlaham-Easton 

Allentown  Call,  Chronicle 
Bangor  News 
Bethlehem  Globe-Times 
Easton-The  Express 
Lehighton/Jim  Thorpe/LNS  T-N 

63.  Richmond 

Richmond  News-Leadr,  Times-Oisp 

64.  Charlotte* 
Gastonia 

Charlotte  Observer,  News 
Gastonia  Gazette 


67.  Oary*Hammond* 
East  Chicago 

Gary  Post-Tribune 
Hammond  Times 
Valparaiso  Vidette  Messenger 

68.  Grand  Rapids 

Grand  Haven  Tribune 
Grand  Rapids  Press 
Holland  Sentinel 

69.  Jersey  City 

Jersey  City  Jersey  Journal 
Union  City  Dispatch 

70.  Omaha 

Council  Bluffs  Nonpareil 
Omaha  World-Herald 

71 .  Tucson 

Tucson  Star.  Citizen 

72.  Springfield* 
Cliicopaa*Holyoka 

Holyoke  Transcript-Telegram 
Springfield  Union.  News 
Westfield  News 

73.  Austin 

Austin  American,  Statesman 
Austin  Citizen 

74.  Greenville* 
Spartanburg 

Greenville  News,  Piedmont 
Spartanburg  Herald,  Journal 

75.  New  Brunswick* 
Perth  Amboy* 
Sayreville 

New  Brunswick  Home  News 
Perth  Amboy/Wdbrdge  NS  Tribune 

76.  Ralelgh*Durham 

Chapel  Hill  Newspaper 
Durham  Herald,  Sun 
Raleigh  News  &  Observer,  Times 

77.  Youngstown* 
Warren 

Niles  Times 

Warren  Tribune  Chronicle 
Youngstown  Vindicator 

78.  Wilmington,  Del. 

Salem  Todays  Sunbeam 
Wilmington  News.  Journal 

79.  Fresno 

Fresno  Bee 

80.  Las  Vegas 

Las  Vegas  Review-Journal 
Las  Vegas  Sun 


Monroe  Enquirer-Journal 


Clinton  Item 

Fitchburg/Leominster  Sent,  Entr 
Gardner  News 
Milford  News 


81.  Flint 

Flint  Journal 
Owosso  Argus-Press 

82.  Oxnard* 
Simi  Valley* 
Ventura 

Camarillo  News 
Oxnard  Press-Courier 
Santa  Paula  Chronicle 
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65.  Worcester* 
Fitchburg* 
Leominster 


84.  Knoxville 

Knoxville  Nws-Senbnel,  Journal 

Maryville  Times 

Oak  Ridge  Oak  Ridger 

85.  Long  Branch* 
Asbury  Park 

Asbuiy  Park  Press 

Red  Bank/Shrewsbury  Register 

86.  Baton  Rouge 

Baton  Rouge  State-Times,  Advoct 

87.  New  Bedford* 

Fall  River 

Attleboro  Sun  Chronicle 
Fall  River  Herald  News 
New  Bedford  Standard  Times 

88.  Albuquerque 

Albuquerque  Journal,  Tribune 

89.  Harrisburg 

Carlisle  Sentinel 
Harrisburg  Patroit,  News 

90.  Lansing* 

East  Lansing 

Ionia  Sentinel  Standard 
Lansing  State  Journal 

91 .  Johnson  City* 
Kingsport*Bristol 

Bristol  Herald  Courier,  Va-Tenn 
Elizabethton  Star 
Johnson  City  Press-Chronicle 
Kingsport  Times,  News 

92.  Wichita 

Augusta  Gazette 
Wichita  Eagle.  Beacon 

93.  Patersen*Clifton* 

Passaic 

Passaic/Clifton  Herald-News 
Paterson  News 

94.  Chattanooga 

Chattanooga  News-Free  Press 
Chattanooga  Times 

95.  Mobilo 

Mobile  Press,  Register 

96.  Portsmouth*Dovor* 
Roohostor 

97.  Little  Rock*North 
LIttIo  Rock 

Benton  Courier 

Little  Rock  Arkansas  Democrat 
Little  Rck  Arkansas  Gazette 

98.  El  Paso 

El  Paso  Herald-Post,  Times 

99.  Canton 

Canton  Repository 
Massillon  Independent 

100.  Bakorsfiold 

Bakersfield  Californian 


119.  Reading 

Reading  Eagle-Times 


1 36.  South  Bend 

Plymouth  Pilot-News 
South  Bend  Tribune 


101.  Charleston* 

North  Charles* 
ton,  S.C. 

Charieston  News  &  Courier,  Post 

102.  Davenport* 

Rock  Island* 
Moline 

Davenport  Quad-City  Times 
Kewanee  Star-Courier 
Moline  Dispatch 
Rock  Island  Argus 

103.  York 

Gettysburg  Times 
York  Record 

104.  Columbia,  S.C. 

Columbia  State,  Record 

105.  Fort  Wayne 

Decatur  Democrat 

Ft  Wayne  Jnl-Gazette,  News-SntI 

106.  Shreveport 

Minden  Ptess-Herald 
Shreveport  Journal,  Times 

107.  Beaumont*Port 
Arthur*Orange 

Beaumont  Enterprise,  Journal 
Port  Arthur  News 

108.  Peoria 

Peoria  Journal  Star 

109.  Spokane 

Spokane  Chronicle,  Spksm-Review 

110.  Des  Moines 

Des  Moines  Register,  Tribune 

111.  Stockton 

Lodi  News-Sentinel 
Stockton  Record 

112.  Newport  News* 
Hampton 

Newport  News  Press,  Times-Herld 

113.  Lancaster 

Columbia  News 

Lancaster  Int  Jm,  Era,  Sun  News 

114.  Madison 

Madison  Cap  Times,  Wis  St  JrnI 

115.  ValeJo*Falrfield* 

Napa 

Napa  Register 
Vallejo  Times-Herald 

116.  Santa  Rosa 

Petaluma  Argus-Courier 
Santa  Rosa  Press  Democrat 

117.  Lakeland*Wlnter 
Haven 

Lake  Wales  Highlander 
Lakeland  Ledger 

118.  Lexington* 
Fayette 

Lexington  Herald,  Leader 
Winchester  Sun 
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120.  Evansville 

Evansville  Courier,  Press 
Princeton  Clarion 

121.  Colorado  Springs 

Colorado  Springs  Gazette  Tele 
Colorado  Springs  Sun 

122.  Huntington* 
Ashland 

Ashland  Independent 
Huntington  Herald-Dispatch 
Ironton  Tribune 

123.  Utlca*Rome 

Little  Falls  Times 
Rome  Sentinel 

Utica  Press,  Observer-Dispatch 

1 24.  Augusta 

Augusta  Chronicle,  Herald 

1 25.  Santa  Barbara* 
Santa  Marla* 
Lompoc 

Lompoc  Record 

Santa  Barbara  News-Press 

126.  Jackson,  Miss. 

Jackson  Clarion-Ledger,  News 

127.  Daytona  Beach 

Daytona  Beach  News,  Journal 
De  Land  Sun  News 

128.  Huntsville 

Huntsville  Times,  News 

129.  Binghamton 

Binghamton  Press,  Sun-Bulletin 

130.  Eugene* 
Springfield 

Eugene  Register-Guard 

1 31 .  Corpus  ChrlstI 

Corpus  Christi  Caller,  Times 

1 31 .  Trenton 

Trenton  Times 
Trenton  Trentonian 

133.  Melbourne* 
Titusville* 
Cocoa 

Cocoa  Today 

1 34.  Pensacola 

Pensacola  News,  Journal 

135.  Appleton* 
Oshkosh 

Appleton  Post-Crescent 
Oshkosh  Northwestern 

136.  Charleston, 
W.Va. 

Charleston  Gazette,  Mail 


138.  Kalamaxoo* 

Portage 

Kalamazoo  Gazette 
South  Haven  Tribune 

139.  Rockford 

Belvidere  Republican 
Rockford  Register  Star 

140.  Duluth*Superlor 

Duluth  Herald,  News-Tribune 
Hibbing  Tribune 
Superior  Telegram 
Virginia  Mesabi  News 

141.  Erie 

Erie  Times,  News 

142.  Manchester* 

Nashua 

Manchester  Union  Leader,  News 
Nashua  Telegraph 

143.  Sallnas*Seaslde* 
Monterrey 

Monterey  Peninsula  Herald 
Salinas  Californian 

144.  Modesto 

Modesto  Bee 

145.  Ann  Arbor 

Ann  Arbor  News 
Ypsilanti  Press 

146.  Montgomery 

Montgomery  Advertiser,  Journal 

147.  Salem 

Salem  Ore  Statesmn,  CapitI  JrnI 

148.  Johnstown 

Johnstown  Tribune-Democrat 
Somerset  American 

149.  Loraln*Elyrla 

Elyria  Chronicle-Telegram 
Lorain  Journal 

150.  Sarasota 

151.  Portland,  Me. 

Brunswick  Times  Record 
Portland  Express,  Press  Herald 

152.  Hamilton* 

Middletown 

Hamilton  Journal-News 

153.  Macon 

Macon  Telegraph,  News 
Warner  Robins  Sun 

1 54.  Fort  Myers* 

Cape  Coral 

Cape  Coral  Evening  Breeze 
Fort  Myers  News-Press 

155.  Newburgh* 

Middletown 

Middletown  Times  Herald-Record 
Port  Jervis  Union  Gazette 
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156.  Roanoke 

Roanoke  Times,  World-News 


1 57.  Now  London* 

Norwich 

New  London  Day 
Norwich  Bulletin 

158.  Visalia*Tularo* 
Portorvlllo 

1 59.  Poughkoopsie 

Poughkeepsie  Journal 

160.  Savannah 

Savannah  News.  Press 

161.  Rono 

Reno  Gazette,  Nevada  State  Jml 

162.  Colombus,  Ga. 

Columbus  Ledger,  Enquirer 

163.  Springfiold,  Mo. 

Springfield  News.  Leadr  &  Press 

164.  McAllon-Pharr* 
Edinburg 

165.  Saginaw 

Saginaw  News 

166.  Fayottovlllo,  N.C. 

Fayetteville  Observer,  Times 

167.  Lima 

Delphos  Herald 
Lima  News 
St  Marys  Leader 
Van  Wert  Times-Bulletin 
Wapakoneta  News 

168.  Fort  Smith 

Ft  Smith  Southwt  Times  Record 

169.  Lubbock 

Lubbock  Avalanche-Journal 

1 70.  Santa  Crus 

Santa  Cruz  Sentinel 
Watsonville  Registr-Pajaronian 

171.  Springfiold,  III. 

Springfield  State  Joumal-Reg 

1 72.  Lincoln 

Lincoln  Journal,  Star 

173.  Atlantic  City 

Atlantic  City  Press 

174.  Qalvoston* 

Texas  City 

Galveston  News 
Texas  City  Sun 

1 75.  Topoka 

Topeka  Capital,  State  Journal 

176.  Kllloon*Tomplo 

Killeen  Herald 
Temple  Telegram 

1 77.  Whooling 

Wheeling  Intelgcr,  Nws-Register 

178.  Sallsbury- 
Concord 
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179.  Battle  Crook 

Albion  Recorder 

Battle  Creek  Enquirer  &  News 

Marshall  Chronicle 


180.  Ashovlllo 

Asheville  Citizen,  Times 

181.  Fayottovlllo* 
Springdale 

Bentonville  Democrat 
Fayetteville  NW  Arkansas  Trmes 
Rogers  News 
Springdale  News 

182.  Amarillo 

Amarillo  Globe-Times,  News 

183.  Springfiold,  Ohio 

Springfield  News.  Sun 
Urbana  Citizen 


184.  Boise 

Boise  The  Idaho  Statesman 

185.  Blloxl*Qulfport 

Biloxi/Gulfport  Herald.S  M  Sun 

185.  Torre  Haute 

Brazil  Times 

Terre  Haute  Tribune,  Star 


187.  Bradenton 

Bradenton  Herald 

188.  Cedar  Rapids 

Cedar  Rapids  Gazette 

188.  Muskegon* 
North  Shores* 
Muskegon 
Heights 

188.  Waco 

Waco  Tribune-Herald 

191.  Anchorage 

Anchorage  News 
Anchorage  Times 


191.  Yakima 

Yakima  Herald.  Republic 

193.  Groan  Bay 

Green  Bay  News- Chronicle 
Green  Bay  Press-Gazette 


194.  Benton  Harbor 

Niles  Star 

195.  Provo*Orem 

Provo  Herald 

198.  Brownsville* 
Harlingen* 

San  Benito 

197.  Racine 

Racine  Journal-Times 

198.  Tallahassee 

Tallahassee  Democrat 

1981 


199.  Champaign* 
Urbana* 
Rantoul 

Champaign/Urbana  News-Gazette 

200.  Chico 

200.  Parkersburg* 
Marietta 

Marietta  Times 

202.  Steubenville* 
Weirton 

203.  Lake  Charles 

Lake  Charles  American  Press 

204.  Qalnesville 

Gainesville  Sun 

205.  Fort  Collins 

Ft  Collins  Coloradoan 

206.  Longview* 

Marshall 

Kilgore  News  Herald 
Longview  Journal,  News 
Marshall  News  Messenger 

207.  Bremerton 

Bremerton  Sun 

208.  Richland* 
Kennewick* 
Pasco 

Pasco  Tri-City  Herald 

209.  Lynchburg 

Lynchburg  News,  Advance 

210.  Pittsfield 

North  Adams  Transcript 
Pittsfield  Berkshire  Eagle 


211.  Lafayette,  La. 

212.  Jackson,  Mich. 

Jackson  Citizen  Patriot 

213.  Alexandria,  La. 

Alexandria  Town  Talk 

214.  Wilmington,  N.C. 

Wilmington  Star,  News 

21 5.  St.  Cloud 

St  Cloud  Times 


216.  Medford 

217.  Anderson,  Ind. 

Anderson  Bulletin,  Herald 

218.  Fargo*Moorhead 

Fargo/Moorhead  Forum 

219.  Abilene 

Abilene  Reporter-News 
18S 


219.  Janesvllle*Beloit 

Beloit  Daily  News 
Janesville  Gazette 

221.  Altoona 

Altoona  Mlrmr 

222.  Joplin 

Carthage  Press 
Joplin  Globe 
Neosho  News 


223.  Waterloo* 
Cedar  Falls 

Cedar  Falls  Record 
Waterloo  Courier 

224.  Decatur 

Decatur  Herald,  Review 

224.  Elkhart 

Elkhart  Truth 
Goshen  News 

226.  Monroe 

Monroe  News-Star,  World 

226.  Olympia 

Olympia  Daily  Olympian 

228.  Clarksville* 
Hopkinsville 

Clarksville  Leaf  Chronicle 

228.  Florence,  Ala. 

Florence  Times  Tri-Cities  Daily 

230.  Anderson,  S.C. 

Anderson  Independent  Mail 

231 .  Tuscaloosa 

Tuscaloosa  News 

232.  Goala 


233.  Tyler 


234.  Wichita  Falls 

Wichita  Falls  Record  Nws,  Times 

235.  Mansfield 

Mansfield  News  Journal 

236.  Hickory 

237.  Bangor 

Bangor  Dally  News 

238.  Athens 

Athens  Banner-Herald,  News 

239.  Texarkana 

240.  Pueblo 

Pueblo  Chieftain,  Star-Journal 

241.  Eau  Claire 

Eau  Claire  Leader-Telegram 

242.  Sharon 


243.  Muncie 

Muncie  Press,  Star 

244.  Vineland* 
Millville* 
Bridgeton 

Bridgeton  News 
Millville  Daily 
Vineland  TImes-Joumal 


245.  Redding 

246.  Qreeley 

247.  Kenosha 

Kenosha  News 

248.  Hewark,  Ohio 

Newark  Advocate 

249.  Sioux  City 

Sioux  City  Journal 

250.  Petersburg* 
Colonial  Heights* 
Hopewell 

Petersburg  Progress-Index 


250.  Williamsport 

Williamsport  Sun-Gazette 

252.  Bloomington* 

Hormal 

Bloomington  Pantagraph 

253.  Bay  City 

Bay  City  Times 

254.  Odessa 

255.  Lafayette* 

West  Lafayette 

Lafayette  Journal  &  Courier 

256.  Billings 

Billings  Gazette 

256.  Charlottesvile 

258.  Sioux  Falls 

Sioux  Falls  Argus  Leader 

259.  Bellingham 

260.  Hagerstown 

Hagerstown  Herald,  Mail 

261.  Danville,  Va. 

Danville  Bee,  Register 

262.  Anniston 

Anniston  Star 

263.  Burlington,  Vt. 

Burlington  Free  Press 

264.  Cumberland 

265.  Fort  Walton 
Beach 
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E&P... 

THE  PUBLICATION 
OF  RECORD. 

It  takes  a  lot  of  numbers  to  get 
to  the  bottom  line 

The  newspaper  business,  like  any  other  business,  lives  on  data 
and  statistics.  Facts  about  newspapers  are  grist  for  the  mills  of  news¬ 
paper  executives,  advertisers,  agency  marketing  people,  analysts, 
and  countless  other  interested  in  our  field. 

The  one  bond  that  binds  so  many  people  with  such  dissimilar 
interests  together  is  an  interest  in  newspapers,  and  the  fact  that  they 
read  EDITOR  &  PUBLISHER.  Officials  of  ANPA  and  INAME,  for 
instance,  have  been  reminding  newspapers  about  the  importance  of 
regular,  accurate  collection  of  linage  information,  point  out  that  it  is 
necessary  information  for  agencies  and  marketing  men  to  plan 
competitive  advertising  programs. 

That's  just  why  E  &  P  has  become  the  publication  of  record, 
either  acquiring  linage  data  from  outside  sources,  or  sending  its 
own  questionnaires,  to  provide  the  industry  with  as  complete  and 
up-to-date  information  as  can  be  obtained. 

And  that's  why  E  &  P  provides  such  an  outstanding  editorial 
environment  for  your  newspaper's  promotional  advertising.  Our 
5,000  readers  among  advertisers  and  agencies  need  a  publication 
of  record.  Your  advertising  should  come  along  too,  for  the  record. 

Editor  &  Publisher 

The  Total  Promotion  Medium  for  Newspapers 

575  Lexington  Avenue,  New  York,  N.Y.  10022  •  212-752-7050 


265.  Pascagoula* 

279.  Lewiston* 

290.  LaCrosse 

Moss  Point 

Auburn 

La  Crosse  Tribune 

267.  Wausau 

Lewiston/Aubum  Journal,  Sun 

279.  Panama  City 

291.  Las  Cruces 

Las  Cruces  Sun-News 

Wausau/Merrill  Herald 

Panama  City  News-Herald 

292.  San  Angelo 

268.  St.  Joseph 

279.  Rock  Hill 

San  Angelo  Standard-Times 

St  Joseph  News-Press,  Gazette 

293.  Jacksonville,  Fla. 

269.  Glens  Falls 

282.  Kankakee 

Kankakee  Journal 

293.  Pine  Bluff 

270.  Albany,  Qa. 

282.  Lawton 

Albany  Herald 

Lawton  Constitution,  Press 

295.  Iowa  City 

271 .  Kokomo 

Kokomo  Tribune 

284.  Grand  Forks 

Crookston  Times 

Iowa  City  Press-Citizen 

296.  Owensboro 

272.  Gadsden 

Gadsden  Times 

Grand  Forks  Herald 

Owensboro  Messenger  Inquirer 

297.  Dubuque 

273.  Yuba  City 

285.  Elmira 

Dubuque  Telegraph-Herald 

Elmira  Star-Gazette 

297.  Midland 

274.  State  Collage  286.  Bloomington,  Ind. 

Bloomington  Herald-Telephone 


275.  Columbia,  Mo. 

Columbia  Missourian 
Columbia  Tribune 

275.  Floronco,  S.C. 


277.  Burlington,  N.C. 

Burlington  Times-News 

278.  Sheboygan 

Sheboygan  Press 


287.  Sherman* 
Denison 

Denison  Herald 
Sherman  Democrat 

288.  Bryan- 
Collogo  Station 

Biyan-College  Station  Eagle 

289.  Rochester,  Miniv 

Rochester  Post-Bulletin 


Newspapers  which  have 
notified  SRDS  of  SAU 


participation 

Douglas  (Ariz.)  Daily  Dispatch 
Harrison  (Mr.)  Daily  Times 
Banning  (Calif.)  Record-Gazette 
Grass  Valley  (Calif.)  Union 
Hanford  ICalif.)  Sentinel 

San  Luis  Obispo  (Calif.)  County  Telegram  Tribune 

Santa  Maria  (Calif.)  Times 

Taft  (Calif.)  Daily  Midway  Driller 

Victorville  (Calif.)  Victor  Valley  Daily  Press 

Ansonia  (Com.)  Sentinel 

Key  Nest  (Fla.)  Citizen 

Marianna  (Fla.)  Jackson  County  Floridan 

Blackfoot  (Ida.)  News 

Pocatelle,  (Ida.)  Idaho  State  Journal 

Chicago  (III.)  Daily  &  Sunday  Herald 

Lawrenceville  (III.)  Daily  Record 

Atchison  (Kans.)  Daily  &  Sunday  Globe 

Lafayette  (La.)  Daily  Advertiser 

Thibodaux  (la.)  Daily  Comet 

Tawton  (Mass.)  Daily  Gazette 

Muskegon  (Mich.)  Chronicle 

Albert  Lea  (Mim.)  Tribme 

Fergus  Falls  (Mim.)  Daily  Journal 

lavel  (Miss.)  Leader-Call 


but  not  NAB 

Starkville  (Miss)  Daily  News 
West  Point  (Miss.)  Daily  Times  Leader 
Elko  (Nev.)  Daily  Free  Press 
Portsmouth  (N.H.)  Herald 
Herkimer  (N.Y.)  Evening  Telegram 
Medina  (N.Y.)  Journal-Register 
Newburgh  (N.Y.)  Beacon  News 
Oswego  (N.Y.)  Palladium  Times 
Coshocton  (Oh.)  Tribune 
Hillsboro  (Oh.)  Press  Gazette 
Middletown  (Oh.)  Journal 
Piqua  (Oh.)  Daily  Call 
Portsmouth  (Oh.)  Daily  Times 
Shelby  (Oh.)  Daily  Globe 
Xenia  (Oh.)  Daily  Gazette 
Oregon  City  (Ore.)  Enterprise-Courier 
Hanover  (Pa.)  Evening  Stir 
Monessen  (Pa.)  Valley  Independent 
Monongahela  (Pa.)  Daily  Herald 


Nacogdoches  (Tex.)  Daily  &  Siixlay  Sentinel 
Martinsville  (Va.)  Bulletin 
Port  Angeles  (Nash.)  Daily  News 
Fairmont  (N.Va.)  Times-Nest  Virginian 
Williamson  (N.Va.)  Daily  News 
Lamar  (Colo.)  Tri-Stite  News 


299.  Qroat  Falls 


300.  BIsmark 

Bismarck  Tribune 

301 .  Casper 


302.  Laredo 


303.  Lawrence,  Kans. 

Lawrence  Journal-World 

304.  Enid 

Enid  Eagle,  News 

305.  Victoria 

Victoria  Advocate 


The  preceding  newspapers  on 
September  I  will  begin  accepting 
advertising  measured  in  Stan¬ 
dard  Advertising  Units  as  ap¬ 
proved  by  the  American  News¬ 
paper  Publishers  Association. 
The  listings,  which  were  com¬ 
piled  by  the  Newspaper  Adver¬ 
tising  Bureau,  include  all  news¬ 
papers  which  have  notified 
Charles  Kinsolving,  NAB  vice- 
president  for  marketing  and 
planning,  of  their  intention  to 
adopt  the  SAU  system.  There  are 
49  newspapers  which  are  cur¬ 
rently  listing  SAU  rates  with 
Standard  Rate  and  Data  Service 
which  have  not  notified  the 
bureau  as  prescribed  by  AN  PA. 
They  are  included  in  the  list¬ 
ing  on  the  left. 
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The  Milwaukee  Journal 


In  The  Milwaukee  Journal, 
your  advertising  is  in  great  company! 


If  you  read  Adweek,  you  know  that  a  panel  of 
media  experts  recently  named  The 
Milwaukee  Journal  to  its  list  of  the  10  best 
newspapers  in  the  country.  As  one  of  the  na¬ 
tion’s  10  best,  The  Milwaukee  Journal  keeps 
company  with  some  truly  outstanding 
newspapers.  And  for  good  reason! 

This  isn’t  the  first  time  The  Milwaukee  Jour¬ 
nal  has  been  recognized  as  a  leading 
newspaper ...  and  we’re  confident  it  won’t  be 
the  last.  The  Journal  has  been  honored  as 
/  one  of  the  nation’s  10  best  newspapers  by 

the  Saturday  Review,  twice  by  Time 
Magazine  and  three  times  by  publicist  Ed¬ 
ward  L.  Bernays.  Our  newspaper  has  also 
won  five  Pulitzer  Prizes  and  many  other  na¬ 
tional  awards. 

It  all  adds  up  to  a  superior  newspaper.  A 
newspaper  that  provides  a  quality  editorial 
environment  for  advertising.  But  we  offer 
even  more  than  that.  We  also  provide  a  large, 
quality  audience. 


#1  in  market  penetration 

A  nation-wide  newspaper  audience  study 
conducted  by  Three  Sigma  Research  Center 


demonstrates  that  The  Milwaukee  Journal 
ranks  number  one  in  market  penetration  — 
both  daily  and  Sunday,  in  both  the  SMSA 
and  the  ADI  —  among  all  newspapers  in  the 
30  largest  metropolitan  areas. 

The  Sunday  Journal  reaches  80%  of  metro 
Milwaukee-area  adults.  The  daily  evening 
Journal  reaches  66%  of  metro  Milwaukee- 
area  adults.  And  together,  the  Sunday  Jour¬ 
nal  or  daily  Journal  or  both  are  read  by  90% 
of  all  the  adults  18+  within  the  four-county 
Milwaukee  SMSA! 

So  our  advertisers  are  getting  one  of  the 
best  media  vehicles  around  . . .  ALL  around. 
An  outstanding  newspaper  . . .  one  of  the 
nation’s  10  best.  With  outstanding  coverage 
. . .  ranking  number  one  in  percent  market 
coverage  of  all  newspapers  in  the  top  30 
metro  areas.  Your  advertising  couldn’t  find 
any  better  company  to  keep. 

Put  your  advertising  in  one  of  the  10  best 
newspapers  in  the  country.  Call  Wally  Just, 
general  advertising  sales  manager,  at  (414) 
224-2472,  or  contact  Million  Market  News¬ 
papers  today! 


HIGHEST  PENETRATION  OF  ANY  MEDIA  IN  MILWAUKEE 

TTieMilwaukee  Journal 


Member  Million  Market  Newspapers.  irK  .  The  Leonard  Co  and  Metropolitan  Sunday  Newspapers.  Inc.;  participant  in  Newsplan 
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What’s  up?  The  Boston  Globe’s  circulation  to  talk  to.  In  fact,  (luring  the  first  six 


wnat  s  upr  ine  i5oston  uiooe  s  circulation 
and  linage  for  starters.  And  our  market  coverage  as 
well,  according  to  Three  Sigma  and  Scarborough. 
All  making  us  far  and  away  your  best  New  England 
ad  buy. 

Circulation  up. 

For  the  six  month  period  ending  March  31, 
1981,  the  daily  circulation  of  The  Boston  Globe 
rose  to  502,920  and  the  Sunday  circulation  to 
741,614.  Compared  to  a  year  ago,  that’s  a  daily 
increase  of  11,238  and  a  Sunday  increase  of  30,833. 
Making  The  Sunday  Globe  the  fastest  growing  of  the 
country’s  top  ten  Sunday  newspapers*  And  if  you’re 
an  advertiser,  that  means  Globe  readers  really 
grow  on  you. 

Linage  up. 

More  advertisers  than  ever  before  are  count¬ 
ing  on  The  Globe  to  reach  the  markets  they  want 


to  talk  to.  In  fact,  during  the  first  six 
months  of  1981,  retail  linage  increased  by  3.4%, 
classified  by  3.6%  and  general  by  10.1%.** 

Far  and  away  the  best  advertising  medium 
in  New  England. 

The  most  impressive  figures  of  all  aren’t  even 
our  own;  they’re  those  of  the  national  Three  Sigma 
Study  and  the  locally  syndicated  Scarborough 
Report  for  the  Boston  Market  Scarborough*** 
found  that,  in  the  Boston  SMSA,  the  daily  Globe 
reaches  91®/o  of  the  professional/technical  market, 
97®/o  of  all  post  graduates  and  91®/o  of  all  households 
earning  $35,000+.  And  The  Three  Sigma  figures 
are  just  as  exciting. 

Contact  your  Million  Market  Newspapers 
representative  or  The  Globe  for  the  complete  story 
on  how  effectively  we  can  help  you  reach  any 
market  you’re  after  in  New  England. 


"TheGlobe’sherd” 


\  wholly  owned  subsidiary  of  Affiliated 
jr-.'n-  Publications,  Inc. 

^  A  Million  Market  Newspaper  with  offices  in  Nf 

York,  Philadelphia,  Detroit,  Chicago,  Atlanta. 
Angeles,  San  Francisco,  Dallas. 

.  *^31/11  Publisher’s  Statements,  3/3 

„nptaV  **Source:  Globe  Measuring  Service,  daily ; 

'  Sunday,  1st  six  months,  1981. 

- '”.;nna\  Vo»'«  nwrv  •‘•Source:  Scarborough  Report  for  The  Be 

Intern^* but  Market,  198I,  nve-issue  cume. 


but 


York,  Philadelphia,  Detroit,  Chicago,  Atlanta.  Los 
Angeles,  San  Francisco,  Dallas. 

•Source:  ABC  Publisher’s  Statements,  3/31/80, 
3/31/81. 

••Source:  Globe  Measuring  Service,  daily  and 
Sunday,  1st  six  months,  1981. 

•‘•Source:  Scarborough  Report  for  The  Boston 
Market,  1981,  five-issue  cume. 


New  classified  section  introduced 
by  East  Bay  Newspaper 


In  June,  the  Contra  Costa  Times,  intro¬ 
duced  its  new  classified  section  under  the 
banner  heading  of  the  Times  Ad  Bank. 

The  section,  with  eye-catching 
graphics  and  easy-to-read  format,  was 
unveiled  in  a  multi-media  promotion,  in¬ 
cluding  radio  spots,  newspaper  ads  and 
billboards. 

The  radio  spots  featured  a  series  of 
eccentric  characters  who  had  used  the  Ad 
Bank  to  buy  or  sell  a  variety  of  unusual 
items. 

In  one  segment,  a  man  with  a  thick 
Italian  accent  proclaims  his  delight  at 
finding  in  the  Ad  Bank  a  WWI  Italian 
paratrooper’s  helmet  which  he  plans  to 
use  as  a  spaghetti  bowl.  In  another,  a 
grateful  professorial-type  character  cre¬ 
dits  the  Ad  Bank  with  enabling  him  to 
finally  find  a  “flipperyjibbet”,  some 
hard-to-find  gizmo  that  hasn’t  been 
“stocked  in  the  stores  since  1927.”  A 
third  spot  involved  the  legendary  H.M. 
Stanley  finding  Dr.  Livingstone  through 


Complementing  these  spots  were 
promotion  print  ads  that  ran  in  the  Times 
and  which  presented  visual  representa¬ 
tions  of  the  same  characters  and  items 
featured  in  the  radio  spots.  The  tag  line 
for  these  ads  read,  “Remember,  for  re¬ 
sults  you  can  bank  on,  nothing  sells  like 
the  Contra  Costa  Times  Ad  Bank.” 


In  addition  to  the  section’s  new  look 
and  name,  the  Times  also  created  a  spe¬ 
cial  Ad  Bank  Credit  Card,  the  “ABC” 
Card,  as  promoted  in  a  series  of  follow-up 
ads  previewed  in  the  Times.  As  a  specif 
feature  for  “preferred  customers”,  the 
card  offers  advertisers  the  opportunity  to 
charge  and  place  ads  up  to  $150  in  any  of 
the  paper’s  classified  categories  at  a  10% 
discount  on  six  and  twelve  month  sub¬ 
scriptions  to  the  Contra  Costa  Times. 

The  card  can  also  be  used  to  place  a 
classified  ad  in  either  of  the  Times’  two 
affiliate  papers,  the  Valley  Times  and 
West  County  Times,  at  a  10%  discount. 

The  name  Ad  Bank  was  selected  from 
among  several  hundred  suggestions  sub¬ 
mitted  by  East  Bay  Newspapers’  em¬ 
ployees  during  a  contest  held  at  the 
Times.  The  winner  received  a  cash  prize. 

The  Contra  Costa  Times,  with  a  daily 
circulation  of  1 15,000  households,  is  the 
largest  newspaper  of  East  Bay  Newspap¬ 
ers,  Inc.  which  also  includes  the  Valley 
Times,  West  County  Times,  Concord 
Transcript,  Contra  Costa  Sun  and  the 
Valley  Pioneer. 

The  Ad  Bank  promotion  was  produced 
inhouse  by  the  ^omotion  and  Classified 
Departments  of  the  Contra  Costa  Times. 


CLE  variations 

(Continued  from  page  22) 


fill  3  columns  of  an  8  or  9  column  format, 
but  only  2  columns  of  a  6  column  format. 
But  further,  a  wide-width  9  column  paper 
may  be  able  to  get  a  given  SAU  in  a  lesser 
number  of  columns  than  a  narrow  width 
paper.  This,  in  turn,  will  create  a  differ¬ 
ence  in  the  number  of  CLE’s;  for  exam¬ 
ple,  if  a  ad  that  is  100  “lines”  deep  fits  in  6 
columns  in  a  wide  format  paper,  that’s  a 
CLE  of  600;  the  same  ad  may  take  7  col¬ 
umns  of  a  narrower  paper,  or  700  CLE’s. 
Another  wrinkle:  The  Los  Angeles  Times 
and  the  San  Jose  papers  do  not  want  to 
take  7  column  ads  in  their  eight  column 
formats.  Therefore,  they  will  float  SAU’s 
4,  5  and  6  at  full  page  width  and  charge 
accordingly.  So  in  the  L.A.  Times  rate 
card,  for  example,  SAU  5  has  a  CLE  of 
2016,  the  same  as  SAU  2. 

3.  We  believe  that  most  papers,  in 
establishing  CLE’s  are  laying  the  SAU’s 
down  on  their  printed  make-up  pages  and 
charging  for  the  number  of  agate  lines 
deep,  on  the  old  basis,  and  for  the  number 
of  columns  required  so  that  the  ad  will  not 
exceed  the  widths  of  those  columns. 

Papers  may,  however,  make  variations 
in  either  direction,  rounding  or  for  other 
reasons  charging  for  a  greater  or  lesser 
amount  than  computed  on  this  basis.  As 
one  common  example,  many  9  column 
papers  find  that  the  SAU’s  measuring  65/ 
16  inches  wide  will  not  fit  in  4  columns, 
and  would  have  to  be  floated  in  5  col¬ 
umns.  Rather  than  charge  for  five  col¬ 
umns,  they  have  related  the  size  to  a  half 
page  width  and  charge  for  AVi  columns. 
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Therefore,  a  number  1 1  ad  with  a  depth  of 
300  agate  lines  would  get  a  CLE  of  1350 
(A'/i  times  300),  not  1500.  As  another  ex¬ 
ample,  a  number  13  ad  with  a  depth  of  150 
agate  lines  would  get  a  CLE  of  ^  lines  if 
it  fit  in  4  columns,  750  agate  lines  if  it 
required  five  columns,  but  only  675  lines 
if  the  paper  decided  to  give  a  A'A  column 
or  half  page  width  rate. 

Such  cost  variations  may  not  neces¬ 
sarily  be  reflected  in  the  CLE  column  of 
the  rate  card.  In  such  cases,  the  CLE’s 
and  prices  quoted  will  not  be  related  (for 
example,  may  not  reflect  the  open  line 
rate  times  the  number  of  CLE’s). 

New  Orleans  Times  Picayune  has  a  9 
column  format  and  a  300  line  depth, 
which  comes  to  2700  lines.  But  for  SAU  1 
(a  full  page)  they  are  only  charging  at  a 
CLE  level  of  2400. 

4.  Papers  also  have  the  option  of  pric¬ 
ing  on  the  basis  of  what  percentage  of 
available  space  is  occupied  by  each  SAU. 
One  way  of  doing  this  is  by  computing 
what  percentage  each  SAU  occupies  in 
relation  to  SAU  1  (See  Table  I).  Some 
papers  don’t  want  to  do  this  because  the 
percentage  float  varies  between  the  va¬ 
rious  SAU’s  in  the  same  paper;  others 
believe  that  this  is  made  up  for  by  simplic¬ 
ity  and  consistency.  The  paper  may  or 
may  not  reflect  this  pricing  system  in  its 
CLE’s.  Some  papers,  particularly  those 
with  larger  formats  in  which  SAU  1  has 
appreciable  float,  will  prefer  to  compute 
the  percentage  of  page  for  each  SAU 
against  the  total  surface  available  for 
printing  (which  is  larger  than  the  dimen¬ 
sions  of  SAU  1). 

5.  At  all  stages  of  any  of  these  pricing 
systems,  rounding  can  take  place.  In  fact. 


I  have  recommended  it,  since  our  rate 
cards  look  cluttered  compared  to  maga¬ 
zine  rate  cards  unless  we  round,  and  also 
you  need  more  complicated  computer 
programs  and  will  end  up  with  more  cler¬ 
ical  errors  in  the  estimating  process  in 
geometric  proportion  to  how  many  inte¬ 
gers  you  have  after  the  decimal  point.  If 
the  unit  price  is  rounded,  the  paper  may 
or  may  not  decide  to  conform  the  CLE. 

6.  Not  all  papers  multiply  the  number 
of  inches  of  depth  by  14  to  translate  into 
agate  lines.  Some  papers  compute  on  the 
basis  of  an  agate  line  being  5  points;  since 
there  are  72  points  to  an  inch,  there  are 
14.4  five  point  lines  to  the  inch.  The  New 
York  Times’  CLE’s  reflect  a  factor  of 
14.28,  which  in  turn  reflects  the  fact  that 
they  reduced  their  printed  depth  from  300 
lines  to  294  when,  they  went  to  printing 
same  size  as  make-up.  Most  agate  rulers 
assume  14  lines  to  the  inch.  But  even  if  a 
paper  does  multiply  by  14,  they  may 
round  of  the  result  in  either  direction. 
When  they  multiply  the  CLE  for  a  column 
by  the  number  of  columns  wide,  the  dis¬ 
crepancy  is  magnified  proportionately. 

7.  We  have  recommended  that  all  pap¬ 
ers  make-up  and  print  same  size.  Howev¬ 
er,  some  are  stiU  shrinking,  either  ana- 
morphically  or  proportionately.  There¬ 
fore,  the  SAU  will  be  smaller  in  the 
printed  page  and  may  measure  a  lesser 
number  of  lines.  For  example,  if  the  paper 
shrinks  Vi  inch,  the  full  depth  SAU  will 
lose  7  lines  per  column. 

8.  The  SAU  depth  is  294  lines  for  full 
depth.  However,  some  papers  will  charge 
for  the  full  depth  of  the  page  (typically, 
300  lines,  but  see  above  for  other  varia¬ 
tions). 
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Texas  daily  sets  linage  record 
with  ‘Newcomers  Guide’  tab 


Daily  newspapers  across  the  United 
States  are  publishing  tab-format  sections 
aimed  at  acquainting  newcomers  with  a 
given  town  and  boosting  plus-advertising 
dollars  in  the  process.  The  Amarillo  (Tx.) 
Globe-News  has  taken  the  concept  a  step 
further. 

The  Globe-News  published  what  it 
claims  is  the  newspaper  industry’s 
largest,  most  innovative  section  to  date. 

It  was  endorsed  by  the  Mayor  of  Amarillo 
and  over-printed  for  the  Amarillo  Cham¬ 
ber  of  Commerce  to  promote  the  city. 

“AMARILLO:  A  guide  to  the  Good 
Life,”  circulated  June  28,  ran  120  pages 
and  generated  49,000  lines  of  plus¬ 
advertising  in  one  edition.  In  comparison, 
the  Kansas  City  Star  produced  a  100-page 
tab  this  spring,  the  Dallas  Times-Herald 
printed  a  40-page  section,  and  the  Spring- 
field  News-Leader  turned  out  a  64-page 
tab. 

The  section,  conceived  by  James  L. 
Whyte,  vicepresident  and  general  mana¬ 
ger  of  the  Amarillo  Globe-News,  tied  into 
a  spring/summer  promotional  campaign 
called  “BIG”  (Business  is  Great  in  Amar- 
Ulo). 

“AMARILLO:  A  Guide  to  the  Good 
Life,”  was  formatted  by  Bryce  Cock- 
erham,  advertising  director;  George  M. 
Guy,  advertising  manager;  Anne  L. 
Flaherty,  special  sections  editor,  assisted 
by  Gene  Miller,  art  director. 

“We  think  our  section  is  unique  in  that 
it  is  not  directed  only  to  newcomers,  but 
to  the  shifting  population  within  the 
city,”  said  Cockerham.  “As  the  popula¬ 
tion  in  the  U.S.  continues  to  shift  toward 
the  Sunbelt,  this  section  will  gain  popu¬ 
larity.” 

“One  feature  our  section  had  going  for 
it  was  a  sales  concept  I  haven’t  seen  be¬ 
fore  in  a  newspaper  section.  We  called  it 
our  zip-code  area  service  maps,” 

Smaller  businessmen  and  retailers 
were  reached  by  selling  them  classified- 
type  space  on  a  zip  coded  city  map,  per¬ 
fect  for  neighborhood  shoppers  and  con¬ 
sumers.  It  was  a  natural  for  dry  cleaners, 
pharmacies,  small  shops  and  service 
companies. 

The  Amarillo  section  also  offered  com¬ 
munity  pictorial  pages,  sponsored  by 
adjacent  full-page  sponsors. 

“Response  to  our  initial  section  was 
incredible,”  said  Guy.  “We’d  planned  on 
no  more  than  80  pages,  but  when  it  came 
time  to  dummy,  we  had  120  pages.” 

Coordinating  editorial  content,  photo¬ 
graphy  and  sales  aids  was  special  sections 
editor,  Anne  Flaherty. 

“Our  section  was  unusual  among  new¬ 
comer  sections  in  that  I  worked  very 
closely  with  city  hall  and  the  Amarillo 
Chamber  of  Commerce.  We  over-printed 
7,000  copies  for  the  Chamber  to  distribute 
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throughout  the  year  to  prospective  resi¬ 
dents,”  she  notes. 

“West  Texas  is  growing  rapidly  and 
our  section  will  be  a  valuable  tool  not  only 
for  the  Chamber  of  Commmerce,  but  for 
the  Amarillo  Board  of  City  Development 
and  the  Bureau  of  Conventions  and  Visi¬ 
tors  Activities,”  said  Raherty. 

According  to  Don  Hileman,  executive 
director  of  the  Amarillo  Chamber  of 
Commerce,  “This  section  answers  many 
if  not  all  of  the  questions  the  Chamber 
encounters.  This  will  allow  us  to  distri¬ 
bute  information  at  a  minimal  cost.” 

In  addition  to  the  zip-code  service 
maps,  the  section  provided  guides  to 
churches,  apartments,  restaurants  and 
free  services. 

“We  most  definitely  will  publish 
another  section  like  it  again  next  year,” 
reports  Guy. 

The  Amarillo  Globe-News  (circula¬ 
tion,  78,(X)0)  is  a  subsidiary  of  Morris 
Communications  Corporation,  Augusta, 
Georgia;  William  S.  Morris  III  is  presi¬ 
dent. 

Court  refuses  to  hold 
paper  liable  for  ad 

A  New  York  trial  judge  granted  a  mo¬ 
tion  to  dismiss  a  complaint  against  News- 
day  by  a  reader  who  patronized  a  doctor 
who  offered  a  cure  for  baldness  and 
advertised  his  process  in  the  Long  Island 
newspaper. 

The  judge  ruled  in  granting  dismissal 
that  “Logically,  a  newspaper  cannot 
vouch  for  every  product  and  service 
advertised  in  its  paper....  What  is  alleged 
is  merely  that  Newsday,  Inc.,  by  accept¬ 
ing  this  advertisement,  aided  the  alleged 
conspirators  in  their  plan.  This  is  insuffi¬ 
cient  to  impose  liability  on  Newsday  for 
conspiracy  to  defraud. . . .a  newspaper  has 
not  duty  to  investigate  each  of  the  adver¬ 
tisers  who  purchase  space  in  its  paper.” 

The  court  also  noted  that  the  plaintiff, 
Nicanor  Hernandez,  started  his  implanta¬ 
tion  treatment  before  the  ads  ran  in 
Newsday. 

JWT  in  new  home 

After  54  years  in  the  Graybar  Building 
next  door  to  Grand  Central  railroad  sta¬ 
tion  in  New  York,  J.  Walter  Thompson  is 
moving  its  headquarters  down  the  street 
to  466  Lexington  Ave.  and  changing  its 
telephone  number  to  (212)  210  -7000. 
The  space  in  the  Graybar  is  being  left  to 
various  subsidiaries  including  Hill  & 
Knowlton,  Brouillard  Communications 
and  Soskin/Thompson  Associates.  The 
move  is  expected  to  be  completed  by 
November. 


Georgia  daily 
starts  free  weekly 

On  July  8,  the  Columbus  (Ga.)  Ledger- 
Enquirer  introduced  Good  Neighbors,  a 
free  distribution  newspaper  delivered 
weekly  by  direct  mail  to  all  non¬ 
subscribers  in  the  newspapers’  city  zone 
and  selected  rural  areas. 

Good  Neighbors  carries  a  sample  of 
news  and  regular  features  appearing  in 
the  Columbus  Enquirer  (a.m.)  and  the 
Columbus  Ledger  (p.m.).  Its  main  good 
intent  is  to  allow  advertisers  to  reach  vir¬ 
tually  all  households  in  the  newspapers’ 
tri-county  metro  area. 

Advertisers  may  “pick  up’’  ads 
appearing  in  the  Ledger-Enquirer  at  dis¬ 
count  rates.  Preprint  advertisers  may  opt 
for  delivery  in  the  city  zone  only  or  in  the 
newspapers’  full  circulation  area,  cou¬ 
pled  with  regular  Ledger-Enquirer  sub¬ 
scribers,  to  reach  over  100,000  house¬ 
holds.  Preprint  rates  are  based  on  a  cost 
per  thousand,  with  frequency  discounts. 

Initially  planned  as  a  6-page  newspap¬ 
er,  the  first  edition  of  Good  Neighbors 
grew  to  10  pages  of  local  advertising,  and 
carried  a  Sears  preprint. 

Kran  assigns 
Geers  Gross 

Geers  Gross  Advertising  Inc. 
announced  that  it  was  awarded  the  Kraft, 
Inc.  Dairy  Group’s  Light  n’  Lively 
account  with  estimated  annual  billings  of 
$6.5  to  $7.0  million.  The  Light  n’  Lively 
brands  had  been  with  N.W.  Ayer  Inc. 

Geers  Gross,  which  handles  Kraft’s 
Breakstone  account,  will  become  the 
agency  of  record  on  January  1,  1982  for 
the  Light  n’  Lively  brands  of  yogurt,  ice 
milk,  cottage  cheese  and  fluid  milk. 
Advertising  for  the  Breakstone  ($3  mil¬ 
lion  in  billings)  and  Light  n’  Lively  brands 
comprise  about  half  of  the  annual  dollar 
billings  for  the  Kraft  Dairy  Group. 

Geers  Gross  is  the  only  U.K.-based 
advertising  agency  with  a  major  presence 
in  the  United  States.  Among  its  U.S. 
clients  are  Brown  Forman  Distillers,  For- 
tunoff-New  York,  Fuji  Photo  Film, 
General  Mills  Fashion  Group,  Kraft 
Dairy  Group,  National  Bank  of  North 
America,  and  Welch  Foods. 

Mailing  list 

During  the  second  quarter,  Harte- 
Hanks  Communications  Inc.’s  Distribu¬ 
tion  Marketing  Group  increased  its  direct 
mail  capabilities  by  acquiring  mailing  lists 
containing  10  million  resident  addresses 
in  California,  Nevada,  Arizona  and  Ore¬ 
gon.  “As  a  result,  Harte-Hanks  now  can 
reach  more  than  30  million  U.S.  house¬ 
holds  by  direct  mail  using  our  own  mail¬ 
ing  lists,”  Robert  G.  Marbut,  president 
and  chief  executive  officer,  said. 
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Chicago  ad  agencies 
baik  at  paying  tax 


Chicago  advertising  agencies  will  await 
a  Cook  County  Circuit  Court  ruling  later 
this  month  before  collecting  the  con¬ 
troversial  new  1%  service  tax. 

Meeting  during  the  America  Associa¬ 
tion  of  Advertising  Agencies,  representa¬ 
tives  of  numerous  advertising  firms  de¬ 
cided  to  inform  their  clients  that  they  will 
not  collect  the  tax  because  they  believe 
the  ordinance  will  be  struck  down. 

Both  the  Chicago  Tribune  and  Chicago 
Sun-Times  said  they  feel  the  tax  will  not 
affect  them. 

“It  is  our  opinion  that  we  fail  in  the 
category  of  a  consumer  product  manufac- 
tured  and  therefore  would  not  be 
affected,”  Charles  Fegert,  Sun-Times  ex¬ 
ecutive  vicepresident  of  advertising  and 
circulation  said. 

Leo  Burnett  Co.,  Chicago’s  No.  I 
agency  with  1980  billings  exceeding  $1 
billion,  led  the  fight  against  the  tax  when 
it  filed  a  petition  with  the  Illinois  Supreme 
Court,  asking  that  the  tax  be  declared 
unconstitutional. 

The  Service  Tax  Ordinance,  affecting  a 
variety  of  professions,  was  passed  by  the 
city  council  on  July  20  along  with  a  1% 
sales  tax  and  a  5%  cigarette  tax  to  help  the 
city’s  ailing  transit  system. 

The  Burnett  petition  contends  the  tax  is 
unconstitutional  for  a  series  of  reasons 
including  its  failure  to  adequately  define 
or  identify  those  services  subject  to  the 
tax.  The  petition  also  maintains  that 
“petitioners  have  no  basis  for  determin¬ 
ing  what  are  ‘services’  for  purposes  of  the 
service  tax,  whether  ‘the  purchaser  is  in 
the  city  at  the  time  the  service  is  pro¬ 
vided,’  whether  ‘the  seller  is  in  the  city  at 
the  time  the  service  is  provided,’  or 


Publisher  leaves 
$7.5  million  estate 

Marguerite  Potter,  publisher  of  the 
Rock  Island  Argus  and  president  of  Rock 
Island  Broadcasting  Co.,  left  an  estate 
with  assets  of  at  least  $7.5  million. 

Miss  Potter,  who  died  May -17,  had 
shares  of  stock  in  the  family  corporations 
which  exceed  $7  million,  and  in  addition, 
she  had  more  than  $500,000  in  liquid 
assets  or  properties. 

Earlier  court  documents  had  only  esti¬ 
mated  her  wealth  at  more  than  $500,000  in 
assets  and  more  than  $50,000  in  property. 
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whether  ‘the  service  is  substantially  per¬ 
formed,  rendered,  provided,  received  or 
used  in  the  city’.” 

Mike  Kelly,  vicepresident  and  regional 
manager  of  the  Newspaper  Advertising 
Bureau  in  Chicago,  said  the  tax  would 


ACB's  Checking  Proof  Service  is 
stillaSAVINGSTOPUBLISHERS- 
not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two 
to  four  times  as  much  to  do  it 
themselves!) 

The  reasons?  HIDDEN  COSTS - 
all  the  people  and  paperwork  com¬ 
plexities  that  add  up  to  a  lot  more 
than  just  tear  sheets'.'  No  wonder 
virtually  all  U  S.  dailies  prefer  the 
economy  of  ACB  Checking 
Service.  Consider.  . 

ACB  gives  you  not  only  lower 
cost,  but  a  more  complete  service 
than  any  paper  itself  can  provide. 
ACB  checks  and  forwards  every 
national  ad  in  your  paper,  automat¬ 
ically.  to  the  agency  or  advertiser 


have  a  “significant  effect”  on  the  city’s 
advertising  community  if  enacted.  “Per¬ 
sonally,  I  think,  however,  if  that’s  what  it 
takes  to  keep  the  city  solvent,  we  should 
pay  it.  It’s  much  easier  to  do  business  in  a 
solvent  city  than  a  bankrupt  one.” 

La.  publisher 

Nathan  Bolton,  publisher,  Bastrop 
(La.)  Enterprise,  died  July  20.  He  was  76. 
For  more  than  20  years,  he  conducted 
worldwide  tours  each  year  for  “News¬ 
paper  Adventurers.” 


(Certain  local  tearsheets  are  ser¬ 
viced,  too.) 

So  ACB  saves  you  overhead, 
time,  energy  and  money -in 
record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing, 
postage,  and  all  the  detail  of  it. 

ACB  is  able  to  do  all  this  tor  you 
at  lower  cost  because  of  our  related 
services  which  have  been  devel¬ 
oped  and  sold  to  manufacturers 
and  agencies.  Services  such  as 
Newspaper  Advertising  Research 
and  Cooperative  Advertising 
Audit  Service-all  of  tremendous 
value  to  the  newspaper  industry 

It  s  good  to  remember  that  our 
old  news  is  still  the  best  news  about 
the  cost  of  checking  proof  service 


You  can’t  beat  experience. 


THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 


Call  your  nearest  ACB  otfice. 


NEW  YORK  2  Park  Avenue.  10016;  Phone  212/685-7300 
CHICAGO  165  North  Canal  Street.  60606.  Phone  312/648-0500 
COLUMBUS.  OHIO  941  North  High  Street.  43201 .  Phone  614  294-4761 
MEMPHIS  52  South  Second  Street.  38103;  Phone  901/526-3281 
SAN  FRANCISCO  1453  Mission  Street.  94103  Phone  415  552-6000 
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In  these  times  of  high  costs  it’s  good  to  know... 

ACBti  Checking 
Proof  Service 
Stitt  costs  less— 

costs  less  than  doing  it  yoursetf! 


NEWSPEOPLE  IN  THE  NEWS 

Edited  by  LENORA  WILLIAMSON 


Richard  R.  Cole,  professor  and  dean 
of  the  School  of  Journalism  of  the  Uni¬ 
versity  of  North  Carolina  at  Chapel  Hill, 
was  chosen  president-elect  of  the  Asso¬ 
ciation  for  Education  in  Journalism.  Dr. 
Cole  has  served  as  assistant  editor  of 
Journalism  Quarterly,  the  association’s 
journal,  since  1973  and  is  an  editorial 
board  member  for  AEJ’s  publications. 
Journalism  Monographs  and  Mass 
Comm  Review. 

«  *  « 

Mark  M.  Chanen  was  named  circula¬ 
tion  manager  of  the  Scottsdale  (Ariz.) 
Daily  Progress,  in  a  move  from  the  same 
post  at  the  Paradise  Valley  Progress, 
Phoenix. 

^  4c 

Roy  H.  Rabon,  Jr.  was  named  editor 
and  publisher  of  the  Leader,  a  Research 
Triangle  Park,  N.C.,  weekly.  The  posi¬ 
tion  was  newly  created  by  combining  the 
previous  jobs  of  editor  and  general  mana¬ 
ger.  Margaret  Knox,  founder  and  long¬ 
time  editor  of  the  Leader,  was  named 
editor  emeritus  and  continues  to  write  for 
the  paper. 

♦  ♦  * 

Barbara  Sherburne,  former  assis¬ 
tant  promotion  manager  and  Newspaper 
in  Education  coordinator  for  Today, 
Cocoa,  Flonda,  was  named  promotion 
director  for  the  Portland  Press  Herald, 
Evening  Expressand  the  Maine  Sunday 
Telegram. 

*  *  * 

Timothy  B.  Etchelis  was  appointed 
features  editor  of  the  Burlington  (Vt.) 
Free  Press.  He  previously  worked  in 
editorial  capacities  at  the  Concord  (N.H.) 
Monitor  and  Claremont  (N.H.)  Eagle 
Times. 

«  *  * 

W.R.  Ridgway  ,  has  been  named  edi¬ 
tor  of  the  Akota  (Okla.)  Indian  Citizen. 
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Appointments  at  the  Houston  Post  in¬ 
clude: 

Jane  Ely,  political  writer  and  a  mem¬ 
ber  of  the  city  desk  for  19  years,  to  assis¬ 
tant  city  editor. 

Larry  Lovelace  of  the  universal 
desk,  to  assistant  news  editor. 

Kathy  Lewis,  editor  of  the  Weekend 
section,  to  the  paper’s  Washington 
bureau. 

Charles  Reinken,  assistant  news 
editor;  Shelby  Hodge,  travel  writer, 
and  Lori  Schaeffer,  features  desk  man¬ 
ager,  ail  promoted  to  the  new  positions  of 
assistant  features  editors. 

4e  *  * 

Brent  M.  Connolly,  former  circula¬ 
tion  manager  of  the  Beverly  and  Peabody 
Times,  Massachusetts,  was  named  direc¬ 
tor  of  circulation  for  Essex  County  News¬ 
papers,  parent  company  of  the  two 
papers. 

*  4:  4: 

Daniel  W.  Hall  was  appointed 
senior  editor  of  New  England  Business 
magazine.  Hall  was  New  Haven  corres¬ 
pondent  for  the  Associated  Press  from 
1972  until  his  new  appointment.  Hall 
joined  the  wire  service  in  1967  and  earlier 
was  an  editor  of  the  Patent  Trader,  Mt. 
Kisco,  N.Y. 

4c  4:  * 

Nancy  L.  Shulins  was  promoted 
from  Evansville,  Ind.,  correspondent  for 
the  Associated  Press  to  the  national  writ¬ 
ing  team,  based  at  AP  headquarters  in 
New  York.  Succeeding  Shulins  in  Evans¬ 
ville  is  Mark  R.  Chellgran. 

Shulins  was  the  first  correspondent 
when  the  Evansville  office  opened  in 
1971 .  Chellgran  worked  for  several  news¬ 
papers  before  joining  United  Press  Inter¬ 
national  as  state  house  reporter  at  Frank¬ 
fort,  Ky.,  earlier  this  year. 

4:  4=  4c 

Thomas  Kamerer,  personnel  mana¬ 
ger  for  the  Dubuque  (Iowa)  Telegraph 
Herald,  has  joined  the  Chicago  Sun- 
Times  as  assistant  personnel  manager. 


fOwn  Your  Own 
Low  Power  TV  Station 


Investors  view  low- 
power  TV  as  the  new 
broadcast  frontier.  The 
investment  can  be  less 
than  $50,000.00.  We 
can  prepare  your  complete 
application.  Two  week 
delivery.  Call  for  more 
information. 


Edward  M.  Johnson 
&  Associates.  Inc. 


Suite  702,  Hamilton  Bldg,, 
Knoxville,  TN  37902 

,  PH  615/521-6464 


Francis  Wade 


MOVE  TO  BUFFALO— New  editorial 
appointments  at  the  Buffalo  (N.Y.) 
Courier-Express  include  Mark  Francis, 
who  becomes  Sunday  editor,  and  Ronald 
Wade,  who  is  news  editor. 

Francis,  who  was  managing  editor  of 
the  Niagara  Gazette,  Niagara  Falls, 
N.Y.,  will  be  responsible  for  daily  and 
Sunday  management  of  the  paper's  fea¬ 
ture  sections.  He  was  with  the  Gazette 
nine  years  as  a  reporter,  and  then  city 
editor  before  becoming  managing  editor 
in  1980. 

Wade  joined  the  Courier-Express  from 
Newsday,  Long  Island,  where  he  was  an 
assistant  editor  on  the  news  desk.  Earlier 
Wade  was  with  the  Louisville  Times  as  a 
copy  editor  and  assistant  news  editor  for 
weekly  zoned  section. 

Michael  J.  Murray  was  appointed 
circulation  manager  of  the  Dcs  Moines 
Register  and  Tribune  and  Ross  L.  Pas- 
CHALL,  was  named  state  circulation  man¬ 
ager  in  changes  resulting  from  the  retire¬ 
ments  of  Circulation  Manager  Charles 
E.  Bunce  and  State  Divisional  Manager 
Frank  L.  Sherman.  John  Grove  will 
assume  Murray’s  former  role  as  circula¬ 
tion  operations  manager,  moving  from 
circulation  information  system  project 
manager. 

Murray  was  associated  with  Thomson 
Newspapers,  Inc.,  and  Paddock  Publica¬ 
tions  before  joining  the  Register  and  Tri¬ 
bune  in  1980.  Paschall  joined  the  com¬ 
pany  in  1951  and  will  manage  the  newly 
consolidated  state  circulation  depart¬ 
ment.  Robert  Sharp,  state  division 
manager,  was  named  assistant  state  cir¬ 
culation  manager. 

♦  ♦  ♦ 

Abigail  Nash,  manager  of  promotion 
operations  for  the  Milwaukee  Journal  and 
Sentinel,  was  named  promotion  manager. 
Mary  Riedel,  manager  of  communica¬ 
tions  projects  was  appointed  assistant 
promotion  manager,  while  Daniel 
Lietz,  promotion  creative  coordinator, 
assumed  Nash’s  former  duties.  In  addi¬ 
tion,  Thomas  Krekel  rejoined  the  com¬ 
pany  as  research  manager,  succeeding 
George  Mead,  who  retired  after  25 
years  with  the  newspapers. 

♦  *  4t 

Anne  J.  Cothran  has  joined  South- 
town  Economist,  Inc.,  Chicago,  as  co-op 
advertising  manager. 
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A  restructure  of  the  Allentown  (Pa.) 
Morning  Call  newsroom  involved  the  fol¬ 
lowing: 

Roy  Heffelfinger  was  named 
associate  managing  editor,  chiefly  re¬ 
sponsible  for  nightside  news  operations. 
Heffelfinger  has  served  as  a  reporter,  edi¬ 
tion  editor,  assistant  city  editor,  city  edi¬ 
tor,  assistant  managing  editor  of  news 
and  managing  editor.  He  returned  to  the 
newsroom  as  assistant  to  the  editor  at  the 
end  of  1980  after  being  in  charge  of  special 
projects  for  the  circulation  department 
for  two  years. 

Jim  Kelly  was  named  day  city  editor, 
charged  with  organizing  all  daytime 
editorial  operations.  Kelly  was  with  the 
former  Allentown  Evening  Chronicle  be¬ 
fore  he  left  as  acting  managing  editor  to 
join  the  Call  as  metro  editor  in  charge  of 
Neighbors,  seven  zoned  weekly  news¬ 
papers. 

John  Grim  assumed  the  responsibility 
of  assistant  managing  editor/news,  bridg¬ 
ing  day  and  night  operations.  He  joined 
the  paper  in  1960  and  after  service  as  an 
intelligence  analyst  with  the  Air  Force 
and  working  in  editorial  posts  with  the 
Okinawa  Morning  Star  returned  to  the 
Call  in  1%9,  holding  a  number  of  editorial 
posts,  most  recently  Bethlehem  editor. 

Len  Witt  was  promoted  to  editor  of 
a.m.  Magazine,  the  daily  lifestyle  section. 
Witt,  with  the  paper  two  years,  previous¬ 
ly  was  with  the  Portland  (Me.)  l^ress 
Herald. 

Maureen  Decker  was  promoted  to 
editorial  design  editor.  A  former  free¬ 
lance  artist,  she  joined  the  paper  in  1978. 

Kathryn  McAuley,  assistant  man¬ 
aging  editor,  assumed  responsibility  for 
daily  and  Sunday  features  as  part  of  the 
realignment. 

*  *  * 

Michael  D.  Cooley,  former  chief 
accountant  for  the  Dallas  Time s-He raid, 
has  rejoined  the  Midland  (Texas)  Repor¬ 
ter-Telegram  management  staff  as  busi¬ 
ness  manager  and  controller. 

Wayne  Sivaslian,  associated  with 
Capital  Newspapers  in  Albany,  N.  Y.,  the 
past  12  years,  was  named  circulation 
director  of  the  Reporter-Telegram. 

*  * 

Kim  Marcum  was  named  Style  editor 
of  the  Dallas  Times  Herald.  She  was 
formerly  fashion  editor  of  the  Kansas 
City  Star  and  Lifestyle  editor  of  the  Kan¬ 
sas  City  Times. 

Ron  Smith  was  named  entertainment 
editor  of  the  Times  Herald  and  previously 
held  the  same  post  at  the  Philadelphia 
Inquirer. 

Daniel  Hulbert  joined  the  newspap¬ 
er  as  drama  critic  after  being  an  entertain¬ 
ment  writer  for  the  New  York  Times. 

Ann  Zimmerman  and  Drew  Jubera, 
both  former  associate  editors  of 
Washingtonian  magazine,  were  named 
feature  writer  and  feature  editor  respec¬ 
tively. 
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New  editorial  appointments  at  the  Phi¬ 
ladelphia  Bulletin  include: 

Donald  Harrison,  to  assistant  man¬ 
aging  editor/special  projects,  from  re¬ 
gional  editor. 

F.  James  Pensiero,  to  assistant 
national  editor,  from  night  editor  on  the 
world  desk.  He  has  been  in  charge  of  the 
national  desk  during  the  absence  of 
national  editor  John  Farmer,  who  is  on 
leave  as  press  aide  to  New  Jersey  Gov- 
eror  Brendan  Byrne. 

Dianne  C.  Gordon,  to  assistant  met¬ 
ropolitan  editor,  from  education  reporter. 
She  will  assist  in  supervising  suburban 
bureaus. 

^i:  Hfi  H/i 

Lionel  S.  Jackson  Jr.,  president  of  the 
Jackson  Newspapers  (morning  Journal- 
Courier  and  afternoon/Sunday  New 
Haven  Register),  was  elected  president 
of  the  board  of  directors  of  Junior 
Achievement  of  South  Central  Connecti¬ 
cut  Inc. 

*  * 

Ron  Morris  has  joined  the  Winchester 
(Va.)  Star  as  managing  editor.  The  past 
two  years  Morris  was  managing  editor  of 
the  Loveland  (Colo.)  Daily  Reporter- 
Herald,  and  earlier  was  with  the  Virgi¬ 
nian-Pilot,  Norfolk,  14  years. 


Richard  M.  Woodworth,  editor.  West 
Hartford  (Conn.)  News,  has  assumed 
policy  responsibilities  as  managing  edi¬ 
tor,  with  the  resignation  of  Daniel  H. 
Fitts. 

Joshua  G.  Miller,  a  copy  editor  for 
Imprint  Newspapers,  parent  company  of 
the  News,  becomes  assistant  to  the  edi¬ 
tor,  and  John  C.  Mayo,  also  a  copy 
editor,  becomes  a  group  editor  with  oper¬ 
ational  responsibilities  for  production  of 
sister  papers,  Newington  Town  Crier, 
Wethersfield  Post  and  Rocky  Hill  Post. 

Fitts,  who  had  been  managing  editor 
since  1979,  left  to  become  editor  of  the 
Manchester  (Conn.)  Evening  Herald, 
serving  under  the  new  publisher, 
Richard  Diamond,  for  whom  he  had 
worked  earlier  at  the  Trumbull  (Conn.) 
Times. 

*  *  * 

Wallace  Truesdell,  wire  services 
editor  of  the  Gloversville  (N.Y.)  Leader- 
Herald,  was  elected  president  of  the  Soci- 
ety  to  Promote  Revitalization  in 
Gloversville,  Inc.  Truesdell  continues  to 
serve  as  chairman  of  the  mayor’s  Citizens 
Advisory  Committee. 

*  ♦  * 

Hugh  P.  Harper,  retail  advertising 
manager  of  the  Macon  Telegraph  and 
News,  retired  at  the  end  of  July,  having 
been  with  the  company  since  1955.  He 
had  served  as  promotion  manager  and 
retail  sales  representative  earlier. 

*  *  ♦ 


Anthony  P.  Marcozzi  was  named 
Sunday  advertising  manager  for  the  Cam¬ 
den  (N.J.)  Courier-Post.  With  the  news¬ 
paper  since  1950,  he  has  worked  in  classi¬ 
fied  and  retail  advertising  and  later  be¬ 
came  supervisor  in  charge  of  co-op  adver¬ 
tising. 


Perez  Mathes 

PROMOTIONS — Louis  Michael  Perez, 
editor  of  the  Lakeland  (Flo.)  Ledger,  was 
appointed  to  the  new  position  of  execu¬ 
tive  editor,  and  Mark  Mathes,  former¬ 
ly  assistant  managing  editor,  was  named 
managing  editor,  succeeding  Will  Corbin, 
who  accepted  the  post  of  editor  of  the 
Escondido  (Calif.)  Times-Advocate.  In 
the  restructuring  of  the  Ledger  news¬ 
room,  the  executive  editor  directs  both 
news  and  editorial  page  functions. 


James  Elsberry  was  appointed  retail 
advertising  manager  of  the  Dubuque 
Telegraph  Herald.  Previously  he  was 
director  of  advertising  at  the  Oskaloosa 
(Iowa)  Herald  and  earlier  was  in  advertis¬ 
ing  sales  with  the  Spencer  (Iowa)  Daily 
Reporter  and  the  State  Center  (Iowa)  En¬ 
terprise. 
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STARTUP! 

We  need  $1 50,C)(X)  to  launch  a 
bi-monthly  tabloid  in  a  major 
metro  market.  Format  similar  to 
PROFITABLE  Chicago  Reader  and 
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C.P.A.  for  details:  Martin  Seibert, 
611  N.  Mayfair  Road., 
Wauwatosa,  Wi.  53226  (414) 
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Notes  on  People 


James  Files,  34,  editor/co-publisher.  Weekly 
Newspaper,  Glenwood  Springs,  Colo.  The  social, 
economic  and  cultural  impact  of  industrialization  on 
the  people  and  environment  of  the  Rockv  Mountain 
West. 

Diane  Lindquist,  35,  assistant  city  editor,  San 
Diego  Union.  The  economic,  cultural  and  political 
relationship  of  the  United  States  and  Mexico. 

Dennis  McDougal,  33,  assistant  city  editor.  Long 
Beach  (CsdiS.)  Independent  Press  Telegram,  English 
literature  and  psychology. 

James  O’Hara,  30,  editorial  writer,  Nashville  Ten¬ 
nessean.  The  American  character:  history,  philoso¬ 
phy,  literature  and  political  theory. 

Walter  Robinson,  35,  state  house  bureau  chief, 
Boston  Globe.  The  promises  and  limits  of  American 
government,  and  its  impact  on  the  public. 

Nancy  Schwerzler,  30,  state  editor,  Baltimore  Sun. 
European  economic,  political,  social  and  cultural  his¬ 
tory. 

Bailey  Thomson,  31,  editorial  page  editor, 
Shreveport  (La.)  Journal.  American  urban  and  social 
history;  political  theory;  and  literature. 

Elizabet  Van  Nostrand,  40,  editorial  writer.  News- 
day,  Long  Island,  N.Y.  American  history  and  litera¬ 
ture. 

Lidia  Wasowicz,  30,  reporter/editor,  UPI,  San 
Francisco,  Calif.  American  judicial  system  and  poli¬ 
tical  science. 

Evans  Witt,  30,  director  of  polling,  special  assign¬ 
ments,  AP,  Washington,  D.C.  Relationship  between 
polling,  the  media  and  the  political  process. 

Brenda  Worthington,  31,  columnist,  Oakland 
(Calif.)  Tribune.  Nineteenth  and  20th  century  Amer¬ 
ican  performing  and  visual  arts. 


24  selected  for  NEH  Fellowships 

Twenty-four  professional  journalists 
were  awarded  National  Endowment  for 
the  Humanities  fellowships  to  study  at 
the  University  of  Michigan  and  Stanford 
University  for  the  1 98 1  -82  academic  year. 

Twelve  journalists  will  be  in  residence 
at  each  univesity.  They  will  pursue  inde¬ 
pendent  courses  of  study  and  participate 
in  special  seminars  in  journalism  and  the 
humanities.  Each  will  receive  tuition  plus 
an  $18,000  stipend  for  the  nine  months. 

The  coming  academic  year  will  be  the 
ninth  for  the  programs,  designed  to  give 
journalists  the  opportunity  to  stand  back 
from  their  work  and  acquire  new  perspec¬ 
tives  on  its  humanistic  content  through 
study  of  its  historical,  cultural,  social  and 
philosophical  dimensions. 

The  National  Endowment  for  the 
Humanities  is  a  federal  agency,  chartered 
by  Congress  in  1965  to  support  scholarly 
research,  education  and  activities  to 
broaden  participation  of  the  general  pub¬ 
lic  in  the  humanities. 

Graham  Hovey,  professor  of  com¬ 
munication,  is  director  of  the  Michigan 
program.  Stanford’s  program  is  under  the 
direction  of  Prof.  Lyle  Nelson  of  the  de¬ 
partment  of  communication  and  Harry  N . 

Press,  managing  director. 

Michigan  Fellows  and  their  fields  of 
study: 

Walter  V.  Addiego,  29,  drama  and  film  critic. 

Home  Scene  editor,  San  Francisco  Examiner,  San 
Francisco,  Calif.  The  discipline  of  aesthetics  in  arts 
criticism. 

Diane  M.  Brozek,  31,  medical  and  health  reporter, 

Hartford  (Conn.)  Courant.  Ethics  and  enterprise  in 
the  regulation  of  technology. 

Christopher  M.  Cook,  35,  assistant  city  editor,  San 
Diego  Union.  Telecommunications  advances  and 
their  impact  on  U.S.  and  Western  European  society. 

Jon  H.  Entine,  29,  television  field  producer,  ABC 
News,  Chicago,  III.  Contrasts  in  working  class  con¬ 
sciousness  between  the  U.S.  and  Western  Europe. 

Charles  B.  Fancher,  Jr.,  32,  higher  education  re¬ 
porter,  Philadelphia  Inquirer.  Problems  for  higher 
education  and  civil  rights  enforcement  in  a  depressed 
U.S.  economy. 

Howard  J.  Goodman,  32,  reporter,  Salem  (Ore.) 
Statesman-Journal.  The  “anatomy”  of  belief,  as  re¬ 
flected  in  history,  psychology,  anthropology,  art  his¬ 


tory,  comparative  religions  and  literature. 

Joy  Krause,  35,  reporter/editor,  Life/Style,  Mil¬ 
waukee  Journal.  Urban  aesthetics:  interaction  or 
architecture,  planning  and  artistic  expression  on  life 
in  the  city. 

Peggy  Ruhr,  29,  editorial  page  editor  and  writer. 
Great  Falls  (Mont.)  Tribune.  Problems  of  modern 
federalism;  the  state-federal-international  rela¬ 
tionship. 

John  M.  Lesar,  3 1 ,  night  managing  editor.  Midwest 
Division,  United  Press  International,  Chicago,  III. 
The  social  impact  of  the  news  media. 

Dwight  H.  Lewis,  33,  reporter,  Nashville  Tennes¬ 
sean.  Linguistics  and  literature  and  the  emergence  of 
Africa  as  a  Third-World  influence. 

Vicki  Sanders,  31,  assistant  editor.  Living  Today 
section,  Miami  Herald.  The  theater  and  the  dance  in 
history,  practice  and  theory. 

Charles  L.  Stafford,  57,  Washington  correspon¬ 
dent,  St.  Petersburg  (Fla.)  Times.  Development  of  a 
“welfare  state”  for  business  in  America. 


Stanford  Fellows  and  their  fields  of 
study: 

Randy  Bean,  32,  producer.  Bill  Moyers'  Journal, 
WNET-tv,  New  York  City.  Medical  ethics,  health 
care  and  constitutional  law. 
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By  Don  Fitzgerald 


^Strong 

""^Schneider 

ASSOOAIES 

MEDIA  CONSULTANTS 

Professional  assistance  in 
mergers,  acquisitions, 
divestitures,  public  offerings 
and  appraisals 


6.  Gordon  Strong  Louronc*  E.  Monsflold,  Jr. 
ton  V.  Schnoldor,  Jr. 


‘4t’s  just  one  of  those  little  things  we  have  to  let  the  advertising 
boys  and  the  editorial  boys  work  out  between  themselves.” 
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Cops  rapped 
for  misleading 
reporters 

The  director  of  the  Tennessee  Bureau 
of  Investigation  recently  reminded  two  of 
his  agents  that  although  they  can  deny  the 
press  their  comments,  they  cannot  mis¬ 
lead  it. 

The  reminder  came  at  the  request  of  the 
/f/«gsporr(Tenn.)  Times-News  which  had 
been  closely  tracking  a  local  double¬ 
murder  case  for  two  weeks  with  little  or 
no  help  from  the  assigned  TBI  investiga¬ 
tors.  On  the  day  the  agency  finally 
arrested  a  suspect,  a  TBI  agent,  miffed  at 
the  paper’s  ongoing  probe,  telephoned 
the  daily,  claiming  “I  don't  have  anything 
for  (you)  today,  so  (you)  won’t  have  to 
call  me.” 

The  Times-News  learned  of  the  arrest 
from  accounts  reported  by  “almost  every 
media  in  this  region  and  as  far  west  as 
Knoxville,”  publisher  Frank  Leeming 
said. 

The  newspaper  took  its  complaints  to 
TBI  Director  Arzo  Carson,  who  prom¬ 
ised  a  complete  investigation.  Carson 
said  that  while  his  agents  are  not  required 
to  cooperate  with  the  meida,  “they  can¬ 
not  deliberately  mislead  or  lie  to  them.” 

Tennessee  Governor  Lamar  Alexander 
said  the  TBI  action  “flew  in  the  face”  of 
policies  he  has  established  and  also  de¬ 
manded  an  investigation. 

“This  is  one  of  the  first  instances  of 
trouble  newspapers  in  Tennessee  have 
encountered  since  the  TBI  was  recently 
made  an  independent  agency,  reporting 
to  no  one,”  Leeming  said. 

From  the  beginning,  city  editor  Steve 
Kuperstock  wrote  in  a  column,  Times- 
News  reporters  had  problems  digging  up 
facts  on  the  murder.  He  called  the  agents 
“evasive  and  cagey”  about  related  de¬ 
tails  such  as  the  description  of  wounds, 
murder  weapons  and  whether  or  not  the 
female  victim  had  been  sexually 
molested.  It  later  turned  out  that  the  two 
victims  apparently  had  been  working 
undercover  for  one  of  the  TBI  agents. 

Finding  the  TBI  uncooperative,  three 
Times-News  reporters  spent  scores  of 
manhours  piecing  together  infromation 
about  the  murders  which  ran  the  Sunday 
before  the  suspect  was  arrested. 

Kuperstock  said  that  while  the  TBI’s 
attempt  to  mislead  the  paper  upset  him, 
he  was  just  as  upset  with  his  own  repor¬ 
ters  who  “should  have  been  all  the  ball 
enough”  to  investigate  the  TBI’s  phone 
call. 

“How  can  somebody  be  arrested  and 
transferred  without  our  paper  knowing 
about  it,”  he  asked.  “Right  now  we’re 
just  trying  to  mend  our  fences  and  work 
with  them  (the  TBI).  They’re  basically 
good  old  guys  and  in  a  few  months  we’ll 
probably  all  get  together  over  a  beer.” 
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Falwell  fails  to  prove 
invasion  of  privacy 


U.S.  District  Court  Judge  James  C. 
Turk  in  Roanoke,Va.  dismissed  the  Rev. 
Jerry  Falwell’s  $50  million  invasion  of 
privacy  suit  against  Penthouse  saying 
that  the  founder  of  the  Moral  Majority 
had  failed  to  prove  the  interview  invaded 
his  privacy. 

Judge  Turk  said  Falwell  also  failed  to 
prove  the  article  in  the  March  issue  of 
Penthouse  was  “an  illegal  commer¬ 
cialization”  of  his  personality. 

Turk  said  Falwell  was  “free  to  pursue  a 
breach  of  contract  action  against  the  jour¬ 
nalists.” 

The  judge  said  Falwell  was  “trampling 


upon  fundamental  constitutional  free¬ 
doms  by  seeking  to  convert  what  is  essen¬ 
tially  a  private  contractural  dispute  into  a 
broad-based  attack  in  these  principles  of 
freedom  of  speech  and  press  which  are 
essential  to  a  free  society.” 

Falwell,  a  pastor  of  Thomas  Road  Bap¬ 
tist  Church  in  Lynchburg,  Va.,  and  head 
of  television’s  “The  Old  Time  Gospel 
Hour,”  has  tried  to  block  publication  of 
the  interviw  written  by  freeelance  writers 
in  Penthouse. 

Falwell  said  the  writers  had  promised 
not  to  sell  it  to  any  publication  of  the 
nature  of  Penthouse. 


Reporter  charged  with  trespassing 


A  reporter  for  the  Denville  (N.J.) 
Citizen,  a  weekly  newspaper,  has  been 
charged  by  the  Morris  Hills  Regional 
Board  of  Education  with  trespassing  at 
Morris  Knolls  High  School. 

A  preliminary  hearing  was  held  in  De¬ 
nville  Municipal  Court  on  August  5  and 
attorneys  were  told  to  file  briefs  by  Au¬ 
gust  26. 

The  alleged  trespass  took  place  on  May 
15,  when  Nester  was  interviewing  stu¬ 
dents  at  the  school  for  a  series  the  news¬ 
paper  was  doing  on  drug  usage  in  the 
school  system. 

Dr.  Anthony  Toriello,  the  high  school 
vice  principal,  encountered  Nester  out¬ 
side  the  school  building  talking  to  stu¬ 
dents.  According  to  testimony,  Nester 
was  told  to  go  to  the  Superintendent’s 
Office,  where  he  spoke  with  the  Assistant 
Superintendant,  Fred  Rosenzweig. 

Rosenzweig  denied  Nester’s  request  to 
conduct  interviews  on  the  drug  situation 
and  ordered  him  to  leave  school  grounds. 
Rosenzweig  also  reportedly  phoned 
Citizen  editor  George  Mitchell  and  asked 
that  the  information  obtained  not  be  pub¬ 
lished. 

The  Citizen  carried  a  story  in  its  next 
edition  containing  information  from  inter¬ 
views  that  had  been  conducted  at  another 
time. 

Three  weeks  later,  the  school  board 
voted  to  press  charges  against  Nester  and 
Paul  Krill,  who  drove  Nester  to  the 
school.  Charges  against  Krill  were  dis¬ 
missed  by  Municipal  Court  Judge  James 
Hillas,  Jr.  on  August  5. 

The  charge  of  trespass  is  based  on  the 
presence  of  a  small  sign  outside  the 
school  which  states  “unauthorized  enter¬ 
ing  upon  or  use  of  school  facilities  with¬ 
out  permission  is  forbidden.” 

Toriello  testified  that  there  are  no  writ¬ 
ten  rules  as  to  what  “authorized”  or  “un¬ 


authorized”  means. 

In  an  editorial,  Mitchell  stated,  “each 
school  day,  scores  of  people  enter  the 
Morris  Knolls  grounds  to  pick  up  their 
children  or  watch  a  sporting  event.  They 
do  not  sign  in  at  the  front  office  and  no¬ 
thing  happens.  Nester,  who  was  standing 
outside  of  the  school  talking  with  stu¬ 
dents,  is  charged  with  breaking  the  law. 
Why? 

“The  answer  is  clear.  First,  the  Assis¬ 
tant  Superintendant  of  Schools,  Fred 
Rosenzweig,  tried  to  kill  Nester’s  story 
on  drug  availability  at  Morris  Knolls. 
When  that  failed,  the  administration  and 
the  school  board  evidently  felt  that 
punishment  was  in  order  and  so  filed  the 
charge  of  trespassing. 

“We  think  this  is  deplorable.  It  is  vin¬ 
dictive,  and,  what  is  worse,  indicates  the 
authorities  are  not  concerned  about  what 
goes  on  in  the  high  school.  They  want  to 
keep  secrets  instead  of  facing  up  to  prob¬ 
lems  and  attempting  to  solve  them. 

“We  think  it  is  important  for  citizens  to 
know  what  is  going  on  in  their  schools  and 
other  institutions. 

Business  weekly 

August  31  has  been  targeted  as  the 
starting  date  for  weekly  publication  of  the 
new  Pittsburgh  Business  Journal.  On  that 
Monday,  the  local  business  paper  will 
switch  from  monthly  to  weekly  issuance 
and,  under  new  ownership,  commence 
detailed  coverage  of  the  Pittsburgh  busi¬ 
ness  community.  The  paper  changed 
hands  on  August  5  as  Cordovan  Corpora¬ 
tion,  a  subsidiary  of  the  E.  W.  Scripps 
Co.,  acquired  Pittburgh  Business  Journal 
from  Parex  Publishing  of  Columbus, 
Ohio.  The  purchase  price  was  not 
announced. 
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GANSAT  installs  first  earth  station 
at  Army  Times  in  Springfield,  Va. 


GANSAT,  the  Gannett  Company’s 
Satellite  Information  Network,  installed 
its  first  23-foot  earth  station  last  week  in 
Springfield,  Va.  Initial  testing  of  the 
ground  link  to  the  Westar  II  satellite  was 
to  have  taken  place  late  last  week. 

The  GANSAT  network,  unveiled  by 
Gannett  chairman,  Allen  H.  Neuharth, 
last  December,  will  be  used  to  transmit 
news  and  advertising  for  Gannett’s  83 
daily  newspapers,  20  radio  and  television 
stations  and  38,000  nationwide  outdoor 
advertising  billboards. 

Gannett  also  is  testing  reader  and 
advertiser  response  to  prototypes  of  a 
proposed  national  daily  paper,  USA  To¬ 
day.  If  the  decision  is  made  to  go  ahead 
with  USA  Today,  the  daily  would  be 
transmitted  via  satellite  from  GANSAT 
headquarters  in  the  Washington,  D.C., 


Microfiche  unit  takes 
24x36  inch  originais 

The  BIG-D,  a  new  Model  4332  micro¬ 
fiche  camera  for  originals  as  large  as  24  x 
36  inches,  has  been  introduced  by  Dietz- 
gen  Corp.  of  Des  Plaines,  Illinois. 

Specifically  designed  for  use  by  news¬ 
papers  and  for  engineering/architectural 
applications,  the  camera  has  a  50X  reduc¬ 
tion  lens  system  and  is  capable  of  copying 
98  full-size  newspaper  papers  or  49—24  x 
36-inch  drawings  (often  called  “D-size” 
drawings)  onto  a  single  105mm  fiche. 

As  with  other  Dietzgen  cameras,  step- 
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area  to  printing  plants  at  Gannett  dailies 
for  regional  distribution. 

A  satellite  digital  facsimile  network  de¬ 
veloped  for  GANSAT  by  American 
Satellite  Company  of  Rockville,  Mary¬ 
land,  will  convert  photographic  negatives 
of  newspaper  pages  to  digital  bits  of  in¬ 
formation  to  be  transmitted  electronically 
at  the  rate  of  153,600  bits  a  second  to  the 
Westar  II  satellite  for  relay  to  ground  sta¬ 
tion  antennas  at  printing  plants.  Amer¬ 
ican  Satellite  has  built  and  supplied  simi¬ 
lar  transmission  networks  for  the  Wall 
Street  Journal  and  the  New  York  Times. 

The  ground  station  was  erected  next  to 
the  production  plant  of  the  Army  Times 
Publishing  Company  in  Springfield,  Va., 
under  an  agreement  that  firm  has  with 
GANSAT. 


and-repeat  operation  is  integral  and  auto¬ 
matic,  with  a  choice  of  horizontal  or  ver¬ 
tical  pagination.  Additional  features  of 
the  self-contained  unit  include  an  integral 
manually  operated  exposure  system,  eye- 
level  digital  display  of  fiche  grid  location, 
and  four  side-mounted  quartz-halogen 
lamps  for  optimum  lighting  of  copy  sub¬ 
jects. 

For  the  small  and  big  of  it,  the  50X 
reduction  optics  provide  resolution  of  230 
lines  per  mm  at  the  center  of  each  frame — 
while  overall  dimensions  of  the  big 
camera  are  70-inches  wide  x  47-inches 
deep  X  104-inches  high. 


Microprocessor 
converts  UPl  TTS 
code  into  ASCII 

Communication  Devices  of  South 
Hackensack,  N.J.,  has  announced  a  lease 
program  for  the  STOCKMASTER  sys¬ 
tem.  The  lease  charge  rate  is  $140.00  per 
month  of  which  $100.00  will  be  accumu¬ 
lated  towards  the  purchase  of  the  unit. 
Full  purchase  price  is  $3,680. 

Stockmaster  is  a  dual  microprocessor 
system  which  takes  the  United  Press  In¬ 
ternational  high  speed  stocks  in  TTS  code 
and  converts  the  TTS  to  1200  baud  ASCII 
in  accordance  with  the  ANPA  Bulletin 
1312.  The  device  acts  as  a  selector  allow¬ 
ing  only  the  stock  listings  desired  to  be 
delivered  at  1200  baud  to  a  front-end 
system. 

The  selector  coding  can  be  “down 
line”  loaded  by  UPI  to  allow  any  com¬ 
bination  of 4,000  different  types  of  listings 
to  be  passed  by  the  Stockmaster. 

The  Stockmaster  unit  is  a  rectangular 
box,  111/2  inches  wide  by  2  3  /  4  inches 
high  by  12  1  /  2  inches  deep.  It  comes 
equipped  with  a  6  foot  line  cord  and  two 
10  foot  El  A  cables.  One  El  A  cable  will  be 
connected  to  the  private  line  modem  and 
the  other  EIA  cable  will  be  connected  to 
the  dial  up  modem. 

The  unit  has  four  output  ports.  Two 
ports  are  available  from  the  private  line 
and  two  output  ports  are  available  from 
the  dial  up  line. 

The  interface  to  the  newspaper  compu¬ 
ter  is  a  RS232.  The  only  signal  required 
from  the  newspaper  computer  is  data  ter¬ 
minal  ready  (Pin  20). 

It  is  recommended  that  the  Stockmas¬ 
ter  be  connected  to  the  same  power 
source  as  the  newspaper  computer.  This 
will  eliminate  the  possibility  of  the  selec¬ 
tor  AC  power  being  lost  while  the  compu¬ 
ter  power  is  still  available,  resulting  in  a 
loss  of  data.  Usually,  when  there  is  a  loss 
of  computer  power  the  Stockmaster  sys¬ 
tem  will  go  into  an  alarm  condition  alert¬ 
ing  the  proper  personnel  to  correct  the 
power  outage. 


CDI  microprocessor  converts  UPI  high 
speed  stocks  in  TTS  code  into  1 200  baud 
ASCII. 
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...in  newspaper 
printing  presses 


equipment  able  to  print  sharp,  dear 
halftones  or  sparkling  four-color 
editorial  or  advertising  with  equal 
ease  and  fidelity— reliably! 


Our  American  heritage  of  engineering 
quality  presses  now  is  augmented 
by  the  latest  advances  in  newspaper 
production  technology  developed 
with  our  sister  division  in  Europe— 
M.A.N.-Roland. 

Yes,  the  M.A.N.-Wood  partner¬ 
ship  has  invested  in  your  future,  to 
provide  publishers  with  a  viable 
alternative  ...  a  better  choice  of  web 
offset  presses. 

So  before  you  buy,  shouldn't  you 


know  what  we  have  to  offer?  Just  call 
William  E.  Seaman,  Vice  President  of 
Sales  and  Marketing  at  (201)  469-6600. 
Or  write  to:  M.A.N.-Wood  Industries, 
Wood-Hoe  Division,  333  Cedar 
Avenue,  Middlesex,  New  Jersey  08846. 

We're  eager  to  prove  to  you  that 
we  have  the  newspaper  production 
systems  to  serve  every  pressroom  need 
from  the  weekly  to  the  largest  metro¬ 
politan  dailies  .  .  .  eager  to  demon¬ 
strate  the  features  that  make  our 


SOFTWARE  RESOURCES 


With  this  issue  Editor  &  Publisher 
introduces  a  section  devoted  to  Software 
Resources  for  all  aspects  of  the  newspaper 
industry. 

The  section  will  list  software  programs 
for  mainframe-computers,  mini¬ 
computers,  micro-computers  and  cover 
significant  software  and  related  hardware 
developments  in  computer  science  and 
technology. 

While  the  software  programs  listed  be¬ 
low  have  been  compiled  from  a  number  of 
sources,  the  list  is  by  no  means  complete. 
The  number  of  software  programs  carried 
in  the  section  will  increase  as  more  com¬ 
panies  and  individuals  respond  to  the 
market  place. 

MAINFRAME-COMPUTERS 

IDMS  (Integrated  Database  Manage¬ 
ment  System)  for  use  on  IBM  mainframe 
equipment.  Also  EDP  audit  programs  and 
a  library  of  audit  routines  for  IDMS 
system. 

CULLINANE  DATABASE  SYSTEMS,  INC. 
4(X)  Blue  Hill  Drive,  Westwood,  Mass. 
02090;  (617)  329-7700 

QL/NEWS,  a  full  text  storage  and  re¬ 
trieval  library  data  base  system  for  news¬ 
papers  that  runs  on  IBM  mainframe 
equipment. 

QL  SYSTEMS  LTD.  1018  Tower  B,  Place 
de  Ville,  112  Kent  St.,  Ottawa,  Canada, 
KIP  5P2;  (613)  238-3499 


MINI-COMPUTERS 

SUPERCOMP  program  gives  the  com¬ 
puter  user  an  electronic  worksheet  and 
provides  capabilities  for  computer 
assisted  forecasting,  planning  and  analy¬ 
sis.  Runs  on  most  Data  General  mimi- 
computers  while  versions  for  other  manu¬ 
facturers’  computers  will  be  announced 
later  this  year. 

ACCESS  TECHNOLOGY  INC.  103  Central 
Street,  Wellesley,  Mass.;  (617)  431-1775 

Circulation,  display  receivables,  clas¬ 
sified  receivables,  payroll,  accounts  pay¬ 
able  and  general  ledger  programs  for  use 
on  IBM  Systems  34. 

CDS,  INC.,  c/o  Sun  Publications,  Inter¬ 
state  435  at  Metcalf  Ave.,  Overland  Park, 
Kansas  66212;  (913)  381-1109 

NEWSPLU S/3000,  a  complete  circula¬ 
tion/business/advertising  program  for 
mini-computer  application. 
COLLIER-JACKSON,INC.  Newspaper 
Systems  Div.  5406  Hoover  Blvd.  Tampa, 
Fla.  33614;  (813)  885-6621 

Newspaper  business  information  sys¬ 
tems  for  Burroughs  B900  mini-computer 
systems.  Program  automates  the  adver¬ 
tising,  classified  and  circulation  depart¬ 
ments  of  small  to  medium  circulation 
newspapers.  Also,  accounts  payable, 
payroll,  general  ledger  and  financial  re¬ 
porting  programs. 


STAUFFER  MEDIA  SYSTEMS,  INC.  2431 
Range  Line,  P.O.Box  1286,  Joplin,  Mo. 
64801;  (417)  782-0280 

Circulation  and  business  programs  for 
DEC  systems. 

VISION  DATA  EQUIPMENT  CORP.  35  Ful¬ 
ler  Rd.,  Albany,  N.Y.  12205;  (518)  489- 
8188 

MICRO-COMPUTERS 

Accounts  receivable  for  bookkeeping 
in  terms  of  “column  inches”.  Provides 
sales  analysis  reports,  aging  analysis, 
prints  daily  cash  and  sales  journals  and 
monthly  statements.  Requires  Radio 
Shack  Model  II  64K. 

STEVE  KUCKUK,  PO  Box  469,  Shawano, 
Wise.  54166;  (715)  526-6188 

WordStar  is  a  word  processing  system 
for  the  Apple  II  computer.  The  WordStar 
($375)  program  is  also  the  word  proces¬ 
sing  software  option  for  the  Xerox  820 
Information  Processor.  Also  available  for 
the  Apple  II  are  MailMerge  ($124),  a  data 
and  text  merging  tool  for  personalized 
form  letters,  and  to  merge  and  chain  files; 
SuperSort  I  ($200),  which  provides  data 
sorting,  merging  and  selecting  functions; 
and  SpellStar  ($187.50),  a  one-step 
“proofreader”  that  automatically  ex¬ 
poses  misspellings  and  typographical 
errors  using  a  20,000  word  main  diction¬ 
ary  that  can  be  expanded  and  updated. 
MICROPRO  INTERNATIONAL  CORP.  1299 
Fourth  St.,  San  Rafael,  Calif  94901 ;  (415) 
457-8990 


Think  USED  .  .  . 

think  LOCKER! 

JEFF  LOCKER 

Let  LOCKER  buy  or  seii  the  best 

IRVING  LOCKER 

typesetting  equipment  for  you  at  your  price! 


Autologic  APS-5-C,  100  pica,  64K,  80  megabyte  disc  drive, 
reverse  lead,  800  BPI  mag  tape  unit.  New  condition  $110,000  lA 


•  VIP  72-45-3AHS  w/32K.  Completely 

reconditioned.  $16,000 

•  Pacesetter  Mark  V,  16  x  16  $16,000 


•  Compugraphic  Videosetter  2414  $10,000 

•  Harris  Fototronic  4000, 

with  built  in  processor  $16,000 


Tell  US  the  typesetting  equipment  you  want 
to  buy  or  to  selL  Well  do  the  rest! 


One  call  does  it  all  at 


LOCKER 


Phone  201-777-8985 


PRINTING  EQUIPMENT  CORPORATION 

122  Van  Houton  Avenue,  Passaic,  New  Jersey  07055 


Locker  is  the  largest  typesetting  equipment  specialist  in  the  world! 
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CPS  User  Group  finds 
ITEK  more  responsive 

The  Itek  CPS  User  Group  held  its  sum¬ 
mer  meeting  in  Atlantic  City,  N.J.,  im¬ 
mediately  prior  to  the  June  ANPA  con¬ 
vention. 

The  two  and  a  half  day  meeting  in¬ 
cluded  presentations  by  Itek  personnel, 
several  talks  sponsored  by  the  User 
Group  and  a  number  of  free-wheeling 
roundtable  discussions. 

User  Group  president  Bill  Miller  of 
Pine  Bluff,  Ark.,  noted  that  the  User 
Group  was  formed  in  order  to  influence 
the  company  to  be  more  responsive  to 
customer  needs.  He  said  that  since  Itek 
acquired  the  Composition  Systems  group 
in  1979,  Itek  has  been  increasingly  re¬ 
sponsive  in  soliciting  and  responding  to 
the  user’s  needs. 

In  addressing  User  Group  members, 
Pat  Harney,  vicepresident  of  the  Com¬ 
position  Systems  Division,  said  that  the 
character  of  User  Group  meetings  has 
changed  drastically — “from  1979  at  Las 
Vegas  where  you  didn’t  know  where  Itek 
was  going,  to  Atlanta  in  1980  where  we 
straightened  out  some  problems  we  in¬ 
herited,  to  Atlantic  City  in  1981  where  we 
are  talking  about  new  products.” 

In  the  first  morning  session,  Itek  repre¬ 
sentatives  presented  an  overview  of  the 
new  CPS  1000  Series  systems,  which  they 
called  a  natural  evolution  of  previous 
CPS  systems,  incorporating  many  of  the 
features  users  had  expressed  a  desire  for. 

System  sales  manager,  Don  Sorto, 
stressed  the  fact  that  many  of  tl^e  new 
features  found  on  the  CPS  1000  Series — 
such  as  the  Advanced  Technology  Pro¬ 
cessor  (ATP)  computers — also  are  avail¬ 
able  to  current  CPS  users  through  up¬ 
grade  programs. 

Sorto  distributed  a  list  of  CPS  enhance¬ 
ments  and  upgrades  under  consideration 
and  asked  User  Group  members  to  priori¬ 
tize  the  list  as  to  what  features  they  would 

Software  design  aids 
business  managers 

Access  Technology  of  Wellesley, 
Mass.,  has  a  software  package  designed 
for  use  on  minicomputers  called  Super¬ 
comp. 

The  software  package  gives  the  compu¬ 
ter  user  an  electronic  worksheet  and  pro¬ 
vides  capabilities  for  computer  assisted 
forecasting,  planning  and  analysis. 

Business  managers  with  no  previous 
experience  in  using  computers  can  use 
Supercomp  to  help  them  develop  detailed 
business  plans  including  profit  and  loss, 
cash  flow  and  balance  sheet  projections. 

The  first  announced  version  of  Super¬ 
comp  will  run  on  most  Data  General  com¬ 
puters  while  versions  for  other  manufac¬ 
turers’  computers  will  be  announced  later 
this  year. 
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like  to  see  made  available  and  their  im¬ 
portance. 

Several  User  Group-sponsored  pre¬ 
sentations  were  given  on  the  second 
morning  of  the  meeting. 

The  initial  success  of  a  cable  television 
operation  by  the  Eau  Claire  (Wise.) 
Leader-Telegram  was  described  by  John 
Graaskamp  and  Gene  Ringhand.  About 
two-thirds  of  the  homes  in  the  Eau  Claire 
area  have  cable  television  and  most  have 
tuned  in  Channel  13,  which  carries  the 
Leader-Telegram’s  video  programming. 
The  Leader-Telegram’s  management 
does  not  view  the  cable  as  a  threat  to 
newspapers,  but  a  profitable  adjunct  to  it. 


News  higlights  are  given  on  the  cable, 
and  viewers  are  referred  to  the  newspap¬ 
er  for  the  complete  story.  A  class  ad  chan¬ 
nel  will  be  added  when  the  local  cable 
system  is  expanded.  The  channel  also  will 
carry  color  photographs  of  selected  arti¬ 
cles  for  sale  through  video  classifieds. 

Art  Hoffman  of  the  Micom  Corp.  spoke 
on  some  of  the  considerations  of  telecom¬ 
munications. 

The  next  User  Group  meeting  is  sche¬ 
duled  to  be  held  at  Colorado  Springs,  Col¬ 
orado,  Jan.  17-19,  1982.  Any  Itek  CPS 
user  wishing  to  attend  should  contact  the 
CPS  User  Group  president.  Bill  Miller,  at 
(501)  534-3400. 


Newspaper 

MaUroom 

Systems 

From  your  stacker  or  fly  table  to  your  loading 
dock  with  accumulating  conveyors,  aprons, 
tables,  pacers,  strapping  machines,  distribution 
conveyors,  strapping  supplies . . . 

More  than  equipment  alone  — 
a  complete  service 

-  A  survey  of  your  operations 

-  An  evaluation  of  your  requirements 

-  A  recommendation 

-  A  layout  drawing 

-  A  price  estimate 

(All  of  the  above  without  obligation) 

-  Installation  supervision 

-  Dependable  service 

-  Future  strapping  supplies 


OX/RLStRRPPinG  inc. 

710-8th  STREET  HOQUIAM,  WASHINGTON  98850 
PHONE:  (206)  532-9101  TELEX:  32-8862 

IN  CANADA 

cseRRRRd  -  oN/nLstFmppinG 

LIMITED 

5330  SOUTH  SERVICE  ROAD,  BURLINGTON,  ONTARIO.  L7LSL1 
PHONE:  416/632-3662  TELEX:  061 -8747 
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Syndicates 


News  and  information  resources  about 
education  are  immediately  accessible  be¬ 
cause  of  an  innovative  link  between  tech¬ 
nology  and  education  reporting. 

The  system.  Education  USA  News¬ 
line,  is  a  twice-daily  service  transmitted 
by  a  computer  network. 

The  service  provides  news,  as  it 
breaks,  on  court  decisions,  developments 
in  the  White  House  and  on  Capitol  Hill, 
including  coverage  of  committee  hearings 
and  committee  floor  votes;  contract 
negotiations  settlements;  convention 
coverage;  and  major  developments  on 
education  in  state  capitals,  as  well  as  fea¬ 
tures  from  state  news.  Subscribers  also 
may  receive  additional  information,  by 
request,  on  Washington  or  other  cover¬ 
age,  using  the  electronic  mail  capabilities 
of  the  system.  Newsline  is  transmitted  by 
the  Source  computer  network. 

Staff  for  the  service  are  all  former  daily 
newspaper  reporters.  They  are  Anne 
Lewis,  executive  editor  (formerly  with 
the  Corpus  Christi  (Tex.)  Caller-Times); 
Sherry  Freeland,  associate  editor  (Mon¬ 
roe  (La.)  Morning  World);  Frances 
Seghers,  associate  editor  (Baton  Rouge 
Morning  Advocate);  Jack  McCurdy, 
West  Coast  editor  (Los  Angeles  Times); 
and  Jim  Stimson,  Washington  editor 
(Lansing  State  Journal).  In  addition, 
Newsline  has  stringers  in  every  state, 
most  of  whom  are  education  writers  for 
dailies. 

Newsline  is  the  newest  of  several  in¬ 
formation  services  published  by  Educa¬ 
tion  USA,  which  include  a  23-year-old 


weekly  newsletter  and  special  reports  on 
current  issues  in  education. 

Marketing  representative  is  Corinne 
Buterbaugh,  1801  N.  Moore  St.,  Arling¬ 
ton,  Va.  22209,  (703)  528-5840. 

*  *  * 

Sheli  Hullinger  was  named  sales  admi¬ 
nistrator  for  United  Media  Enterprises 
(UME),  including  United  Feature  Syndi¬ 
cate  (UFS),  and  Newspaper  Enterprise 
Association  (NEA). 

Brad  Bushell,  national  sales  coordina¬ 
tor,  said  Hullinger's  responsibilities  will 
include  compiling  sales  data,  handling 
client  requests,  acknowledging  sales  and 
cancellations,  planning  sales  meetings 
and  special  projects  such  as  marketing 
research. 

Hullinger,  25,  joined  UME  in  1980  as 
assistant  to  the  sales  manager.  A  native  of 
Washington  state,  Hullinger  owned  and 
managed  her  own  business,  a  secretarial 
service,  for  two  and  a  half  years.  She 
attended  the  University  of  Washington  in 
Seattle. 

♦  ♦  ♦ 

Rita  Jenrette  bared  it  all  in  the  April 
1981  edition  of  Playboy. 

Now,  Rita  Carpenter  Jenrette  will  be 
telling  all.  Every  week  in  her  new  role  as  a 
columnist  for  National  News  Bureau,  a 
weekly  syndication  and  publishing  com¬ 
pany. 

Jenrette’s  first  assignment  will  be  to 
cover  the  Miss  America  Pageant  directly 
frm  Atlantic  City.  Her  story  will  then  be 
distributed  directly  to  members  of  the 
National  News  Bureau  syndicate. 


Jenrette  has  entered  into  an  exclusive 
contract  with  NNB  on  print  materials  and 
will  be  delivering  no  less  than  fifty-two 
columns. 

Miss  Jenrette  is  currently  residing  in 
Los  Angeles. 


Caspar  W.  Weinberger,  Jr.,  34 — 
year — old  son  of  the  Secretary  of  De¬ 
fense,  was  hired  to  establish  a  new  “pub¬ 
lic  liaison’s  office”  in  New  York  City  for 
the  Washington — based  International 
Communication  Agency.  He  was  hired 
by  ICA  director  Charles  Wick.  With  a 
GS15  rank,  Weinberger’s  salary  is  in  the 
range  of  $44,500  to  $50,1 12.  His  respon- 
siblities  will  be  to  inform  the  American 
press  about  ICA’s  information  functions. 
Prior  to  joining  ICA,  Weinberger  was  an 
independent  pr  consultant  and  before 
that,  he  worked  for  the  Bank  of  America 
in  government  relations.  He  also  worked 
in  Ronald  Reagan’s  gubernatorial  press 
office  in  California  and  as  a  producer  for  a 
San  Francisco  tv  station. 


Suspended 

For  the  third  time  in  two  months  La 
Prensa  of  Managua,  Nicaragua,  was  sus¬ 
pended  for  72  hours  by  the  Office  of  Com¬ 
munications  of  the  government  for  print¬ 
ing  an  interview  with  Premier  Miguel 
D’Escoto,  which  had  appeared  by  other 
newspaper  in  the  hemisphere  but  which 
the  Premier  declared  was  false. 


By  Lenora  Williamson 


Daily  education  wire  service 


Weinberger’s  son 
lands  ICA  pr  post 


The  Real  Puzzle'  Have  a  Ball 


“The  Real  Puzzle  is  a  challenging  and  unique 
feature  for  people  who  want  to  use  their  minds. 
Gets  great  reaction  from  our  readers!” 


We'd  like  you  to  identify  as 
many  of  the  following  auto¬ 
graphs  as  you  can  on  the  line 
provided. 


Arnold  Friedman,  Editor 
Springfield  Massachusetts  Sunday  Republican 

Let  the  game-playing  begin!  Start  THE  REAL  PUZZLE,  by  Don  Rubin,  in 
^  your  publication  and  join  such  newspapers  as  the  Washington  Post, 
^j^^Los  Angeles  Herald  Examiner,  Cincinnati  Enquirer,  Chicago  Sun- 
Times,  Providence  Journal  Bulletin,  St.  Louis  Post-Dispatch, 
San  Jose  Mercury-News  and  Akron  Beacon  Journal. 

Available  once  every  week. 

'*  I  To  get  THE  REAL  PUZZLE  in  your  newspaper  call 

Chris  Pierson  toll  free  at  1-800-221-4816. 

UNITED  FEATURE  SYNDICATE 
W  200  Park  Avenue,  New  York,  N.Y.  10166 
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From  Manassas  to  New  York 


Dailies  eye  defunct  Star  subscribers 


By  George  Brandon 

It’s  a  “newspaper  version  of  Star 
Wars,”  says  George  Cruze  Jr.,  business 
manager  and  ad  director  of  the  Annapolis 
(Md.)  Evening  Capital.  “You’ve  got 
newspapers  all  the  way  from  Manassas, 
Va.,  to  the  New  York  Times  trying  to 
attract  those  322,000  readers.” 

The  five-day-a-week  P.M.  in  Mary¬ 
land’s  capital,  about  45  miles  from 
Washington,  is  one  of  the  papers  trying  to 
pick  off  some  of  the  defunct  Washington 
Star's  former  subscribers.  Cruze  recalled 
that  at  first,  he  had  been  reluctant  to  join 
the  fray  after  Time  Inc.’s  July  23 
announcement  that  it  would  fold  the  Star 
in  two  weeks.  Cruze  didn’t  want  to  give 
the  wrong  impression  while  there  still  was 
talk  of  a  buyer  saving  the  Star. 

But,  “somehow,”  one  of  his  circula¬ 
tion  people  “got  hold  of  the  Star’s  sub¬ 
scriber  list  in  Anne  Arundel  County” 
within  the  Evening  Capital’s  circulation 
range.  And  on  July  25,  after  bringing  in  a 
“pro  from  Philadelphia”  to  establish  a 
phone  room,  the  paper  began  a  push  to 
convert  Star  readers  to  Evening  Capital 
readers. 

Aside  from  the  telephone  sales  cam¬ 
paign,  Evening  Capital  delivery  person¬ 
nel  also  are  stopping  at  every  home  with  a 
Star  delivery  tube,  Cruze  said.  “We  go  in 
and  try  to  make  a  sale.” 

The  pickin’s  sometimes  were  slim  from 
the  Star  subscriber  list,  Cruze  said,  such 
as  when  “we  called  the  first  58  Star  cus¬ 
tomers  and  found  54  already  taking  the 
Capital.”  But  in  the  first  two  weeks  of  the 
circulation  campaign,  the  paper  had 
added  70Q  subscribers,  he  said.  The  cam¬ 
paign  will  continue  “until  we  get  dimi¬ 
nishing  returns,”  he  said. 

In  Baltimore,  Sunpapers  publisher  Reg 
Murphy  began  making  a  pitch  to  Star 
readers  in  Washington’s  Maryland  sub¬ 
urbs  to  switch  to  the  Evening  Sun.  Only 
about  11,000  of  the  Star’s  subscribers 
were  in  the  home  delivery  areas  of  four 
suburban  counties  served  by  the  Sun, 
according  to  Sunpapers  spokesperson 
Gloria  Dorsey.  But  the  Sun  bought  Star 
subscriber  lists  and  started  a  newspaper 
and  broadcast  promotion  aimed  at  in¬ 
creasing  the  Baltimore  P.M.’s  visibility 
among  suburban  Washington  readers. 

In  30-second  television  spots  during 
evening  news  broadcasts,  publisher  Mur¬ 
phy  strolls  through  a  pressroom  urging 
Washingtonians:  not  to  “think  of  it  so 
much  as  losing  a  Star  but  gaining  a  Sun.” 
The  same  pitch  is  being  repeated  in  full- 
page  ads  appearing  in  the  Star  before  it 
folded  August  7  and  in  the  weekly  Mary¬ 
land  editions  of  the  Washington  Post. 

Dorsey  said  the  Evening  Sun  also  has 
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stepped  up  its  sampling  program  and  is 
employing  mail-in  “convenience  cards” 
in  the  effort  to  lure  former  Star  readers  in 
the  Sun’s  circulation  area.  The  company 
plans  to  put  in  more  street  boxes  in  the 
District  of  Columbia  for  both  the  Evening 
and  Morning  Suns. 

Dorsey  said  Sun  editors  plan  to  in¬ 
crease  coverage  of  Washington  Redskin 
pro  football  games  and  sports  events  at 
the  University  of  Maryland  in  nearby 
College  Park.  If  the  Evening  Sun  picks  up 
enough  Washington-area  circulation  to 
justify  it,  Dorsey  said,  staff  additions  may 
be  made  at  the  Sunpapers  Washington 
bureau.  Currently,  the  one  bureau  slot 
designated  for  the  Evening  paper  is 
vacant,  she  said. 

At  the  Baltimore  News-American,  cir¬ 
culation  director  Frank  Cipolone  said  his 
crews  are  concentrating  efforts  to  pick  up 
Star  subscribers  to  “areas  where  they 
overlapped  our  market  .  .  .  We’re  not 
going  too  far  out. 

“If  you  go  too  far,”  he  said,  “it  doesn’t 
really  serve  any  purpose  other  than  in¬ 
creasing  your  total  numbers.”  Circula¬ 
tion  gains  in  fringe  market  areas  aren’t 
likely  to  impress  advertisers,  he  said.  “If 
Itellaguy  I  just  picked  up  a  thousand  new 
subscribers,  it  won’t  mean  anything  if 
they’re  too  far  away.” 

New  York  Times  says  it  currently  dis¬ 
tributes  about  22,000  copies  on  week¬ 
days,  and  30,000  on  Sundays,  in 
Washington.  The  demise  of  the  Star  came 
at  a  time  when  the  Times  already  planned 
to  step  up  its  Washington  promotional 


Let  us  fill 
the  empty  space 
in  your  evening. 
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efforts,  according  to  Leonard  Harris, 
corporate  relations  director. 

“Our  efforts  after  the  tragic  demise  of 
the  Star  are  partially  coincidental,”  Har¬ 
ris  said.  But  since  the  Star  has  gone 
under,  he  said  the  Times  has  begun  a 
two-week  radio  campaign  for  Washing¬ 
ton  readers  and  plans  to  repeat  it  in  the 
fall  after  Labor  Day. 

“In  essence,”  Harris  said,  “we  are 
looking  for  that  top  2%  in  the  community 
that  tends  to  be  the  two-newspaper,  even 
the  three-newspaper,  reader  .  .  .  We're 
not  really  looking  for  an  exponential  in¬ 
crease  in  circulation.” 

Harris  said  the  Times  targets  a  “small, 
but  extremely  select,”  group  of  potential 
readers  that  appeals  to  national  advertis¬ 
ers — “upscale”  homes  with  household 
incomes  of  $50,000  and  up,  college  educa¬ 
tions  and  one  or  more  family  members  in 
professional  or  managerial  positions. 

The  Times  is  a  national  paper,  Harris 
said,  and  will  continue  to  be  “as  long  as 
we  reach  the  people  at  the  very  highest 
level  of  the  demographic  ladder.” 

Smaller  dailies,  besides  the  Annapolis 
Evening  Capital,  operating  on  the  fringe 
of  the  Star’s  circulation  area  have  made 
some  moves  to  attract  subscribers.  Wen¬ 
dell  Harbert,  general  manager  of  the 
afternoon  Manassas  (Va.)  Journal  Mes¬ 
senger,  said  his  circulation  staff  is  offer¬ 
ing  to  talk  to  Star  drivers  and  circulation 
people  about  jobs.  The  paper  also  has 
begun  sampling  to  homes  with  Star  deliv¬ 
ery  tubes. 

(Continued  on  page  36) 
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(Continued  from  page  35} 

But  the  combined  penetration  of  the 
Post  and  the  Star  in  the  Manassas  daily's 
market  was  only  about  22%,  Harbert 
said,  so  “we’re  not  doing  an  awful  lot.” 

George  B.  Delaplaine  Jr.,  president 
and  publisher  of  the  morning  Frederick 
(Md.)Post  and  the  afternoon  News  (com¬ 
bined  circulation,  over  34,(XX)),  said  he’s 
added  two  motor  truck  routes  in  Mont¬ 
gomery  County  where  the  afternoon  daily 
“had  not  penetrated  at  all”  before  the 
Star  folded. 

Delaplaine  said  recent  street  sales  on 
the  added  routes  of  about  3(X)  copies  dur¬ 
ing  the  first  day  amounted  to  an  increase 
of  “about  1%  of  our  circulation  in  one 
day.” 

The  largest  shift  of  former  Star  readers, 
of  course,  will  be  to  the  Post.  But  a  Post 
executive  asked  about  the  Star’s  undupli¬ 
cated  circulation  and  how  many  readers 
the  Post  expects  to  gain  at  the  Star’s  ex¬ 
pense  said  such  figures  were  “internal 
information,”  not  subject  to  release  out¬ 
side  the  company. 

Information  gleaned  from  a  Star  adver¬ 
tisement  in  E&P's  1981  Market  Guide  in¬ 
dicates  about  42%  of  Star  “readers,”  not 
subscribers,  did  not  also  read  the  Post. 
Applying  that  same  proportion  to  the 
latest  available  Audit  Bureau  of  Circula¬ 
tion  figures  for  the  Star — the  six  months 
ending  March  31,  1981 — gives  a  rough 
total  of  about  135,(X)0  unduplicated  cir¬ 
culation. 

Confirming  that  estimate,  Bruce 
Thorpe,  a  newspaper  industry  stock 
analyst  in  Washington,  said  the  Post 
could  gain  100,(X)0  to  150,0(X)  former  Star 
readers.  But  as  many  as  another  100,0(X) 
“will  just  stop  reading  a  Washington  pap¬ 
er  altogether,”  Thorpe  predicted. 

The  Post  is  not  going  to  sit  back  and 
wait  on  Star  readers  to  come  on  board. 
Thomas  H.  Ferguson,  Post  president  and 
general  manager,  told  E&P  a  “complete 
marketing  program  is  under  way,”  in¬ 
cluding  sampling  and  promotional  dis¬ 
counts.  But,  Ferguson  said,  the  Post  isn’t 
taking  any  extraordinary  promotional 
steps.  “All  we’re  really  doing  is  our 
annual  fall  campaign  .  .  .  moving  it  up  a 
little.”  A  series  of  radio  spots  was  to  be¬ 
gin  August  17,  with  a  television  series  set 
for  the  following  week. 

Asked  about  the  Post’s  progress  in  eva¬ 
luating  the  prospects  of  a  tabloid,  after¬ 
noon  edition,  Ferguson  replied;  “We 
have  a  lot  of  options  that  we’re  looking  at. 
That’s  all  I  can  say  on  that.” 

Donald  Graham,  Post  publisher,  said 
exploration  of  a  proposal  for  producing  a 
P.M.  Post  still  is  “very  tentative  and 
preliminary  .  .  .  The  major  part  of  our 
focus  has  been  on  improving  what  we’re 
already  doing.” 

Graham  said  he  expects  the  addition  of 
36 


former  Star  columnists,  comics  and  fea¬ 
tures  will  help  convert  Star  readers  to  the 
Post  as  will  the  addition  of  15  Star  repor¬ 
ters,  including  seven  who  will  be  added  to 
the  Post’s  local  reporting  team. 

“We’ll  have  to  add  some  news  space  to 
the  paper,”  Graham  said,  to  accomodate 
the  new  features  and  larger  reporting 
staff.  “We’re  adding  some  very  good 
people  from  the  Star,”  Graham  said. 
“But  .  .  .we’re  going  to  stay  ourselves; 
we’re  not  going  to  try  to  be  the  Star.” 

If  the  Post  succeeds  in  boosting  its  cir¬ 
culation  by  100,000  or  more  as  a  result  of 
the  Star’s  folding,  the  gain  may  not  be 
without  its  drawbacks.  In  the  peculiar 
economics  of  newspaper  publishing,  the 
cost  of  the  added  circulation  can  be  ex¬ 
pected  to  exceed  by  far  the  subscription 
and  single-copy  sales  income  it  will  bring 
in. 

Some  market  observers  have  specu¬ 
lated  the  circulation  increase  could  force 
the  Post  to  raise  its  ad  rates  to  the  point 
that  smaller  accounts  on  fixed  advertising 
budgets  will  have  to  buy  less  space. 

Ferguson  conceded  the  logic  of  that 
scenario.  “I  can’t  speak  for  individual 
advertisers,  but  it’s  absolutely  logical 
that  if  you’re  giving  added  value,  i.e., 
increased  circulation,  that  added  value 
costs  money  .  .  .  It’s  only  reasonable  to 
assume  that  at  some  point  we’d  have  to 
raise  our  rates  accordingly.” 

Hays  says  paper 
to  stay  in  family 

Riverside  (Calif.)  Press-Enterprise  will 
remain  an  independent,  family-controlled 
newspaper  despite  the  purchase  of  a 
minority  interest  by  Dow  Jones  &  Co., 
Howard  H.  “Tim”  Hays  Jr.,  editor  and 
co-publisher  told  E&P. 

“We  are  even  planningfor  another  gen¬ 
eration  of  family  ownership,”  Hays 
added.  He  and  other  members  of  his  fami¬ 
ly  own  a  majority  interest  in  the  paper. 

Dow  Jones  bought  a  1 3%  interest  in  the 
Press-Enterprise  Co.  and  has  an  option  to 
buy  another  7%. 

The  Press-Enterprise  Co.  reported  that 
Deborah  Culver  Lawlor,  whose  family 
has  been  one  of  the  two  owners  for  50 
years,  sold  her  13%  to  Dow  Jones  for  an 
undisclosed  price. 

Her  brother,  A.  Anthony  Culver,  an 
administrative  assistant  at  the  Press- 
Enterprise,  has  granted  Dow  Jones  an 
option  to  buy  7%  of  his  shares. 

Mrs.  Lawlor  lives  in  Australia.  Their 
father,  Arthur  A.  Culver  is  general  mana¬ 
ger  and  co-publisher  of  the  Press- 
Enterprise,  a  morning  and  evening  com¬ 
bination. 

Dow  Jones  has  one  of  its  13  printing 
plants  in  Riverside  where  its  Wall  Street 
Journal  is  published. 

According  to  Hays*  the  Press- 
Enterprise  is  in  a  sound  financial  posi¬ 
tion. 


THE  GREAT  NEWSPAPER 
AIRPUNE  CHAMPIONSHIPS 


"FLYING  SUCCESS"  was  how  Linda 
M.  Prange,  community  relations  mana¬ 
ger,  Fort  Wayne  Newspapers  Inc.  de¬ 
scribed  the  Great  newsPAPER  Airplane 
Championships  that  the  newspapers 
sponsored  July  18  at  the  AAemorial  Col¬ 
iseum.  The  object  of  the  contest  was  to  fly 
a  paper  plane  into  the  open  sunroof  of  a 
1981  automobile.  The  eventual  winner  of 
the  car  was  a  9-year-old  boy  who  had 
brought  29  planes  to  fly.  More  than 
5,000  people  attended  the  event,  Ms. 
Prange  said. 

Small  Newspapers 
add  to  holdings 

Sale  of  the  Roseville  (Calif.)  Press- 
Tribune  (5-day  evening)  and  the  World,  a 
weekly  newspaper,  both  serving  South 
Placer  County,  was  announced  August  20 
by  the  seven  selling  stockholders  and 
Mrs.  Jean  Alice  Small,  president  of  Small 
Newspapers,  Kankakee,  Ill. 

The  seven  stockholders,  who  sold 
100%  of  the  outstanding  stock,  were  Wal¬ 
ter  McKinney  of  Hillsboro,  Oregon; 
Robert  Swan  of  Rocklin,  editor  and  pub¬ 
lisher;  James  Sevrens  of  San  Mateo; 
Robert  Howe,  Howard  Gibson,  and  Earl 
Nichols,  all  of  Roseville;  and  Don  Foel- 
ker  of  Hillsboro,  Oregon. 

Robert  Swan  will  continue  as  editor 
and  publisher  of  the  1 1 ,000  ABC  circula¬ 
tion  daily  and  weekly. 

The  sale  of  stock  included  the  two 
newspapers,  equipment  and  real  proper¬ 
ty.  The  purchase  price  was  not  disclosed. 
Mel  Hodell  of  Montclair,  Caifomia,  acted 
as  the  broker  in  the  transaction. 

Small  Newspapers  just  consummated 
the  purchase  August  18,  1981,  of  the 
Palisadian  Post,  Brentwood  Post  and 
North  Shore  Mail. 
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Public  apology  issued 
for  photographer’s  arrest 


A  California  sheriff  apologized  publicly 
to  the  Bakersfield  Californian  after  three 
of  his  deputies  had  arrested  a  staff  repor¬ 
ter/photographer  on  June  14  while  he  was 
taking  pictures  of  those  deputies  arresting 
a  man  for  suspicion  of  drunkeness  at  local 
drag  boat  races. 

The  man  the  deputies  were  arresting, 
Daniel  Roy  Dixon,  turned  out  to  have  a 
speech  impairment  and  difficulty  walking 
as  a  result  of  a  brain  operation  seven 
years  ago.  Dixon  was  held  “for  detention 
only.”  No  charges  were  filed  against  him. 

EMxon,  who  was  a  credentialed  volun¬ 
teer  at  the  boat  races,  is  suing  Kern  Coun¬ 
ty  for  $50,000  for  false  arrest. 

The  Californian’s  reporter/photo¬ 
grapher,  John  Harte,  was  on  assignment 
at  the  boat  races  where  public  drunken¬ 
ness  had  become  a  major  problem. 

According  to  Harte,  Dixon  was  stand¬ 
ing  by  himself  in  an  area  restricted  to  the 
press,  amublance  personnel,  and  the  boat 
racers  when  an  ambulance  driver  who  did 
not  know  Dixon,  pointed  the  man  out  to 
sheriffs  deputies  as  a  possible  drunk. 

Harte  was  nearby  when  the  deputies 
went  over  to  Dixon  and  began  to  take  him 
into  custody. 

Harte  saw  the  incident  and  went  over 
to  photograph  it. 

“They  (the  deputies)  ordered  me  to 
stop  taking  pictures,”  he  related.  “1  im¬ 
mediately  identified  myself  as  a  member 
of  the  press  and  continued  to  shoot.” 

Harte  said  as  two  of  the  deputies,  a  man 
and  a  woman,  began  to  take  Dixon  away, 
“a  woman  deputy  grabbed  me  from  be¬ 
hind.” 

Harte  then  remembered  the  other 
female  deputy  taking  hold  of  him  while 
their  male  companion  tried  to  take  the 
camera  away  by  force,  telling  him  to  let 
go  “or  I’ll  break  your  f— king  arm.” 
Harte  gave  up  the  camera. 

The  photographer  said  he  agreed  to 
show  the  deputies  his  press  credentials 
which  were  in  his  pocket.  Before  he  could 
produce  them,  the  deputies  decided  to 
take  him  to  headquarters  where  Harte 
was  booked  on  suspicion  of  interfering 
with  police  officers. 

Harte  recounted  that  while  riding  to  the 
police  station,  one  of  the  female  deputies 
tried  to  open  his  camera  and  expose  the 
film. 

Fortunately,  Harte  said,  he  was  using 
his  old  Nikon  F.  “You  have  to  unscrew  a 
lever  at  the  bottom  to  open  it,  and  she 
couldn’t  figure  it  out,”  he  remarked. 

Harte’s  film  survived,  and  the  photo¬ 
graph  of  Dixon’s  arrest  ran  June  16  in  the 
Californian. 

Another  Californian  photographer, 
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Felix  Adamo,  took  a  picture  of  Harte  as 
deputies  were  cuffing  his  hands  behind 
his  back.  Adamo’s  picture  of  Harte  in 
custody  appeared  June  15. 

Harte  noted  that  the  deputies  did  not 
allow  him  to  retrieve  $1,700  in  photo¬ 
graphic  equipment  which  he  had  left  by 
the  lake.  Adamo,  instead,  had  to  pick  up 
the  equipment. 

Harte  was  detained  by  the  sheriffs  de¬ 
partment  for  about  two  hours  before  the 
Californian’s  managing  editor,  W.J. 
McCance,  arrived.  Harte  was  cited  with  a 
misdemeanor  and  released  without  hav¬ 
ing  to  post  bail.  He  then  went  back  to 
Lake  Ming  to  continue  covering  the 
races. 

The  Californian  protested  Harte’s 
arrest  with  the  sheriff  s  department  and 
asked  for  an  apology  “to  protect  the  in¬ 
tegrity  of  the  newspaper.”  The  Kern 
Press  Club  declared  the  arrest  was  “an 
unwarranted  and  dangerous  intrusion 
into  legitimate  press  gathering  func¬ 
tions.” 

Kern  County  District  Attorney  Albert 
M.  Leddy  reviewed  Harte’s  case  perso¬ 
nally  and  declared  on  June  17  no  criminal 
charges  would  be  pressed  against  him. 

A  week  later,  Kern  County  Sheriff  A1 
Loustalot  issued  his  public  apology  and 
said  Harte’s  arrest  will  be  expunged  from 
the  record.  The  sheriff  stated  it  was  the 
first  time  he  had  ever  apologized  for  an 
arrest  made  by  his  deputies. 

Ted  Fritts,  co-publisher  and  editor  of 
the  Californian,  said  the  paper  plans  “no 
other  action”  regarding  Harte’s  arrest. 

“We  felt  a  public  apology  was 
appropriate  and  enough  to  exonerate 
John  Harte,”  Fritts  said. 

Harte,  though,  has  not  ruled  out  filing  a 
suit  against  Kern  County. 

“I  feel  my  First  Amendment  and 
Fourth  Amendment  rights  were 
violated,”  Harte  stated,  adding  he  be¬ 
lieves  the  confiscation  of  his  camera  and 
attempt  to  expose  his  film  “constituted 
theft.  It  was  illegal  search  and  seizure.  I 
was  verbally  and  physically  abused.” 

Harte  noted  that  because  of  outbreaks 
of  violence  resulting  from  public  drunk¬ 
enness  at  boat  races  earlier  this  year,  the 
future  of  the  event  was  “up  in  the  air.” 

Arrests  for  suspicion  of  drunkennes,  as 
Dixon’s,  were  “newsworthy  items  be¬ 
cause  of  the  potential  repurcussions,” 
Harte  said.  “It  was  imperative  any  police 
action  had  to  be  recorded.” 

Dixon  has  maintained  that  he  tried  to 
tell  the  deputies  about  his  physical  dis¬ 
ability  as  soon  as  they  started  to  arrest 
him. 

Harte  believes  Dixon’s  contention  is 


related  to  why  the  deputies  attempted  to 
destroy  his  film. 

“Personally,  I  think  there  may  have 
been  some  doubt  in  their  minds  they  were 
really  arresting  a  drunk,”  he  said.  “They 
were  not  willing  to  let  him  (Dixon)  ex¬ 
plain.” 

Information  may 
get  Boyle  retried 

A  series  of  articles  last  week  in  the 
Philadelphia  Bulletin  may  open  an  in¬ 
quiry  into  allegations  of  peijury  and  de¬ 
ception  in  the  11 -year-old  slaying  of 
Joseph  Yablonski,  and  his  wife  and 
daughter. 

The  Bulletin  reported  in  a  copyrighted 
series  that  key  people  in  the  case  said 
they  had  fabricated  stories  about  former 
United  Mine  Workers  president  W.A. 
“Tony”  Boyle,  now  serving  a  life  sent¬ 
ence  for  ordering  the  assasinations. 

Monongahela  (Pa.)  Daily  Herald  re¬ 
ported  that  Washington  County  District 
Attorney  Herman  Bigi  will  conduct  a  pre¬ 
liminary  inquiry  into  the  validity  of  state¬ 
ments  quoted  in  the  articles. 

Paul  E.  Gilly,  one  of  the  three  Yablons¬ 
ki  gunmen,  told  the  bulletin  that  he  lied 
during  Boyle’s  trial.  He  reportedly  sent  a 
letter  to  Boyle  apologizing  for  lying  “at 
your  1974  trial  in  order  to  get  myself  out 
of  prison.” 

In  addition,  the  Bulletin  series  also 
questioned  the  testimony  of  prosecution 
witness  Albert  Pass,  the  secretary- 
treasurer  of  UMW  District  19,  where  the 
plot  was  allegedly  hatched. 

“These  are  very  serious  charges,”  Bigi 
told  the  Daily  Herald  (August  8).  “We 
will  make  a  full  inquiry  into  this  matter, 
and  if  the  evidence  warrants,  we  will  con¬ 
duct  a  complete  investigation.” 

New  information  may  open  the  door 
for  a  new  trial  for  Boyle,  now  79  and  in 
poor  health  in  a  prison  hospital. 

The  series  broke  on  August  3,  the  same 
day  the  paper  disclosed  it  would  cease 
operations  on  August  16  unless  unions 
agreed  to  cutbacks. 

Craig  Ammerman,  executive  editor, 
said  the  series  was  part  of  a  five — month 
investigation. 

Gannett  billboards 

The  outdoor  advertising  division  of 
Gannett  Co.,  Inc.,  was  renamed  the  Gan¬ 
nett  Outdoor  Group.  The  logo  “Gannett 
Outdoor”  will  replace  the  words  “Eller” 
and  “Pacific  Outdoor”  on  thousands  of 
boards  across  the  country.  Eller/Pacific 
Outdoor  was  acquired  by  Gannett  as  part 
of  its  1979  acquisition  of  Combined  Com¬ 
munications  Corporation.  The  Gannett 
Outdoor  Group  also  includes  Tencon, 
Mediacom  (Canada)  and  PIA  Merchan¬ 
dising  Company,  which  will  retain  their 
names. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES 

AVAILABLE 

ALCOHOUSM 

MONEY 

A  MORAL  APPROACH  TO  ALCOHOLISM:  14 
pages.  Reprintable,  in  columns  or  sold  bound 
as  IS.  $2.M  postpaid.  The  Newspaper  Agency, 
Inc,  35  W  Main  St,  Suite  5,  Smithtown  NY 
11787. 

"EASY  MONEY"  a  weekly  column  that  shows 
how  to  make  money  watching  tv,  playing  office 
politics,  cashing  in  on  Barbie  dolls  and  many 
more  unusual  methods.  Tremendous  reader  re¬ 
sponse.  Charles  Webb,  Route  5,  Box  367, 
Black  River  Falls  Wl  54615. 

AUTOMOTIVE 

"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  monm-saving  news.  Proven  results.  Camera- 
ready.  Samples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 

YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers’  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 

MOVIE  REVIEWS 

GENERAL 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940:  (914)  692-4572. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  lixic 
and  humor.  S  Gale  Denley,  The  Journal,  Bos 
278,  8ruce  MS  38915. 

MUSIC 

WHERE  ARE  THEY  NOW:  Weekly  profiles  on 
Rock  n'  Roll  Jazz,  Blues  and  Soul  ledgends. 
Samples.  Almost  Slim,  4213  Perrier,  New 
Orleans  LA  70115. 

"HORSIN'  AROUND”,  weekly  general  Interest 
feature,  in  11th  year.  Horses,  country  living, 
family,  American  West,  humor,  nostalgia. 
Samples,  rates.  Don  Coldsmith,  Rt  5,  Emporia 
Kse^i. 

REAL  ESTATE 

HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
(k)llege  prof,  broker,  journalist.  240  Heming¬ 
way,  Rochester  NY  14620:  (716)  271-6230. 

SQUARE  DANCING:  32  years  of  research  and 
expertise.  Weekly  columns:  magazine  articles. 
Harriet  Miles,  305  S  Val  Vista  No.  269,  Mesa 
CA. 

HUMOR 

RELIGION 

FOUR-LINE  VERSES,  each  with  a  chuckle.  By 
one  of  the  best,  he  said  without  blushing.  $1 
per  quatrain.  Dick  Emmons,  2411  Bucking¬ 
ham,  Ann  Arbor  Ml  48104. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

AWARD-WINNING  religion  reporter  takes 
evangelical  look  at  news  in  A  CHRISTIAN 
PERSPECTIVE.  Jim  Merkel,  123  S  4th  St, 
Lewisburg  PA  17837. 

WEEKLY 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 

ATTENTION 

ADVERTISERS 


Due  to  the  Labor  Day  Holiday, 

Editor  &  Publisher  will  be  CLOSED 
on  Monday,  September  7,  1981. 

We  would  appreciate  it  if  you  would  submit 
your  copy  early! 

Thank-You 

E  &  P  CLASSIFIEDS 
(212)  752-7050 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

PARTNERS,  investors,  managers  needed  to  ac¬ 
quire  several  Southeast  non-dailies  (North 
Carolina,  South  Carolina,  Georgia)  grossing 
60M-250M.  Immediate  reply.  N  J  Babb,  Com¬ 
munity  Newspapers,  Box  l777,  Spartanburg 
SC  29304:  (803)  585-3678. 

MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 

Roy  Holding  &  .Associates 
‘Newspaper  Brokers 
‘Appraisers 

Call  day  or  night 

Office  (309)  932-2270 

Evenings  (309)  879-2412 

SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 

SALES,  SERVICE,  MANAGEMENT 

Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

WEEKLY  NEWSPAPER  that  appeals  to  all  pro¬ 
fessional  members  of  the  health  care  delivery 
systems  within  southeastern  Michigan.  Estab¬ 
lished  in  1976,  readership  is  presently 
65,000:  grossing  approximately  $400,000 
per  year,  interested  in  additional  investment 
for  expansion  both  in  and  outstate.  Box  3003, 
Editor  &  Publisher. 

‘Sell  or  Buy  a  Weekly  Newspaper. 

‘Over  20  listings  nationwide. 

‘Inquires  and  details  confidential. 

BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

NEWSPAPER  CONSULTANTS 

1  OWN  one  of  the  most  successful  weekly  news¬ 
papers  on  the  East  Coast.  1  can  help  your  busi¬ 
ness  increase  in  volume.  Reasonable  rates— 
call  Steve  Kozak  (914)  623-1060  or  write  16 
Fisher  Av,  Nanuet  NY  10954. 

NEWSPAPER  BROKERS 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  (llOST:  (413)  477- 
6009. 

NEWSPAPERS  FOR  SALE 

COUNTY  SEAT  Midwestern  weekly,  competi¬ 
tive,  with  5(X)0  circulation  will  sell  majority 
control  with  low  down  payment  and  long-term 
payout.  Send  letter  giving  full  deaths  about 
yourself.  Include  a  resume.  Detail  financial  re¬ 
sources.  Box  2964,  Editor  &  Publisher. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

mm^m 

BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  qualib  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  daWime:  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

ESTABLISHED  southwest  Orraon  weekly  avail¬ 
able.  9000  free  circulation.  $100,000.  Wayne 
Chancey  (Xmsultants,  PO  Box  86,  Headland  AL 
36345:  (205)  693-2619. 

NORTHWESTERN  ILLINOIS  combination 
shopper/weekly  and  quick  print  shop.  Gross 
last  year  $155,000.  Shop  has  Compugraphic 
typesetting  equipment,  two  small  presses, 
camera  related  equipment.  Potential  of  shop¬ 
per/weekly  unlimited.  Paper  well  respected  in 
communi^  and  supported  by  contract  advertis¬ 
ers.  Building  in  downtown  area.  Four  bedroom 
apartment  may  also  be  purchased.  Present 
owner  will  stay  and  consult  if  you  desire.  Se¬ 
rious  inquiries  only  please.  Reply  Box  3014, 
Editor  &  Publisher. 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 

CONSU  LTANTS/I NVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO,  INC 

1511  KSt,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

NORTHERN  CALIFORNIA  SHOPPER  with 
strong  growth  record,  sales  $625,000,  profit¬ 
able  with  excellent  potential.  Box  2784,  Editor 
&  Publisher. 

PARTNERS,  investors,  managers  needed  to  ac¬ 
quire  several  Southeast  non-dailies  (North 
(^rolina.  South  Carolina,  Georgia)  grossing 
60M-250M.  Immediate  reply.  N  J  Baw,  Crm- 
munlN  Newspapers,  Box  1777,  Spartanburg 
SC  29304:  (803)  585-3678. 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 

A  Division  of 

Graphic  Management  Associates,  Inc 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 

SOUTH  TEXAS  SEMI-WEEKLY.  TMC.  Gross 
$600M.  Price  $870M.  James  White,  Box  109, 
McMinnville  TN. 

SOUTH  CAROLINA  EXCLUSIVE  county  seat 
weekly  and  building.  $74,000  gross,  good  net. 
$120,00()-good  terms.  Box  3018,  Editor  & 
Publisher. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Or,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

WEEKLIES  FOR  SALE 

Montana  weekly,  business  and  plant  is  im¬ 
maculate.  Unique  and  beautiful  location. 
$137,000  gross.  $200,000  terms  or 
$160,000  cash. 

Idaho  county  exclusive  weekly  with  building. 
$155,000  gross,  $250,000  with  terms. 

John  N.  Jepson,  Broker 

POBoxB 

Townsend  MT  59644 
(406)  266-4223 

A  BETTER  WAY  TO 

PEDDLE  YOUR  PAPERS 

E  &  P  CLASSIFIEDS 
(212)  752-7050 

KREHBIEL-BOLITHO,  INC 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N  BOLITHO,  “Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763-0777 
(h4)  626-6440 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


$100,000.  others,  man  and  wife  sizelistings, 
around  $40,000.  Associated  Texas  Newspap¬ 
ers,  brokers.  Box  2234,  Austin  TX  787^. 


HIGHLY  PROFITABLE  Zone  4  ne«^per/pub- 
lishing company.  Growth  near  5  million  dollars. 
Owner  retiring.  Call  or  write  Wayne  Chancm 
Co^ltants,  PO  Box  86,  Headland  AL  36345; 
(205)  693-2619. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspap^ 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  infermation  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con- 
Ikfential. 


OFFICE  SPACE  WANTED 


ONE  PERSON  Washington  DC  bureau  for  legal 
affairs  daily  looking  to  share  office  space  with 
other  newspapers.  Downtown  Washington 
space  prefers.  Need  space  by  Novemeb^  1 
for  indefinite  period.  Contact  Kenneth  lost. 
Managing  Editor,  Los  Angeles  Daily  Journal, 
PO  Box  »026,  Los  Angeles  CA  90054;  (213) 
625-2141. 


EQUIPMENT 
&  SUPPLIES 


BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1 1(»,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 

CAMERA  A  DARKROOM 

CHEMCO  Marathon  camera.  Film  size 
24"x24";  30"x40"  copyboard,  480mm  Nikon 
lens.  65  line  glass  screen.  Phone  John  Perfet- 
te.  The  Tribune  Chronicle  (Ohio);  (216)  393- 
2521. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


Mg 


PERSONALS 


FIRST  AMENDMENT  MATCHBOOKS 
ET  Cassidy 

PO  Box  %9,  New  York  NY  10013 


INDUSTRY 

SERVICES 


INK  RECOVERY 


WE  WILL  ACXIEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experfe  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


OFFICE  DESIGN 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford.MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


STARTING  A  TMC  PROGRAM? 
DO  IT  RIGHT  THI  FIRST  TIME! 

Target  Marketing  Communications 
will  onolyze  you  market,  recommend 
the  most  cost-efficient  deHvery  and 
show  you  how  to  do  it  ...  Right 
the  First  Time! 

Save  valuable  time  otkI  money. 

Cad  the  TMC  Professionals  today 
at  Target  Marketing  Communications. 
Stan  Cheren  -  (714)  5564460. 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches."  Provides  many  sales 
analysis  reports,  ^ing  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  chared,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 


ACCOUNTS  RECEIVABLE  SYSTEM 
Developed  by  a  multi-faceted  publisher  to 
handle  all  types  of  receivables  from  invoicing  to 
statement  generation.  Fully  capable  with  our 
general  ledger,  payroll  and  accounts  payable 
programs.  Sate  analysis,  aging  and  service 
charge  calculations  are  all  supported.  Requires 
Radio  Shack  Model  II  equipment.  Proems 
can  be  modified  to  meet  your  needs  and  size 
requirements.  For  further  information  contact 
Boo  Mechler,  1303  Mary  Jane,  Memphis  TN 
38116;  (901)396-1444. 


CLASSIFIED 
ADVERTISING  RATES 
LINE  AOS 

(Remittance  should  accompany  copy  un¬ 
less  credit  established.) 

1  week  —$3.50  per  line. 

2  weeks — $3.20  per  line,  per  issue. 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  servicei 
and  count  as  an  additional  line  in  copy. 

POSITIONS  WANTED 

(Payable  with  order.) 

1  week  — $2.50  per  line. 

2  weeks— $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks— $1 .80  per  line,  per  issue. 

Add  $2.50  per  issue  for  box  service  and 
count  as  an  additional  line  in  copy. 

Count  approximately  39  characters 
andlor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday  2  pm,  N.Y.  time 

Editor  &  Publisher 
575  Lexington  Av,  NY  NY  10022 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 
COMPUTER  SOFTWARE 

SMALL  DAILIES  AND  WEEKLIES 
Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,000  with 
sophistication  formerly  available  only  to  large 
dailies.  Our  economical  software  package  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  in: 

Circulation 
Display  Receivables 
Classified  Receivables 

Payroll,  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  immediate  on¬ 
line  information  with  the  convenience  of  multi¬ 
ple  "CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  For  more  informa¬ 
tion,  call  collect  (913)  381-1109,  or  write 
CDS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


COMPUTERS 


IBM  S/32  Computer  for  sale,  24K,  14  mega¬ 
bytes  disk.  120  CPS  printer  with  accounts  re¬ 
ceivable  and  ABC  circulation  programs.  $20M . 
On  IBM  maintanence  contract.  FOB  Oallup. 
(SOS)  863-6811  Bob  Zollinger. 


TELERAM’S 

P1888 


Portable/Bureau 

Terminal 

Sales  demo  units  in  perfect  condition  with  90 
day  warranty — includes  cassettes  with 
216,000  characters  of  storage,  7"  diagonal 
screen  and  host  of  text  editing  abilities  and 
keyboard.  $4295  each,  while  supply  lasts. 
Contact:  Teleram  Communications  Corp,  2 
Corporate  Dr,  White  Plains  NY  10604. 

(914)  694-9270 


MMLROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
NORTHEAST  ST0RA(5E  &  INDUSTRIES 
(213)  257-7557 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
r^raft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  raiders.  Call 
Scott  or  Ed  Heisley:  (800)  527-1668. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Folded  edge  first  delivery  system  for  Sheridan 
inserter. 

Muller  229  inserter. 

Ferag  H500  Counter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

All  equipment  in  excellent  condition  and  avail¬ 
able  immediately. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 


STEPPER  "Paper  Man"  3-station  inserter. 
Bought  new,  never  used  (doesn't  fit  our  opera- 
tion).  Cost  $14,000.  Make  offer  around  $5000 
and  we'll  probably  take  it.  We  need  the  room. 
Sunderland  Publishing  Co,  Albion  NB;  (402) 
395-2175.  Ask  for  Cal  or  Mike. 


MISCELLANEOUS 


BALDWIN  DOCUMENT  CONVEYOR,  single 
channel  three  feet  high,  85  to  90  running  feet 
with  two  45  degree  turns.  Less  than  6  months 
in  classified.  Like  new.  Make  us  an  offer.  (919) 
323-0610. 


ELECTRONIC  NEWSPAPER— Less  than 
$5000  starts  your  newspaper  in  electrpnic 
journalism  with  local  cable  tv  company.  For 
information  write  VISCOM,  PO  Box  1470,  Pitt¬ 
sfield  MA  01202. 


FOR  SALE— 20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  Prospect, 
Ravenna  OH  44266;  (216)  296-8414. 
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EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 

PROTECT  AGAINST  WATER  DAMAGE.  Light¬ 
weight  plastic  newsprint  pallets  for  storage  of 
40-42  inch  diameter  rolls.  Designed  for  ease  of 
movement  and  storage — 6000  pound  capac¬ 
ity.  Will  send  for  $30  each.  200  available.  Call 
Don  Skaggs  (309)829-9411. 

NEWSPRINT 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT — Specialties-colors-converting. 
David  F  Hoy-Paper  Sales,  Mill  Agent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  Cortaro  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 

NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 

PHOTOTYPESETTING 

AM  COMPSET  3510  used  less  than  3  months. 
Paid  $18, 000-sacrifice  $13,000  cash  or 
terms.  (305)  994-8777. 

BRPE  PUNCHES 
for  paper  tape 

Los  Angeles  Times  (213)  972-5186 

FOR  SALE— 2  brand  new  APS-5-lOO's.  1  with 
mag  tape  drive.  Never  used  in  production.  Price 
for  both  APS-5-lOO's  and  mag  tape  drive 
$200,0(X).  Call  for  individual  prices:  (Jick  Wal¬ 
lace  (714)  953-7705. 

MARK  1  P-16,  5  lenses;  MARK  1  updated  to 
MARK  IV,  13  lenses,  MARK  V,  13  lenses,  and  5 
AKI-CIT-70  keyboards.  Priced  to  sell.  Please 
call  Jim  Heidenreich  (305)  377-3721. 

ONE  SYSTEMS — Complete  front  end  system, 
16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  trade.  (405) 
737-9494. 

PHOTOTYPESETTING  EQUIPMENT.  Buy  & 
Sell.  10%  commission— our  only  fee.  Jeff  We¬ 
ber  (216)  729-2858,  Box  413,  Gates  Mills  OH 
44040. 

THREE  (3)  ELECTROSETS  perforating 
keyboards,  6-level  punch  for  perforatoi 

taM.  Excellent  condition.  $800  each  or  best 
offer.  Box  2966,  Editor  &  Publisher. 

TWO  COMPUGRAPHIC  7200s  available  im¬ 
mediately.  One  low  range  with  display,  one  high 
without  display.  Extra  cassettes  and  font  strips 
included.  One  Compugraphic  Videosetter  1  with 
two  font  grids.  Contact  Larry  Barr,  Fort  Wayne 
Newspaper;  (219)  461-8270. 

PRESS  CONVERSIONS 

WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  100  Web  Width  Reductions  Completed 
George  R  Hall,  Inc 
(800)  321-3109 

GOSS  URBANITE 
AVAILABLE 
JANUARY  1982 

1 1  units  (5  stacked)  -  9  (2  arm)  auto¬ 
matic  reel  stands  (substructure)  - 
folder  -  upper  former  -  22%’ '  cutoff  - 
direct  print  couples  -  2  (150  HP) 
drive  motors  -  'A  folder. 

May  be  seen  in  operation 
$2,0(X),000  U.S.  -  As  is,  where  is 
Edmonton  Sun 

9450  50th  St 

Edmonton,  Alberta,  CANADA 
(403)468-5111 

Al  Jack 

EQUIPMENT  &  SUPPLIES 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 


EQUIPMENT  A  SUPPLIES 


PRESSES 


HARRIS  EQUIPMENT 

6  Units  •  2  Folders  -  VISA 
4  Units  -  2  Folders  -  V25 
8  Units  -  3  Folders  -  V25 

Can  be  seens  in  operation! 

We  are  agents  only.  Guarantee  our  finder's  fee, 
then  make  your  own  deal  with  the  owners. 


4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives  i 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

I  PEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45W” 
(22^4"  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC,INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(3 1 2)  459-9700  Telex  20-6766 


GOSS  SUBURBAN— Urbanite  roll  stand.  4- 
position,  2  high.  Brass  bushing  style.  $5000. 
Call  Sid  Simon  (215)  365-1155. 


UPECO 

PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


HARRIS  V-15A,  4  units,  1971. 

HarrisV-15A,  6units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units,  1973. 

Cottrell  V-25,  Vk  and  Vi  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  ^4",  45  Vi". 

Fincor  motor  and  controls. 

Harris  M-IOOOA,  4  units  23V4  1972. 

Harris  845,  22^4,  5  units,  1973. 

Harris  8  units,  34VS  x  50. 

Fairchild  New^ing  2  units,  1972. 

(>>lorking  folder  KJ-6. 

Goss  P-50  34W  X  50,  6-unit. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 


GOSS  URBANITE  PRESSES 
6  unit  Goss  Urbanite  press,  SN  U-892, 

Mfg  1971. 

6  unit  Goss  Urbanite  press.  SN  U-640, 

Mfg  1968.  Used  to  print  15,000  daily 
newspaper. 

Both  presses  have  been  well  maintained  and 
are  available  for  immediate  delivery. 

Offered  exclusively  by 
Inland  Newspaper  Machinery  Ck>rp. 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


GOSS  C38  FOLDER— VARIABLE  SPEED 
COMBINATION  FOLDER 
(213)  885-5995 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


For  rates  and  info:  (212)  752-7053 
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EQUIPMENT  a  SUPPLIES 
_ PRESSES _ 

S  &  H  COMBO  FOLDER,  45W  x  36-digest.  V* 
fold,  tabloid  products,  up  to  4  webs,  1250 
FPM.currentlyon  Urbanite.  Len  Thomas  (3 13) 
921-4560. 


THE  WEB  SPECIALIST 
Goss  Community,  4  units,  1972. 

Goss  CommuniW  units,  1968-69-70-71. 

Goss  Urbanite,  6  units,  2  ^‘s. 

Harris  V25,  B  units,  2  JF25's,  1977. 

Harris  V22,  4  units,  JFl,  2  MEG 
autosplicers,  1969. 

Harris  VISA,  6  unite,  JF7,  1978. 

Color  King,  6  unite,  KJ,  1978. 

Grem  sheeter,  2  webs,  22^4". 

Butler  autosplicers,  3. 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 


1—8  UNIT  HOE  COLORMATIC,  22^4"  cutoff, 
single  3:2  folder,  3  color  cylinders. 

1 —  8  unit  Hoe  Colormatic.  22^4"  cutoff, 
double  3:2  folder. 

2— 18  unit  Hoe  Color  Convertible  presses, 
224'4"  cutoff,  6  color  cylinders  per  press 
line  (6  folders — 3:2  and  2:1),  will  divide 
components  and  folders  to  meet  rour  needs. 

2—8  unit  Goss  Mark  I  presses,  22W’  cutoff, 
automatic  pasters. 

1 — 6  unit  Gok  Mark  I  press,  22^4"  cutoff, 
automatic  pasters.  In  warehouse — save  re¬ 
moval. 

52-units  Goss  Mark  I  available,  A82  and  A88 
(23  9/16"  cutoff),  color,  single,  double  half 
decks  and  Wolf  color  cylinders,  four  3:2 
Imperial  folders,  five  double  2:1,  auto¬ 
matic  reels  and  pasters. 

For  more  information 
call,  write  or  wire: 

INLAND  NEWSPAPER  MACHINERY  CORP. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


1976  6  UNIT  NEWSKING  with  KJ  6  folder, 
counterveyor,  all  related  press  and  camera 
equipnwnt  to  set  up  complete  shop.  San  Anto¬ 
nio  TX.  (512)  736-4307! 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press:  portable  ink  fountains:  2  Cline  reels  and 
pasters:  Goss  single  width  balloon:  104A  coun¬ 
ter  stacker:  forklifts  with  rotating  roll  clamps. 
We  have  or  can  get  what  you  need  for  your 
pressroom  or  mailroom.  We  do  machinery  mov¬ 
ing  and  erecting. 

NORTITEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 


HELP  WANTED. 


HELP  WANTED 


ADVERTISmG 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)289-^00.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 

with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  unite 

BOX  200,  EDITOR  &  PUBLISHER. 

WILL  PAY  TOP  CASH  PRICES  tor  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  ^rs,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  press»  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 

WANTED  TO  BUY— Mergenthaler  303-TC24 
typesetter  in  operating  condition.  Contact  Tho¬ 
mas  J  Parry,  Woduction  Manager,  The  Daily 
News,  (717)272-5611. 

WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  unite  and  13  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


ACADEMIC 


THINKING  OF  EARLY  RETIREMENT  but  need 
supplemental  income:  now  a  city  editor  or 
maj^  managing  editor  but  at  some  point  spent 
several  yars  working  directly  with  reporters  on 
their  writing-and  liked  it?  Exciting  new 
teaching  opportunity,  in  Florida:  $15,000- 
$18,000  year,  30-hour  week.  Send  full  back- 

gound,  include  reporters  in  your  references, 
n  3005,  Editor  &  Publisher. 


ADMINISTRATIVE 


CONTROLLER — For  26,000  daily  newspaper. 
Accounting  degree  with  3-5  years  experience. 
Send  resume  and  salary  history  to  General  Man¬ 
ager,  700  Monument  St,  Danville  VA  25451. 

CHIEF  EXECUTIVE  for  8000  daily  Coatesville, 
Pennsylvania.  Tough  marketing  and  circulation 
area.  Group  owned,  tough  assignment,  good 
pay.  Be  ready  to  produce  results.  Write  TO  Box 
71.  Ardmore  PA  19(X)3. 

REGIONAL  PUBLICATION  requires  experi- 
enced  publishers  to  create  independent,  zoned 
newspapers  with  circulation  of  60,000  to 
80,000  in  Seattle  metropolitan  market.  Dis¬ 
tribution  and  mailing  costs  automatically  paid 
as  part  of  publishing  package.  Profit  possible 
with  as  few  as  eight  standard  pages  per  week. 
Opportunity  to  create  unique  newspapers  with 
risk  limited  to  working  capital  for  small  staff 
and  office.  Write  TMC  Publications,  Inc,  1601 
Westin  Building,  2001  Sixth  Av,  Seattle  WA 
98121. 

READY  to  make  that  long  talked  about  career 
change?  National  trade  association  in  Chicago 
seeks  a  communications  manager.  Strong 
newspaper/magazine  background  a  must.  Will 
assist  in  production  of  monthly.  64-page,  full 
color  magazine  geared  to  the  construction  in¬ 
dustry.  Must  handle  advertising,  too.  Attractive 
salary,  generous  benefits  and  a  chance  to  bet¬ 
ter  your  career.  Resume  and  clips  to  Com¬ 
munications  Director,  National  Roofing  Con¬ 
tractors  Assoc,  86(X)  Bryn  Mawr,  Chicago  IL 
60631. 

SUPERVISE  ACCOUNTING  (hands  on)  with 
publications  and  data  processing  experience. 
Good  typist,  ten  key.  6  person  department. 
Send  resume  and  salary  history  tO:  Phil  Turner. 
General  Manager,  (marked  personal).  Daily 
Variety  (division  of  New  York  Variety),  address 
1400  N  Cahuenra  Blvd,  Hollywood  CA  90028. 
Do  not  phone!  We  offer  all  benefits  package, 
permanency,  and  excellent  salary. 

ADVERTISING 


ADVERTISING  SALES  MANAGER  TRAINEE. 
The  Daily  World,  a  6  day  15,000  circulation 
daily,  in  Opelousas,  Louisiana  is  seeking  an 
experienced  advertising  sales  person/manage¬ 
ment  trainee.  Good  opportunity  tor  advance¬ 
ment.  Full  benefits.  Send  resume  to  the  Daily 
World,  TO  Box  1 179,  Opelousas  LA  70570  or 
call  (318)  942-4971.  Will  Pitre,  Advertising 
Director. 

AD  DIRECTOR  for  59,000  circulation  Zone  5 
daily.  Staff  management  experience  required. 
Box  2976,  Editor  &  Publisher. 

ADVERTISING  MANAGER  for  Zone  2  suburban 
weekly.  Self-starter,  leader  to  motivate  youth¬ 
ful  safes  staff.  Minimum  5  years  experience  in 
advertising.  Reply  to  Box  2998,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


ADVERTISING  DIRECTOR  sought  for  17,000 
Mississippi  daily  with  associated  shopper,  spe¬ 
ciality  publications.  Need  hands-on  lekler  who 
will  maintain  contact  with  all  size  accounts  and 
motivate  staff  on  a  consistant  basis.  Personal¬ 
ity,  public  relations  skills  are  necessities. 
Award-winning  newspaper  in  rapidly  growing 
area  with  family-oriented  college  outdoor 
locale.  Send  resume,  salary  history  to  CK  Bur- 
son,  The  Commercial  Oispkch,  Box  511,  Col¬ 
umbus  MS  39701. 


ASSISTANT  ADVERTISING  DIRECTOR 
Excellent  opportuniW.  Immediate  opening  for 
48,000  daily,  62,000  Sunday  (7  d^  pubTica- 
fkm)  in  Zone  2.  Seek  highly  motivated,  experi¬ 
enced  individual  with  strong  leadership  experi¬ 
ence  with  heavy  emphasis  on  sales  develop¬ 
ment.  Salary  commensurate  with  experience. 
Excellent  befits.  Send  resume  to  Box  3(X)7, 
Editor  &  Publisher.  Our  employees  know  of  this 
opening. 

ADVERTISING  SALES 

Retail  and  classified  sales  positions  available 
in  dynamic  northern  New  Jei^  daily  newspap¬ 
er.  Advertising  sales  experience  required.  Ex¬ 
ceptional  salary,  benefits,  incentive  program. 
Call  Richard  Cook,  Daily  Journal,  Elizabeth  NJ: 
(201)  354-5000. 

CLASSIFIED  MANAGER,  northern  Zone  9.  7 
paper  suburban  twice  weekly,  over  90,000  cir¬ 
culation.  Seeking  experienced  classified  man¬ 
ager  who  seeks  challenge,  loves  a  competitive 
market,  goal  oriented,  born  achiever  with  track 
record  of  success.  Person  who  can  assemble, 
train,  motivate  a  result  oriented  sales  team. 
Your  abilities  with  our  tremendous  growth 
situation  makes  an  excellent  opportunity  for 
the  right  person.  Box  2928,  Editor  &  Publisher. 

CLASSIFIED  MANAGER 
Promotion  creates  opening  for  15,000  PM  and 
Sunday.  If  you  love  the  challenge  of  competi¬ 
tion,  have  a  track  record  that  proves  you  are  an 
achiever  and  can  train  and  manage  outside  and 
phoneroom  sales  to  new  heights,  phone  Jim 
Blair,  The  Daily  Independent.  Kannapolis  NC: 
(704)  932-3131. 

INTELLIGENT  AND  AGGRESSIVE  retail  ad 
manager  is  needed  for  a  medium-sized  Ohio 
daily.  This  per»n  must  have  a  strong  back¬ 
ground  competing  with  or  working  for  a  free 
distribution  print  media.  The  position  offers  an 
excellent  opfxxtunity  to  advance  into  general 
management.  Send  resume  including  salary  re- 
quirementeto  Box  3021,  Editor  &  Publisher,  in 
strictest  confidence. 

ADVERTISING  sales  consultant  tor  community 
newspaper  in  New  Hampshire.  Commuting  dis¬ 
tance  to  all  sports  and  cultural  activities.  Must 
have  proven  record  in  sales.  We've  won  awards 
and  we're  growing.  Send  a  complete  resume. 
Compensation  open  for  discussion.  Write  Box 
2932,  Editor  &  Publisher. 

ADVERTISING  SALES/MANAGER 
Small  eastern  Pennsylvania  daily  with  TMC  edi¬ 
tion  needs  an  energetic,  experienced  person  to 
develop  a  classified  department  and  to  beef-up 
our  retail  division.  Cannot  be  afraid  of  competi¬ 
tion.  Salary  plus  commission.  Send  resume 
with  salary  requirements  to  Box  2997,  Editor  & 
Publisher. 

RETAIL  AD  MANAGER.  7-day  newspaper 
(45,000),  Zone  5.  Must  have  sales  manage¬ 
ment  exDMience,  be  aggressive  and  communi¬ 
cate  well.  Good  salan  and  benefits.  Send  re¬ 
sume  to  Box  3000,  Editor  &  Publisher. 


IT'S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


RETAIL  AD  SALES  POSITION 
In  Florida's  fastest  growiry  market.  If  you  have 
5  years  newspaper  experience  and  can  main¬ 
tain  a  fast  pice  with  Gannette  best,  then  we 
need  you  on  our  sales  team.  Call  Ft  Myers 
News-Press,  Dick  Mitchell  (813)  334-2351. 


SALESPERSON  neer'ed  for  independently 
owned  northern  Ohio  poup.  Our  employees 
know  of  this  ad.  Apply  t^  resume  to  Box  2958, 
Editor  &  Publisher. 


SALES  ORIENTED  advertising  repre^tative 
for  20,000  daily.  Join  our  your^  growing  staff, 
selling  both  display  and  cCKsifiM.  ExperietKe 
or  education  in  print  sales  required.  Salary  plus 
commission.  S^  resume  to  S  Haskell,  /tover- 
tising  Director,  Kennebec  Journal,  Augusta  ME 
04330. 


THE  SEARCH  IS  ON.  Sales  manager,  3  weekly 
newspapers,  training  of  new  sales  people, 
agency  calls,  making  some  calls  on  larger 
accounts,  salary  plus  commission.  Cas(m, 
Wyoming.  (307)  265-3870  John. 


WE  RE  LOOKING  FOR  a  goal  directed  self¬ 
starter  who  wants  to  progress  on  a  management 
path  in  our  exciting  indukry.  This  position  calls 
for  a  creative,  versatile  and  flexible  personality 
profile  willing  to  work  toward  meeting  objec¬ 
tives  and  achieving  rewarding  financial  incen¬ 
tives.  Tell  us  about  yourself.  Send  resume  to 
Thomas  J  Lager,  Display  Advertising  Manager, 
The  Saginaw  News,  203  S  Washington.  Sagi¬ 
naw  Ml  48605. 

WE  ARE  A  MAJOR  metropolitan  East  Coast  dai¬ 
ly  seeking  an  experienced  classified  manager  to 
direct  our  entire  classified  operation  of  approx¬ 
imately  45  inside  and  outside  salespersons  in 
one  of  the  country's  most  competitive  markets. 
This  is  an  excellent  opportunity  for  an  aggres¬ 
sive,  self-motivated,  goal-oriented  achiever 
who  seeks  a  challenge.  If  you  have  a  minimum 
of  10  years  experience  in  the  advertising  sales 
field,  a  proven  record  of  sales  management  (5 
yeais  or  more)  in  a  competitive  ma^et  situa¬ 
tion,  an  ability  to  motivate  and  lead  people  as 
well  as  produce  sales  yourself,  we'd  like  to  hear 
from  you. 

We  offer  an  excellent  starting  salary  and  com¬ 
pany  benefits.  Interested  and  qualified  appli¬ 
cants  may  send  resume  including  salary  re¬ 
quirements  to  Box  3027,  Editor  &  Publisher. 


ARTIGRAPHICS 

ARTIST-CARTOONIST 

The  Fayetteville  Times  has  been  raided  again 
by  a  major  new^per.  Our  latest  staff  artist- 
editorial  cartoonist  is  headed  for  St  Petersburg 
after  5  months.  Rising  young  stars  is  what  we 
are  after,  but  we  would  also  like  one  to  glow 
here  for  at  least  a  couple  of  years.  Apply  if  you 
have  experience  in  charts,  maps,  humorous 
and  serious  news  illustrations,  editorial  car¬ 
toons,  etc.  Color  capability  helpful.  Send  re¬ 
sume  and  examples  of  your  work  to  Personnel 
Director,  The  Fayetteville  Times,  PO  Box  849, 
Fayetteville  NC  28302. 


ENERGETIC  AD  PRODUCTION  MANAGER  for 
weekly  tabloid  newspaper  in  Sun  Valley,  Idaho. 
In  charge  of  ad  specs,  paste-up  and  production 
of  200  ads  weekly,  supervise  two  artiste.  Need 
2-3  years  experience  and  knowledge  of  layout, 
ad  specs,  Compugraphic  typesetting  equip¬ 
ment,  process  camera.  Salary  $11,500  to 
$13,0()0.  Send  resume  and  clips  to  Idaho 
Mountain  Express,  TO  Box  1013,  Ketchum  ID 
83340.  Deadline  September  10. 


POSITION  on  a  major  metro  daily  for  person 
with  riewspaper  expkience.  Must  have  strong 
skills  in  graphics,  illustrations,  retouching.  Ex¬ 
cellent  salary  and  fringes.  Ben  2987,  Editor  & 
Publisher. 

aRCULATION 


CIRCULATION  MANAGER  for  7  day.  10,000 
circulation  paper  in  Illinois.  Experience  in  sales 
contests,  crewing  and  motor  routes  necessary. 
Good  salary,  bonus  and  benefits.  Send  letter 
and  resume  to  Box  2950,  Editor  &  Publisher. 

CIRCULATION 

The  Port  Arthur  News,  a  division  of  Cox  Enter¬ 
prises,  is  seeking  a  city  circulation  manager.  As 
part  of  a  young  management  team,  you  will  be 
responsible  for  managing  one  half  of  the  cir¬ 
culation  department.  Tbe  ability  to  establish 
and  achieve  department  goals,  coupled  with 
effective  human  relations  skills  are  a  must. 
Competitive  salary  and  benefits  plus  a  good 
career  opportunity.  Send  resume  to:  Michael 
Laosa,  TO  Box  789,  Port  Arthur  TX  77640, 


EDITOR  &  PUBLISHER  for  August  29,  1981 


HELP  WANTED 


ORCULATION 


CIRCUUTION  MANAGER  wanted  for  small 
Texas  daily.  We  are  seeking  a  promotion 
oriented  individual  willing  to  work  with  the 
troops.  Send  resume  with  references  and  salary 
history  to  Gary  Augstiurger,  Box  1390,  Rosen¬ 
berg  fx  77471. 


CIRCULATION— National  publisher  needs 
aggressive  and  knowledgeable  circulation 
director,  strong  on  subscription  promotion  and 
fulfillment,  wholesale  distribution  and  direct 
retail  single  copy  promotion  and  ligistics.  Must 
also  know  computers  and  the  US  postal  system. 
Zone  1.  Write  in  confidence.  Please  state  ex¬ 
perience  and  salary  history  in  first  letter.  Box 
29»,  Editor  &  Publisher. 


CIRCULATION  MANAGER— Basic  knowledge 
and  experience  in  expanding  and  building 
home  delivery  and  single  copy  sales  necessary. 
Excellent  opportunity  lor  district  manager  who 
has  been  involved  in  all  phases  of  circulation 
work  and  is  ready  to  build  and  lead  his  own 
circulation  department.  Advancement  oppor¬ 
tunities.  Send  full  resume  to  Box  3019,  Editor 
&  Publisher. 


PROMOTION  SALES  MANAGER 
Medium-sized  daily.  Zone  2,  has  opportunity 
for  aggrssive  professional.  Must  have  prior  ex¬ 
perience  in  telephone,  crew  and  carrier  sales 
promotion.  Excellent  salary,  incentives,  be¬ 
nefits  for  qualified  applicants.  Send  resume 
and  salary  history  to  Box  2967,  Editor  &  Pub¬ 
lisher. 


DATA  PROCESSING 


ASSISTANT  SYSTEMS  MANAGER 
Excellent  opportunity  for  a  people-oriented 
manager  with  experience  in  systems  and  news¬ 
room  operation.  Must  have  knowledge  of  com¬ 
puterized  typesetting.  Prefer  someone  with  ex¬ 
perience  on  DEC  11/70  equipment,  peripheral 
and  TMS-1 1  software  If  you  meet  these  qual¬ 
ifications,  please  send  resume,  references  and 
salary  requirements  to  Box  2984,  Editor&Pub- 
lisher. 


EDITORIAL 


ASSISTANT  NEWS  (layout)  editor  by  competi¬ 
tive  Florida  metro.  Must  be  strong  on  editing, 
visual  packaging/layout,  mphics  use.  Experi¬ 
ence  required.  Send  tearsheets,  resume,  refer¬ 
ences  to  Box  2920,  Editor  &  Publisher. 


ARTS/ENTERTAINMENT  EDITOR  to  produce 
weekly  magazine-style  tabloid  and  daily  pages. 
Must  write  and  edit  well.  Must  be  able  to  plan 
and  execute  imaginative  layouts,  and  to  direct 
coverage  of  television,  music,  films,  art,  thea¬ 
ter.  Send  resume  and  examples  of  work  to  B  P 
Frassinelli,  Managing  Editor,  The  Express,  Box 
391,  Easton  PA  IB042.  ^ 


AGGRESSIVE  CITY  EDITOR  needed  to  lead 
bright,  eager  staff.  Strong  writer  and  idea  per¬ 
son  with  a  background  in  graphics.  We  are  a 
major  metro-region  75,000-80,000  PM  with 
heavy  local  emphasis.  Box  2991,  Editor&Pub- 
lisher. 


ARIZONA  REPUBLIC  seeking  crack  copy  edi¬ 
tors.  Weeks  tiyout  mandatory.  First  time  ap¬ 
plications  only,  please.  Send  resume  with  re¬ 
ferences  (phone  numbers)  to  B  Clair  Cobb, 
News  Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZB5001. 


ASSISTANT  WIRE  EDITOR  with  strong  editing 
and  page  design  skills  for  30,000  PM  daily. 
Applicants  should  have  at  least  two  years  of 
solid  desk  experience.  Will  edit  wire  news 
(some  local  copy,  also),  design  pages  and  act  as 
wire  editor  when  necessary.  Contact  George  W 
Moore,  Managing  Editor,  The  Bismarck  Tri¬ 
bune,  707  E  Front  Av,  Bismarck  ND  ^501. 
Please  furnish  letter,  resume  and  three  profes¬ 
sional  references. 


CITY  EDITOR 
You're  directing  at  least  6  reporters  now,  prob¬ 
ably  at  a  25,(X)0  daily  with  a  reputation  for 
strong  local  reporting.  You  lead  well,  know  VDT 
editing,  create  lively  layouts.  We're  a  36,000 
AM  daily  in  a  small  town  setting  2  hours  from 
big  city  attractions  in  Washington  (XI  and  Phi¬ 
ladelphia.  We  need  a  good  leader.  Write  Box 
3001,  Editor  &  Publisher. 


COMBINE  SPORTS,  photographer,  reporter  for 
live  wire,  twice  weekly  in  northern  Neveda. 
Send  resume,  references  and  clips  to  Mark 
Mcktahon,  Humboldt  Sun,  PO  Box  912,  Win- 
nemucca  NV  B9445. _ 


CIrculat*  Your  Jobs,  Ssrvices,  Talents 
to  the  Largest  Newspaper  Audience 
In  the  World  with  £iP  Classllleds 


HELP  WANTED 


EDITORIAL 


CITY  EDITOR— Aggressive  take-charge  person 
needed  to  direct  the  output  of  a  young  and 
talented  staff.  Supervisory  and  layout  experi¬ 
ence  a  must.  The  community  is  beautiful  and 
the  situation  challenging.  Send  resume,  layout 
samples  to  Mrs  Hoover,  The  Evening  Sentinel, 
PO  Box  130,  Carlisle  PA  17013. 


EXECUTIVE  EDITOR  to  Uke  charge  of  news¬ 
room  operations  at  60,000  Zone  2  daily/Sun¬ 
day.  Competitive  market  requires  man/woman 
with  10  years  experience  of  serving  the  reader. 
Box  2919,  Editor  &  Publisher. 


ENERGETIC  REPORTER/PHOTOGRAPHER 
willing  to  work  up  to  responsibilities  of  editor. 
We  publish  3  issues  per  week  plus  free  shop¬ 
per.  Inquire  of  Gene  Gobczynski,  Times- 
Commoner,  1 20  S  Broadway,  SalemlL62881. 


EDITOR  wanted  for  lively  growing  Ohio  weekly. 
$16,000  plus  good  benefit  package.  Nice 
town,  30  minutes  to  city,  4  perwn  staff.  Send 
reply  to  Box  2969,  Editor  &  Publisher. 


EXPERIENCED  copy  editors  skilled  in  crisp 
headlines  and  tight  writing  and  seeking  work  in 
northwest  New  Jersey  should  apply  to  Kent 
Roeder,  Managing  Editor,  Daily  Record,  800 
Jefferson  Rd,  Parsippany  NJ  07054;  (201) 
386-0200. 


EDITORIAL  WRITER  for  independent  Southern 
7-day  AM.  Mid-size  newspaper  seeks  writer 
with  concern  for  community  tyoblems  and  in¬ 
formed  on  current  events.  %nd  resume  to  Box 
29W,  Editor  &  Publisher. 


EDITOR 

We  are  seeking  an  individual  to  join  our  man¬ 
agement  team  who  is  capable  of  assuming 
broad  responsibilities  of  a  medium  sized  daily 
newspaper  located  in  Zone  2.  Qualified  appli¬ 
cants  must  possess  a  proven  track  record  in 
editorial  experience  with  emphasis  in  staff  de¬ 
velopment.  Send  resume  with  salary  history  to 
Box  3009,  Editor  &  Publisher.  Equal  Oppor¬ 
tunity  Employer. 


ENTERTAINMENT  WRITER 
With  three  years'  daily  experience  in  covering 
all  facets  of  fine  arts.  Top  salary  and  benefits. 
West  Coast  applicants  only.  Send  resume  and 
clips  to  Bob  Skillicorn,  Managing  Editor,  The 
Press  Democrat,  PO  Box  569,  Santa  Rosa  CA 
95402. 


Editorial 

REPORTER 
DO  YOU  WANT 
A  FAST  PACED  JOB? 

National  business  daily  newspaper  wants 
reporters  for  its  Chicago  bureau  and  New  York 
headquarter.  Must  be  able  to  meet  early  dead¬ 
lines  and  work  with  detailed  information  quick¬ 
ly.  At  least  3  years  newspaper  experience 
necessary.  Business  and  economic  background 
helpful. 

Send  resume  and  salary  requirements  to: 
Box  WP,  Suite  816,  50  Rockefeller,  New  York 
NY  10020. 

An  Equal  Opportunity  Employer  M/F 


FLORIDA  DAILY  looking  for  strong  slot  person 
to  layout  bright,  imaginative  pages  and  direct 
staff  of  talented  reporters.  Send  non-returnable 
samples  of  your  layout  abilities.  Box  2960, 
Editor  &  Publisher. 


FAST  TRACK 

The  nation's  fastest  growing  tabloid  newspaper 
has  a  key  desk  job  for  an  enthusiastic,  experi¬ 
enced  copy  editor  with  a  flair  for  flashy  head¬ 
lines  and  tight  taut  layout.  Applicants  should 
have  3-5  years  reporting  experience,  1-2  years 
desk  experience,  and  should  be  familiar  with 
the  work  of  successful  tabloids,  such  as  The 
New  York  Post  and  Toronto  Sun.  Salary,  night 
differential  $5(X)/week.  Excellent  opportunity 
for  advancement.  Send  resume  and  samples-- 

no  phone  calls  please - to  Linda  DemMlio, 

Managitig  Editor,  The  Delaware  County  Dally 
Times,  5tX)  Mildred  Av,  Primes  PA  19018. 


FOOD  EDITOR  needed  for  Florida  Times- 
Union,  160,000  AM  in  Jacksonville.  Our  food 
editor  is  going  to  The  Washington  Post.  Should 
have  a  thorough  knowledge  of  food  and  nutri¬ 
tion,  write  welL  and  be  able  to  assume  direction 
of  weekly  food  section.  Send  resume,  cover 
letter  and  clips  to  Ripley  Notch,  News  Features 
Editor,  Florida  Times-Union,  PO  ^  1949F, 
Jacksonville  FL  32231. 


HELP  WANTED 


EDITORIAL 


GROWING  Chicago  suburban  group  has  oppor¬ 
tunity  for  shirt-sleeve  editor  to  take  over  man¬ 
agement  slot  and  put  out  gutsy  community  pap¬ 
ers  in  a  competitive  market.  Must  have  man¬ 
agement  track  record  and  skills  to  produce  with 
inexperienced  staff.  Benefits,  profit  sharing. 
Send  resume,  sample  copies  to  Box  3006,  Edi¬ 
tor  &  Publisher. 


IMMEDIATE  OPENING  for  general  assignment 
reporter  on  hard  hitting  15,000  circulaion  dai¬ 
ly.  Send  resume  and  clips  to  Robert  Stephens, 
Editor,  The  Sun-Journal,  PO  Box  1149,  New 
Bern  NC  28560. 


IMMEDIATE  OPENING  for  sports  desk-layout 
person.  Minimum  5  years  experience.  Must  be 
able  to  do,  or  rapidly  learn,  pagination  on  full 
Harris  system.  39,000  circulation,  7-day  AM. 
Excellent  working  conditions  and  benefits. 
Send  resume  to  Personnel  Director,  Alexandria 
Daily  Town  Talk,  PO  Box  7558,  Alexandria  LA 
71306  0558. 


LIVING  EDITOR 

You've  been  putting  out  at  least  one,  some  days 
2  pans  of  lifestyle  copy  daily.  Probably  on  a 
25,()00  daily  with  one  or  2  other  people  work¬ 
ing  together.  You  know  good  VDT  editing,  write 
lively  copy,  create  imaginative  pages.  Lead  our 
two  other  people  producing  a  new  Living  sec¬ 
tion  daily  at  our  36,000  AM  newspaper.  We're 
looking  for  a  lively  local  living  section.  Write 
Box  3002,  Editor  &  Publisher. 


MAJOR  ROCKY  MOUNTAIN  DAILY.  Updating 
active  prospects  file  for  future  newsroom  open¬ 
ings.  Minimum  five  years  experience.  Send  re¬ 
sume,  salary  history,  references,  ^x  2845, 
Editor  &  Publisher. 


MANAGING  EDITOR.  Morning  daily  needs  ex¬ 
perienced,  consenrative  newsperson,  qualified 
to  manage  a  22,000  plus  newspaper  in  its 
second  century,  althou^  modern  in  every  re¬ 
spect.  Would  be  expected  to  manage  and  direct 
staff  of  appr^oximately  20.  Send  resume  in¬ 
dicating  availability,  education,  experience, 
family  situation,  and  other  details  considered 
essential  to  evaluate  qualifications,  together 
with  references.  Salary  depends  upon  pertinent 
factors.  Applications  to  John  E  Scott,  Editor, 
The  Anderson  Herald,  Box  1090,  Anderson  IN 
46016. 


MANAGING  EDITOR  wanted  on  6000  circula¬ 
tion  daily  in  small  college  town  near  Midwest 
metropolitan  area.  Reportingand  photo  experi¬ 
ence.  Send  resume  to  Box  3023,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR— Take  charge  type  for  county 
seat  weekly.  Circulation  4000.  Write  Pub¬ 
lisher,  PO  Box  449,  Bay  Springs  MS  39422. 


NEWS  EDITOR  sought  by  6-day,  14,000  PM. 
Key  position  entails  layout,  assignments,  some 
writing.  Opportunity  for  creative,  aggressive 
person.  Experience  mandatory.  Send  resume, 
salary  history,  sampies  to:  Timothy  Zgonina, 
Dally  News,  Effingham  IL  62401. 


NEWS  EDITOR,  14,000  daily.  Zone  4.  Solid 
opportunity  for  young  news  person  ready  to 
move  up.  (jood  salary  and  benefits.  Need  VDT 
experience.  Send  resume  to  Box  2974,  Editor 
&  Publisher. 


NEWS  EDITOR  for  70(X)  six-day  daily  in  Zone 
7.  Must  have  background  of  all  phases  to  train 
young  staff.  Good  opportunity  for  well-versed 
individual.  Benefits.  Write  giving  full  resume  to 
Box  3013,  Editor  &  Publi^er. 


NEWS  EDITOR 

One  of  the  nation's  leading  livestock  newspap¬ 
ers,  a  weekly  tabloid  with  magazine  supple¬ 
ments,  has  an  opening  for  a  copy  desk  chief/ 
news  editor.  This  person  will  have  layout  flair, 
sharp  editing  skills,  at  least  3  years  experience 
on  a  copy  desk  (perhaps  in  a  number  2  spot). 
Working  knowledge  of  VDT  and  agriculture 
would  help.  Send  resume,  non-returnable  lay¬ 
out  samples  to  Box  3026,  Editor  &  Publisher. 


OIL  REPORTER 

Leading  petroleum  publication  needs  skilled 
oil  reporter/writer  for  mid-continent  location. 
Business  reporting  experience  desirable.  Send 
resume,  samples  of  writing,  salary  require¬ 
ments  to: 

Personnel  Department 
PO  Box  1260 
Tulsa  OK  74101 
An  Equal  Opportunity  Employer 


GENERAL  ASSIGNMENT  REPORTER  for 
award-winning  South  Carolina  twice  weekly 
newspaper.  Quality  paper,  good  working  condi¬ 
tion.  Will  consider  recent  J-school  graduate. 
Send  resume  with  complete  information.  Box 
2978,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


REPORTER/PHOTOGRAPHER 
The  National  Center  for  Appropriate  Technolo¬ 
gy,  located  in  the  innermountain  region  of 
southwest  Montana,  rrndwy  between  Yellow¬ 
stone  and  Glacier  National  Parks,  seeks  to  hire 
two  reporters  for  its  national  Appropriate  Tech¬ 
nology  newspaper.  Responsibilities  include  re¬ 
searching  and  writing  articles,  features,  and 
columns  on  various  aspects  of  A.T.  Qualifica¬ 
tions  include  good  communication  skills,  with 
emphasis  on  clear,  concise,  accurate  and  read¬ 
able  writing.  Professional  experience  in  jour¬ 
nalism  is  required.  Photography  skills  and 
familiarity  with  A.T.  news  sources  preferred. 
Salary  range  $12,000-$16,000.  Excellent 
fringe  benerits  package.  Send  resume  and  writ¬ 
ing  samples  tw  September  11  to  Personnel 
Office,  NCAT,  PO  Box  3838,  Butte  MT  59702; 
(406)  494-4572.  AA/EEO  employer. 


REPORTER  WANTED  for  award-winning  week¬ 
ly  newspaper  group  in  upstate  New  York.  Tough 
editing  and  solid  training  provided.  Will  consid¬ 
er  a  talented  beginner  who  is  willing  to  work 
hard.  Box  3022,  Editor  &  Publisher. 


REPORTERS  sought  for  22,000  circulation 
daily  in  Virginia  suburbs  of  Washington  DC. 
Send  resume  and  clips  to  Jeff  Byrd,  Potomac 
News,  14010  Smoketown  Rd,  Woodbridge  VA 
22192. 


SEEKING  MANAGING  EDITOR  for  6-day, 
8600  circulation  county-seat  newspaper.  Mam 
duties  would  be  to  supervise  staff  of  6,  main¬ 
tain  high  quaiity  and  standards  of  good  local 
newspapering  and  still  be  able  to  assist  in 
coverage  of  local  news.  VDT  experience  help¬ 
ful.  Clean,  modern,  air<onditioned  plant  in 
good  area  of  Ohio.  Strong  newspaper  in  friendly 
city  of  10,000.  Will  consider  person  who  has 
not  been  editor  of  daily  newspaper,  but  who  has 
necessary  experience  and  ability.  Send  resume 
to  Box  29^,  Editor  &  Publisher. 


SPORTS  COPY  CHIEF 

The  Kansas  City  Times,  a  300,000  circulation 
morning  paper,  needs  a  sports  copy  chief  who 
can  instruct  and  motivate  a  desk  staff  to  pro¬ 
duce  clean,  readable  copy  under  deadline 
pressure.  You  should  have  a  working  knowledge 
of  sports,  strong  supervisory  skills,  layout  ex¬ 
perience  and  a  background  in  detailed  copy 
editing,  not  necessarily  in  sports.  Send  a  re¬ 
sume  and  a  letter  telling  why^ou  want  the  job  to 
Dale  Bye,  Executive  Sports  Editor,  The  Kansas 
City  Times,  1729  Grand  Av,  Kansas  City  MO 
64108. 


SPORTS  EDITOR/REPORTER— Award¬ 
winning  Taos,  New  Mexico  weekly  seeks  versa¬ 
tile,  take<harge  sports  editor  to  cover  three 
county  high  schools  and  wide  range  of  sports, 
from  skiing  to  rodeo.  Addition^ly,  general 
assignment  reporting  duties.  Layout,  VDT, 
photography  experience,  and  ability  to  speak 
and  write  ^nish  helpful.  Send  resume  to  Bil¬ 
lie  Blair,  The  Taos  News,  Box  U,  Taos  NM 
87571. 


SUNBELT  DAILY  will  have  opening  for  manag¬ 
ing  editor.  University  city,  lovely  area.  Ed  Liver¬ 
more,  Jr,  Edmond  Evening  Sun.  (405)  341- 
2289. 


THE  KICKER  SPORTS  EDITOR— Washington 
DC  area  weekly  seeks  experienced  sportswriter/ 
photographer  as  sports  editor  of  10,000  cir¬ 
culation  suburban  paper.  Layout  experience 
would  be  a  plus.  Send  resume  to  John  L  Rouse. 
Editor,  Bowie  Blade-News,  PO  Drawer  M, 
Bowie  MD  20715. 


WIRE  EDITOR— Zone  2  group  has  immediate 
opening  for  person  to  supervise  wire  copy  and 
and  some  layout  for  two  small  daily  newsp»- 
ers.  Needs  knowledge  of  modular  layout.  VCjT 
experience  helpful.  Send  resume,  clips  and 
salary  requirements  to:  Executive  Editor, 
Greenhow  Newspapers,  Inc,  85  Canisteo  St, 
Hornell  NY  14843. 


ZONE  6.  Senior  writer  is  needed  by  a  top  pr 
firm.  You'll  have  diversified,  meaty  assign¬ 
ments  for  blue  chip  clients.  Some  experience  is 
necessary.  Send  letter,  resume  and  clips  to  Box 
2981,  Editor  &  Publisher. 


FREELANCE 


OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photogr^hers— also  edi¬ 
tors/publishers.  Since  1969  Freelancer's 
Newsletter  has  provided  profitable  information 
to  freelancers  across  the  country.  Bonus:  com¬ 
puterized  resume  and  referral  service!  For  sam¬ 
ple  copy,  send  self-addressed,  stamped  No.  10 
enveloM  to:  Freelancer's  Newsletter;  Dept  N 
307  WKtIake  Dr,  Austin  TX  78746. 
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HELP  WANTED 
PHOTOJOURNAUSM 


POSITIONS  WANTED 


POSmOWS  WANTED 
EDfTORlAL 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekfy  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  salary  requirements, 
resume  and  clips  to  Observer,  5717  N  Hum¬ 
boldt,  Peoria  IL  61614. 


_ PRESSROOM _ 

GROWING  OHIO  WEB  PRINTER  seeks  a  Goss 
Suburban  maintenance  chief.  Excellent  be¬ 
nefits,  retirement  plan,  located  in  nice  small 
town.  Send  resume  and  salary  requirements  to 
Box  2968,  Editor  &  Publisher. 

NIGHT  PRESS  FOREMAN-East  Tennessee, 
four-unit  Goss  metro  newspaper  looking  for  in¬ 
dividual  with  supervisory  and  web  offset  experi¬ 
ence  to  lead  young  crew.  Experience  should 
include  maintenance  and  training  abili^  of 
personnel.  Send  resume  to  MC  Adams,  Kings¬ 
port  Times-News,  Box  479,  Kingsport  TN 
376E2.  All  replies  strictly  confidential.  No 
phone  calls  please. 


ADMINISTRATIVE 

SUCCESSFUL  major  market  executive  desires 
general  management  post  with  progressive 
publishing  or  cablevision  firm.  KnowMge  of 
larK  and  mid-size  markets.  Excellent  creden¬ 
tials,  solid  background  in  all  phases  of  market- 
ing,  news,  technology,  business.  Cost- 
efficient,pMple  conscious  motivator.  Box 
3004,  Editor  &  Publisher. 


_ ADVERTISING _ 

AD  PRO— Heavy  newspaper,  agency  sales,  de¬ 
sires  position  in  competitive  market;  Califor¬ 
nia,  Nevada,  Arizona.  G  Ratner,  629  White 
(tak.  Thousand  Oaks  CA  91360. 

AD  MANAGER — Degree,  A.P.I.  grad.  Strong 
background  in  metro,  chain  and  small  daily. 
Prefer  Zone  8  or  6-but  open.  Box  3016,  Editor 
&  Publisher. 


PRESSPERSON,  experienced  on  Harris  1650 
a  plus.  Excellent  benefits.  Comparatively  new 
West  Coast  plant.  Send  resume  to  Box  2893, 
Editor  &  Publisher. 


WANTED  DEAD  OR  ALIVE 
WEB  OFFSET  PRESSPERSON 
Position  open  for  a  top-notch  first  pressperson 
with  a  minimum  of  6  years  web  experience 
capable  of  doing  good  processed  color  and 
directiM  press  crew  of  5  people  on  a  Color  King 
press.  Tnis  company  offers  excellent  pay  and 
benefits  to  the  right  candidate.  Please  send 
detailed  resume  to  Box  2961,  Editor  &  Pub¬ 
lisher. 


WANTED— Experienced  web  pressperson  to 
work  on  7  unit  Urbanite  in  San  Luis  Obispo, 
California.  Contact  Production  Manager,  Tele¬ 
gram  Tribune  (805)  543-1901. 


ARTIGRAPHICS 


NATIONALLY  SYNDICATED  editorial  cartoon¬ 
ist.  Exciting,  provocative,  humorous.  Local 
politics,  sports,  features  also.  Box  3024,  Edi¬ 
tor  &  Publisher. 


CARTOONIST 


CARTOONIST-ILLUSTRATOR  looking  for  a 
position  on  new^per  or  magazine  Stan.  Have 
been  freelancing  since  graduation  from 
Brigham  Young  University.  Ready  to  settle 
dovfn  and  work  hard  for  one  employer.  Samples 
of  work  and  resume  upon  request.  Willing  to 
locate  anywhere.  Write  to:  Gregory  Kearney, 
New  Sharon  ME  04955. 


EDITORIAL 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER  for  PM 
daily  Zone  5.  Leadership  experience  very  vital. 
Knowledge  of  typesetting  computers,  offset 
press,  and  camera  a  must.  Sala^  commensu¬ 
rate  with  ability.  Excellent  community.  Send 
resumes  with  references,  in  confidence  to  Box 
2949,  Editor  &  Publisher. 


ASSISTANT  COLD  TYPE  MANAGER  for  grow¬ 
ing  consumer  shopper  chain  newspaper  in  San 
Francisco  Bay  area.  All  phases  of  cold  type  from 
layout  to  negatives  desired.  Excellent  salary 
and  benefits.  Mail  resume  with  salary  history  to 
Biox  2985,  Editor  &  Publisher. 


ASSISTANT  PRODUCTION  MANAGER— 
Pressroom  foreman.  S20,(X)0.  Write,  prefer  re¬ 
sume.  North  Texas  Publications,  13950  Dis¬ 
tribution  Way,  Dallas  TX  74234. 


PRODUCTION  MANAGER,  10,000  North 
Dakota  AM  daily.  Demonstrated  leadership  a 
must,  plus  experience  in  maintaining  Harris 
front-end  system  and  Compugraphic  equip¬ 
ment.  Send  resume  to  Ed  Hauck,  Dickinson 
Press,  PO  Box  1367,  Dickinson  ND  58601. 


PRODUCTION  MANAGEMENT  TRAINEE 
Central  Illinois  publishing  company  is  looking 
for  an  ambitious  person  familiar  with  all  phases 
of  graphic  arts  production.  Newspaper  produc¬ 
tion  experience  preferred.  Tazewell  Publishing 
Co,  100  Detroit  Av,  Morton  IL  61550;  (309) 
263-2211. 


RESEARCH 


ASSISTANT  RESEARCH  MANAGER,  large 
metropolitan  daily.  Zone  2.  Need  hard¬ 
working,  experienced  professional  to  assist 
manager  of  fast-paced  growing  research  and 
promotion  operation  currently  servingall  adver¬ 
tising  departments.  Must  be  able  to  take  com¬ 
plex  fKts  and  figures  and  produce  straight  for¬ 
ward,  convincing  sales  presentations  for  major 
advertisers.  Will  write,  produce  and  give  audio¬ 
visual  presentations.  Should  be  familiar  with 
major  research  houses  and  standard  newspaper 
promotion  statistics.  Knowledge  of  computer 
terminal  operation  for  on-line  data  access  help¬ 
ful.  Please  send  current  resume  to  Box  2999, 
Editor  &  Publisher. 


PHOTOGRAPHER 


AT  LEAST  TWO  years  exprience  on  competitive 
daily  to  take  charge  of  photo  department  of 
17,0()0,  7-day  daily.  Write  only  to  Don  Dibley, 
Managing  Editor,  Ypsilanti  Press,  Ypsilanti  Ml 


REPORTER,  33,  seeks  position  with  daily.  Ex¬ 
perience  includes  5W  years  as  full-timer  with 
dailies,  stint  as  stringer  with  major  metro  and 
political  work.  Skilled  writer  and  hard  worker. 
MA.  Box  3011,  Editor  &  Publisher. 


PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 
...We  Bet 
You’ll  Be 
Satisfied 

If  your  game  is  equipment,  pro¬ 
ducts,  services  or  systems  used  In 
newspaper  production  (or  if  you're 
a  publisher  with  surplus  equipment 
on  your  hands)  E&P  Classifieds 
are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the 
industry  people  you  are  looking  for 
to  fill  that  open  position  at  your 
paper.  And.  Positions  Wanted 
advertisers  tell  us  that  E&P  Classi¬ 
fieds  ads  get  results! 

Call  us  today  to  reserve  space  in 
our  next  issue.  Ask  about  our  low 
contract  rates. 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 
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AWARD-WINNING  REPORTER.  11  years  ex¬ 
perience  on  major  metro  dailies,  seeks  chan«. 
Strong  short  feature  writer.  1(W,0(X)  circula¬ 
tion  or  above.  Any  Zone.  Box  2983,  Editor  & 
Publisher. 


AWARD-WINNING  sportswriter  interested  in 
Zone  2  job.  Currently  covering  New  York  Jets. 
Experienced  in  various  sports  on  pro,  collet 
and  high  school  levels.  Dedicated  and  hard 
working.  Box  2994,  Editor  &  Publisher. 


AGGRESSIVE  REPORTER,  six-y^  veteran  for 
40M  daily  in  Los  Angeles  area,  with  experience 
covering  county  and  municipal  government, 
police,  fire,  school  and  collet  districts,  fea¬ 
ture  writing  and  an  award-winning  photo¬ 
grapher,  seeks  position  with  larger  daily  in 
northern  California  or  Pacific  Northwest.  Box 
3012,  Editor  &  Publisher. 


COPY  EDITOR,  43,  seeks  job  on  rim  or  slot.  14 
years  as  newspaperman,  more  than  5  years  on 
metros.  VDT  know  how.  Howard  Harmening, 
1500  Royal  Crest,  Apt  102,  Austin  TX  7874r 
Phone  (512)  447-1887. 


EXPERIENCED  EDITOR  seeks  challenging 
managing  editor  or  editor  position.  Solid  edit¬ 
ing,  writing,  management  experience.  Lookiiw 
for  better  job  with  permanent  future.  Call  (507) 
238-4502. 


EDITOR-INVESTOR — Working  on  metro.  Want 
job  as  editor  or  editor-investor  (minority  in¬ 
terest  ok)  on  newspaper,  special-interest  maga¬ 
zine  or  tabloid  (legal,  real  estate,  etc),  book 
publishing,  etc.  In  Zone  9,  California  pr^erred. 
Box  3008,  Editor  &  Publisher. 


NEED  YOUNG  TALENT?  I've  done  features, 
general  assignment,  sports,  reviews,  beats, 
columns.  Want  ent^-level  paper  job.  Daily, 
weekly,  wire  experience.  Joumalism/sociolo^ 
BA,  VDT,  layout.  Varied  background.  Great 
clips.  Box  29B2.  Editor  &  Publisher. 


WASHINGTON  STAR  ALUMNUS 
Top-level  editor  lookirig  for  a  paper  that  wants 
to  be  improved  by  having  a  man  of  proven  jour¬ 
nalistic  skill  and  leadership  at  the  top.  Call  Bill 
Oakley  at  (703)  525-9172. 


SPORTSWRITER — I  spent  2  years  as  sports 
editor  on  quality  semi-weekly,  have  intemed  tor 
sports  promoters,  edited  college  newspaper 
and  written  local  and  national  pop  music  col¬ 
umns.  I  have  a  flair  tor  off-beat  features  and 
hard  sports  news,  arxl  have  layout,  editing  and 
photo^phic  experience.  I'll  work  any  sports 
beat  on  any  daily  anywhere.  Dave  Sorter,  37 
Washirigton  Sq,  New  York  NY  10011;  (212) 
674-6^9. 


SPORTS  DESK  PERSON— Veteran  sports  edi¬ 
tor  seeks  position  as  sports  desk  person.  Bart 
2859,  Editor  &  Publisher. 


SUNDAY  EDITOR-columnist  with  16  years  on 
60,000  Midwest  daily  seeks  more  challenging 
job.  Box  2996,  Editor  &  Publisher. 


PULITZER  PRIZE-WINNING  news  executive 
seeks  challenge.  Clean  operation  a  must.  A  free 
hand  would  be  nice  too.  Prefer  Northeast,  will 
consider  all.  Don't  reply  if  you  can't  afford  me. 
Box  2921,  Editor  &  ^blisher. 


PULITZER-PRIZE  WINNING  INVESTIGATIVE 
REPORTER,  28,  seeks  employment  with  on- 
the-move  metrojwlitan  daily  or  news  service. 
Livabilityof  city  (preferably  near  water)  is  factor 
as  is  assurance  you'll  fully  use  talents.  Strong 
investigative  and  government-beat  back- 

Cnd.  Solid  writer.  Write  for  clips.  Robert 
e,  5680  E  32nd  St.  Tucson  AZ  85711. 


WASHINGTON  REPORTER,  28,  looking  for  job 
in  real  world.  Prefer  West,  daily  and  editor  seek¬ 
ing  innovative  ways  of  covering  local  events. 
Four  years  experience — Capital  Hill.  Box 
3017,  Editor  &  publisher. 


TALENTED,  blossoming  reporter  who  has  out- 
pown  present  job  seeks  general  assipiment, 
government  or  political  reporting  job  with 
medium  or  large^size  daily.  Has  one  year  ex¬ 
perience  with  weekly,  two  with  daily.  As  lone 
reporter  with  weekly  and  chief  reporter  with 
daily,  has  covered  the  gamut.  Knows  what  it  is 
to  work  hard.  National  award-winner.  VDT  ex¬ 
perience.  Box  2947,  Editor  &  Publisher. 


VERSATILE.  ACCURATE  writer,  with  back¬ 
ground  encompassing  public  affairs,  the  arts 
and  sports,  seeks  spot  on  daily.  Recent  gradu¬ 
ate,  capable  of  layout  and  photo^phy,  is  will¬ 
ing  to  relocate.  Box  3020,  Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTCXjRAPHER  (emphasis:  design)  seeks 
positions  with  newspaper  or  magazine.  6  years 
advertising  and  editorial  shooting.  Work 
selected  for  both  1981  PHOTOGRAraiS  and 
GRAPHIS  POSTER  ANNUALS.  Peter  Beck. 
4(X)  1st  Av,  N,  Minneapolis  MN  55401  or  col¬ 
lect  (612)  339-3579. 


PHOTO  EDITOR/MANAGER  or  assistant.  Six 
years  as  a  photopapher  and  2V7  on  news  desk 
have  given  me  an  understanding  of  the  prob¬ 
lems  each  faces  and  the  potential  each  has.  I 
believe  in  planning,  organization  and  com¬ 
munication,  and  in  getting  the  most  out  of 
available  resources.  Prefer  medium-size  daily 
in  Florida  or  the  Northeast.  Box  2993,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


LET  M  E  PROMOTE  your  enterprise.  Experience 
in  daily  newspaper  reporting,  broadcasting, 
political  campai^ing.  Washington-Baltimore 
area  only.  Box  3010,  Editor  &  nrblisher. 

PHOTOGRAPHER 

NEWS  PHOTOGRAPHER.  4  years  experience 
daily,  weekly.  Stringer  for  top  wire  service.  Ex¬ 
cellent  references,  portfolio.  Seeking  newspap¬ 
er  position,  will  relocate  anywhere.  Dennis 
Ounleavy,  3  Brookside  Av,  Newburgh  NY 
12550;  (914)  561-5191. 
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Past  Week’s  Stock  Prices 


No  cameras  allowed 
at  Ga.  murder  trial 


An  Atlanta  Superior  Court  judge  has 
denied  a  motion  by  the  Atlanta  Press  Club 
to  allow  tv  cameras  and  newspaper 
photographers  in  the  courtroom  during 
the  murder  trial  of  freelance  photo¬ 
grapher  Wayne  Williams. 

Williams  is  accused  of  murdering  two 
men  among  28  that  were  mudered  in 
Atlanta  over  the  past  two  years. 

The  Press  Club  had  asked  the  presiding 
judge  to  allow  four  tv  cameras  and  four 
newspaper  photographers  into  the  cour¬ 
troom  during  the  trial  which  is  scheduled 
to  begin  on  October  5. 

Judge  Clarence  Cooper  cited  Georgia 
Supreme  Court  guidelines  requiring  the 
consent  of  the  defense,  prosecution  and 
judge  before  cameras  can  be  allowed  at  a 
trial. 

At  a  hearing,  Erik  Gordon,  press  club 
lawyer,  said  tv  would  allow  reporters  to 
watch  the  proceedings  and  phone  in  their 
stories  from  another  room,  instead  of 
moving  in  and  out  of  the  courtroom. 

Mary  Welcome,  Williams’s  lawyer, 
opposed  the  cameras  on  the  grounds  that 
“insensitive”  reporters  would  edit  the 
film  to  suit  their  own  biases  and  would 
broadcast  only  “sensational”  parts  of  the 
trial. 

Judge  Cooper  cited  testimony  of 
psychiatrists  and  sociologists  that  chil- 


White  House 
tv  ban  rejected 

The  White  House  may  not  exclude 
television  crews  from  pool  coverage  of 
presidential  events,  a  federal  judge  has 
ruled. 

In  a  preliminary  injunction  issued 
Tuesday,  (July  28)  U.S.  District  Judge 
Orinda  Evans  said  the  White  House  press 
office  has  no  right  to  keep  television 
crews  from  covering  the  president  even 
though  the  networks  have  failed  to  agree 
among  themselves  who  will  represent 
them  in  “tight  pool”  situations.  In  such  a 
stiuation,  news  coverage  is  limited  and 
one  network  represents  the  others. 

The  preliminary  injunction  was  issued 
in  response  to  motions  filed  by  ABC, 
NBC  and  CBS. 

The  network’s  motions  stemmed  from 
a  suit  filed  by  Atlanta-based  Cable  News 
Network  against  President  Reagan  and 
his  press  aides,  contending  CNN  had 
been  excluded  from  pool  coverage  of  the 
president. 

The  White  House  previously  had  desig¬ 
nated  which  network  would  join  the  pool. 
But  as  a  result  of  the  CNN  suit.  White 
House  press  officials  threw  responsibility 
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dren  might  be  traumatized  if  they  relived 
the  murders  through  a  tv  trial. 

“Because  of  the  worldwide  publicity 
generated  by  the  Wayne  B.  Williams 
case,  it  is  only  natural  that  an  overwhelm¬ 
ing  majority  of  the  public — out  of  sheer 
interest  and  curiousity — would  want  to 
see  a  publicly  televised  trial,”  Judge 
Cooper  wrote. 

“However,  we  must  not  let  our  emo¬ 
tions  color  our  good  judgment,  for  we 
must  weigh  and  balance  the  desire  for  a 
televised  trial  against  the  potential  harm 
or  danger  that  might  be  done  to  those 
children  and  families  who  were  adversely 
affected  by  the  ordeal. 

“Some  of  them  had  to  undergo 
psychiatric  theraputetic  treatment  while 
others  are  still  being  treated  today.” 

Defense  Attorney,  Lewis  Slaton,  re¬ 
mained  neutral  on  the  issue. 

William’s  parents  who  have  estab¬ 
lished  a  corporation  to  receive  inquiries 
about  book,  movie  and  recording  rights 
were  warned  by  the  Fulton  County  Solici¬ 
tor  that  the  company  would  have  to  de¬ 
posit  profits  into  a  state  escrow  account 
under  a  1979  Georgia  law.  Profits  would 
be  paid  to  the  victims,  their  survivors, 
defense  lawyers  and  others  if  a  defendant 
is  convicted. 


for  choosing  the  pool  representative  to 
the  networks  themselves. 

When  ABC,  NBC  and  CBS  were  un¬ 
able  to  agree  on  who  would  represent 
them,  television  crews  were  excluded 
altogether  from  pool  coverage. 

ANPA  evaluating 
member  magazine 

American  Newspaper  Publishers 
Association  chairman  and  president 
Katharine  Graham  has  asked  the  orga¬ 
nization’s  members  to  “take  a  hard  look” 
at  presstime  to  determine  if  its  high  cost 
of  production  justifies  keeping  the  asso¬ 
ciation  magazine  operating  at  current  dis¬ 
tribution  levels. 

Presstime  was  started  two  years  ago  to 
replace  nine  separate  ANPA  bulletins. 

Graham  said  “presstime  costs  substan¬ 
tially  more  to  produce  than  the  various 
bulletins  it  absorbed.” 

Among  the  questions  Graham  seeks 
answers  to  is:  “Would  you  favor  receiv¬ 
ing  fewer  copies  at  your  newspaper  if  we 
sent  more  copies  to  opinion  leaders  in 
other  fields?” 

Presstime,  a  monthly,  sells  for  $50  a 
year  and  is  included  in  ANPA  members’ 
dues.  The  non-member  rate  is  $100. 


NEWSPAPERS 

One 

Year 

8  /  26  7  /  28  Ago 


Affiliated  Publications  (AMEX) .  28'ii  30V^  24 

Blue  Chip  Stamps  (OTC) .  25W  24V4  25 

Capital  Cities  Comm.(NYSE) .  70  74V4 

Charter  Company  (NYSE) .  9^4  10V4  20V4 

Cowles  Comm.  (NYSE) .  29V5  32  25^« 

CSX  (NYSE) .  47V5  52H  N/A 

Dow  Jones  (NYSE) .  46  48^4  50 

Gannett  (NYSE) .  38Vf2  38^4  51^ 

Gray  Comm.  (OTC) .  42V4  46  48 

Harte-Hanks  (NYSE) .  33^4  34V4  27H 

Jefferson  Pilot  (NYSE) .  23V4  25VS  27W 

Knight-Rkfder  (NYSE) .  34^b  34Vh  27 

Lee  Enterprises  (NYSE) .  27V4  27Vft  23% 

McCormick .  16?b  18^4  N/A 

Media  General  (AMEX) .  35V4  37V4  29% 

Meredith  Corp.  (NYSE) .  55y457V%  39Vi 

Multimedia  (OTC) .  32^434^4  29V4 

New  York  Times  (AMEX) .  304b  34^4  3lVS 

Post  Corp.  (Wise.)  (AMEX) .  24V4  20H  15V4 

Power  Corp.  (CE) .  24Vt!  20H  N/A 

Quebecor  (AMEX) .  13V4  15V4  9Vh 

Southam(CE) .  32  35V4  38V4 

Stauffer  Comm.  (OTC) .  45  43  37 

Thomson  Newspapers  (CE) .  19  21^4  18^ 

Time,  Inc.  (NYSE) .  72^4  71 W  574S 

Times  MirrorlNYSE) .  50  52^S  A2% 

Toronto  Sun  (CE) .  8  lOVk  18 

Torstar(CE) .  14^4  15VS  27% 

Washington  Post  (AMEX) .  28^4  27^b  22  V4 

SUPPLIERS 

Abitibi(CE) .  2t%  25%  20% 

Allied  Corp.  (NYSE) .  50H  53^4  53% 

Altair  (OTC)  5V4  7V4  3//b 

Am  Inti  (OTC)  57  57V4  72V4 

8erkey  Photo  (NYSE) .  3^  3^4  64S 

Boise  Cascade  (NYSE) .  36%  40  36% 

CBS  (NYSE)  50  55%  50% 

Compugraphic  (NYSE) .  17%  23%  27% 

Compuscan  (OTC) .  3%  4%  4% 

Consol.  Bath.  (CE) .  23V4  26%  16% 

Crown  Zellerbach  (NYSE) .  33V4  39%  48% 

Digital  Equipment  (NYSE) .  91%  94%  86% 

Domtar(AMEX)  21  28%  21% 

Dow  Chemical  (NYSE) .  29%  30%  35% 

Eastman  Kodak  (NYSE) .  67  72%  64% 

Georgia  Pacific  (NYSE) .  23%  25  28 

Grace,  W.R.  (NYSE) .  46  48%  46 

Great  Lakes  Forest  (CE) .  87V4  87%  58 

Great  Northern  Nekoosa  (NYSE) .  36%  39%  36% 

Harris  Corp.  (NYSE) .  42V4  44%  42 

Hunt  Chem.  (NYSE) .  9%  9  11% 

Information  IntT  (OTC) .  11  12%  N/A 

International  Paper  (NYSE) .  46  471/3  40% 

Itek  Corp.  (NYSE) .  26%  32%  29V4 

Kimberly  Clark  (NYSE) .  64%  71  53% 

LogEtronics  (OTC) .  23%  27V4  13V4 

Logicon  (AMEX) .  30%  31%  24 

MacMillan  Bloedel  (CE) .  34V4  38V4  24 

Minnesota  Mining  &  Mfg  (NYSE) .  51%  53%  57% 

Raytheon  (NYSE) .  42%  43V4  85% 

Rockwell  Int'l  (NYSE) .  35%  34%  30% 

St.  Regis  (NYSE) .  32%  35%  30% 

Signode  (NYSE) .  37  40  40 

Southwest  Forest  Ind.  (NYSE) .  I8V4  19  20 

Sun  Chemical  (NYSE) .  21  22%  29% 

United  Technologies  (NYSE) .  48%  49%  N/A 

Visual  Graphics  Corp.  (AMEX) .  5V4  6  11 

Volt  Info.  (OTC) .  23%  26  30% 

White  Consolidated  (NYSE) .  31%  32%  24% 


Prices  supplied  by  Smith  Barney  Harris 
Upham  Inc. 
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MYCRO-COMP  Systems  not  only  save 
time  and  money.  They  expand  sales! 


See  proven  cost -cutting  systems  already  in  use  by  more 


than  200  newspapers  whose  systems  continue  to  grow 
as  new  features  are  introduced.  Plus,  find  out  how  to 
aggressively  market  your  paper  with  revenue-generating 
Mycro-Comp  features,  programmed  for  profit 
by  Mycro-Tek, 


i  For  more  information  on  revenue-  ^ 

I  generating  systems  from  Mycro-Tek,  send  this  coupon,  orrall  toll-free 


Newspaper 


MYCRO-TEK,  INC. 


820  West  Second 
Wichita,  Kansas  67203 
TOLL-FREE  800-835-2055 
KANSAS:  316-265-5277 


Telephone 


High  five! 


William  Thomas 

The  Commercial  Appeal 
WRITER  OF  THE  YEAR 


Lee  Hotz 

The  Pittsburgh  Press 
NEWS  WRITER  OF  THE  YEAR 


Patrick  Reddy 

The  Cincinnati  Post 
NEWS  PHOTOGRAPHER  OF  THE  YEAR 


Michael  Clark 

The  Commercial  Appeal 
REPORTER  OF  THE  YEAR 


Charles  Edgren 

El  Paso  Herald-Post 
HEADLINE  WRITER  OF  THE  YEAR 


To  encourage  and  reward  outstanding  effort.  Scripps-Howard 
Newspapers  sponsors  five  in-house  editorial  contests.  They  are 
conducted  monthly  and  cash  prizes  awarded.  Winning  monthly 
entries  qualify  for  Best  of  the  Year  judging  by  a  distinguished  panel. 

This  year’s  panel  was  composed  of  Roy  Fisher,  dean  of  the 
University  of  Missouri  School  of  journalism,  chairman;  Reg 
Murphy,  publisher  of  the  Baltimore  Sun;  and  Vance  H.  Trimble,  a 
Pulitzer  winner  and  retired  editor  of  The  Kentucky  Post. 

The  best  of  the  best  were  Thomas,  Hotz,  Reddy,  Clark  and 
Edgren. 

Runners-up  were  Mary  Pat  Flaherty,  The  Pittsburgh  Press,  in 
writing;  Robert  Dickerson,  The  Cincinnati  Post,  news  photography; 
John  Murphy,  The  Pittsburgh  Press,  headlines;  and  David  Freed, 
Denver  Rocky  Mountain  News,  in  both  reporting  and  news  writing. 

Up  front  as  beneficiaries  of  the  in-house  awards  are  the  men  and 
women  in  our  editorial  departments.  Sharing  in  their  excellence  are 
Scripps-Howard  readers. 


Scripps-Howard  Newspapers 


